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JEWELERS WHO TIED UP 
WITH THIS CAMPAIGN 
MADE MONEY 











The charming hostesses of the Colonial South had much of 
their tableware made specially for them. Though wrought by 
American silversmiths it was ordered “done in the latest 
mode from England.” 

And so developed many of those patterns known as 
Colonial today. Symbols of that famous southern hospitality 
which find their modern counterpart in Colfax, by the 
Gorham Master Craftsmen. 

Colfax is pure Colonial. But its exquisite tracery of design 
imparts a richness you will not find in the more ordinary 
patterns of this period. A patrician pattern which graces the 
table with a setting of which any hostess may be proud. 

Colfax may be had as a complete sterling silver service, or 
in individual pieces. The Tea Spoons are $12.00 for six; 
Dessert Knives $20.00 for six; Dessert Forks $21.50 for six. 


GORHAM 
PROVIDENCE. R.1 eve NEW YORK, N. Y. 


MEMBER OF THE STERLING SILVERSMITHS GUILD OF AMERICA 








“Whatever your taste — whatever your favorite periud — you will find among Gurha n’s 27 putterns in Sterling a silver service to harmonize” 





AMERICA’S LEADING SILVERSMITHS FOR OVER 90 YEARS 
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Full page in The Saturday Evening Post, 
Vogue, Vanity Fair, House and Garden 
and other leading class magazines. Appears 
in October. 


GORHAM COMPANY 


SALES AGENT FOR 


GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Prov:dence, R. !. KERR DIVISION, Providence, R. 1. 
DURGIN DIVISION, Concord, N. H. 
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Some Interesting Notes on the Zircon 





Suggestions as to Better Cutting for the Colorless Variety 


Written expressly for the Jewelers Circular by Frank B. Wane 


N recent times the zircon has come 
into popular favor, especially in the 

sky blue color. This color is said to be 
of artificial origin, resulting from the 
alteration of the color of darker mate- 
rial which is first lightened by heating. 
In some cases. the dark zircons can be 
completely whitened by heat and many 
of these whitened zircons will remain 
white, although some of them acquire a 
brownish color on exposure to light. 

When a white zircon is properly cut 
it more nearly resembles a diamond in 
appearance than any other natural 
stone is able to do and even one who is 
well acquainted with diamonds may be 
deceived if not careful. All through the 
literature on precious stones we find 
reference to these whitened zircons and 
always it is said that they have been 
gay deceivers. 

In an old French work by Louis Dieu- 
lafait, published in 1876, we find a pas- 
sage which may be translated as fol- 
lows: 


“The colorless crystals of zircon merit 
special attention. In this case they are 
usually clear, have a good deal of fire, 
take a keen polish, show a pronounced 
adamantine luster, and may, if one does 
not notice them closely, be taken for dia- 
monds, especially when one examines 
them by artificial light.” Going on he 
quotes one Monsieur Caire as saying: 
“The stone of which we speak is suit- 
able to satisfy those frivolous people 
who, not having any diamonds, decorate 
themselves with the zircon rather than 
with artificial stones. . Thus the 
discovery of this substance is very 4 
propos for these gentry who wish to im- 
pose upon the eyes of the vulgar by 
these appearances of pride without how- 
ever letting anyone say that they wear 
that which is false.” Dieulafait then goes 
on to say: “As for trying to pass these 
parures of zircon off for diamond that 
is merely childish; but when merchants, 
as has been the case, sell zircon for dia- 
mond, that is theft in the most complete 
acceptance of the word.” 


We have quoted this last paragraph 
because we find that there is some need 
for calling the matter to the attention 
of the trade. Several times lately it is 
said that there have been cases where 
well cut white zircon has been palmed 
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It is extremely easy to distinguish be- 
tween the synthetic blue stone that is 
sold as a substitute for zircon and the 
genuine material. One of the easiest 
ways is to hold the stone in bright sun- 
light and allow the colored reflections 
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FIG. 1 


CROSS SECTION SHOWING HOW WHITE ZIRCON SHOULD BE CUT 
TO GET THE MAXIMUM PLAY OF COLOR 


off for diamond, usually having been 
left as security for a loan and never 
called for. With the increasing demand 
for blue zircon there has also arisen the 
practice of furnishing a sky blue syn- 
thetic stone under the tag of genuine 
zircon. Twice recently we have seen 
mounted goods in the hands of jobbers 
marked “genuine zircon’ when the 
stones were undoubtedly of artificial 
origin. While the amount involved was 
in this case far less than where zircon 
is passed off for diamond, nevertheless 
stones should always be sold for what 
they really are and the trade should 
frown upon the practice. 


to fall on an opaque white card. The 
card should of course be held in the di- 
rection of the sun but so as not to shade 
the stone. The true zircon gives double 
images, pairs of colored spots that move 
as pairs when the stone is slowly moved. 
The synthetic substitutes give single col- 
ored spots that move about independent- 
ly of each other as the stone is moved. 
One has only to try the above test a few 
times to become well acquainted with 
the appearance in the two cases and it 
will then be easy to distinguish the true 
from the false. Lacking sunshine one 
can see the doubling of the sharp lines 
on the back of the stone by using a 
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double loupe in the case of the true 
zircon. : 

Having noted that the white zircons 
vary very greatly, in their effectiveness 
as regards color play and resemblance 
to the diamond, and suspecting that 
much of the difference was due to the 
cutting, the writer took an afternoon off 
the other day and calculated, after the 
method of Tolkowsky* (who made his 
calculation to find out the best possible 
shape to give a diamond brilliant) what 
angles the lapidary should give a zircon 
brilliant to get the most out of it. As 
the calculation involves the use of al- 
gebra, geometry, trigonometry and even 
a bit of the calculus, it would make dry 
reading so only the conclusions will be 
presented. According to the calculations 
the back angle (the angle between the 
plane of the girdle and the back slope of 
the stone) should be not quite 40 de- 
grees (39°-46’). The top angle should 
be about 43 degrees. This leaves the 
angle at the culet just about 100 degrees 
(100°-28’). The accompanying cut (fig. 
1) shows the shape and the angular re- 
lations drawn to scale. The top should 
be 1/3 + of the thickness leaving % — 
back of the girdle. The table will then 
be nearly 45% of the spread. (See 
page 53). 

Any lapidary who wants to try out 
the suggested cutting can readily trace 
the figure and make from a stiff thin 
card or a thin sheet of brass a gage which 
he can use to test the shape of his stone 
as he cuts it. This cutting does not 
save as much of the white light as a 
deeper shape would do but it more than 
compensates for that by the increased 
color play which it brings about. The 
ideal shape for the diamond as figured 
out by Tolkowsky (top angle 34.5 deg. 
and back angle 40.75 deg.) also com- 
promises as between maximum total re- 
flection of white light and maximum 
color play and tries to get the best joint 
effect. 

It is interesting to note that some 
years ago Herbert Whitlock of the 
Natural History Museum in New York 
made for THE JEWELERS’ CIRCULAR a 
study of the shapes that should be given 
to various materials to get the best out 
of them and that he arrived at substan- 
tially the same relations that we got for 
zircon although he did not make as com- 
plete a calculation as that of the Tol- 
kowsky method, but instead made first 
assumptions, tested the results and then 
ameloriated them a few times until he 
got better results. Tolkowsky himself 
found after he had made a long study 
of the mathematical relations that the 
shape which his own father, a skilled 
diamond cutter, had regarded as_ best 
for diamond was exactly what the 
mathematics indicated, although the 
father had made no calculations but had 
been guided only by past and present 
experience. Tolkowsky Senior did not 
know why a certain shape was best, he 
knew only that it worked. Tolkowsky 
Junior found out why that shape did its 
work so well. 





*Diamond Design by Marcel Tolkowsky, 


Eee. A.C.G.I. London, E. & F. N. Spon, 
std. New York, Spon & Chamberlain, 120 
Liberty St. 1919. 
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In Whitlock’s work only white light 
was considered and only light from di- 
rectly in front of the stone. The Tol- 
kowsky method is more general and 
treats of light from all frontal angles 
and deals with the dispersion of the 
light as well as with its refraction. It 
is therefore odd that so close a result 
should have been had by the two 
methods. We may say that when we 
recalculated the work for white sapphire 
no such close relation to Whitlock’s re- 
sult was had. In fact no satisfactory 
result can be expected with white sap- 
phire, as its index of refraction is too 
low and its dispersion too small. The 
back angle which theoretically would 
give the most fire with white sapphire is 
36 degrees 37 minutes only, and that is 
so flat an angle that much light would 
be lost through the stone and it would 
have a “fish eye” effect. The cutters of 
white sapphire therefore cut it thick 
and thus get good reflection of white 
light but get little “fire” in the brilliant. 

The white zircon on the contrary has 
about 86 per cent as great a dispersion 
as diamond and with a refractive index 
that is very high, although not up to 
that of diamond, it is capable when cut 
as above indicated, of giving a fine ef- 
fect, especially if the lapidary will do 
his work as well as he knows how. The 
surfaces should be made as flat as pos- 
sible and the edges of the facets should 
be sharp. The symmetry should be per- 
fect and the top facets should be exactly 
opposite the corresponding bottom ones. 
With careful polish adamantine luster 
will be had, so the zircon brilliant will 
have that cold, almost metallic luster 
that one expects in the diamond. 

If the girdle is left dull a still closer 
resemblance to the usual diamond cut- 
ting will result. Such a zircon brilliant 
as has been designed above will make a 
very fine appearance and if sold for just 
what it is, will be an entirely worthy 
gem. With the strong double refraction 
of the zircon, twice as many spectra are 
sent out as would be emitted by a dia- 
mond of the same cutting and, while 
none of the spectra are as vivid as those 
of the diamond, yet a very good color 
play may be obtained. 

It has been said that the proof of the 
pudding is in the eating and this article 
was held for a time until a zircon, which 
was sent to A. Espositer of W. 48th St., 
New York, to be cut to the indicated 
shape was returned.* 

Many zircons that had already been 
cut by various lapidaries were also ac- 
curately measured and the angles of the 
better appearing specimens were deter- 
mined. It was found that the very best 





*The zircon cut for experimental purposes 
had a high degree of brilliancy when brought 
down to the lines of the diagram. It would 
appear somewhat difficult for the lapidary to 
get exact angles on a small brilliant. If a 
thin brass gage plate is made from the dia- 
gram of Fig. 1, it may be easier to fit the 
stone to it than a card gage which is likely 
to bend more. A difference of even so little 
as two degrees from the ideal will make a 
decided difference in the appearance of the 
finished stone, so it is important to get an 
exact fit if the fine brilliancy which the truly 
white zircon is capable of is to be obtained. 
If the back angle is greater than that of the 
diagram, the brilliancy, as to color play, will 
be hurt more than if the back angle is very 
slightly less than the 40 degrees called for, 
so be sure not to get the back too deep. 
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specimen of them all, a 14 carat German 

cut stone, had substantially the same 
make as was suggested above. Colored 
zircons of course should be cut with a 
view to getting the finest color while at 
the same time a fair degree of brilliancy 
must be obtained. Light colored stones 
should be cut rather thicker and very 
dense ones rather thinner than the 
above ideal. 








The “Christmas Bonus” 


66 TEN PER CENT bonus will be 

paid on Dec. 24 to all clerks who 
have been in our employ for five months 
previous to that time,” the placard on 
the Midland Jewelry Co. billboard read. 
read. ; 

“Well, I'll be qualified as far as time 
is concerned, and I’ll certainly hang on 
to my job long enough to grab that bo- 
nus,” one of the clerks assured himself. 

That afternoon the clerk had some 
words of wrath and bitterness with the 
“boss,” and wound up by declaring that 
the company was a “bum institution run 
by a bunch of cheap skates.” 

The boss reported these words to the 
general manager, the manager called 
the clerk in, paid him his wages up to 
the then coming Saturday night, and 
told him that his services were no longer 
required. 

“Haven’t I done my work all right?” 
the clerk demanded. 

“T have no fault to find with your 
work, but no man can stay in our employ 
and talk about our company the way you 
did,” the manager averred—and showed 
him the door. 

Then, on the 24th of December the 
clerk presented himself with the others, 
and demanded the 10 per cent bonus. 

“But the bonus is payable only to 
those clerks who are actually in our em- 
ploy up to the Christmas season—you 
were fired two months ago,” the pay 
clerk told him. 

“Yes, but I wasn’t fired for a sufficient 
or proper cause, my discharge was 
therefore illegal, and I’m entitled to the 
bonus just as much as if I remained in 
your employ,” the clerk retorted. 

“You’ve been talking to a lawyer,” the 
pay clerk suggested. 

“T certainly have.” 

“Well, you’d better go back and keep 
on talking, for you’ll get no bonus from 
me,” the pay clerk averred. The clerk 
sued the company in the North Carolina 
courts, and the case is reported as Rob- 
erts vs. Mayes Mills, 114 S. E. Reporter 
530, where the Supreme Court of North 
Carolina decided that the question of 
the propriety of the employe’s discharge 
should be submitted to a jury, and that 
if the jury were satisfied that the em- 
ploye had been fired for improper cause, 
he could collect a part of the agreed 
bonus, depending upon the length of 
time during which he had actually been 
in the company’s employ. 

“He is entitled to recover, if dis- 
charged without legal and_ sufficient 
cause the bonus of 10 per cent, up to the 
time of the discharge, for that is the ex- 
tent of the wrong done him by wrong- 
ful discharge,” said the court. 

M. L. H. 
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No. 1154—Brilliant facetted sim- 
ulated crystal beads combined 
with lustrous pearls in a smart 
two-effect choker and _ sautoir 
necklace. Pendant and clasp 
also of simulated crystal. 15” 


and 34” lengths—$13.50. 


Subject to Standard Trade 
Discount. 








ALSO STONE AND AMBER NECKLACES 


ALBERT LORSCH & COQO., Ine. 





FOUNDED 1867 FOUNDED 1867 





MAIN OFFICES AND SALESROOMS: 607 FIFTH AVENUE, NEW YORK, N. Y. 
BRANCH OFFICE: 131 WASHINGTON STREET, PROVIDENCE, R. I. 
PACIFIC COAST: FRED L. LEE & CO., 704 MARKET STREET, SAN FRANCISCO, CAL. 
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Paris Jewelry and Dress Styles 





Changing Modes in Dress Call for More Jewelry—Gold Orna- 
ments to Be Worn with Velvet and Plush Gowns This Autumn 
—Silver and Gold Cocktail Sets for Motorcars 
—Silver and Glass Combinations for 
Drinking Glasses, etc. 


By L. Rem, Special Correspondent 


Paris, Aug. 30.—The distinguishing 
feature of the winter modes is a ten- 
dency to do away with the plain back 
fashion. For some years backs have 
been consistently plain, all ornamenta- 
tion being concentrated on the front of 
the gown. Now they will fasten at the 
back again, while the hem will be longer 
at the back than in front, with a dis- 
tinct tendency toward the old-fashioned 
short train, followed round the walker, 
for evening wear. As the front of the 
gown will be plain, jewelry will be con- 
centrated on the front. Not only this, 
but the uniformity and simplicity of the 
front of the gown will be relieved by 
jewelry in high relief, sautoirs being 
made of big beads, round, square and 


oblong. Brooches, that are at present 
in vogue, will be in pebbles, for in- 
stance, of large size, seven or five 


pebbles being atached to a pin, making 
something between a barette and a 
brooch. In many cases, gems will de- 
pend from the barette or brooch, mak- 
ing a complicated ornament for the front 
of the severely plain gown. This con- 
centration of the jewelry at the front 
of the gown is a change from the pres- 
ent fashion of wearing the sautoir 
knotted at the back, while on the con- 
trary the luxury in fastenings of neck- 
laces and sautoirs, already pronounced 
will be increased. In many cases the 
fastening of a necklace costs more than 
the ornament itself, and it is also very 
usual to give a fictitious value to a neck- 
lace by fastening it with a very costly 
clasp. The clasp being minute, natu- 
rally does not run to anything like the 
cost of a pearl necklace. 
* * * 


Much velvet and plush will be worn 
this autumn. Velvet requires gold or- 
naments while diamonds are especially 
suitable, for velvet is rich in itself and 
needs something still richer to go with 
it. In some long sleeve models, where 
the sleeve falls in a point over the wrist, 
the diamond bracelet made in Greek key 
or some similar form, an inch high or 
even more, set in platinum, will be worn 
over the sleeve. Handsome engraved 
massive gold bracelets will also be worn 
over the material. There is an incom- 
prehensible desire to embroider every 
kind of garment with initials. This is 
a necessity for underclothes, very de- 
sirable for handbags, articles of jewelry, 
fountain pens, etc., but it is less elegant 
In the matter of the breast of a bathing 
gown, and the proposal to mark the ini- 


tials or some insignia, a mascot, or other 
fancy design in diamonds on the breast 
of the dark-colored velvet dress is still 
less desirable. In spite of this, these 
initials are already seen, monograms be- 
ing used for the most part. 

* * * 


One of the most popular gifts this sea- 
son is a cocktail outfit for carrying in 
a motorear. It is seen in silver and in 
gold. Naturally as small as possible 
and made to fit into its place, the leather 
case containing the various articles is 
decorated with a silver monogram. The 
drinking of cocktails is becoming a na- 
tional custom, and while the motorcar 
outfit is very popular, various models 
are being designed for use in boudoirs 
in small Paris flais. 

* * a 


A tea set, from which visitors will 
pour tea for themselves must be much 
more perfect than one used by maids 
able to conceal any deficiencies. This 
means that many women are getting in 
new miniature silver sets, not unlike 
those seen in tea shops, each visitor, as 
each customer, having her own special 
set, with sugar, milk, etc., all ready. 
When used, teapot and cup disappears 
to be refilled for another visitor. These 
sets are arranged on a tray, in metal, 
silver and brass being used, while beaten 
copper is very popular. Glass and silver 
combinations are much used for these 
sets, for it is the fashion to drink tea 
from glasses, in France and other parts 
of Europe. Very often the same glass, 
in a silver mount, is used for all bev- 
erages, much simplifying the business 
of catering. The smaller models do for 
liquors, the larger for soft drinks. 

* * * 


Together with these glass and silver 
combinations for drinking glasses, 
stands for cakes and fruit, are also seen 
in silver and glass. In fact it may safe- 
ly be said that there is little silver with- 
out glass or glass without silver. Some- 
times a shallow glass dish will be 
mounted on a silver stem, the stand 
being in glass or in silver as the case 
may be. These glass and silver combi- 
nations are taking the place of colored 
glass for the autumn season, tinted glass 
being naturally preferred for the sum- 
mer, plain cut glass with silver mounts 
for autumn and winter use. There is 
a tendency to have silver stands and 
glass utensils generally made to fit one 
into another. These are all concessions 
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to the growing lack of space in French 
apartment houses. This is not due al- 
together to the war and to the lack of 
accommodation, but to rising prices and 
the necessity of crowding in the capital. 
Dwelling flats are being rendered ex- 
pensive by the increase of offices, and 
the demand for space in quarters where 
formerly the houses were mainly resi- 
dential as in the Champs Elysees and 
the quarters immediately adjacent. All 
these factors determine fashions and the 
small, compact case for storing sets of 
silver, the flattened patterns that take 
up the least room while giving the same 
service as large silver utensils, is the 
result. Then silver is carried on 
journeys in motorcars, partly to avoid 
keeping two sets of silver, partly to in- 
sure its safety over the summer months, 
without troubling to store it in a bank. 
This is the reason that many modern 
silver chests are made to fit into a car 
and are in light leather covered bamboo 
cases. The day of the old-iron studded 
oak case has gone excepting for country 
houses where a butler is kept to guard 
the silver chest in his pantry. The small 
metal tables, one fitting under another, 
are also taking the place of the great, 
heavy old polished oak table. Steel fur- 
niture, introduced for bureau purposes, 
is gradually finding its way into general 
use, the bureau in a French apartment 
often serving as a reception room. 








Exports of Platinum During 
June 


WASHINGTON, D. C., Sept. 8.—Figures 
just announced by the Department of 
Commerce show that during the month 
of June platinum valued at $71,841 
was sent out from this country. Of this 
amount $53,901 represented platinum 
ingots, sheets, wire, alloys and scrap, 
while the remainder of $17,940 was the 
value of the manufactures of platinum, 
except jewelry, exported during the 
month. 

The figures showing the amount and 
the countries to which the metal was 


sent follow: 


Ingots, Manufactures 











Sheets, of Platinum 

Wire, Alloys Except 

and Scrap Jewelry 
a A aaa A ~~ 

Oz. Oz. 

Countries Troy Value Troy Value 
Germany ....... 640 $46,007... eae 
United Kingdom. 9 825 ee wan 
3 SS ae 74 7,069 171 10,543 
COIOMHIMA <0 b0s ;: BE a eae 
a eee 99 7,397 
Total quantity.. 723 aan ae , 
Total value..... ... $53,901 . $17,940 








Under the name of Ray’s, a new jewel- 
ry store equipped with $50,000 worth of 
stock and modern in every detail, has 
been opened at 47 W. Park St., Butte, 
Mont. The store will be managed by A. 
W. Schenker, widely known jeweler in 
the community for 15 years. In addition 
to the sale of jewelry, the new business 
concern will offer a new optical service. 
Dr. E. A. Kuntz, a graduate of the Los 
Angeles School of Ophthalmology and 
Optometry, will be in charge of the de- 
partment. 
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Manufacturers, Attention! 


From Our Complete Stock of Over 
2500 Carats of Assorted Fancy 
Shaped Diamonds, We Offer the 


L Following for Immediate Delivery: 


= — 


Baguettes Marquises 


.05 to .20 Carat 05 to .15 Carat Each 
.25 to .50 Carat -20 to .35 Carat Each 
50 to 1.00 Carat -40 to .65 Carat Each 
1.00 to 2.50 Carats -75 to 1.00 Carat Each 





= _S] 


Pd 
5 ‘= 


Lozenges 


Triangles From .10 to .25 Carat Each 
05 to .20 Carat From .30 to .50 Carat Each 


25 to .50 Carat Kites 


55 to 1.00 Carat 
From .10 to .25 Carat Each 
From .30 to .50 Carat Each 


@ Lan 

y I 
4 Sno 

¢ 


Pentagons 
Trapezes 


From .10 to .25 Carat Each 
From .30 to .50 Carat Each 
From .55 to .75 Carat Each 


From .05 to .20 Carat Each 
From .20 to .50 Carat Each 
From .55 to 1.00 Carat Each 





Squares, French-Cut Hexagons 
From .10 to .25 Carat Each 
15 Per Carat 40 Per Carat From .30 to .50 Carat Each 
20 Per Carat 50 Per Carat From .55 to .75 Carat Each 
25 Per Carat 65 Per Carat From .80 to 1.00 Carat Each 
30 Per Carat 85 Per Carat 
150 Per Carat Large Sizes 


Individual Stones in Emerald-Cut or Mar- 
uares, Step-Cut quise, ranging in size from 1.00 Carat to 5.00 
Sq ‘ P Carats each—on hand for prompt shipment. 


Carat aah 
7 a me 4 el - Lack of space prevents us from listing our 


20 Per Carat 40 Per Carat entire stock of Fancy-Shaped Diamonds. Let 
ra us know your requirements—we are certain 
50 Per Carat that we can please you in every way. 


ANSEN & CO., Inc. 


Cutters and Importers of Fancy Shaped Diamonds Exclusively 


527 Fifth Avenue New York, N. Y. 
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The News from England 





Conditions in the Diamond Market—Scotland Yard Working 
on Hatton Garden Jewelry Robbery—Thieves Visit 
Jewelers in London Suburbs—New Watch Designs 
—Prayer Rugs to Be Made into 


Hand 


LONDON, Sept. 1—Apart from the 
large purchases of rough diamonds by 
the cutters of Continental Europe there 
has lately been a noticeable activity in 
the polished market. The vacation sea- 
son is drawing to a close and a period 
of accelerated business in the jewelry 
industry appears to be indicated. It is 
usually so at this time of the year. 
Diamond merchants report an improv- 
ing demand in lower quality stones and 
as big a difficulty as ever in finding 
good sizes in quality colors. Higher 
prices for one carat stones and upwards 
seems pretty certain as things begin to 
move more. Backes & Strauss, the Hol- 
born Viaduct diamond house, says that 
the market is showing much more ac- 
tivity of late, despite the fact that the 
holiday season has been in full swing. 

“Confidence in the maintenance of 
values has been strengthened,” a member 
of the firm said this week, “by the firm 
policy of the London Rough Diamond 
Syndicate, and very large purchases of 
the raw material have been made by 
buyers from the cutting centers at 
Amsterdam and Antwerp. The large 
quantities of alluvial goods that were 
such a disquieting feature earlier in 
the year have greatly diminished, and 
in consequence there is a much firmer 
tendency observable in the lower quali- 
ties of mélée and sizes, and it is con- 
fidently expected that these goods will 
be appreciably stiffer within a very short 
time. Fine quality sizes in top colors 
remain very scarce indeed, and very 
high prices are being asked and paid, 
but the supply is totally inadequate, and 
there is no doubt that for one carat 
stones and larger rates will get much 
stiffer before long.” There is reported 
to be a better demand on manufacturing 
account for suitable diamonds in Bir- 
mingham—the center of the manufac- 
turing jewelry industry this side. The 
manufacturers say they are making in- 
creasing use of elephant hair in the 
Incorporation of general jewelry. The 
white hair is very scarce and when 
obtained is set in silver for rings. 

* * * 


Discovery of a rifled jewelry safe in 
the premises of a manufacturing jewelry 
firm in Hatton Garden this week is 
keeping Scotland Yard detectives busy. 
The firm—W. Lewis—estimates the 
value of the missing jewelry at $50,000. 
The theft was discovered soon after the 
offices were closed Saturday afternoon. 
No doors to the building and offices had 
been forced, nor even the safe door. 
The caretaker discovered the robbery 
when he went to the offices to look for 


Bags 


an office boy who was being inquired 
for by his mother. The offices were de- 
serted but the safe door stood open. 
The man at once called up Mr. Lewis 
who had left for his home an hour or 
two before and the latter communicated 
with the police. Photographs of finger 
prints were taken, and a watch is being 
kept on Channel ports. The missing 
property consists of unmounted pearls 
and diamonds and mounted jewelry. 
One of the pockets of diamonds evi- 
dently burst while being handled by the 
thieves since several loose stones were 
found on the floor. The safe had been 
opened apparently without force. Mr. 
Lewis had the key in his pocket. Last 
March $35,000 worth of jewelry was 
stolen from Hatton Garden. The thieves 
then stayed on the premises over the 
week-end and used elaborate drilling 
instruments. 
* * * 

As mentioned above elephant hair, 
considered lucky, is now more popular 
than ever when used with jewelry 
pieces. The chains of the new lorg- 
nettes which are replacing horn-rimmed 
spectacles are made of this hair in con- 
junction with gold links. Birmingham 
is having to produce new designs to cope 
with the increasing demand for elephant 
hair items. Wrist watch straps and 
men’s cuff links of hair and gold are 
new ideas. 

* * * 

Jewel bandits victimized several jewel- 
ers during the week in the suburbs. 
Ernest Hollander, jeweler and clock- 
maker, who lives over his store in the 
Fulham Road, was aroused by the crash 
of glass about four in the morning. 
He sprang from bed and was in time 
to see four men dash off in a car. 
When he got downstairs he found the 
plate glass shop window smashed and 
the iron grid wrenched from its hinges. 
Most of the shelves had been cleared of 
the best goods. About the same time 
the jewelry store of William J. Bance at 
Thornton Heath was visited by motor 
bandits. The noise they made in break- 
ing the window and extracting jewelry 
aroused the occupants of the premises, 
but they did not investigate thinking it 
was workmen starting on an early morn- 
ing job. The jeweler was soon after- 
wards notified by the police who dis- 
covered the theft. 

* * * 

Jewelers say that a fall fashion in 
jewelry will be the display of geometrical 
designs—necklaces of square stones and 
beads, and so on. Solid squares of 
crystal will compose some of the new 
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necklaces, each square being separated 
by a little gold tinted bead. The new 
three-quarter rings finished with an 
arrow are now preferred by the present 
day bride, a jeweler says. An advan- 
tage, of course, is that they can be 
adapted to any sized finger. 
* * * 


Recently mention was made in this 
letter of the new sliding watch case in 
pale gold which can be manipulated by 
one hand and is destined for use in 
the handbag. These flat, tiny cases 
operated by a spring when it is desired 
to reveal the dial are now followed by 
numerous other quaint designs, includ- 
ing a buckle watch for the waist belt, 
and a brooch and pendant watch. Ring 
brooches, of course, are not so new. 
Between them these new watch innova- 
tions are pushing the ordinary wristlet 
into the background although a wide 
range in the wristlet watch still is car- 
It is a question 
whether the buckle watch will be really 
popular. It is neat and chic, and inset 
in the top bar of the large enamel, onyx, 
colored horn or ivory buckle now so 
popular on the belts worn by outdoor 
women. But to see the time properly 
the belt has to be removed or a friend 
asked to look at the dial which is square 
or rectangular in shape. The Sunday 
Dispatch tells of a new idea in watch 
containers from Paris for use by the 
golfer. The “golf watch” is of silver 
or gold, some hammered with golf ball 
markings, and some covered in snake- 
skin or shagreen. There is a tiny dial 
visible in one portion of the “ball.” The. 
interior of the “ball” houses the intricate 
works which are well protected. These 
watches are carried in the pocket of 
the golfing sweater or the handbag 
without mishap to the works. 

* * * 

Belt watches for boys in preference 
to wristlet watches are gaining in popu- 
larity according to jewelers who have 
been handling these articles of utility. 
One line of watches for wear in the 
belt are specially designed for boy 
scouts whose experience is that wrist 
watches are often badly damaged just 
when they are needed most in camp. 
The belt watch seems to serve a more 
useful purpose. 

* * * 

Thieves gained access to the jewelry 
shop of E. F. Hancock of Sittingbourne 
on the main road from London to the 
Kent coast the other night by cutting 
through the floor of unoccupied rooms 
above. One of the windows was stripped 
of its jewelry contents, $10,000 worth 
of stuff being missing. Gold and dia- 
mond rings and gold alberts and watches 
were the principal goods taken. Three 
years ago an attempt on this shop was 
made from the rear but a steel door set 
in concrete thwarted the intruders. A 
number of tools were left behind by the 
thieves, and the police have _ photo- 
graphed numerous fingerprints. Brown 
& Co., the Cornhill assessors, are offer- 
ing a reward of $7,500 for information 
leading to the arrest and conviction of 
the thieves and recovery of the gems 
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stolen in the Hatton Garden coup men- 
tioned above. Mr. Lewis now estimates 
the value of the jewelry and gems stolen 
at $75,000 instead of $50,000. 


* * #* 


The Daily Mail says that 1000 prayer 
rugs have been sent from Bessarabia to 
London to be made into handbags for 
a Regent St. store. The bags have 
jmitation shell frames in two _ sizes. 
The rugs used in the manufacture of the 
bags measure 22% by 19 inches, and 
there are three distinct color schemes 
for the one design which is woven on 
a stone-colored ground. These color 
schemes are a blue, red, orange, gray 
and brown, a combination of red and 
brown tones only, and the first named 
colors with the addition of jade green. 
The designs present a sort of minaret 
and spire effect reminiscent of a stained- 
glass window. They are most unusual 
looking bags and are reported to be 
very popular with American shoppers. 
Swedish and American trade buyers are 
said to be negotiating for bulk purchases 
for resale in their countries. The aver- 
age price of one of these bags is 
only $5, 








Death of James K. Rauch 





Jeweler 


Well-Known Bethlehem, Pa., 
Succumbs to Old Age 


BETHLEHEM, PA., Sept. 8.—James K. 
Rauch, one of the oldest of Bethlehem’s 
business men and probably the oldest 
practicing jeweler in the State, died at 
10 o’clock Wednesday night at his late 
home, 631 Pennsylvania Ave., following 
a five months’ illness, aged 86 years. For 
65 years he conducted a successful busi- 
ness as a jeweler and watchmaker in 
Bethlehem. 

He was a life long resident of Bethle- 
hem, born July 30, 1842, a son of the 
late Charles W. and Amelia (nee Kern) 
Rauch. His wife Amelia preceded him 
in death nine years ago. He leaves a 
daughter, Lillian, at home; a brother, 
Charles R., of Bethlehem, who is the 
father of City Commissioner Dr. S. E. 
Rauch, and a sister, Mrs. Henry French, 
of Forty Fort. 

The funeral took place on Saturday 
afternoon at two o’clock from his late 
residence. Burial was made in the fam- 
ily plot in Nisky Hill Cemetery. 

Mr. Rauch served an apprenticeship 
of seven years under the late Jedidiah 
Weiss, grandfather of Dr. J. Fred Wolle, 
the famous Bach festival conductor, and 
after becoming of age entered the Union 
Army to serve for about three months 
during the latter part of the Civil War. 
After returning from the service he was 
employed for several years in the largest 
Jewelry establishment in Philadelphia 
and then bought out the business of his 
former employer, Mr. Weiss, on Main 
St. Mr. Weiss, who was born in 1794, 
was the first to manufacture grand- 
father clocks by hand, establishing his 
business in 1820. 

The business on Main St. was con- 


THE JEWELERS’ CIRCULAR 


tinued up to a few years ago when Mr. 
Rauch retired from active business but 
continued to do repairing of old watches, 
grandfather clocks and other timepieces 
at his home on the West Side. The store 
had been located in the building for- 
merly occupied by Theodore Kampmann, 
and now by G. William Eberman, the 
jeweler. He also for a time conducted 
an office in Allentown. The family resi- 
dence was for years located on W. Broad 
St. near Tenth Ave., the family remov- 
ing several years ago to 16th Ave. 

The family from which he sprang was 
a prominent one, his father, Charles W. 
Rauch, having been one of the founders 
of the old Bethlehem Iron Co., along 
with Joseph Wharton, Charles B. Dan- 
iel, Robert B. Sayre, Augustus Wolle 
and others. 

A son, George, died about 35 years 
ago and a sister, Otilla M. Riegel, wife 
of the late George Riegel, a prominent 
former local business man, also preceded 
him to the grave. Mr. Rauch attended 
the Moravian schools in his earlier days. 








New Association Formed 





Jewelers in Winston-Salem, N. C., District 
Meet and Elect Chairman and 
Secretary 
WINSTON-SALEM, N, C., Sept. 11.—A 
local jewelers’ organization has just been 
formed here as the result of a district 
meeting of the North Carolina State Re- 
tail Jewelers Association held yesterday 
in this city. Considerable interest in as- 
sociation work was shown by the jewel- 
ers of this section and it is expected the 
new association will strongly strengthen 

the State organization in many ways. 

Fourteen jewelers were present and it 
was explained that the object of the 
association was to bring the jewelers 
here together fh a friendly meeting every 
three or four months that they might 
discuss their trade problems and by mu- 
tual understanding and discussion solve 
the difficulties with which they met in 
the daily course of the business. 

A. Lefkowich of Winston-Salem was 
elected chairman, and W. E. Lineback, 
also of this city, was elected secretary. 

Among those present was W. G. Fra- 
sier, secretary and treasurer of the 
North Carolina Retail Jewelers’ Asso- 
ciation, and also regional vice-president 
of the national body. 

Another district meeting will be held 
in Charlotte, Sept. 24. 








Death of James R. Doolittle 


PROVIDENCE, R. I., Sept. 8—James R. 
Doolittle, one of the last of the old-time 
watchmakers in this city, where he had 
been in business for nearly 60 years, 
died at his home at 12 John St., East 
Providence, Thursday evening, after an 
illness of only three weeks. He was in 
his 81st year and had been in the best of 
health previous to going to his home 
three weeks ago. 

Mr. Doolittle was born in Plymouth, 
Conn., the son of Abraham and Urania 
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(Hooker) Doolittle, and attended the dis- 
trict schools of that section until he 
began an apprenticeship with a watch- 
maker in Waterbury at the age of 15 
to serve five years. In 1870, having fin- 
ished his apprenticeship, he came to 
Providence and entered the employ of 
the late A. J. Robinson, on Westminster 
St., where the Shepard Co. store now 
stands. He had continued with his work 
actively for 58 years, his last place of 
business being 58 Snow St., this city. 
After the failure of A. J. Robinson, Mr. 
Doolittle opened a place for himself and 
had always remained alone. For many 
years he had personal supervision of 
more than a score of valuable chiming 
hall clocks belonging to the old families 
on the East Side. 

His wife, Emma (Irwin) Doolittle, 
died last December. He is survived by 
two daughters, Miss Kate Doolittle, with 
whom he lived at East Providence, and 
Mrs. Bessie Sisson of Fall River, one 
grandchild and one sister. 
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Swindler Visits Sumter, S. C., Jeweler and 
Passes Worthless Check 


SumTeErR, S. C., Sept. 6—A new 
scheme in check forging was worked at 
J. B. Folsom’s jewelry store, a few days 
ago and merchants of this and other 
cities should take warning from the oc- 
currence and be on the lookout in the 
future for similar frauds. 

A young and well dressed stranger 
came in the jewelry store several days 
ago and asked to look at some wrist 
watches. He finally selected one priced 
at $18 and proffered a check for $47.50 
in payment. The check was one of the 
regular checks of the Hotel Jefferson of 
Louisville, Ga., and signed by the pro- 
prietor, J. A. Stiles. It was made out to 
L. Martin, the name the stranger gave 
as his own. The check looked good and 
in addition Mr. Folsom was shown a 
telegram from the First National Bank 
of Louisville, Ga., stating that the check 
was all right. 

The check was taken in payment for 
the watch and the stranger given $29.50 
in cash. The check was deposited and 
in due season was returned by the bank, 
which wrote that Mr. Stiles’ signature 
was a forgery, and that L. Martin was 
unknown to him. The letter went on to 
say that a similar check had been pre- 
sented for payment a few days previ- 
ously and had also turned out to be a 
forgery. 

How the forger obtained the blank 
hotel checks has not been explained, al- 
though it is thought that he might have 
spent a night in Louisville and succeeded 
in stealing a number of the forms. 

’ The man who presented the check is 
described as being about 30 years of 
age, with light hair and blue eyes. He 
was dressed in a light gray suit, and 
weighed about 130 pounds. He is about 
five feet, eight inches tall and appeared 
well educated and of pleasing manner. 
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Hearing on Imitation Pearls 





Questions to Be Discussed Before the United States Tariff Com- 
mission in Considering the Question of an Increase 
in the Rates of Duty 


WASHINGTON, Sept. 9.—As noted in 
the last issue of the JEWELERS’ CIRCULAR 
a hearing will be given by the United 
States Tariff Commission on Oct..9 in 
its investigation of production costs of 
imitation pearls and pearl beads. The 
hearing had previously been assigned 
for Sept. 25 and the postponement was 
ordered at the request of interested par- 
ties. The hearing will concern questions 
raised by the Commission as a result of 
the investigation made pursuant to the 
application filed Dec. 12, 1925, by the 
American Manufacturers of Imitation 
Pearls and Specialties in Fusible En- 
amel, of Brooklyn, N. Y., looking toward 
an increase in the rates of duty. The 
Commission instituted the investigation 
on May 26, 1927, and the survey covers 
(1) imitation pearl beads of all kinds 
and shapes, of whatever material com- 
posed, strung or loose, mounted or un- 
mounted; (2) imitation solid pearls 
wholly or partly pierced, mounted or un- 
mounted; and (3) necklaces and other 
articles composed of such beads or 
pearls and commonly or commercially 
known as jewelry, finished or unfinished. 
The imitation pearl beads and imitation 
solid pearls are dutiable at present at 
60 per cent ad valorem and imitation 
pearl necklaces at 80 per cent ad val- 
orem under the Tariff Act of 1922. 

A preliminary statement made by the 
Commission from the data obtained in 
its investigation reveals that Japanese, 
French and Spanish costs of production 
constitute only a small fraction of the 
domestic costs. For example, Japanese 
production costs of imitation pearl 
beads averaged 23/100 of a cent per inch 
in the group selling for less than 1.67 
cents per inch; 79/100 of a cent in the 
group selling from 1.67 to 3.33 cents per 
inch; and 1.01 cents per inch in the 
group selling for 3.34 to 5 cents an inch. 
French costs averaged 90/100 of a cent 
in the group selling for 1.67 to 3.33 cents 
per inch; 1.06 cents in the group selling 
for 3.34 to 5 cents an inch; 1.14 cents 
in the group selling for 5.01 to 6.66 
cents; 2.06 cents in the group selling for 
6.67 to 13.33 cents; and 3.52 cents in the 
group selling for 13.34 to 20 cents an 
inch. As there is only one Spanish 
manufacturer exporting to the United 
States, Spanish cost figures are not 
shown in the Commission’s report. In- 
voice prices were taken as evidence of 
_— and French costs of produc- 
ion. 

Production costs in the United States 
ranged from an average of 2.79 cents 
in the group selling for 3.34 to 5 cents 
per inch; 4.41 cents in the group selling 
for 5.01 to 6.66 cents; 7.23 cents in the 
group selling for 6.67 to 13.33 cents; 
7.87 cents in the group selling for 13.34 


to 20 cents; and 17.95 cents in the group 
selling for over 20 cents. The domes- 
tic costs given are the average of the 
costs of plant-made and purchased glass 
beads, weighted according to the relative 
quantity of each that were used in 1926. 

Domestic cost data were obtained from 
seven manufacturers, three located in 
New York, one in Peekskill, N. Y., and 
three in Providence, R. I. It is esti- 
mated that the seven establishments pro- 
duce more than 60 per cent of the total 
domestic output. The records of these 
companies were analyzed and test runs 
covering all of the manufacturing opera- 
tions were made under the supervision 
of representatives of the Commission. 
Foreign costs were obtained from the 
records of producers in Japan, France 
and Spain, the principal competing 
countries. An analysis also was made 
of invoices covering imports at New 
York during 1926, the period covered by 
the Commission’s investigation. Addi- 
tional data were obtained from 13 rep- 
resentative New York importers. Five 
of these firms import from France, four 
from Spain and seven from Japan. 
Three of them import from two coun- 
tries. 

The questions put up by the Commis- 
sion for discussion at the hearing on 
Oct. 9 are as follows: 

1. What is the distinction in the trade 
between “imitation pearl beads” dutiable 
under Par. 1403 of the Tariff Act of 
1922, and “imitation solid pearls” duti- 
able under Par. 1429? 

2. What is the distinction in the 
trade: 

(a) Between mounted and unmounted 
imitation pearl beads? 

(b) Between mounted and unmounted 
imitation solid pearls? 

3. Is the calendar year 1926 a repre- 
sentative period for determining differ- 
ences in costs of domestic and imported 
imitation pearl beads, imitation pearl 
bead necklaces and _ imitation solid 
pearls? 

4. What has been the trend of prices 
and costs since 1926 of imitation pearl 
beads, imitation pearl bead necklaces, 
end imitation solid pearls in the United 
States? In Japan? In France? In 
Spain? 

5. Cost data for domestic producers 
have been shown with glass beads cal- 
culated on the basis of (a) the weighted 
average cost of plant-made and price of 
purchased beads, (b) the cost of plant- 
made beads for companies producing 
them, and (c), the price of beads for 
companies purchasing them. 

Which basis should be used in compar- 
ing costs for purposes of section 315? 

6. Are the types selected for purposes 
of cost studies representative of domes- 
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tic production and imports of imitation 
pearl beads, imitation pearl bead neck- 
laces, and imitation solid pearls? 

7. Cost data are presented for both 
domestic and imported imitation pearl 
beads and imitation pearl bead neck- 
laces in price groups, based upon the 
wholesale selling price in the United 
States. 

(a) With the products of which do- 
mestic price groups do the imports from 
Japan compete? From France? From 
Spain? 

(b) For purposes of Section 315, 
what comparison should be made be- 
tween the domestic and foreign prod- 
ucts? 

8. The costs of production of imita- 
tion solid pearls have not been included 
in the cost tables. 

Is the percentage of difference be- 
tween the costs of production of imita- 
tion pearl beads dutiable under Par. 
1403 representative of the percentage of 
difference in costs of production of imi- 
tation solid pearls dutiable under Par. 
1429? 

9. How do the methods of marketing 
Japanese imitation pearl beads, imita- 
tion pearl bead necklaces, and imitation 
solid pearls in the United States com- 
pare with the methods of marketing 
those imported from France and Spain? 

10. What is the principal wholesale 
market or markets in the United States 
of imported imitaion pearl beads, imita- 
tion pearl bead necklaces, and imitation 
solid pearls? Of domestic? Of both? 

11. For purposes of computing costs 
of transportation, what are the weights 
per dozen of each of the types selected 
for cost comparison? 

12. Is the invoice price of the mer- 
chandise plus the cost of cases and pack- 
ing representative of dutiable value for 
the purposes of calculating the ad val- 
orem rate of duty? 





Colored Man Held by Chicago Police 


Charged with Various Crimes 


CHICAGO, Sept. 8.—Garfield Thomp- 
son, colored, is being held at the Town 
Hall police station, “open” for an at- 
tempt to swindle August J. Pritchard, 
watchmaker and retail jeweler at 827 
Irving Park Boulevard. The A. D. T. 
Jewelry Co., at 5 S. Wabash Ave., had 
a similar case and when an operative 
of the Pinkertons’ called on them and 
explained the capture of Thompson, A. 
D. Wittgren and Nathan Davis, members 
of the concern, went to the station and 
identified the prisoner as being the 
man that passed a bogus check for 
jewelry and took a diamond ring. 

When Thompson was confronted he 
admitted the crime. He stated that the 
ring he had taken he lost in a crap game 
at a certain club, to its owner. 

Thompson also admitted that he com- 
mitted several forgeries as well as sneak 
thefts among other jewelers. He does 
not remember the names or addresses of 
his victims but said he would recognize 
the different locations. He served a 
sentence for a theft at the store of 
Herman C. Stern, a year ago. 
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Auction Ordinance 





Dayton, Ohio, City Commission Adopts 
Measure to Govern Such Sales 


DAYTON, OHIO, Sept. 8.—Passing of 
an ordinance to regulate sale of gold, 
silver, jewelry and timepieces at public 
auction by municipal licensing was a 
feature of the weekly city commission 
meeting recently. The emergency ordi- 
nance which will regulate public auc- 
tions of jewelry, etc., was introduced 
for the first reading, then rules were 
suspended and it was passed unanimous- 
ly, becoming effective at once. 

The ordinance states the evils of pub- 
lie auction of jewelry, gold, silver plated 
ware and timepieces, without municipal 
regulation, and provides that licenses 
shall be obtained from the city at least 
six months before public auction of such 
articles. 

An inventory of all jewelry to be dis- 
posed of at an auction must accompany 
application for license, and certain pe- 
riods of days are set forth for auctions 
of jewelry of various values. 

It was explained that application six 
months before auctions would give the 
city a chance to investigate the sales 
to see that the public is not being 
“hoaxed.” 

First offense by public auction sale of 
jewelry without city license in the 
manner provided in the ordinance will 
draw a fine of from $25 to $100 upon 
conviction, and second offense and con- 
viction will call for a fine of from $100 
to $500 with 30 days’ imprisonment in 
the city workhouse. 








Brooches Popular for Autumn 


Wear in London* 


CCORDING to a London jeweler 
more brooches are sold in the au- 
tumn than at any other time of the year. 
This is probably because the close-fitting 
hat and the practical sports jumper per- 
sist in spite of every attempt to oust 
them from favor, and a jeweled pin is 
needed to relieve their simplicity. 

So firmly indeed is the brooch estab- 
lished that it is now made in infinite 
variety and in three distinct sizes. There 
is the small brooch, measuring perhaps 
one inch by half an inch, for the hat; 
a medium size for the shoulder, and a 
large hip plaque that is rarely less than 
three inches by two. A new type of 
Shoulder brooch consists of a pendant 
hanging from a narrow bar of gems, 
either straight or shaped like a cupid’s 
bow. The pendant may consist of a pat- 
terned “ribbon” of gems (one London 
firm shows an exquisite example in tur- 
quoise and diamonds); of a large gem, 
shaped like a rhomboid with three pear- 
shaped diamonds depending from the 
setting at the sides and the base; or of 
an enormous, colored gem hanging in 
the center of a leaf shaped motif of 


_—. 
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brilliants. Lady Cunard, who is famous 
for her taste in jewels, has a beautiful 
brooch-pendant—a shower of diamonds 
suspended from three bars of emeralds. 
The pendant is detachable so that it can 
be worn round the neck on a fine plati- 
num chain. These brooches are generally 
accompanied by long earrings which re- 
peat the pendant in miniature. 


Hat brooches are inspired by every 
kind of sport. Figures in cubist lines of 
onyx on platinum or white gold are 
jeweled with sapphires. The tennis 
player, golfer and yachtswoman appear 
in outline with touches of sapphire in 
the zig-zag waves of the sea, or in the 
pattern on the sports blazer. At the 
fashionable seaside resorts women are 
wearing the new bandage hat of knitted 
straw or white silk, and in the front 
a wish-bone brooch of diamonds or 
pearls. 

Another novelty in brooches is a group 
of palm trees with onyx stems and wav- 
ing emerald branches. Sometimes the 
palm trees stand alone, at other times 
they lean gracefully against a diamond 
pyramid. European trees are also 
executed in precious stones. There are 
fir trees with quaintly stiff branches, 
slim ilex and Scotch firs. 

The diamond neckchain with a hand- 
some pendant at the end grows steadily 
more popular. One of the loveliest or- 
naments ever seen in Mayfair consists 
of a delicate chain of brilliants, each 
gem set separately in platinum but al- 
most touching its neighbor, and at the 
end a round pendant that undoubtedly 
draws its inspiration from a Victorian 
locket. On a disk of highly polished 
platinum appear the owner’s initials in 
diamonds. The disk is framed in the 
same gems, and an outer rim of large 
brilliants is attached to the inner circle 
by a narrow strip of crystal, which is 
so transparent that the two circles do 
not seem to be connected at all. On 
turning the pendant over it is seen to 
contain a wafer thin watch, but the 
whole jewel is so delicate that no one 
would ever suspect it served a useful 
purpose. The inner disk measures 
roughly one and a half inches in 
diameter. 








The vogue for animal designs in Eng- 
lish jewelry has now been extended to 
utility goods handled by the jeweler. 
The newest ash trays, for instance, are 
embellished not only with elephants and 
giraffes and the like, but lizards, tor- 
toises, crocodiles and so forth. These 
animal and reptilian figures are mostly 
in white ivory on jade colored glass 
trays. Some of the lizards are in metal 
and others can be had in the more pre- 
cious mediums. The silver and rosewood 
cigarette boxes of recent months are 
now giving way to the tortoise shell 
lidded boxes rimmed with silver. Some 
of the wooden lock-up types have a top 
of gray lizard skin with match holders 
to harmonize. Shagreen as a covering 
for smoking requisites is as popular as 
ever. 
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Medals Presented te American 
Crew of “Southern Cross” 


HEN Harry W. Lyon, Jr., and 

James Warner, the American half 
of the crew of the Southern Cross, first 
airplane to fly from North America to 
Australia, returned to Oakland, Cal.,. 
whence they took off on their historic 
flight they were presented by an enthu- 

















THE MEDAL PRESENTED TO AMERICAN 
MEMBERS OF THE CREW 


siastic populace with solid gold com- 
memorative medals. 

These medals, ordered by the commit- 
tee in charge as soon as it had learned 
of the date of the heroes’ intended ar- 
rival in the city, were entrusted for de- 
sign and manufacture to the manufac-. 
turing department of Davidson & Licht, 
Oakland jewelers. They were pro- 
duced in seven working days and de- 
livered into the hands of Mayor John L. 
Davie within just ten minutes of the. 
moment of presentation. 

They were made of solid gold and 
weighed four ounces apiece. They bore 
on the obverse side striking likenesses 
of Lyon and Warner below which 
curved the American eagle bearing in. 
his beak a heraldic ribbon inscribed 
with the names of the fliers and clutch- 
ing in his talons the stars of navigation 
and the sparks of radio, symbolic of 
the parts played in the flight by the two 
Americans. In the background was a 
representation of the skyline of the city 
of Oakland and around the edge the 
legend “Oakland, California to Sydney, 
Australia” with the dates of the start. 
and finish of the flight, May 31 and 
June 10, 1928. 

The reverse bore a decorative panel 
for the inscription of presentation which 
included mention of the important facts 
regarding the flight. It was surmounted 
by three radial motor heads and pro-. 
pellers, representative of the Southern 
Cross, a tri-motored plane, framed by 
the laurel wreath of achievement and 
was centered at the base by a tiny globe . 
on which the course of the flight was 
traced. 

The medals, representative of the city 
of Oakland, were cased in polished burl 
of the redwood of California which was . 
lined with red, white and blue. 
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To Meet Sept. 17 to 21 





Thirteenth Annual Conference of National 
Better Business Commission to Be 
Held in Chicago, at Edgewater 
Beach Hotel 


Leaders in American governmental 
and financial life are among the speak- 
ers scheduled to address the 13th an- 
nual conference of the National Better 
Business Commission which will be held 
at the Edgewater Beach Hotel, Chicago, 
from Sept. 17 to 21. The Commission 
is composed of the 46 affiliated local 
Better Business Bureaus situated in the 
United States and Canada. 

Among those of national prominence 
who will appear before the conference 
are Henry R. Hayes, of Stone & Webs- 
ter and Blodget, Inc., president of the 
Investment Bankers Association of 
America; Horace J. Donnelly, solicitor 
of the United States Post Office Depart- 
ment; William P. MacCracken, Jr., as- 
sistant secretary of Commerce for Aero- 
nautics; and Merryle S. Rukeyser, finan- 
cial editor and economist. Throughout 
the conference talks on problems relat- 
ing particularly to Better Business Bu- 
reau operation will be given by a num- 
ber of local bureau managers which will 
open the way for discussions in which 
the entire membership of the conference 
will participate. Another speaker will 
be Edward T. Hall, vice-president of the 
Ralston Purina Co. of St. Louis and 
president of the National Better Busi- 
ness Bureau, Inc., New York. 

Organized to promote and protect con- 
fidence in business through the elimina- 
tion of frauds and fakes in selling and 
advertising practices, the Better Busi- 
ness Bureau movement as a whole is 


- supported by 12,000 industrial organiza- 


tions which contribute about $1,000,000 
annually for its support. This finan- 
cial support is given by bankers, securi- 
ties dealers, merchants, publishers and 
manufacturers, who unite in the Better 
Business Bureau organization to retain 
for legitimate business the millions of 
dollars which crooks and swindlers an- 
nually seek to divert for their own gain. 

Since the first Better Business Bureau 
was organized in Minneapolis, Minn., in 
1913, the Better Business Bureau idea 
has been constantly gaining ground un- 
til today there are 46 bureaus in the 
United States and Canada with arrange- 
ments actively being made in other 
cities for the formation of similar or- 
ganizations. 

Extensive use of Bureau facilities by 
the investing and purchasing public is 
indicated by the fact that in the 12 
month period ending May 1, last, half 
a million inquiries upon financial and 
merchandise subjects were addressed to 
the movement as a whole by people in 
every walk of life in all sections of the 
country. This fact was developed in 
reports read at the annual members 
meeting of the National Better Busi- 
ness Bureau, Inc., held in New York, 
May 8. At this meeting it was also 
disclosed that the financial section of 
the national bureau alone has files and 
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indexes which embody records of nearly 
100,000 names and subjects. 

The officers of the National Better 
Business Commission are Edward L. 
Greene, general manager of the Na- 
tional Better Business Bureau, Inc., 
president; Kenneth Barnard, manager 
of the Detroit Better Business Bureau, 
vice-president, and William H. Mulli- 
gan, manager of the financial section of 
the National Better Business Bureau, 
Ine., secretary-treasurer. Last year’s 
meeting of the Commission was held in 
New York. 








Many Silver Displays 





Leading Manufacturers Show Beautiful New 
Lines at Philadelphia 


‘PHILADELPHIA, Pa., Sept. 12.—Last 
week was “Silver Week” in this city, 
several leading manufacturers or their 
representatives having displays on view 
in two hotels here with much interest 
shown by jewelers throughout the Phila- 
delphia territory in the new things. At 
the Benjamin Franklin Hotel an elabo- 
rate display of new products was shown 
by the Oneida Community Co., Ltd., in 
charge of Messrs. Ferguson and Trout 
of the Philadelphia office and Mr. Bowen 
of the home office. Modernism was the 
high note of the exhibit, typified espe- 
cially in the Patrician patterns, which, 
by the way, have for some years been 
modernistic in trend. The “Patrician 
moderne” is a fine example of modernism 
not carried to extremes, the pattern 
retaining all the dignity of the Patrician 
series but showing the modernistic in- 
fluence in its lines. The Patrician berry 
spoon is an example of a style some- 
what modernistic before that word came 
to typify the newest trend in art. In 
this case modernism has just caught up 
with Oneida craftsmen. 

The intriguing feature of the dis- 
play was the colored handled table 
knives, the effects in pink, red, blue, 
green and other hues being somewhat 
startling at first but pleasing as they 
grew on the eyes of the gazer. These 
were shown as the newest product of the 
Community designers, and from com- 
ments by jewelers who saw them, will 
make a decided hit. The exhibition 
also was marked by a fine display of 
silver in cases for window or shelf show- 
ing that also are useful for household 
or traveling purposes. The general 
holloware display was appreciated. The 
goods also are on view in the Philadel- 
phia headquarters in the Jefferson build- 
ing. 

The R. Wallace & Sons Mfg. Co. 
also had a fine display of its silver 
products on view in the William Penn 
room of the same hotel, and this at- 
tracted many jewelers. The new things 
will also be on view at the Philadelphia 
office of the firm at 1204 Chestnut St. 

At the Hotel Adelphia several silver 
displays were on view throughout the 
week. Three of these were conducted 
by representatives of the International 
Silver Co., one showing products of the 
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Watrous Mfg. Co., Wallingford, Conn., 
being in charge of H. S. Marshall. This 
exhibit was devoted entirely to sterling 
and the modernistic note in this ware 
was emphasized in flasks, toilet sets and 
novelty lines. 

The new note is not accented so 
strongly as to be too ultra, the designs 
presenting a combination of the lines of 
classic beauty and the newer trend, 
which blends effectively. 

In another room, Mr. Murphy, repre- 
senting the Simpson, Hall, Miller line 
(Factory L), showed many new designs 
in holloware with very modernistic ef- 
fects in hand mirrors and other toilet 
articles. The most beautiful of the dis- 
plays, however, and the one that at- 
tracted most attention from discerning 
jewelers, was the modernique patterns 
in which handsome tapestry or brocade 
designs have been transferred to silver 
with charming effect, the details being 
reproduced perfectly. The showing of 
fine dressing and overnight fitted cases 
also drew many compliments. 

The Derby factory of the Inter- 
national was represented by a fine show- 
ing of enameled toilet ware in gold and 
silver.and a splendid display of pewter. 
This was in charge of J. D. Pettingell 
and attracted considerable attention 
from the jewelers. 

In Room 804, Otto Ernest, of the New 
York firm of that name, had a fine dis- 
play of sterling silver in both standard 
goods and novelties. 


Held Up and Robbed 


Cleveland Retail Jeweler Bound and Gagged 
by Bandits Who Loot His Store 


(CLEVELAND, OHIO, Sept. 8.—Louis 
Icove, 631 Schofield building, retail 
jeweler, was a victim of holdup men on 
Wednesday. The bandits were well 
dressed. They entered the shop and 
one of them leveled a pistol at the 
jeweler and commanded him to lie 
down on the floor at once. While one 
kept him covered the other attempted 
to work the combination of the safe 
which Icove told them was open. They 
finally forced their victim to work 
the combination of the safe for them, 
keeping pistols pressed against his body 
and threatening to kill him if he failed. 

As soon as the safe was opened the 
bandits tied Icove hand and foot and 
sealed his mouth with adhesive tape. 
They then rifled the safe of unset 
stones, mountings and other merchan- 
dise, and then walked calmly out of the 
building. 

The jeweler finally managed to work 
the gag loose and his cries for help 
were heard by Harold Jacklin, who was 
working in an adjoining office. He freed 
the jeweler and called police, who were 
given an accurate description of the 
affair. 

There have been a number of holdups 
in the Schofield building, which is at 
the corner of E. Ninth St. and Euclid 
Ave., the busiest spot in the city. The 
loss suffered by Icove was estimated ap- 
proximately $2,000. 














THE JEWELERS’ CIRCULAR September 13, 1928 











NEW YORK. 








ESTABLISHED 1898 


MARQUISE 


and 
VARIOUS FANCY SHAPED DIAMONDS 


Samuel Lenkowsky & Sons 


| 10 West 47th Street 





AOUZOZYHY 


New York City 





Amsterdam Paris Antwerp 
9 Tulpstraat 12 Rue de la Victoire 76 Rue du Pelican 





TER EYE < Bh ame! 











—_ 








September 18, 1928 





Starts to Function 





National Jewelry Auctioneers’ Association 
Adopts Constitution and Begins 
Activities 
Cuicaco, Sept. 6—A _ constitution 
and enabling measures more rigid in 
their ethical demands upon auctioneers 
than jewelers themselves would request 
were presented to the membership of the 
National Jewelry Auctioners’ Associa- 
tion, and were fully ratified after an en- 

thusiastic session lasting four hours. 

Of prime importance were the en- 
abling measures themselves, which, 
coupled with the authorized funds to 
carry them out, place the aims of the 
association on an immediately workable 
basis. Among the provisions of particu- 
lar interest to the trade and to jewelers 
considering an auction in the future are 
the following: 

1. Any member who conducts an 
unethical auction either by mis- 
representation, gross exaggeration, 
so-called “jamming,” or by any 
other method, even though such 
method is approved by law, shall 
be at once deprived of his privi- 
leges of membership and when 
found guilty by the Board of Gov- 
ernors, shall be expelled from the 
organization. 

2. The association is authorized 
by vote and fund to expend its ef- 
forts in stamping out auctions of 
a questionable nature, called to its 
attention. 

3. Assistance at the discretion 
of the Board of Governors shall be 
given to recognized jewelry trade 
groups requesting aid, and who 
are striving for cleaner and more 
profitable sales methods. 

4, Publicity explaining entirely 
the technique of the auction, its 
abuse and its sound contribution 
to the trade when properly con- 
ducted, shall be purchased in the 
advertising pages of the jewelry 
trade journals. 

5. Negotiations shall at once be 
commenced with constitutional 
lawyers of repute for protecting 
the interests of members in those 
districts where there are uncon- 
stitutional measures in force. 

6. The roll call of accredited 
members shall be furnished to 
jewelers on inquiry; but only to 
those jewelers whose reputation 
and practices are in keeping with 
the association’s avowed aims. 


_ With the presence of its able execu- 
tives including Sam Marks, T. J.. Faus- 
sett, J. L. Art, and L. Robinson on the 
Board of Governors, there is little doubt 
but that the acts and laws adopted by 
this special constitutional session will 
be rigidly enforced. A resolution com- 
plimenting Mr. Faussett was adopted as 
follows: 


Whereas, Thomas J. Faussett has 
untiringly fostered, and contributed his 
own funds, time, and efforts to a move- 
ment which has finally resulted in the 
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National Jewelry Auctioneers’ Associa- 
tion, we, the charter members of said 
association, do hereby tender the said 
Mr. Faussett an expression of our sin- 
cere gratitude and deep appreciation of 
his great services.” 

There was much meaty discussion on 
the selection of proper legal talent to 
assist the association’s present attor- 
neys. The names of some prominent 
Senators who are eminent constitutional 
authorities, were suggested to the Board 
of Governors. 

The secretary was authorized to ex- 
tend invitations to various manufactur- 
ers and jobbers to indorse the ethical 
auction to retail jewelers as the best 
known device for quickly leveling sur- 
plus stocks. Contributions from these 
primary sources will be acceptable to 
the association and are requested. 

At the close of the meeting the presi- 
dent graciously invited the members and 
their friends to an all day outing at his 
country club on Wednesday, Sept. 12. 
A committee was appointed to provide 
adequate transportation. 

Communications to the association 
should be addressed to headquarters, 
Suite 315, 5 S. Wabash Ave., Chicago. 








Stricter Provisions Proposed as to 
Free Entry of Antiquities 


WASHINGTON, D. C., Sept. 7.—Stricter 
provisions governing the duty-free entry 
of antiquities will be advocated by Sena- 
tor Sackett, of Kentucky, when the next 
Congress takes up tariff legislation in 
1929. Senator Sackett recommends that 
proof of the actual history of the goods 
should be required as it is his belief that 
many dutiable articles are fraudulently 
imported as 100-year-old antiques, and 
that many Americans are being swin- 
dled. 

“There is a provision in the tariff 
law,” he said, “which permits antiquities 
and works of art that are 100 years old 
to enter this country free of duty. The 
probability is that there is more fraud, 
either deliberate or through lack of in- 
formation as to the age of antiques, than 
is generally understood. A great deal 
of this business is allowed to go through 
without the payment of duty, which 
should be paid as in any dutiable busi- 
ness. 

“This is due to the method of admin- 
istration. The American citizen buys 
goods on the recommendation of any 
dealer that they are 100 years old. He 
asks the dealer for a certificate of an- 
tiquity. That certificate is obtained 
from the United States consul who hap- 
pens to be nearest to the place of sale. 

“Such.a certificate is easily obtained. 
It is simply required that an affidavit of 
the age of the goods be made. The 
American consul never sees the goods. 
The goods are shipped by freight, with 
the papers attached showing, or pre- 
tending to show, the antiquity of the 
goods. Then the goods come before the 
United States customs officer at any 
port of entry to which they are directed. 
Such officers acknowledgedly often are 
not experts in such matters and they 
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take the papers attached as at least 
prima facie proof and often as positive 
proof. 

“The result of all this is that there is 
little or no real assurance that these 
antiquities, or pretended antiquities, are 
not simply clever imitations of antiques. 
There seems to be no way of having 
such assurance unless the goods happen 
to come under the eyes of customs offi- 
cers who are skilled in the art of detect- 
ing such frauds. 

“It would seem to me that in any new 
tariff act. there should be much sterner 
safeguards, requiring proof of actual 
history of the goods. Such stricter re- 
quirements are in my opinion necessary 
to prevent importation of many dutiable 
articles under the guise of 100-year-old 
antiques.” 

It is suggested also that the law be 
written so that it can not be twisted to 
apply to gem set jewelry of no artistic 
value, as has been done in some in- 
stances recently. 








Swiss Watches and Clocks 





Industry Now Enjoying Prosperous Period, 
Says Report to Department of 
Commerce 


WASHINGTON, Sept. 8.—The Swiss 
watch and clock industry is enjoying 
one of the most prosperous periods in 
recent years, advices to the Commerce 
Department from the Berne office 
state. There is litle unemployment 
and certain centers, notably Geneva, 
specializing in jewelry, luxury cases, 
and similar articles, report a _ lack 
of skilled workmen. Exports have not 
yet reached the 1925 peak, but con- 
tinue to gain, and the value of ship- 
ments during the first half of the year 
represented at 28,000,000 francs, an in- 
crease of 20 per cent over the corre- 
sponding period of last year. 

The outlook for the immediate future 
appears to be satisfactory. The dial, 
case and springs industries all enjoy 
sustained activity, although the future 
is usually more uncertain in the manu- 
facture of these items than in the manu- 
facture of complete movements. The 
Ebauches (unfinished works) trust 
founded a year ago to eliminate severe 
competition and to regulate conditions 
in this branch of the trade has fulfilled 
expectations. The 15 principal factories 
specializing in ebauches production have 
entered the trust and working agree- 
ments have been obtained with the 
larger general factories manufacturing 
not only the unfinished works but :fin- 
ished watches as well, 

The watch jewel industry is hardly 
operating profitably, according to re- 
ports. Several important concerns are 
located in the Canton of Berne and the 
declared exports of watch stones from 
that district to the United States 
dropped last year to $398,000 from 
$636,000 in 1926. Declared exports for 
the first half of 1928 were only $124,674, 
as compared with $206,711 in the corre- 
sponding period of 1927. 
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Career of N. N. Lebolt 





Member of Well Known Jewelry House of 
New York, Chicago and Paris 
Laid to Rest 


CHICAGO, Sept. 8.—On Tuesday morn- 
ing Nathan N. Lebolt, vice-president of 
Lebolt & Co., Inc., Chicago, New York 
and Paris, was laid to rest at Rosehill 
Cemetery. Funeral services were con- 
ducted from Furth’s Chapel, 934 E. 47th 
St. 

As briefly told in the last issue of THr 
JEWELERS’ CIRCULAR, Mr. Lebolt passed 
away at the Micha‘ Reese Hospital 














THE LATE N. N. LEBOLT 


after recuperating from his fourth op- 
eration. Lacking 10 days out of nine 
months he was confined to the hospital. 
After his third operation he was getting 
along well and went to his home, 4743 
Drexel Boulevard, to have dinner with 
his brothers and sister, each evening 
returning to the hospital for the night. 
The fatal fourth operation was found 
to be very necessary, and had he beer 
able to survive this he would have been 
in the best of health. 

Mr. Lebolt was born in Chicago, on 
Feb. 2, 51 years ago. He attended the 
public schools in Chicago and graduated 
from the University of Illinois, in March 
1899, with honors. He immediately en- 
tered into the business of Lebolt & Co., 
and became associated with his four 
brothers, and was made vice-president. 

He studied under his brothers and 
was placed in the diamond and pearl de- 
partments. He was sent to Europe, 
where he spent more than a year learn- 
ing all about diamonds and pearls, and 
was. considered one of the best authori- 
ties on these gems. He made buying 
trips to the diamond and pearl markets 
Several times each year and established 
their Paris office. He has been credited 
with buying some of the largest and 
finest pieces of jewelry in Europe. 

Deceased was ever alert and his kind- 
hess and unselfishness to his associates 
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and friends won him much love and 
friendship. He was an active member 
of the Standard, Illinois Athletic and 
Lake Shore Country clubs. 

Mr. Lebolt is survived by his four 
brothers, Joseph Y., Jack M. H., 
George W. and Sidney L. Lebolt, and 
one sister, Mrs. L. Weil. 








Imports of Platinum and Allied 
Metals During June 


WASHINGTON, D. C., Sept. 7.—Figures 
just compiled by the Department of 
Commerce, showing the imports of plati- 
num and allied metals during June, indi- 
cate that the value of iridium brought 
in during that time was $45,213, 
while osmium and osmiridium imported 
amounted to 463 troy ounces, valued at 
$28,118. The rhodium and ruthenium 
received here from other countries was 
worth $2,893, while the amount of pal- 
ladium brought into this country reached 
973 troy ounces worth $30,142. The 
value of grain, nugget, sponge or scrap 
platinum reached $275,701. 

The figures showing the imports by 
countries are as follows: 





Grain 
: Nuggets, Sponge Iridium 
Countries or Scrap Oz. Troy 
United Kingdom... 950 168 
| Sree 65 ae 
ee ere 2,936 
Total quantity..... 3,951 168 
Tetal VOIGG.. 6.2... $275,701 $45,213 
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the Sterling Silversmiths Guild of 
America; H. C. Larter, chairman of the 
Jewelers Vigilance Committee and T. 
Edgar Willson, editor of THE JEWELERS’ 
CIRCULAR. 








C. W. Read Trading as Read & Dahir, 
Chicago, Gives Deed of Trust 


CHICAGO, Sept. 8.—Clarence W. Read, 
trading as Read & Dahir, 337 W. Madi- 
son St., has executed a deed of trust 
to Louis Goldman of Goldman, Allshouse 
& Healy, for the benefit of creditors. 
The trustee is acting under the super- 
vision of a creditor’s committee ap- 
pointed by the Manufacturing Jewelers’ 
Board of Trade. 

Because of poor business conditions 
Mr. Read desired to liquidate the busi- 
ness and has taken this means of doing 
so. The trustee is offering the business 
as a going concern. An inventory is 
being taken. 

Mr. Read and Alexander Dahir com- 
menced this business in 1912. About 
three years ago Mr. Dahir withdrew 
and Mr. Read continued, purchasing the 
good will, trade name and merchandise. 














Rhodium 
Osmium and and 
Osmiridium Palladium Ruthenium 
Oz. Troy Oz. Troy Oz. Troy 
462 850 53 
Sat 123 : 
1 aaa Pre 
463 973 53 
$28,118 $30,142 $2,893 





Jewelry Courses in New York Univer- 
sity Starts September 27 


Announcement has been made by the 
College of Fine Arts of New York Uni- 
versity that the courses in designing and 
modeling for jewelers which have been 
conducted in past years at the Univer- 
sity’s headquarters in Washington 
Square, New York, will be continued 
during the coming fall. The classes be- 
gin Sept. 27 and are to be held Thurs- 
days from 6.30 to 8.30 p. m. The fol- 
lowing subjects will be dealt with: The 
Principles of Design, Geometrical Pat- 
tern Drawing, Interlacing Lines, All- 
Over Patterns, Botanic Forms, Motifs of 
Simple Forms: Lettering, Roman Al- 
phabet, Elements of the Architectural 
Orders. 

Students may register with Prof. 
Northam in Room 1101, Main building, 
Washington Square, on Wednesday eve- 
ning, Sept. 26, or during the day of 
Sept. 25 and 26 with Miss Wolf, 
Room 101A, Main building, Washington 
Square. 

This course is under the supervision 
of an advisory committee consisting of 
Walter P. McTeigue, president of the 
Jewelry Crafts Association; Jacob 
Mehrlust; Emil L. Kohn, president of 
the Retail Jewelers Association of Great- 
er New York; Herbert L. Farrow of 
the Newark Jewelry Manufacturers As- 
sociation; P. J. Coffey, former president 
of the National Jewelers Board of 
Trade; Alfred Morell of Black, Starr & 
Frost; Alexander Vincent, secretary of 


Increase in Mother of Pearl Shell Ex- 
ports from French Oceania 


WASHINGTON, D. C., Sept. 8.—Mother- 
of-pearl shell exports from French 
Oceania during the season 1928-29 are 
expected to be the largest in many 
years, Lewis V. Boyle, American con- 
sul at Tahiti, Society Islands, reports 
to the Department of Commerce. The 
great lagoon of Hikuera in the Tuamota 
Archipelago has been opened to diving. 

The government is also permitting the 
use of diving machines this year. The 
probable increase in the amount of shell 
has resulted in a decline in prices. 
Shell of good quality sold in Papeete 
from January to March as high as 13 
cents a pound but dropped to about 10 
cents a pound during the quarter ended 
June 30. 


Death of Royal L. Dodge 


ELGIN, Itu., Sept. 6.—Royal Louis 
Dodge, aged 86 years, veteran employe 
of the Elgin National Watch Co., died 
Sept. 4, after a brief illness. He-had 
retired from the machine department of 
the watch company, Sept. 30, 1927, after 
49 years’ active service. 

Mr. Dodge was born Oct. 6, 1841, in 
Bridgton, Me., served in the Civil War, 
coming to Elgin in 1877, entering the 
watch factory almost immediately and 
remaining with the firm until his re- 
tirement. 

A daughter and two grandsons were 
the only members of the immediate 
family surviving. 
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Jewelry Market in Brazil 





American Consulate in Rio de Janeiro Submits Report on Trade 
Conditions in That Country 


WASHINGTON, D. C., Sept. 10.—The 
difficulty of meeting the competition of 
European manufacturers of imitation 
jewelry in foreign markets is appre- 
ciated by the Department of Commerce, 
but according to the American consulate 
in Rio de Janeiro there is a market in 
Brazil worth the promotion efforts of 
American manufacturers. - 

The items in most demand at the 
present time are brooches, bracelets, ear- 
rings, necklaces, pins, barrettes and 
combs, rings, belt buckles, vanity cases, 
hat ornaments, cuff links, collar buttons 
and belt buckles. 

Imitation jewelry is not manufactured 
locally, but is imported chiefly from 
Italy, France, Germany and the United 
States. Imports have greatly increased in 
the last few years. According to Bra- 
zilian Customs. statistics, importation of 
imitation jewelry advanced from 651: 
101$000 (milreis) in 1922 to 2,565 :763- 
$000 in 1926 and to 5,263:789$000 in 
1927. 

Importations of imitation jewelry dur- 
ing the year 1927 according to countries 
of origin were as follows: 


IMPORTS OF ‘IMITATION JEWELRY INTO BRAZIL 


FOR 1927 





Country of Quantity in Value in 
Origin Kilograms Milreis 
RIO nnn 5 wae ie'acs 5,522 740 :509$000 
United States ..... 4,054 367 :590$000 
Germany .... css. 8,520 779 :510$000 
Czechoslovakia .... 1,723 212 :144$000 
ie Sa Se 20,254 2,761 :018$000 
Sea 2,203 231 :475$000 
arent Britain ..... 1,196 117 :511$000 
| ae 356 41 :6763000 
SS eee 149 12 :456$000 

WN. chapldsd cs 43,977 5,263 :789$000 


(One milreis, meaning 1000 reis and writ- 
ten 1$000, is equivalent to 12 cents at the 
present rate of exchange.) 

Brooches, bracelets, earrings and rings 
are manufactured of copper, aluminum, 
antimony or alloys. The most common 
mountings at present is metal known to 
the trade as “simili-platinum,” and the 
most common stones in use are imitation 
diamonds, rubies, jade and pearls. The 
alloy seems to retain its shiny whitish 
appearance and is preferred to simili- 
gold, which turns black in a short time. 
Large imitation diamonds are now in 
vogue in necklaces, bracelets and rings. 
Imitation pearl brooches, necklaces, 
bracelets and other imitation pearl items 
retain their popularity. Hat ornaments 
made of the “simili-platinum“ are also 
popular. 

Barrettes and combs are simply: madé} 
some with imitation diamond insets. 
Other imitations used are tortoise, ivory 
or vari-colored products of celluloid com- 
position. The latter are quite popular 
at the present time, especially small bar- 
sg and folding combs for the hand- 

ag. 

Cuff links of the snap-on American 
type are the most popular links pur- 
chased by the middle classes. Old type 
links are still in favor. The retail 


price for snap-ons is 3 and 4 milreis 
a pair. Collar buttons retail for 0$500 
to 3$000 each, and are usually gold 
plated. Belt buckles are the American 
type and retail for from 20$000 to 
35$000 for gold shell or gold face. 

In all the items there is apparently 
a graduation of price from 1 to 40 
milreis, in what appears to be five or 
six classes. Thus items costing one to 
five milreis are in one class, five to 10 
milreis in another, 10 to 20, 20 to 30 
and 30 to 40 and 45 in others. The 
most popular are priced between three 
and 12 milreis. Very few items are 
priced at 30 milreis and above to 40 or 
45. All the imitation jewelry offered is 
in the most modern and up-to-date style, 
and there is no market for old or anti- 
quated style imitation jewelry. 

Credit terms asked by the American 
manufacturer are difficult for the Bra- 
zilian trade to meet. In most cases the 
manufacturer in the United States is 
willing to sell only on cash or draft- 
attached basis, which are exceedingly 
strict and hardly attractive in view of 
the fact that it takes a shipment 60 
days to be delivered in Brazil from time 
of shipment. It is customary in local 
trade practice to extend credit of 120 
days to reliable importers, and the ex- 
tension of reasonable credits is con- 
sidered of extreme importance in this 
market and should have the considera- 
tion of American manufacturers. Some 
foreign manufacturers, in their efforts 
to obtain a strong hold on Brazilian 
markets, grant longer terms and not in- 
frequently ship on consignment. 

Quotations should be made c.i.f. Rio de 
Janeiro, such quotations usually having 
preference over f.o.b. offers. 

Imitation jewelry is sold in Rio by 
department and other stores specializing 
in general notions and textiles and also 
by important jewelry stores, who carry 
the cheap imitatlons as a side line. The 
greater volume, however, is handled by 
stores specializing in these lines. 

The most important novelty stores in 
Rio, and also the larger Brazilian cities, 
have buyers in the important centers in 
Europe, especially in Paris. Their policy 
is to purchase a large volume of cheap 
jewelry made up of a limited quantity 
of each type. 

It is believed that the most effective 
methods for marketing imitation jewelry 
in Brazil’are through’ representation by 
a reliable jobbing house, or through a 
commission merchant, either of which 
should be given exclusive rights for the 
entire country, when justifiable, or for 
one or more of the five important trade 
centers: Rio, San Paulo, Pernambuco, 
Bahia and Porto Alegre. 

Lists of dealers in jewelry in Rio will 
be furnished on request to the Commer- 
cial Intelligence Division, Reference No. 
285241, Department of Commerce. 
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Files Bankruptcy List 





Schedules of Samuel Potash, Philadelphia, 
Show Florida Real Estate as Bulk 
of Assets 


PHILADELPHIA, Sept. 10.—Schedules 
filed in the voluntary bankruptcy case 
of Samuel Potash, for some time a re- 
tail jeweler at 7 S. Eighth St. and 
formerly in the wholesale business on 
S. Seventh St., reveal liabilities of only 
$3,636.64, while assets are given as 
$68,330. Unfortunately for the creditors, 
according to lawyers interested in the 
case, the bulk of the assets, $64,681 to 
be exact, is composed of Florida real 
estate, which it is not believed would 
at this time be even marketable. 

Potash has applied for his discharge 
from bankruptcy and a hearing has been 
set by the United States District Court 
for Oct. 10. 

The majority of the creditors are 
jewelry firms in this city, but a number 
are in New York, they including: Accro 
Bonded Watch Co., $142; H. Ettenzon, 
$106.50; Lussae Watch Co., $98.75; 
Milton Jewelry Co., $172.55; Malenka, 
Sagar Co., Inc., $179; M. Katz, $133.50. 

Philadelphia creditors and their claims 
include: Nathan Halpert, $124.93; Isaac 
Shifren, $272; Crescent Watch Co., 
$129; K. Berkowotz, $118; Kramer 
Bros., $101; S. Korff, $333; A. Lopatin, 
$147; N. Podolsky, $209; M. Weisman, 
$278; Philadelphia Jobbing House, $134; 
Harry Spivak, $110. 








Creditors Start Bankruptcy Proceed- 
ings Against Samuel Toll, 
Philadelphia 


PHILADELPHIA, Sept. 12.—An involun- 
tary petition in bankruptcy has been 
filed in the United States District Court 
here against Samuel Toll, a_ retail 
jeweler at 1910 W. Columbia Ave. The 
petitioning creditors are H. A. Osgood 
& Son, New York, with a claim of 
$329.65; Joseph Goodman, $200, and 
Hiegl & Hlovatch, $398. The two last 
named creditors are of this city. The 
petition does not give the liabilities, but 
states that the assets consist only of a 
stock of jewelry now valued at $500. 
On a supplementary petition of Mr. 
Goodman, well known diamond dealer 
on Sansom St., the court halted a 
sheriff’s sale of the assets to satisfy an 
electric bill. A. J. Creskoff has been 
appointed receiver with bond fixed at 
$1,000. 

The large list of New York and other 
creditors in the case promises to make 
it interesting at hearings before the re- 
feree and receiver. 








The Pinkerton’s National Detective 
Agency has requested jewelers and 
pawnbrokers to be on the lookout for a 
pearl necklace and other jewelry, in- 
cluding a platinum bracelet, rings, a 
pearl bracelet, a diamond and onyx hat 
pin and earrings which disappeared 
from a residence in Hubbard Woods, IIl., 
on Aug. 15. 
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United States Customs Rulings 





Test Case on Diamonds to Be Argued at St. Louis—Court Rules 
on Various Kinds of Beads, Bracelets, Jewelry Boxes, 
Dress Buttons and Many Other Items 


The valuation of diamonds is involved 
in a reappraisement case which is to be 
argued in St. Louis on Sept. 25. This 
case stands in the name of the Exstein 
Diamond Co. Siegal and Mandel are 
representing the importers. Upon entry 
these diamonds were subjected to con- 
siderable advances. When the issue is 
argued, the Government will claim that 
these advances should be upheld. The 
importers, on the other hand, will con- 
tend that the diamonds were not under- 
valued, and that the entered value should 


be affirmed. 
? * * * 


During the past month the United 
States Customs Court sitting at New 
York has rendered a number of decisions 
of interest to the jewelry trade. These 
decisions fix the valuation of rhinestone 
buttons and also determine the classifica- 
tion of various items, including beads, 
bracelets composed of beads, handbags in 
chief value of beads, ivory beads tempo- 
rarily strung, jewelry boxes, imitation 
dress buttons, beads in bunches, clasps, 
bone beads, etc. 


RHINESTONE BUTTONS 


In the decision on rhinestone buttons, 
imported by Daniel Smile & Sons, Judge 
Waite of the Customs Court writes: 

“The importations in these cases con- 
sisted of certain rhinestone buttons im- 
ported from Czecho-Slovakia. The cases 
come before this court on an appeal from 
the finding of a single Justice in reap- 
praisement. The buttons are described 
as No. 1 line 4 and No. 1 line 5. The 
single justice sitting below sustained 
the unit invoice value, less 5 per cent, 
plus packing and manipulation tax. 
They were invoiced by the gross. In 
some of the cases they were entered 
at a unit value per gross and in others 
at a unit value per dozen to meet ad- 
vances. They were appraised by the 
dozen. Those known as 1 line 4 were 
invoiced at 69 and 72 Czecho-Slovakian 
crowns per gross less 7 per cent dis- 
count, with packing and a manipulation 
tax added. One line 5 items were in- 
voiced at 81 and 84 Czecho-Slovakian 
crowns per gross less 7 per cent, plus 
packing and manipulation tax. They 
were appraised respectively at 8 and 8.50 
crowns for the 1 line 4 items and 9.50 
and 10 crowns for the 1 line 5 quality, 
both classes less discounts of 5 per cent 
and 2 per cent. 

“A careful review of the testimony in 
the case satisfies us that the goods were 
not first class, but rather second or 
third class. That there was a home mar- 
ket and that the price in the home 
market and the price for export were 
the same. 

“There is nothing to dispute the fact 


that these were imported in wholesale 
quantities and nothing to show that any 
difference was made in price between the 
minimum and the maximum amounts in- 
dicated on the invoices. We therefore 
sustain the finding of the justice below.” 


BEADS 


Certain beads in imitation of precious 
or semi-precious stones, temporarily 
strung, imported by Cohn & Rosen- 
berger, Inc., were assessed by the collec- 
tor at 80 per cent ad valorem as jewelry, 
under Par. 1482, Tariff Act of 1922. 
The Customs Court, in an opinion by 
Judge Sullivan, rules that duty should 
have been assessed at only 45 per cent 
under Par. 1403. 


* * * 


In another decision on glass beads, 
temporarily strung, the Customs Court 
holds that duty should have been assessed 
at 35 per cent rather than at 60 per 
cent under Par. 1403. This decision sus- 
tains protests of Wong & Co. et al, of 
San Francisco. In a decision sustaining 
protests of the Phillips & Tannenbaum 
Co., the Hoffman Watch Co., Inc., A. & 
H. Veith, Friedman & Co., Inc., J. Gott- 
lieb, and Henry Freund & Bro, of New 
York, the Customs Court finds that beads 
in bunches, assessed at 45 per cent 
under Par. 1403, should have been taxed 
at only 35 per cent under the same 
paragraph; that pendant watch cases 
assessed at 80 per cent under Par. 1428, 
should have been assessed at only 45 
per cent under Par. 367; and that clasps, 
composed of metal, assessed at 75 per 
cent under Par. 1428, should have been 
assessed at only 55 per cent under Par. 
348. 

* * cs 

In still another decision on bone beads, 
the Customs Court finds that these items 
imported by the A. A. Fenton, Co. Inc., 
and assessed with duty at 80 per cent 
under Par. 1428, should have been taxed 
at only 35 per cent under Par. 1403. 


IMITATION JET DRESS BUTTONS 


The Customs Court continues to render 
decisions on imitation jet dress buttons. 
In these decisions dress buttons com- 
posed in chief value of glass, colored 
black to imitate jet, and assessed by the 
collector at 60 per cent under Par. 1429, 
Act of 1922, are held dutiable at only 
45 per cent ad valorem under Par. 
1411. This decision upholds protest of 
L. E. Consmiller, Inc., et al, New York. 


CLASPS, ETC. 


Various items are covered by the 
Customs Court in a decision sustaining 
protests of S. Katz & Co. et al. of New 
York, Los Angeles and Chicago. In 
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this decision certain clasps, taxed at 80 
per cent, are held dutiable at 55 per 
cent under Par. 348. 

Goods invoiced as “cloudy oval Amber 
Necklets” and “Clear Faceted,” assessed 
at 80 per cent under Par. 1428, are held 
dutiable at only 20 per cent under Par. 
1429, Act of 1922. 

Loose beads in bags and boxes, as- 
sessed at 60 per cent, are held dutiable 
at 35 per cent under Par. 1403. 

Glass beads in imitation of precious 
stones, loosely strung, returned at 60 
per cent under Par. 1403, are held dutia- 
ble at 45 per cent under the same para- 
graph. 


JEWELRY BOXES, ETC. 


In a decision granting an import claim 
of Bonwit Teller & Co. of New York, 
the Customs Court finds that photo- 
graph frames, tray sets, jewelry boxes, 
etc., composed in chief value of metal, 
gold-plated, were correctly taxed upon 
entry at 60 per cent under Par. 399, 
Tariff Act of 1922. 


BRACELETS COMPOSED OF BEADS 


The Associated Merchandising Corp. 
of New York loses in a decision by the 
Customs Court, affirming the collector’s 
rate on imported bracelets composed of 
beads, not imitation precious or semi- 
precious stones. These bracelets, Judge 
Sullivan finds, were properly assessed 
as jewelry at 80 per cent ad valorem 
under Par. 1428, Act of 1922. 


HANDBAGS OF BEADS, ETC. 


Another rather lengthy decision by the 
Customs Court fixes the classification of 
various items imported by W. J. Byrnes 
& Co. et al. of New York and San Fran- 
cisco. In this decision the Customs 
Court rules as follows: 

That precious or semi-precious stones, 
strung in necklace lengths for facility in 
transportation only, assessed as un- 
finished jewelry at 80 per cent ad va- 
lorem under Par. 1428, should have been 
taxed at 20 per cent under Par. 1429. 

That handbags, composed in chief 
value of beads, assessed at 80 per cent 
under Par. 1428, should have been taxed 
at €0 per cent under Par. 1403. 

That ivory beads, temporarily strung, 
assessed at 60 per cent under Par. 1403, 
should have been taxed at only 45 per 
cent under the same paragraph. 

That loose amber beads, returned for 
duty at 35 per cent under Par. 1403, 
should have been assessed at 20 per cent 
under Par. 1429. 

That pendant watch cases, assessed as 
jewelry at 80 per cent under Par. 1428, 
should have been taxed at 45 per cent 
under Par. 367. 

That combination pencils and pen- 
holders of base metal, assessed at 80 
per cent under Par. 1428, should have 
been assessed at 45 cents per gross and 
20 per cent at valorem under Par. 352, 
with an addition of 25 cents per gross 
for clips under Par. 1451. 

That metal clasps, assessed as jewelry 
at 80 per cent under Par. 1428, should 
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have been taxed at only 55 per cent 
under Par. 348. 

That clasps composed of silver, taxed 
at 80 per cent, should have been assessed 
at 55 per cent under Par. 348, and, 

That jewelry clasps composed of 
metal, plated with silver, taxed at 80 
per cent, should have been assessed at 
75 per cent under Par. 1428. 

That lorgnettes in chief value of 
metal, assessed at 80 per cent under 
Par. 1428, should have been assessed at 
45 per cent under Par. 228. 

That amber beads, temporarily strung, 
assessed at 80 per cent, should have been 
taxed at only 20 per cent under Par. 
1429. 

That celluloid bangles, assessed at 80 
per cent under Par. 1428, should have 
been assessed at only 60 per cent under 
Par. 31. 

That coral strings, returned at 80 per 
cent under Par. 1428, should have been 
assessed at 20 per cent under Par. 1429. 

That glass bead rows unstrung, as- 
sessed at 80 per cent, should have been 
taxed at 35 per cent under Par. 1403, 
and 

That imitation pearl beads, tempo- 
rarily strung, assessed at 80 per cent 
under Par. 1428, should have been as- 
sessed at 60 per cent under Par. 1403. 








Last Honors Paid 





Former Salesmanager of Providence Gold 


and Silver Refining Concern, 
Passes from Life 


PROVIDENCE, R. I., Sept. 8—From a 
flower-banked pulpit in the historic First 
Baptist Meeting House, Rev. Clarence 
A. Barbour, D. D., of Rochester, N. Y., 
conducted brief but impressive funeral 
services for John Warren Case, father 
of Governor Norman S. Case, the other 
day. 

The city governments of Providence 
and Pawtucket and various departments 
of the State and Federal Governments 
were represented, as were various civic 
and social organizations. 

A number of representatives of the 
manufacturing jewelry industry of a 
generation or more ago when the de- 
ceased was actively associated with it as 
salesmanager for a local gold and silver 
refining concern, were in the large gath- 
ering which filled the church. Several! 
of them were well beyond the age of 
three score years and 10. 

The Pilgrim Male Quartet of Boston 
rendered several selections and at the 
conclusion of the services the body was 
taken to the family cemetery at Burrill- 
ville for burial. The ushers were all 
commissioned officers of the Three Hun- 
dred and Fifteenth Cavalry, of which 
Gov. Case was a major in the World 
War and the bearers included John 
Fletcher, formerly of Fletcher & Bur- 
rows Co., and C. Frederick Munroe of 
the Horace Remington Co., Inc. 








Howard C. Hehnke is now located in 
Scotts Bluff, Neb., having moved re- 
cently from Lyman. 
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Death of Robert F. Prochnow 





Prominent Chicago Watch and Clock Dealer 
Passes On 


CHICAGO, Sept. 10.—The jewelry trade 
at large has lost one of its most loved 
and staunch members, in the passing 
of Robert F. Prochnow, president of the 
Fort Dearborn Watch & Clock Co., of 
this city. Death occurred at his home, 





THE. LATE ROBERT F. PROCHNOW 


106 Fourth St., Wilmette, IIl., on Sat- 
urday morning at 4.20 o’clock. Mr. 
Prochnow had been ill for over three 
years with a complication of various dis- 
eases, the underlying one being a tumor 
on his Spine. He was operated for this 
three different times, but paralysis set 
in, making him totally helpless with the 
use of his limbs. 

Robert F. Prochnow was born in Chi- 
cago on April 10, 1872. He entered the 
public schools here and when just a 
young boy became associated with the 
Keystone Watch Case Co., as an errand 
boy. He remained with them for a num- 
ber of years and left them to go with 
Norris-Alister & Co. Here he remained 
only a short while, when he went with 
A. C. Becken & Co. He remained with 
them for 10 years, working his way 
from a clerk to their manager. About 
1902 he embarked into business for him- 
self, purchasing the good will and mail- 
ing list of the Fort Dearborn Watch 
& Clock Co., and the Garden City Watch 
Co., from the A. C. Becken Co. He con- 
tinued both of these companies for a 
short time, when he discontinued the 
Garden City Watch Co., and devoted all 
of his time to the Fort Dearborn Watch 
& Clock Co. Under his able supervision 
this business has greatly and steadily 
grown until today it is one of the lead- 
ing mail order houses in the country. 

Deceased was a member of Garden 
City Lodge, No. 141, A. F. & A. M.,, 
Oriental Consistory and Medinah 
Shrine. He was also a member of St. 
Paul’s Church. 
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He is survived by his widow, Jule 
Tynan Prochnow, and two daughters, 
Mrs. Anthony S. Rand and Mrs. John 
H. Platt. 

Funeral services will be held on Tues- 
day afternoon from his late residence, 
with interment at Rosehill Cemetery. 








Death of G. K. Kassabian 


Los ANGELES, Sept. 8.—Funeral ser- 
vices were held Thursday for G. K. 
Kassabian, 71 years old, a jeweler and 
collector of antiques. The rites were 
held at the Armenian Congregational 
Church and interment was at Inglewood 
Cemetery. Mr. Kassabian had lived at 
6412 Vermont Ave. for the last seven 
years. 

He was born in Armenia and came to 
America in 1913. He spent a few years 
in New York, where he became widely 
known as an antique collector and jewel- 
er, and when he removed to Los Angeles, 
seven years ago, he engaged in the same 
business with a son, Krigor. 

There was a large attendance of 
mourners and the floral tributes bespoke 
the esteem in which he was held by his 
patrons and neighbors. Mr. Kassabian 
was a brother of Dr. M. K. Kassabian, 
“who gave up his life in an experiment 
with x-rays in Philadelphia recently. 
He left four brothers and three sisters, 








Business Troubles 





A. F. Mereness, Memphis, Tenn., has 
filed a voluntary petition in bankruptcy. 

National Park Curio Shop, Hot 
Springs, Ark., is reported to be in bank- 
ruptcy. 

It is reported that the Americus 
Jewelry Co., Inc., Americus, Ga., is of- 
fering creditors 33 1/3 cents on the dol- 
lar in a cash settlement. 








New Enterprises 


—-—_—_—_— 


G. L. Baker will open a jewelry busi- 
ness at Waverly, Iowa. 

A. M. Foss has engaged in the jewelry 
business at Minot, N. D. 

G. L. Bagardus is opening a jewelry 
store at Portage, Wis. 

R. O. Winning is opening a jewelry 
store to be known as “The Watch Hos- 
pital,” at Marshfield, Wis. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as. 


reported for the past week: 
Selling Price New 
London U.8.Gov’t York 


Date Official Assay Bars Official 
Sept. 4, 1928... 263 605% 58% 

= 5, 1928... 265 60 581% 

. 6, 1928... 26% 60 57% 

ey 7, 1928... 26% 60% 57 

8, 1928... 26% 60 57 

Ns 10, 1928... 26% 60% 57% 








The style of the business formerly 
known as Duncan & Homer, Inc., Wilkes- 
Barre, Pa., has been changed to J. R, 
Homer Co., Inc. 
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| Clayborne 
Fifty Piece Set in Sheets Free Gift Cabinet 
| ° 
12 Hollow Handle Dinner 6 Dessert Spoons 
French Stainless Knives 6 individual Salad Forks — en 
12 Flat Handle Dinner Forks 1 Butter Knife 
12 Tea Spoons 1 Sugar Shell $68.05 








Exquisite—is just the word to describe this lovely pat- 


i : : : i ee ‘ THE BRADFORD 

Mirror tern. Sturdy like our Colonial forefathers, yet charming 
Finich in design and dainty enough for the finest table The Bradford pattern is 
: one of the outstanding 
Blade Reinforced at points of wear, patterned and finished to favorites in flatware. 
x : ; , Everywhere recogrtized as 

harmonize on the reverse side, heavily silver plated and 
df lifeti | : lisi am second to none. 
ya guaranteed for a lifetime—a merchandising propositio 
Lifetime Guarantee : gt 


any jeweler must recognize as unusual. The Clavborne 
- as qualifies as a “best seller’—always 
Write today for prices and literature aus as a “best a} 
regarding the ‘“‘fastest selling line.” 
No obligation whatever. We have a 
real proposition that will interest 


™ SHEETS 


ROCKFORD 


SI LVERPLATE 


*‘Heavier Than Standard Since 1875” 


SHEETS-ROCKFORD SILVER COMPANY, Rockford, Iil. 
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The Production of Precious Stones 


for the Year 1927* 


By GEORGE FREDERICK KUNZ, Sc.D., Ph.D., A.M. 


of the decrease was in cut diamonds, and 
a small proportion in uncut diamonds. 
There were no marked increases. 
Imports of rough diamonds increased 
in quantity from 236,953 carats in 1926 





HE outstanding features of 1927 
were the continued expansion of pro- 
duction in the South African alluvial 
diamond fields, and the effective manner 
in which the impending danger of seri- 
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cut stones from 20 to 10 per cent. and 
the placing of uncut stones on the free 
list was introduced in Congress in May, 


1928." 
DIAMONDS 


Before the war, out of a world’s pro- 
duction of about 6,600,000 carats, the 
South African mines produced about 76 
per cent; of the remainder, 3 per cent 
was from South African alluvials, 19 
per cent from German Southwest Africa 
and 2 per cent from the rest of the 
world. But the record for 1927 is radi- 





ous overproduction was averted, through 
careful control of the market by the 
Diamond Syndicate, voluntary restric- 


IMPORTS OF CUT DIAMONDS AND PEARLS ACCORDING TO THE SOURCE 
Diamonds, Cut, but Not Set, 


Pearls, and Parts of, Not Strung, 








tion of output on the . rie Pi Dutiable Not Set, Dutiable 

producing companies, and prohibition o — ne oaae aan psi aee 

further teogerr and delay - ng Imported from: , ‘ 7 _— 

: new producin areas ee EI oa a 21,336,808 $20,875,57 OS RM ai cusiarciy& Se. aces aan amas 

~ F fri Cs sd t y ReGE ac. bie ok sae 1,497,219 1,413,542 1,825,073 $5,020,676 $2,994,981 $3,192,679 

South A ent aL aan A " Netherlands ......... 25,264,131 27,079,149 21,316,729 sccer agi “S11Cded 3.600733 

rices.—Althou ere as been a United Kingdom ..... 1,173,45 e ‘ ; 5 Fs , , R d i 

dap 1 of di & . duri th t Ce EOE cs cct | (Siemens seetiec aaa (<< aticmeims 29,149 77,448 138,504 

great deal o can ae aa gt gr Other countries ..... 349,052 215,289 244,794 280,642 170,553 136,953 
y s to the possible effect of the 

ow uate © esti P $49,620,668 $51,361,942 $40,736,351 $6,721,898 $5,357,446 $6,077,857 


Totals 





heavy production of diamonds on prices, 
there has been little of this manifest as 
yet. It is true that the average value 
of the South African mine _ stones 
dropped in 1927 to 51s. 10d. per carat, 
from 55s. 10d. in 1926, but this can 
hardly be attributed entirely to the ef- 
fect of overproduction, since the aver- 
age value 48s. 5d. in 1923, and only 39s. 
in 1922, before overproduction started. 
With the alluvial production the aver- 
age values are even more striking, be- 
ing only 53s. 6d. in 1927 against 98s. 
Td. in 1926 and 159s. 5d. in 1925. Here 
most of the drop in value is attributable 
to the large number of small stones of 
low grade, rather than to the bulk of 
the production. For many years the av- 
erage value of the alluvial stones was 
two to three times that of the mine 
stones, but within the past two years 
this difference has almost entirely disap- 
peared. 

Although the plentifulness of small 
stones resulted in lowered prices for 
this grade, the Syndicate reported a de- 
cided shortage of good stones of 1 carat 
and over, and in February 1928 an in- 
crease of 5 per cent was made in the 
price of stones of 3 carats and larger. 


to 237,095 carats in 1927, but the value 
dropped from $13,070,767 to $11,470,026. 
Imports of cut diamonds dropped from 
555,363 carats, valued at $51,361,942 in 
1926 to 445,571 carats, valued at $40,- 
736,351 in 1927. This is a drop of just 
under 20 per cent in weight and slightly 
over that in value. Most of this de- 
crease in value is apparent, rather than 
real, since it is caused by a relatively 
greater importation of the smaller 
lower-priced stones, rather than by a 
reduction in actual value of the stones. 
The decrease in the value of cut stones 
imported was about equally shared by 
Belgium and Netherlands. 

Pearls showed a marked increase, but 
did not reach the high figure of 1925; 
most of the increase came from the 
United Kingdom. 

Smuggling.—The high rate of duty on 
cut stones (20 per cent) has always 
fostered a certain amount of smuggling, 
and recently this has reached such pro- 
portions that the sales of smuggled 
stones has been a menace to the dealer 
in legitimate stones, since he cannot 
meet the price asked for stones that 





IMPORTS OF DIAMONDS AND OTHER PRECIOUS STONES INTO THE 
UNITED STATES 








1924 1925 1926 1927 

Diamonds, glaziers’ and engravers’, unset 
and einer, RSE Ae corn $1,116,862 $1,976,640 $1,939,735 $2,149,912 
mMamonds, unctt, dutiable............cceses 11,660,802 9,492,328 13,070,767 11,470,026 
Diamonds, cut but not set, dutiable....... 47,268,188 49,620,666 51,361,942 40,736,351 
Pearls and parts of, not strung or set, duti- yee 
able maiegp ' of We 6 ee soe Aten pets Se ee 5,893,512 6,721,898 5,357,446 6,077,857 
ad precious stones and bort, dutiable... 214,639 241,982 320,408 214,957 

ther cious s i-precious stones, 
a tn ane aie ....-.-2--: 5,000,722 4,951,462 «5,877,459 5,410,648 
Imitation precious stones, dutiable........- 2,451,823 2,265,980 2,723,524 2,670,371 
$73,611,596 $75,270,956 $80,651,281 $68,729,942 





have paid no duty. The duty is 20 per 
cent, while the cost of smuggling aver- 
ages only 6-8 per cent. It has been pro- 
posed to reduce the duty to 10 per cent, 
thus making the margin of profit for the 
smuggler too small to justify the risk. 
It is argued that the government will 
then be able to collect the duty on prac- 
tically all stones imported, and so will 
lose little or nothing in reduced duties. 
A bill’ covering a reduction of duty on 


United States Imports—The total im- 
ports of precious stones, pearls and imi- 
tation stones into the United States de- 
creased from $80,651,281 in 1926 to 
$68,729,942, a drop of $11,921,339; ex- 
cept for the years 1921 and 1922 this is 
the lowest value since the peak of 1919, 
when imports totaled $105,273,543. Most 





*Reprinted from “Mineral Industry,” Vol. 
XXVI, by courtesy of the McGraw-Hill 


Book Co. 


cally different; out of a total production 
of nearly 7,000,000 carats the South Af- 
rican mine production was but 34 per 
cent; South African alluvials accounted 
for 33 per cent; other African produc- 
tion was 30 per cent; and the rest of the 
world 3 per cent. All of this enormous 
change in the South African alluvials 
has come within the past two years, but 
the change on the other African produc- 
tion has been gradual. The output of 
Southwest Africa has never been as large 
since it came under British jurisdiction 
as it was under German, but this drop 
has been more than balanced by new 
production from other localities, par- 
ticularly the Belgian Congo, beginning 
in 1913, Angola in 1916, Gold Coast in 
1920, and Tanganyika in 1925. In other 
words, instead of being divided into 
four parts, of which the South African 
mines supplied three parts and the rest 
of the world one part, the diamond pro- 
duction is now divided into three parts, 
one each for the South African mines, 
the South African alluvials, and the 
rest of the world; and of this last part, 
90 per cent comes from other parts of 
Africa outside of the Union of South 
Africa. 

Exceptional Stones.—A fine golden 
yellow diamond of 6.5 carats was found 
at Ventersdorp, South Africa, and a 
port-wine stone of 14.75 carats was dis- 
covered at Windsorton. A pure black 
stone of 52.3 carats, found near Barkly 
West, brought £3,500. Tanganyika pro- 
duced a 52.5-carat stone of good quality, 
and at Brakfontein one of 129 carats 
was found. At Welverdiend a 16.5-carat 
stone brought £330. A 1500-carat stone, 
said to be bort, was found near Won- 
dergat. 

Diamond Cutting—The bulk of the 
world’s diamond cutting is done at An- 
twerp and Amsterdam, the former em- 
ploying about 17,000 in the work and 
the latter about 5000; the value of the 
material turned out, however, is about 
equal in the two places, since Amster- 





1H. R. 13,995, introduced by Representa- 


tive Celler. 
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BE ON THE JOB WITH | 
YOUR SALESMEN! 


Recutar accounts represent the greatest percentage of 
every manufacturers’ annual business. Whatever can be done 
to secure maximum orders from these accounts is unquestionably 
the thing to do—and that is specifically what good trade paper 
advertising will help accomplish at this time of year. 


You know what the next three months mean in the jewelry 
world—the time when the retail jewelers will do their greatest 
buying. 


You know that from now until the season’s end every one of 
your competitors will be showing goods to every customer you 
have in every section of the country. 


You know your own men will be covering as much territory as 
they can, but—they can not be everywhere at once. 





Help your men—and protect yourself with your own trade by 
seasonable advertising. Sizable, consistent trade paper advertis- 
ing will tell all the friends of your line what you have and what 
they ought to see. It will act as a constant reminder of your 
class of goods and, in many instances, it will swing orders your 
way which ordinarily might be placed elsewhere. 











It is up to you to decide whether you will take advantage of 


the most forceful means and make a big fight for big business 
this Fall. 


The one publication you need is The JEWELERS’ CIRCULAR- 
Weekly. For over fifty-nine years it has dominated the jewelry 
field. It is read by nearly every rated retail and wholesale 


jeweler. It thoroughly blankets the whole trade. 


JEWELERS PUBLISHING CoRP’N 
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dam specializes on large stones while 
Antwerp handles the bulk of the small 
stones, principally from the Congo, 
which requires more labor, but are val- 
ued much lower. 

Following the failure of the Precious 
Stones Bill in the South African Senate 
in June there was some discussion as to 
the shutting down of the cutting estab- 
lishments in order to reduce the stock 
of cut stones, and also as a protest 
against the failure of the bill, but this 
was decided not to be necessary. 

In October an agreement was reached 
between the employers and workmen in 
Antwerp providing for an increase of 
5 per cent on minimum rates of wages. 
In November there was a strike in a cut- 
ting plant at Antwerp; a firm was 
negotiating with the South African 
government for the establishment of a 
cutting plant in South Africa, and some 
reports claim that the strike was in 
some way connected with this fact. 

The German cutting industry, cen- 
tered at Hanau, which has for some time 
been suffering from Belgian competition, 
was still further depressed by the un- 
favorable condition of the diamond mar- 
ket in 1927, and the largest firm is re- 
ported to have completely closed down 
operations. 

A small diamond cutting establish- 
ment has begun operation at Turnov, 
Bohemia, which has been for a long time 
the center of the Czechoslovakian gar- 
net trade. 

The establishment of a cutting indus- 
try on a considerable scale in South 
Africa has been under discussion for 
several years. There are seven small 
plants now in operation, four in Kim- 
berly, two in Johannesburg and one in 
Pretoria, but due to local difficulties in 
the way of restricted markets, high 
costs, and difficulties in securing from 
the producers the proper selection of 
rough stones, the industry has never 
grown. In connection with the passage 
of the Precious Stones Bill agitation was 
also carried on in favor of a State-aided 
cutting plant, and during the latter part 
of the year an agreement was entered 
into with an Antwerp firm, to establish 
such a plant: The proposed operation 
would employ 30 skilled polishers, four 
cutters, four sawers and two cleavers, 
to be imported from Belgium. In the 
first year the plant must turn out stones 
to a value in the rough of £100,000, in- 
creasing by a like amount each year to 
the fifth year, with an output of £500,- 
000. The company is permitted to ex- 
port partly cut stones not exceeding one 
carat at an export duty of 2.5 per cent, 
instead of the usual 10 per cent, but be- 
ginning with 50 per cent the first year, 
the exports of completely cut stones 
. Must rise to 90 per cent by the fifth 
year. In addition to the cutting opera- 
tions, apprentices are to be trained at 
the rate of 100 each the first and second 
years, and 150 each the third and fourth 
years. To compensate the company: for 
stones spoiled by the apprentices, and 
other costs of the apprenticeship, a sub- 
sidy is to be paid by the government, 
amounting to £15,000 the first year, £10,- 
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000 the second year, and £5,000 the third 
year; the payment of the subsidy is de- 
pendent on the company meeting the 
specified requirements as to value of 
output. Arrangements are made whereby 
an adequate supply of rough stones is 
assured at prices not in excess of those at 
which such stones are sold by the vend- 
ors to other purchasers. The main plant 
is to be located at Kimberly, with pos- 
sibly branches elsewhere. The ratifica- 
tion of this agreement was recommended 
to parliament by the Parliamentary 
committee on finances in May, 1928. 

Considerable objection has been made 
to this proposal by the cutting plants al- 
ready operating in the Union, on the 
ground that if the industry is to be 
fostered by the State, the aid should 
have been extended to the plants already 
in operation, rather than to bring in a 
foreign establishment. 

In May, 1928, the announcement was 
made that a diamond cutting company 
had been formed in London by the De 
Beers company and the Diamond Syndi- 
cate. The company will have a capital 
of at least £1,000,000 and will soon start 
operation on a large scale in Kimberly. 
This is another move on the part of the 
mine producers and the Syndicate to 
help in the control of overproduction, 
and is not intended as a move in com- 
petition with the established cutting cen- 
ters in Antwerp and Amsterdam. 


Precious Stones Control Bill 


In 1923 there was introduced into the 
South African Parliament by the then 
Minister of Mines and industries a bill 
covering the general control of the min- 
ing and disposal of precious stones. This 
bill was before a Select Committee in 
1923 and 1924, and was reintroduced by 
the present Minister of Mines and In- 
dustries. While the original purpose of 
the bill was a general control of the in- 
dustry, and a consolidation of the varied 
provisions in effect in the different prov- 
inces of the Union into a uniform pro- 
cedure for all, conditions arising in the 
past two years have led to the incorpo- 
ration into the bill of provisions for the 
control of production of alluvial stones. 
The various provisions of the bill gave 
rise to a great amount of discussion and 
opposition, and finally, at the end of 
June, 1927, the bill was rejected by the 
Senate, chiefly on the grounds that cer- 
tain features of the bill, which in them- 
selves were considered undesirable by 
many, were made still more obnoxious 
by being made retroactive to June 1, 
1926. The bill was again brought up at 
the following session of Parliament and 
on Nov. 16 was forced through a joint 
sitting of both Houses against all opposi- 
tion and with only slight amendment. 
The bill had been twice rejected by the 
Senate, and was hence subject to being 
called before a joint sitting; since the 
government has a majority when both 
Houses are sitting together, it was pos- 
sible to override the Senate veto and 
pass the bill. Folloing is an abstract of 
the more important features of the bill:* 

The first clause states that the right of 


mining for and disposing of precious stones 
is vested in the Crown. Save for the provi- 
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sions of section thirty-eight and Part 2 of 
Chapter 5, nothing in the Act shall be deemed 
to affect any existing mines referred to in 
Part 8 of Ordinance No. 4 of 1904 of the 
Orange Free State or any other mines dis- 
covered in terms of any prior law, and exist- 
ing at the commencement of this Act, and 
all the provisions of the laws in force at such 
commencement relating to such mines shall, 
notwithstanding the repeal of those laws by 
this Act, continue to be in force in so far as 
they are not repugnant to Part 2 of the said 
chapter. 

Chapter 1 deals with prospecting, (A) on 
Unoccupied Unalienated Crown Land, (B) 
on Crown Land alienated under title con- 
taining a reservation of precious stones to 
the Crown, and (C) on Private Land. Chap- 
ter 2 deals with Discovery and the award of 
the discoverer; Chapter 3 with the Rights of 
Owners and Surface Owners of Land. 

Subdivision is regulated under Section 20, 
which is as follows: 

(1) If the Minister is satisfied that any 
Crown or private land has at any time since 
the thirtieth day of June, 1926, been divided 
with the object or with the effect of increas- 
ing the number of the discoverers’ and own- 
ers’ claims he may notwithstanding the regis- 
tration of such division in a deeds registry 
and notwithstanding any provision in any 
previous law or in this Act direct that such 
division shall not be taken into account in 
computing the number of discoverers’ claims 
and owners’ claims respectively which may 
be selected on such land, and that the total 
number of discoverers’ claims and the total 
number of owners’ claims respectively shall 
not exceed the number set forth in sections 
thirteen and nineteen, and such claims shall 
in that case be computed and allocated as if 
such land had not been so divided. 

(2) The decision of the Minister as to such 
computation and allocation shall be final, 
and should he deem it impracticable or im- 
possible to make such computation or allo- 
cation the Crown shall not be liable in re- 
spect of such discoverers’ and owners’ claims. 

(3) Whenever such division of land has 
been effected and discoverers’ and owners’ 
claims have been acquired under any previ- 
ous law on any portion of such divided land 
no further discoveries’ or owners’ claims 
shall be granted in respect of any other por- 
tion of the land so divided, and the Gover- 
nor-General may proclaim such land under 
Chapter 4 as if such division had not been 
effected. 

Chapter 4 deals with the proclamation of 
a mine or alluvial diggings, Chapter 5 with 
the working of a mine, and Chapter 6 with 
alluvial diggings. 

The limitation of interest of corporate 
bodies or associations in claims is regulated 
under Section 73, which reads as follows: 

(1) Subject to the provisions of section 
seventy-four no corporate body or association 
of two or more persons shall be capable of 
holding a claim license or digger’s certifi- 
cate, or any right or interest in or in con- 
nection with any claims, and any such license 
or certificate and any such right or interest 
shall be void, and no person shall directly or 
indirectly hold any such license or certificate 
or right or interest for the benefit or on be- 
half of or in trust for any corporate body or 
associdtion of persons and any such holding 
shall be void. 

(2) Any person contravening the provi- 
sions of subsection (1) shall be guilty of an 
offense and liable on conviction to a fine not 
exceeding ten pounds for every day upon 
which such contravention continues, and any 
precious stones won in the course of opera- 
tions carried out by any person under any 
such license or certificate obtained or held 
contrary to the provisions of subsection (1) 
or won by or for any corporate body or as- 
sociation of persons in contravention of those 
provisions, or by virtue of any right or in- 
terest in or in connection with any claims 
aforesaid shall be forfeited to the Crown, 
and any such certificate so obtained or held 
shall ipso facto become null and void and 
shall be cancelled by the diggers’ committee 
concerned. In the case of a corporate body 
the chairman secretary, and any director, 
and in the case of an association of persons 
any member thereof shall be held liable for 
any contravention of subsection (1) or for 
any act constituting such contravention pur- 
porting to be done by such corporate body or 
association of persons. 

(3) Notwithstanding anything contained in 
subsections (1) and (2) or in section sixty- 
six, any corporate body or association of per- 
sons may hold a right or interest in or in 
connection with any claims; 

(a) which were held by such body or as- 
sociation prior to the first day of July, 1926; 

(b) which are held by such corporate body 
or association under a certificate issued to 
it as discoverer or owner in terms of sec- 
tion thirteen or nineteen or under a certifi- 
cate issued under a prior law if such cer- 
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82 


tificate was not issued in respect of land 
which in the opinion of the Minister pursuant 
to section twenty was divided with the ob- 
ject and effect of increasing the number of 
discoverers’ and owners’ claims; or 

(c) which being discoverers’ or owners’ 
claims granted under section thirteen or 
nineteen or under any prior law are situate 
in an area in which the Minister is of opinion 
that digging by individual diggers is not 
feasible, in which case the provisions of sub- 
section (4) of section seventy-four shall 
where necessary mutatis mutandis apply: 
Provided that in every case under paragraph 
(c) the permission of the Minister in writ- 
ing has been first obtained. Such permis- 
sion may state the time for which and the 
special conditions, if any, upon which it is 
granted. 

(4) If any holders of claims have, since 
the thirtieth day of June, 1926, formed a 
partnership or desire to form a partnership 
to carry out in connection with such claims 
operations which cannot be conveniently car- 
ried out by individual diggers, the Minister 
may, under such conditions as he may think 
fit, by certificate under his hand exempt such 
holders from the provisions of subsections 
(1) and (2). 

(5) The Minister may delegate his powers 
to grant permission and exemption under sub- 
sections (3) and (4) respectively to any 
official in the Department of Mines and In- 
dustries. for such periods and under such 
conditions as he may deem expedient. 

(6) No claims rendered void or illegal by 
the operation of this section shall, in conse- 
quence of such operation, be open to pegging 
but the Governor-General may mutatis mu- 
tandis deal therewith wholly or partially in 
any manner he may deem fit under the pro- 
visions of sections forty-nine, fifty-one, sev- 
enty-four and seventy-five or any one or 
more of these sections. 

Chapter 7 deals with the proclamation of 
a Mine at alluvial diggings and the reward 
of the discoverer, chapter 8 with alluvial 
Diamond Board and Diggers’ Committees, 
chapter 9 with Diamond Dealers, chapter 10 
with Water Rights, chapter 11 with Stands 
and Surface Rights, chapter 12 with Gen- 
eral and Miscellaneous provisions. Clause 
115 deals with limitation of output, and as 
this is one of the most important clauses in 
the new Act, it may be given in full: 

115. (1) Notwithstanding anything con- 
tained in this Act or in any other law, the 
Governor-General may from time to time de- 
termine by proclamation in the Gazette or 
by regulation, the maximum quantity in 
value: of any precious stones which may, 
during any period defined in such proclama- 
tion or regulation, be recovered from alluvial 
or disposed of after being so recovered: 

(a) by any individual producer in the 
Union; or 

(b) by an individual producer in any par- 
ticular area with the Union; or 

(c) by all producers in the aggregate in 
the Union; or 

(d) by all producers in the aggregate in 
any particular area within the Union. 
Different maximum quantities in value of 
precious stones may be so determined under 
paragraph (b) or (d) in respect of different 
areas in the Union. 

(2) Whenever any maximum quantity in 
value determined under any of the provisions 
of sub-section (1) has, during the period so 
defined, been exceeded or is, in the opinion 
of the Minister, likely to be exceeded, the 
Governor-General may by proclamation in 
the Gazette do all or any of the following 
things: : 

(a) declare that no new digger’s certificate 
shall be issued to any person either 
throughout the Union or in any area 
defined in such proclamation ; 

(b) declare that no claim license shall be 
issued to any person who is not in 
possession of a claim license issued to 
him more than three months prior to 
the date upon which he applied for 
such first-mentioned license ; : 

(c) declare that no further land in the 
Union or in any area within the Union 
defined in such proclamation shall be 
proclaimed as an alluvial digging; 
prohibit any prospecting whatsoever 
whether on Crown land or on private 
land, either throughout the Union or 
in any area defined in such proclama- 
tion. 

(3) The Governor-General may from time 
to time by proclamation in the Gazette fix the 
minimum price for any alluvial digging or 
place at which any precious stones or any 
class of precious stones may be sold. 

(4) Every such proclamation shall state 
the period during which such declaration or 
prohibition shall be in operation. i 

(5) Any person acting in contravention of 
any determination made under sub-section 
(1) shall be guilty of an offense and liable 
on conviction to a fine not exceeding twice 
the value of the precious stones recovered or 
disposed of by him in excess of such deter- 
mination. 
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(6) Any-person contravening any procla- 
mation relating to any matter referred to in 
paragraph (a) or (b) of subsection (2) 
or contravening any proclamation issued un- 
der subsection (3) shall be guilty of an of- 
fence and liable on conviction to a fine not 
exceeding one hundred pounds and any dig- 
gers’ certificate or claim license issued in 
or of such proclamation shall be 
void. 

(7) Any person contravening any procla- 
mation prohibiting prospecting issued under 
paragraph (d) of subsection (2) shall be 
guilty of an offense and liable on conviction 
to a fine not exceeding one hundred pounds 
for every day upon which he has carried out 
prospecting operations in contravention of 
such proclamation and all precious stones 
recovered in the course of such operations 
shall be forfeited to the Crown. 

(8) The Governor-General may further, 
notwithstanding the provisions of section 
twenty of the Diamond Control Act, 1925 
(Act No. 39 of 1925) by proclamation in the 
Gazette apply all or any of the provisions of 
that Act to alluvial diamonds and 

(a) to all producers of such diamonds 

throughout the Union; or 

(b) to all producers of such diamonds in 

any area defined in such proclamation. 

(9) The Governor-General may at any 
time amend or withdraw any proclamation 
issued under this section. 

(10) The Minister may from time to time 
convene conferences of such producers of 
precious stones whether from mines or allu- 
vial diggings as he may deem fit in order to 
facilitate the carrying out of this section and 
to consult them concerning the control of 
output maximum quantities and prices. 


(To Be Continued) 








Australian Black Opal 
By P. B. Prior 


LACK opal has been well to the 

fore among other gems for some 
years now, and Australian opal of that 
particular variety is a popular stone. 
It was not until Charles Nettleton, an 
old gold miner, had failed to find gold 
at Bangoi, in New South Wales and hap- 
pened to wander into Angeldool town, 
that he was shown a few stones. The 
black opal became a reality. Since 
that time—about 1908—it would be hard 
to say what would be the value of the 
black opal that has been produced in 
Australia—probably $5,000,000. 

For the last 25 years to my knowledge 
the famous Lightning Ridge and Gwarin 
Fields have been worked, and during 
that time many famous stones have 
been taken from them. Recently the 
“Pandora” opal was reported to have 
been found. It is a beautiful stone. 
weighing 790 carats, but when cut and 
polished it will be about 590 carats. I 
think for its size it is the best big stone 
Australia has yet produced. As a rule 
Australian big stones are not gems, but 
the “Pandora” is a good quality opal, 
the blending of the colors being wonder- 
ful. On one end of the stone the opal 
represents a beautiful fan or peacock’s 
tail; on the other parts of the stone are 
different opals, all harmonizing in their 
wonderful colors. The value of the 
“Pandora” rests with the buyer and 
seller, but it will surely run well into 
four figures in English pounds, and it 
will be the highest price ever paid for 
a single stone on the Ridge. 

The “Flame Queen” found in the 
same district some years ago was not 
by any means one of Australia’s great 
gems. What made it so famous was 
its architecture. The nearest represen- 
tation would be a fried egg, the yoke 
standing up a quarter of an inch above 
the white, the only difference being in 
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colors, the centerpiece in the stone being 
a dark red bronze, surrounded by a 
beautiful green border. It certainly was 
the most unique stone Australia ever 
produced. This stone was sold by 
Philips and Bradley for about $460. It 
was afterwards sold to a man by the 
name of Cupples of Brisbane, in Queens- 
land, for $2,500. What the value is to. 
day I cannot say. 

Undoubtedly the biggest gems for 
their superb quality of their opal were 
those got by Irwin and Brown on the 
Telephone workings 12 years ago. The 
largest stone weighed when cut and 
polished 225 carats, and the smaller one 
over 80 carats. I have never seen any 
stones approaching them. Unfortunate- 
ly for the owners, they unearthed these 
stones about five years too soon. Had 
they got them later, they would have 
received at least four or five times the 
money for them. These two stones, with 
three other large gems, were sold at 
the rate of about $6 per carat. The 
same quality opal today is sold from 
$40 to $50 per carat. E. Sherman 
was the purchaser, and since then the 
buyer stated in an interview with the 
“Chicago Daily News” that a stone 
which he purchased in his trading days 
at Lightning Ridge was the previous 
year sold in London for $70,000. We 
must assume that this large stone was 
the one. 

To give your readers some idea of the 
value of Australia’s greatest gems, I 
have known Dick Huggard to sell a 
stone weighing a carat for $150, the 
rate being $21,500 per ounce. On three 
occasions stones have been sold at $100 
per carat. E. Wollaston, the opal 
buyer of South Australia, has a stone 
just about 50 carats. 

Lightning Ridge is not the only field 
today producing beautiful opal, for on 
the new Grawin field, which is only 
in its infancy, some wonderful stones 
have been brought to light. Only quite 
recently Frank McKenna of that gave 
me the following list of four stones, 
which have come from his claim, namely, 
one weighing 100 carats, sold for $2,150; 
one 150 carats, sold for $1,650; one 80 
carats, sold for $750; one 150 carats, 
sold for $1,150. So you see the Grawin 
can hold its own. There are some claims 
there a long way above the average. 
On the boundaries of one claim out there 
there must be at the very lowest esti- 
mate some $60,000 unearthed, and the 
claims are not yet worked out. There 
have been at the Grawin some enormous 
stones, very poor in quality, weighing 
up to three and four pounds, and it is 
anticipated that some lucky miner will 
unearth the biggest and best gem ever 
discovered. 

I do not. want readers to think that 
either the Ridge or the Grawin are 
Gardens of Eden, where men may go 
and get rich quickly. True, there are 
some substantial rises. On the other 
hand, the average opal gouger does not 
earn the basic wage. But to those who 
are willing to throw away six or 12 
months of their lives, I do not know any 
better gamble. 
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Death of Robert H. Ingersoll 





Former Watch Manufacturer Passes Away 
at a Denver, Colo., Sanitarium 


DENVER, COLO., Sept. 6.—The an- 
nouncement yesterday of the death of 
Robert H. Ingersoll, former watch man- 
ufacturer, who passed away at a local 
sanitarium, removed from the business 
world a man whose name became a 
household world by reason of his enter- 
prise and innovations, for Mr. Ingersoll 
was practically the originator of the so- 
called dollar watch, and his slogan in 
advertising it, “The Watch That Made 
the Dollar Famous,” spread from coast 
to coast, and, in fact, all over the world. 
Mr. Ingersoll, who passed away Sept. 4, 
was 68 years at the time of his death. 
He had suffered for many years from 
Bright’s disease, which for a number of 
years had practically made him inactive 
in business, even before the time that the 
control of his well known watch and the 
company that made it passed to other 
hands. 

Robert Hawley Ingersoll was a typical 
American in many ways and exemplified 
the genius and acumen attributed to the 
Yankee, although he was a native of 
Michigan, having been born in Delta, 
Eaton Co., Dec. 26, 1859. After receiving 
an education in the public schools, Mr. 
Ingersoll left his father’s farm, which 
was then in Lansing, Mich., in 1879 and 
came to New York to seek his fortune. 
He was without technical training of 
any kind but he had a first hand knowl- 
edge of the needs and desires of ordinary 
people, and he determined on going into 
business for himself and becoming a 
manufacturer and distributor. For a 
number of years he worked at various 
lines and, having saved about $160, 
started in business for himself in the 
manufacture and sale of rubber stamps. 


His first record in business is in 1880. 


under his own name, and later he 
brought on from Michigan his older 
brother, Charles H. Ingersoll, who 
joined him in the firm of Robert H. In- 
gersoll & Bro., about 1888, the business 
becoming a corporation in 1903. Mr. 
Ingersoll and his brother devised a toy 
typewriter which attained considerable 
success and they conducted a mail order 
and later a sporting goods business in 
Cortlandt St., New York, at the corner of 
Greenwich. Among the novelties that he 
marketed, he finally obtained a watch 
that was to be put out to the public for 
a dollar which became known as the 
dollar watch. This proved a huge suc- 
cess and was sold through the jewelry 
trade, as well as through the sporting 
goods, novelty, hardware and other in- 


dustries. The mail order department of 


the business had flourished prior to the 
introduction of the watch, and, in fact, 
in this business the concern was prac- 
tically a pioneer, and the house also de- 
veloped a chain store idea, starting with 
a retail specialty store in New York 
and following it with six others. At this 
time they also handled bicycles and bi- 
cycle supplies. All this, however, was 
dropped as the concern promoted the 
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dollar watch, which became one of the 
great selling novelties of the country. 

The story of the dollar watch is told 
in the volume “Time Telling Through the 
Ages” by H. C. Brearley, who, after tell- 
ing of the idea which had come to Mr. 
Ingersoll through looking at a tiny clock, 
says: 

“Here I am, a tiny little ticking clock; 
I am a good timekeeper and I am cheap. 
Make me a little smaller, sell me for a 
dollar, and you can put the time in every- 
one’s pocket.” 

At this point the non-technical man, 
who knew nothing about watches, but 





THE LATE ROBERT H. INGERSOLL 


who understood human needs, realized 
that something had happened; he pon- 
dered deeply and began to investigate. 
He took the little clock to a machinist in 
Ann St., New York, and together they 
studied the possibilities of reducing it in 
thickness and diameter. Presently it was 
discovered that both the New Haven and 
the Waterbury Clock companies had al- 
ready produced articles that embodied 
these conditions. This somewhat checked 
the enthusiasm until it was recalled that 
neither of these products was an especial 
factor in the time-telling field. The man- 
ufacturers had merely made mechanism; 
they had not grasped the big idea of 
universal service. 

The timepiece of the Waterbury Clock 
Co. was the smaller, and Robert Inger- 
soll decided to test his mail-order mar- 
ket, buying first 1000 clock-watches at 
85 cents each, and afterward contracting 
for 10,000 more. These articles were 
offered in the mail-order catalog of 1892 
at a dollar each, for the sake of price- 
uniformity with the other dollar special- 
ties upon which the firm was concentrat- 
ing. This was done, however, in a small 
way. It was not desired to sell too many 
on such an unprofitable margin, but 
merely to test the dollar-watch idea, 
hoping that manufacturing § charges 
might ultimately be brought down to 
quantity production. 

These so-called watches must not be 
confused with the Waterbury ewatch; 
that, as already described, had been the 
output of another company. The 
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“watches” marketed by the Ingersolls 
and bearing their name, were in reality 
thick, noisy, sturdy little pocket-clocks, 
wound from the back. They were crude 
and clumsy affairs compared with pres- 
ent-day styles, but were, nevertheless, re- 
liable time-keepers. 

The public responded to the idea of 
dollar watches, although they proved to 
sell faster in gilt cases than in nickel, 
and still faster when a 5-cent gilt chain 
was added. The next year, however, 
came the World’s Fair in Chicago and 
the odd little mechanism with an appro- 
priate design stamped upon its cover 
attracted some attention from the vis- 
itors. 

Thus was born the Ingersoll watch, 
although it wore slight resemblance to 
the watch of today. This is due to the 
fact that an immediate policy of exper- 
iment and improvement was inaugurated. 
During these changes, however, several 
points remained fixed. One of these was 
that the watch must be in no respect a 
plaything, but a practical, accurate time- 
keeper, not liable easily to get out of 
order. The second was the definite as- 
sociation with the price of one dollar, 
so that it became possible to refer to it 
humorously as “The Watch That Made 
the Dollar Famous”; and the third was 
that it should have a sturdy ruggedness 
of construction that would defy ordinary 
hard usage. 

The problem which the company had 
to face was of a two-fold character, one 
relating to manufacture and one relating 
to sales. The manufacturing was done 
by the Waterbury Clock Co., while the 
selling was done through the organiza- 
tion of Mr. Ingersoll and his brother. 

After developing the dollar clock- 
watch, the concern later bought out the 
plant and assets of the Trenton Watch Co. 
at Trenton, N. J., and developed a real 
watch which was known as the “Trenton 
Ingersoll,” and it was sold in connection 
with the dollar clock-watch. The busi- 
ness prospered in every way until the 
revolution in economic conditions due to 
the war jumped the cost of everything; 
but the Ingersoll watch that was tied up 
to the dollar by trade-mark, trade-name 
and slogan was in an anomalous posi- 
tion. The dollar watch had to be sold for 
more than a dollar and the troubles of 
the company multiplied until in 1921 
it became financially embarrassed and 
the assets were sold to the Waterbury 
Clock Co., Waterbury, Conn. In the fol- 
lowing year the present Ingersoll Watch 
Co. was formed under the laws of the 
State of New York. In the change Rob- 
ert H. and his brother and his nephew, 
who had been the backbone of the old 
organization, lost control of the concern. 

Although a sick man, Robert H. Inger- 
soll was not daunted but used his inven- 
tive genius and his ability to develop 
products in other lines. Among these 
was a check protector and the Ingersoll 
safety razor strop which is known 
throughout the country. Mr. Ingersoll 
will be famous in the country of Ameri- 
can business for many things, but prob- 





(Contniued on page 90) 
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Dallas Welcomes the Jewelers 


Plans Completed for Entertaining Delegates to A. N. R. J. A. Convention, Oct. 2-5—Interesting 
Facts About the Convention City—T he Trip Through the “Magic Valley” 


DALLAS, TEX., Sept. 8.—Dallas is 
shining up her civic jewels in honor of 
the jewelers of America. For Dallas, 
largest wholesale distribution point of 
jewelry of the Southwest, will be host 
to the American National Retail Jewel- 
ers’ Association at their convention Oct. 
2 to 5. 


For the first time in-~ history, the 





In fact this Texas city is a conven- 
tion center. During the spring there 
were three national meetings held sim- 
ultaneously and Dallas accommodated 
them all. During the State Fair of 
Texas, more than 200,000 guests must 
be taken care of in the city, but there is 
never confusion and no one is over- 
looked. 
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AIRPLANE VIEW OF THE BUSINESS SECTION OF DALLAS 


jewelers have designated a city in the 
Southwest as their meeting place. Oc- 
tober is the golden month in Texas 
when the intense summer heat is abat- 
ing and the Indian summer has begun. 
The convention city, Dallas, is the capi- 
tal of the Southwest, and Texas is the 
fastest growing and most progressive 
State, in many respects, in the Union. 

Visitors from the North and East 
who have not been in this section before 
will see with surprise the progress that 
Texas has made within the past few 
years. They will look in vain for the 
cowboy and the ranger in Dallas. In 
fact a special Texas trip has been ar- 
ranged so that these outsiders will not 
be disappointed, for in West Texas 
these picturesque traditions still hold 
good. 

Dallas is the New York of the South- 
west. Its beautiful, impressive sky line 


is famous, and with its almost 300,000 
inhabitants, its 20 golf clubs and coun- 
try clubs, its parks, theaters and mod- 
ern hotels, there is nothing that the city 
cannot offer to a national convention. 





There are in Dallas more than 130 
hotels representing an investment of 
$30,000,000. The facilities have doubled 
during the past three years because of 
the demands of conventions. 

Nine trunk lines run into the Dallas 
Terminal Station and with their sub- 
sidiaries they serve Dallas with approxi- 
mately 100 trains a day for passengers 
only. There are 258 trains daily in and 
out of the interurban station, and good 
highways leading in all directions. 

When visitors go to Dallas there is 
plenty to amuse them. Golf has been 
made a fetish because in this city it is 
a year round game, the climate being 
so mild that this national amusement is 
possible in the coldest and the hottest 
weather. There are around Dallas some 
20 golf courses in the numerous coun- 
try clubs and in the municipal parks. 
And some of these, it is said, are the 
sportiest in the United States. 

Fishing, hunting, boating can be had 
within a 10-minute drive of the city in 
the big municipal White Rock Lake. A 
motor trip over some of Dallas’ 300 


miles of paved streets and boulevards 
offers views of the city’s 3800 acres of 
parks. Dallas is called the Park City 
and lives up to its name. 

The best possible pictures and vaude. 
ville and road companies are secured for 
the theaters of the city, whose combined 
seating capacity is 28,000. It is inter. 
esting to note that the total attendance 
each week at Dallas theaters is more 
than the population of the city. Dallas 
is proud of its “Great White Way of the 
Southwest.” 

There are 80 auditoriums in the city, 
seating all the way from 100 persons 
to 5000 at the great State Fair Park 
auditorium. 

All of these things Dallas has built 
in her little more than a half century 
of life. For only a generation ago, 
Dallas was a tiny colony on a river bank 
with a general store whose supplies had 
to be shipped in flat boats up the Trinity 
and when Indians roaming about were 
a common sight. 

Dallas was founded by a stock of 
hardy pioneers. They came from neigh- 
boring States looking for a home in the 
new country, and they laid the founda- 
tions for a great city. 

At the end of the Civil War there 
were fewer than 3000 people in Dallas. 
Today there are almost 300,000. 

Within the memory of hundreds of 
living men and women, Dallas was a 
little agricultural village. Today it 
ranks 19th in the United States in bank 
clearings, 15th in general jobbing and 
only four cities surpass it in the dis- 
tribution of dry goods. 

Dallas is the focal point of the South- 
west. It is the center of a vast and 
prosperous agricultural territory, sur- 
rounded by mineral resources of ines- 
timable value. Strategically located for 
the supplying the needs of the empire 
of the Southwest, Dallas has built a 
mercantile and financial center which 
today ranks high among the major com- 
mercial cities of this country. 

Agriculture was largely responsible 
for the earlye development of the city. 
Wholesaling and jobbing then entered 
and have grown to giant proportions. 
This year the retail merchants of the 
Southwest will buy approximately one 
billion dollars’ worth of merchandise in 
the Dallas market. 

And now manufacturing has entered 
as a third factor for the building of 
Dallas. There are 800 factories run- 
ning at full speed in Dallas turning out 
more than $200,000,000 worth of manu- 
factured goods annually. New fac- 
tories and branches are being installed 
almost daily, and more than 15,000 new 
names are added to the city directory 
each year. 

A feature of interest to the jewelers 
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of the North and East is the fact that in 
Dallas, as all through Texas, the fuel 
used for factories, homes, and all heat- 
ing and manufacturing purposes, is 
natural gas. There is never any smoke 
or soot in the skies of the city of Dallas 
no matter how busily engaged the fac- 
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Fair which will in all probability be in 
readiness for them. 

A Texas excursion has also been ar- 
ranged for the men and women who will 
attend the convention. A special train 
will take them to Houston, the great 
national Democratic convention city of 
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NIGHT SCENE ON THEATER ROW 


tories may be in their work. And the 
houses are always clean and clear in the 
bright sunshine. Women have cleaner 
complexions than in smoke filled cities, 
and clothes are more immaculate. Dal- 
las impresses a stranger as being on a 
continual holiday. 

Moreover, the jewelers will not be 
confined to Dallas on their visit to 
Texas. Immediately following the con- 


1928; to Galveston which is famous the 
world over for its come back after the 
great flood of 1900 and its sea wall that 
defies the ocean; to San Antonio, the 
city of Texas’ freedom. Here the jewel- 
ers will see the famous old Alamo, 
where heroes were made. It still stands, 
an old adobe building, a shrine of lib- 
erty. 

The excursion will go down into the 








ONE OF DALLAS’ COUNTRY CLUBS 


vention the State Fair will open. This 
will be something to stay over a day 
or two for in the city, because here 
each year one million people come and 
here all the wares of the States are dis- 
Played in giant exhibitions. It is planned 
to give the visitors a pre-tour of the 


Rio Grande Valley, and there the 
visitors will see under their very eyes, 
as it were, a desert changed into a mar- 
velous garden. Only a few years ago 
the valley, now famous the world over, 
was considered arid, unfit for vegeta- 
tion. Today it produces fruit that rivals 
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Florida and California, and a grape- 
fruit that is unequaled the world over. 
Across into Matamoras where the 
Mexicans will sing their lazy, passionate 
songs and twang their guitars, where 
the exotic Mexican foods will be served 
and the spirit of “manana” absorbed. 
Texas will astonish those who have 
been accustomed to get their impres- 
sions of the State from the “wild west” 
thrillers. Texas is the leading producer 
of raw materials in the United States. 
One third of the nation’s cotton is pro- 
duced in this State, and it leads all in 
the production of beef. One half of the 
nation’s oil is found within a night’s 
travel from Dallas. 
And factories are beginning to be 
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THE BAKER HOTEL, CONVENTION 
HEADQUARTERS 


built in all parts of the State near the 
apparently inexhaustible fuel supply. 
The lignite mines, the natural gas, which 
is piped hundreds of miles, the great 
wells of oil, the “flowing gold” of the 
United States, all encourage industries 
to locate in Texas, near the source of 
supply not only of raw materials but 
of fuel. 

Jewelers in Texas are prosperous. 
Where there is plenty of money there 
are always ornaments for women. Texas 
has more diamonds in proportion to its 
population than almost any State. And 
Texas women wear diamonds that are 
recognized the world over as important 
jewels. 

Dallas and Texas are preparing for 
the jewelers of the country a royal wel- 
come. An entertainment program. that 
will make them remember the conven- 
tion of 1928 with great pleasure is be- 
ing provided. The local entertainment 
committee, headed by Myron Everts, 
Dallas jeweler, wish to leave with the 
visiting jewelers the same impression 
of Texas that was expressed by Irving 
Cobb in the title of a recent magazine 
article. Said Irving, “I sure do like 
Texas.” 


The “Magic Valley Special” 


A miracle in modern agriculture is 
the Rio Grande Valley of Texas. 
And this miracle, in the making, is 
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to be the destination of the “Magic Val- 
ley Special,” a train for the delegates 
to the national jewelers’ convention, 
Oct. 2 to 5. The excursion will leave 
Dallas, the convention city, on the night 
of Oct. 5 and will return on the morn- 
ing of Oct. 9. 

The entire trip, covering about 2000 
miles of Texas, traversing her most pic- 
turesque spots, and visiting the vast 
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and magnolias bordering them. The 
only expense in Galveston will be two 
meals. 

Then to Houston, where the Demo- 
cratic national convention this year 
thrashed out its platform. Houston, too, 
has performed a mighty feat with the 
assistance of the United States Govern- 
ment. That city, with the help of the 
world’s most expert engineers, has a 
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4 TYPICAL STREET SCENE IN SHARYLAND, A NEW SETTLEMENT IN THE 
“MAGIC VALLEY” 


variety of country that composes the 
Lone Star State, can be made for less 
than $50, a small fraction of what the 
regular price would be. 

Pullmans, many of the meals, excur- 
sions in various cities, and the strange, 
exotic hospitality of the Mexican bor- 
der, will be included in the price of the 
trip which will average less than $40 
each. This low rate may be obtained, 
railroad officials say, if 125 men and 
women sign up for the trip on the first 
day of the convention. The railroads 
are cooperating with other interests in 
the State to get outsiders acquainted 
with the vast opportunities and re- 
sources of Texas, things not realized by 
its own people nor by the remainder of 
the United States. 

Leaving Dallas, the train will go di- 
rect to Galveston. Here the visitors will 
see the city that is famous the world 
over for its game fight against wind 
and ocean and its final startling victory. 

In 1900 Galveston was blown and 
washed away with great loss of life. 
Today there is a gigantic sea wall that 
stands, defying the anger of nature 
and protecting the citizens of the city, 
who feel as safe as if the lashing ocean 
were not just below them. 

On the famous Galveston sea wall, 
the jewelers will walk and then go down 
to bathe in surf that is not surpassed 
anywhere in the world. A boat ride, too, 
has been arranged out of the harbor 
of the famous Texas port. The price 
of the excursion includes the boat ride 
and the sightseeing bus that will show 
the sightseers a city almost tropical in 
its vegetation and in the arrangement 
of its boulevards with their geraniums 


hand made harbor, a river navigable 
for ocean going steamers, making 
Houston, an inland city, an ocean har- 
bor. 

The jewelers of Houston will enter- 
tain the visiting men from all over. Just 
what that entertainment will be, they 
have not divulged, but they guarantee 
a good time for everybody. 
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to remain until the party returns from 
their valley trip. 

Most of the visitors, however, wil] 
wish to take the tour of the magic val- 
ley. 

Only a few years ago, the Rio Grande 
Valley was a great waste space—a des- 
ert! 

Today it is the garden of the South 
West. Through this romantic and pic- 
turesque valley the jewelers will travel] 
by automobile, watching the country ac- 
tually burst into bloom under their gaze 
—watch the cactus change into flowers 
and the sand into highways of concrete, 
They will see the great stretches of 
desert merge into the most elaborate 
and beautiful farms of citrus fruit that 
can be found in the world. 

Irrigation, of course. And the spec- 
tator can almost detect the line where 
the irrigation has reached, changing the 
old arid plains into great streams of 
gold for large and small fruit grow- 
ers. 

“Texas grapefruit” on any menu in 
the United States is an added delicacy 
for the eater. And the other fruits 
rival California and Florida products 
with their excellence. 

Keeping pace with the progress of 
the fruit, the country has developed in- 
tense civilization, the best of roads, of 
schools, of clubs and buildings. The 
visitors will be taken to orchards where 
lemons are as large as a baby’s head 
and where grapefruit are eaten off the 
trees like oranges, along the most mod- 
ern of cement highways, well lighted 
and policed in the latest makes and 
models of cars. 

From Brownsville the party will go 
across the Rio Grande in little ferry 
boats manned by singing Mexicans. To 
the tune of La Paloma and La Goldrina 
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TYPICAL MEXICAN 


Then for the border of Mexico! Mc- 
Allen and the McCool ranch for break- 
fast and a taste for the men from the 
North and East of that ranch life that 
many of them know only in the moving 
pictures. A round up has been planned 
or a “fence ride” for those who wish 





HOUSE ON THE TEXAS BORDER 


the rowers will shove the ferry along 
until Matamoras is reached, and then 
for a Mexican supper. 

Typical Mexican food will be served, 
the tamales, the frijoles, the hot, exotic, 
strange food, and with it comes also the 
enchanting Mexican atmosphere, the 
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philosophy of “tomorrow,” the lazy 
guitar and soft, passionate singing. 
Reluctantly, the party will turn back 
toward home. But in San Antonio an- 
other pause will show them the oldest 
of Texas-Spanish cities with its shrines 
devoted to Texas history. There the 
Alamo will be visited, that ancient 
adobe fort where every man was killed 
while he fought for the freedom of 
Texas from Mexico. And the trip around 
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“Magic Valley Special,” trains to any 
part of the United States. 

The trains will be all Pullman. The 
first making reservations will receive 
lowers unless uppers are specified. The 
first wanting drawing rooms will receive 
same and others take compartments. 

The only extra expense that the 
jewelers will incur will be meals in Gal- 
veston, and in San Antonio, lunch on 
the border and possibly meals in Hous- 








A PALATIAL HOME IN 


the “Mission loop” will reveal the Span- 
ish architecture in its best phase, beau- 
tiful after centuries have passed and 
the walls are crumbling to oblivion. 

All meals and all sightseeing trips on 
the border and in Old Mexico are in- 
cluded in the fare except lunches. The 
sightseeing in San Antonio will be free, 
too, but meals will be bought by the 
visitors where they please, the guides 
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Pointing out for them some of the 
quaint little eating places in Texas’ most 
picturesque city. 

And then home to Dallas. And from 
this city trains may be had at once, 
making close connection with the 








THE MAGIC VALLEY 


ton, the Houston jewelers not having 
yet stated their entertainment program. 
A careful jeweler can take a $10 bill on 
the trip and come back with change, 
putting the minimum of the trip at less 
than $45! 

Texas is probably the most talked of 
State in the Union at present and one 
of the most undeveloped in spite of its 
enormous progress. And the jewelers 
will have a chance of a lifetime to see 
Texas, the great Southwestern empire 
State, in its awakening to the possibili- 
ties that will be realized fully during 
the next decade or less, according to 
experts. 

All reservations for the “Magic Val- 
ley Special” must be made on the day of 
the opening of the convention, Oct. 2 or 
before. Those wishing more informa- 
tion regarding the trip may receive it 
from I. J. C. Holland, San Angelo, 
Tex. 

The Baker hotel, one of the large 
downtown hotels of Dallas, will be the 
headquarters of the jewelers convention. 
The jewelers will convene for their big 
sessions in the great crystal ball room, 
one of the most beautiful assembly rooms 
in the South; they will eat in the great, 
perfectly equipped dining room, or per- 
haps in Peacock Terrace, the roof garden 
of this 15 story building, where they can 
dine and dance. Delegates who do not 
find room in the Baker will be well taken 
care of in one of the other large down- 
town -hostelries of the city. 








J. B. Folsom, 101 N. Main St., Sum- 
ter, S. C., recently opened a new busi- 
ness in Florence, S. C., which is known 
as Folsom’s, Inc. The incorporation of 
this company in no way affected the 
business of Mr. Folsom at 101 N. Main 
St., Sumter. A recent report stated that 
the Sumter business had been incor- 
porated, which was in error. 
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Notes From Here and There 





Blaker & Ray, Jacksonville, Fla., have 
sold out to W. W. Roberts. 

Vincent Welin, formerly of Rankin, 
Tll., has moved to Galva. 

Charles F. Remington has moved from 
Garden City, Mo., to Lexington. 

The business conducted by Le Grand 
Haskin, St. Petersburg, Fla., has been 
incorporated. 

F. W. Reinhardt has purchased the 
Joseph Schwartz, Jr., watchmaking and 
jewelry business located at Oyster Bay, 
Ne ¥% 

G. L. Baker & Son are opening a 
jewelry and gift store at Waverly, Iowa. 
The store will be ready for occupancy 
after Sept. 15. 

B. R. Showers, a jeweler at 214 W. 
Fourth St., Williamsport, Pa., has de- 
cided to dispose of his stock at Christ- 
mas time in order that he may retire 
from business owing to ill health. 

The Liberty St. Store of Philip W. 
Bowers, Poughkeepsie, N. Y., was 
crowded one afternoon recently when an 
auction of the goods and fixtures of the 
store was conducted. 

The store of M. J. Conville, Shenan- 
doah, Va., was robbed one morning re- 
cently and jewelry valued at a consider- 
able amount was taken. The burglars 
gained entrance to the store through the 
storeroom transom. 

A large silver loving cup to be com- 
peted for by members of the Corey 
Creek Golf Club has been on display in 
a window of the Palmer Bros. jewelry 
store at Mansfield, N. Y. The cup was 
donated by R. G. Lauer, a member of 
the club. 

The plate glass front window in the 
jewelry store of Cletus T. Teague, 209 
N. Tryon St., Charlotte, N. C., was 
broken recently and two watches stolen. 
A negro was observed fleeing from the 
spot shortly after the robbery but officers 
were unable to overtake him. 


O. A. Cotton, New Orleans jeweler, is 
acting as Republican campaign manager 
for the State of Louisiana and campaign 
headquarters have been opened in the 
Roosevelt Hotel. Mr. Cotton, who was 
appointed to the post by the national 
association, will act under the super- 
vision of Horace H. Mann, with head- 
quarters in Washington, who has charge 
of the campaign in the southern States. 

A robbery was discovered Saturday 
at the jewelry store owned by Melvin V. 
Colcord, 32 Cherry St., Rahway, N. J., 
where platinum pins, pearls, rings and 
watches valued at over $845 were taken. 
Ira Farber, a brother of Patrolman 
Nathan Farber, notified the police after 
he was attracted by a hole in the window 
of the front door, which had been cut 
away with a glass cutter. Captain 
James Thompson investigated and found 
that other robberies also were com- 
mitted. A glass cutter was found in 
front of a jewelry store at 119 Main 
St., according to Captain Thompson. 
There was nothing taken from that 
store. 
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A. N. R. J. A. Convention Program 


Tentative Outline of Proceedings at Conclave to Be Held at 
Dallas, Tex., Oct. 2-5 


Plans for the annual convention of the 
American National Retail Jewelers’ As- 
sociation are rapidly taking form and 
it is now possible to present a tentative 
program of the convention sessions. 
which will be held at the Baker Hotel, 
Dallas, Tex., Oct. 2-5. 

The program as thus far arranged, is 
as follows: 

Tuesday, Oct. 2 
MornincG 

Registration, Baker Hotel, Dallas. 

Meeting of National Executive Com- 
mittee, Baker Hotel. 

12 Noon—Opening of convention at 
luncheon in Convention Hall, Baker 
Hotel. 

Invocation—Reverend L. N. D. Wells, 
pastor East Dallas Christian Church. 

Address of Welcome—Honorable Bar- 
ry Miller, -Lieutenant-Governor of Texas. 

Address of Welcome—Honorable R. E. 
Burt, Mayor of Dallas. 

Address of Welcome in behalf of 
jewelers of Texas—I. J. C. Holland, 
president, Texas-Louisiana Retail Jewel- 
ers Association, San Angelo, Tex. 

Response—Tinley L. Combs, 
president, A. N. R. J. A. 

President’s Address—Conrad J. Bro- 
therly, Newark, N. J. 

Reports of Regional Vice-Presidents 
William G. Frasier, Durham, N. C., and 
Harry L. Coburn, Manchester, N. H. 

5.00 p. m.—Adjournment. 

EVENING 

Meeting of State Association Presi- 
dents and Secretaries. 

Address—“The Things We Leave Un- 
done,” Arthur A. Everts, Past Presi- 
dent, A. N. R. J. A. 

Address—“Jewelers, Past and Pres- 
ent,” Louis Hausman, New Orleans, La. 

Rendition of Officers’ and Committee 
Chairmen’s Reports. 

Question Box. 

Wednesday, Oct. 3 
MorniNnG 

Address—“The Spirit of the Times,” 
Bartley J. Doyle, the Keystone Publish- 
ing Co., Philadelphia, Pa. 

Address—“The Progress and Devel- 
opment of Industry by National Pub- 
licity,’” Arno Dorst, Cincinnati, Ohio, 
member of Executive Committee, Na- 
tional Jewelers Publicity Association. 

Address—By Sinclair Weeks, Presi- 
dent, Reed & Barton Co., Taunton, Mass. 

Address—“The Relation of Govern- 
ment to Industry,” Dr. Frank M. Sur- 
face, Assistant Director, Bureau of 
Foreign and Domestic Commerce, U. S. 
Department of Commerce, Washington, 
D. ©. 

Address—“What Price for Price 
Maintenance?” Honorable Clyde Kelly 
of Pennsylvania, Sponsor of the Capper- 
Kelly Bill. 

Address — “The General Economic 


past- 


Trend in Industry,” Chester Leasure, 
Associate Editor, The Nation’s Business, 
Washington, D. C. 
AFTERNOON AND EVENING 

Visitors and guests will be taken on 
an automobile sightseeing trip in and 
around Dallas, to be followed by a Wild 
West Barbecue, at place to be announced 
during convention. These features pro- 
vided by the jewelers of Texas. 

Thursday, Oct. 4 
MORNING 

Discussion of and action upon, the 
recommendation for the formation of an 
all-inclusive jewelers’ association. 

Caucus for suggestion of names for 
officers of next national executive com- 
mittee. ; 

AFTERNOON 

Special Feature—Jewelry Style Show, 
Hotel Adolphus; under auspices of the 
National Jewelers Publicity Association, 
featuring the proper wear and use of 


jewelry and its allied products. Men 
and women models. 
Addresses: 
“The Lore of Precious Stones,” 
“The Romance of Timepieces,” 


Fred C. Cooper, President Pennsyl- 
vania Retail Jewelers Association, 
Philadelphia, Pa. 

“Silverware and Correct Table 
Settings,” Joseph D. Little, Interna- 
tional Silver Co., New York, N. Y. 

“Fashions in Jewelry,” Mrs. 
Flora W. Hoffman, Fashion Consul- 
tant, New York, N. Y. 

Broadcasting of latest Paris jewelry 
fashions from New York city to the con- 
vention. 

Afternoon tea for closer inspection of 
jewelry, gowns, etc., worn by models 
during style show. 

EVENING 

Dinner dance and_ entertainment, 
given by Texas jewelers, Peacock Ter- 
race, Baker Hotel. 

Friday, Oct. 5 

Address — “Welding the Weakest 
Link,” Ralph W. Carney, Coleman Lamp 
& Stove Co., Wichita, Kan. 

Address—(To be announced later). 

Rendition of balance of officers’ and 
committee chairmen’s reports. 

Election of officers. 

Invitations will be received to place of 
next national convention. 

Unfinished business. 

Adjournment. 








Lewis Davis, a jewelry salesman, who 
died in Abilene, Tex., recently, had on 
deposit at Greenville, Tex., approximate- 
ly $2,250. The aged man told hospital 
attendants shortly before he died that 
he had an estate of $3,000. Approxi- 
mately $589 was found in the bank at 
Waco. No trace of relatives has been 
found. 
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Death of Robert H. Ingersoll 





(Continued from page 85) 
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ably his most outstanding accomplish- 
ment was as a man who was a pioneer in 
realizing the effect of low cost for mass 
production and general consumption by 
the public. In this he antedated Henry 
Ford and others who followed him later. 

Mr. Ingersoll is survived by two 
brothers, Arthur Ingersoll of New York 
and Charles H. Ingersoll of Maplewood. 
The remains were shipped to Greenville, 
Mich., which is near his birthplace 
and where the funeral services are to be 
held. 


DETROIT, Sept. 8.—The death in Den- 
ver, Tuesday, of Robert H. Ingersoll, a 
former Lansing, Mich., man, and who 
became nationally prominent through 
the dollar watch bearing his name, prob- 
ably ends a plan whereby the industries 
with which in recent years he had re- 
couped his fortune would be moved to 
Lansing. 

This was disclosed by Charles S. 
Smith of Lansing, a cousin, who will be 
one of the executors of the will of the 
manufacturer. Under terms of this will, 
most of the property, it is stated, will go 
to charity. Mr. Smith went over busi- 
ness affairs with Mr. Ingersoll, shortly 
before his death and at that time a plan 
was worked out to move the new In- 
gersoll industries to Lansing, his boy- 
hood home. 

Mr. Ingersoll made his first fortune 
in his watch business and after the loss 
of this in a reorganization plan which 
gave control to others, he “came back” 
with his new dollar novelties, and at his 
death was wealthy, according to Mr. 
Smith, who also discloses that provision 
was made before his death for the erec- 
tion of a mausoleum and memorial on 
the family lot at Delta, West of Lan- 
sing. Temporary burial will be made 
at Greenville, where Mr. Ingersoll has 
a niece. Later the body will be moved 
to Delta, it is stated. 








Lamp shades made from a by-product 
of milk in France and designed and 
decorated in a variety of beautiful colors 
are now the rage in London. The shades 
are suitable either for pendant or stand 
light. They have a luminosity not un- 
like pearl and will carry artist’s colors 
without damaging the transparency of 
the material. The raw material is 
called “lac” by some firms. It comes 
from France in rolled sheets, and is 
cut out to the special designs created 
this side, the left-over cuttings being 
melted back to liquid state and reset 
for further use. The Daily Mail says 
that the demand for these new shades 
is such that London firms handling the 
shades have to place orders six months 
in advance to insure delivery. The man- 
ufacturing process is a secret one and 
the French, it is believed, are making 
a lot of money with the idea. 
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Making Use of Your Trade Paper 


Address Delivered by John L. Meyer, Editor, National-Printer 
Journalist and Milwaukee Correspondent of The Jewelers’ 
Circular, on Aug. 30, Before Retail Merchants Attending 
Daily Merchandising Conferences of Mid-West 
Market Week at Milwaukee 


LL of us are willing to become bet- 

ter merchants, merchandisers, sales- 
men and women—if it is not too much 
trouble; if the price of success is con- 
venient. Your presence here indicates 
that you are, at least, interested in the 
ideas that your contemporaries may 
spill to give you practical assistance in 
gaining your goal, however you may 
see this goal and understand its oppor- 
tunities. 

Lacking only the great benefit of per- 
sonal contact which only your trade 
conventions can give you, you business 
men of today have at hand constantly 
and conveniently, for each of your lines 
and specializations, a practical guide, 
philosopher and friend on the high road 
toward better merchandising, quicker 
and surer results, safer business. This 
is your trade paper. Only yourself can 
stand in the way of having and using 
this modern, this inexpensive, this ex- 
pert counsel. And if you are more in- 
terested in these matters than the av- 
erage, you can have two, three and 
more such expert counsels just as readi- 
ly as one; for there are few lines of 
business, commerce and professions that 
today do not have more than one trade 
or class journal. 

While there is no adequate substitute 
for the growing practice of these times 
to mingle personally, and individually 
and collectively, with your contempo- 
raries in your own line of business, yet 
even in that your trade paper has a 
practical service for you. It covers 
your conventions, culls the chaff from 
the wheat, and promptly presents you 
with a printed record of the convention 
you attended, for further study and con- 
templation without limit, for refreshing 
your memory on this or that point 
which seemed of particular, immediate 
interest to you. 

Between conventions, between your 
personal contacts with your fellow mer- 
chants near and far, your trade paper 
regularly and cheerfully knocks at your 
door with news of your trade or busi- 
ness, and (what is far more important) 
with data, practical experiences, digests, 
sane looks into the future, the summari- 
zations of trends and changes, pictures 
and reports of new ideas successfully 
used by others, and editorial comment 
of men and women well versed in your 
line and writing to you from a more 
than local or sectional viewpoint; from 
a standpoint not gummed up with pro- 
VinciaJism or selfishness. These services 
are dependent, of course, on the interest 
and support that you lend them; not 
merely by subscribing but by reading 
them, using them, and contributing your 
Own experiences and ideas to them. I 


am pleased to say, positively and sure- 
ly, that remarkable progress has been 
and is being made by trade papers and 
their readers in interchanging real, 
practical business experience. 

You all realize, I am sure, how much 
easier it is now than it was five, 10, 
20 years ago, to mix with your compet- 
itors and contemporaries in _ business, 
and how much more frequently you get 
to talking intimately of your business 
and their business, with them. How 
much more useful your conventions are. 
You may well give praise and credit to 
your trade papers for this. Since they 
have graduated from the rank of “pap 
sheets” and purveyors of free, cheap 
and unreliable publicity for their adver- 
tisers, they have been pleading, fighting 
and struggling to accomplish, most of 
all, just one thing, namely, to get you to 
give the benefits of your own experience 
in trade and business toward the State- 
wide and national symposiums of expe- 
rience that they aim to provide; and to 
get your competitor and distant as well 
as nearby contemporary to do likewise, 
for your benefit and for their benefit—- 
for the benefit of the entire industry, 
business or profession. 

Once you broke down your old reti- 
cence and fear, and began to give of 
your experience for the purpose stated, 
you immediately perceived greater free- 
dom and happiness in your own little 
or large world; so did others. So did 
some of those who feared you, or hated 
you. Your conventions began to be 
worth while. 

You began to see that it is a great 
thing, a practical thing, a _ profitable 
thing for rivals, competitors and con- 
temporaries in your line to work to- 
gether, to play together, and to tackle 
common problems together. Indeed, to 
join in aiding the weak sisters in the 
next block, the next town, county, State, 
your part of the country, the whole U. 
S. A. When you think about that, give 
a blessing to the trade paper reporter 
and editor whom you cussed out, in the 
older days, for having. the “guts” to 
come into your store and ask you to tell 
him your business methods, views and 
anticipations. 

When your trade paper comes in, 
with the other mail, give it second rank 
for attention only to the first class mail. 
There are things in that paper which 
has just come in, that are likely to be 
more important to you that same day 
than the first class mail, but it would be 
asking too much, I know, to tell you to 
go over the trade paper first, and the 
letters second. Besides, it is not neces- 
sary as yet. 

Go over the ads. I see some 300 trade 
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papers, bulletins of press associations 
and advertising organizations, each 
month. I have access to trade journals 
in every line of business, industry and 
profession. I invariably go over the ads 
first—after I have looked over my first 
class mail. : 

I figure that the advertisers are 
spending hard dollars for the space trey 
use in the trade paper, and trying 
to make them pay, put in their best 
brains into the ads. So, I am sure to 
get some good ideas from the ads. They 
are bound to be practical ideas, and up 
to the minute. I can adopt them or 
adapt them. What is more, I get a pic- 
ture of business that is right up to the 
minute. 

Then I read the news and feature 
pages. I have found it is utterly useless 
to make a formal job of reading the 
trade papers. But I have found it very, 
very useful to read over their columns 
with no conscious endeavor to absorb, 
with some interest and concentration 
against interruptions, and then let these 
things simmer in my memory. I find 
that when I need an idea, when I must 
solve a problem, later on, that these 
memories stored away will come back. 
They not only do that, but other and 
older or newer facts I have absorbed, 
readily couple together and—“presto,” 
there is just the idea I want, at least 
in the rough. It is a simple matter to 
then polish up this rough idea, perhaps 
lacking in detail, on the grinding stone 
of my own, personal experience. 

When you are asked by a trade paper 
to give of your experience, keep in mind 
that you are not going to talk to the 
general public, but to your own particu- 
lar class or kind of business man and 
woman, and in the terminology of that 
business. You are not being interviewed 
personally or by mail, for a publication 
that goes to all manner of men and 
women, boys and girls, successes and 
failures, but by a trade paper in your 
own line of business, which will be read 
and weighed by men and women with 
exactly the same interests and problems 
that you have. I have found it most dif- 
ficult to get this thought into the minds 
of business men whom I have inter- 
viewed. It is most important, however, 
to be remembered. In passing, let me 
say, too, that it is quite vain to lie to a 
trade paper reporter or editor for some 
ulterior, private motive or purpose. 

How many millions of dollars are in- 
vested in trade paper properties today, 
in this country, I do not know. Neither 
can I tell you how many millions are 
expended annually to produce useful, 
authoritative exchanges of experience 
and important information in the vari- 
ous trades, businesses and professions 
that have the benefits of real trade pa- 
pers. A number of lines already have 
daily trade papers, such as the Daily 
News Record and Women’s Wear Daily 
in the textile manufacturing, wholesal- 
ing and retailing lines; dailies in the 
automotive field, dailies in the iron and 
machinery field, such as The Daily Iron 
Trade Review, and dailies of more gen- 
eral business appeal such as the Chicago 
and the New York Journal of Commerce. 
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Ohio Retailers Meet at Columbus 


Much Interest Shown in Opening Sessions—lInteresting Addresses Delivered and Trade Topics 
Discussed—Entertainment Features 


COLUMBUS, OHIO, Sept. 11.—The open- 
ing of the 22d annual convention of the 
Ohio Retail Jewelers Association was 
called to order yesterday afternoon at 
2.10 by President E. W. Chamberlain. 
The attendance at the opening was some- 
what disappointing, but the genuine in- 
terest shown by those present made up 
in part for the larger attendance ex- 
pected. 

Secretary Jack Moore read the minutes 
of the last convention and this was ac- 
cepted without discussion. 

The report of the president was then 
read by Mr. Chamberlain. 


ADDRESS OF PRES. E. W. CHAMBERLAIN 


To the Members of the Ohio Retail Jewelers’ 
Association: 

We are assembled here at Columbus to cel- 
ebrate our 22nd annual convention. 

As has been my custom in previous years, 
the President’s report shall be brief, and de- 
tails of the association’s activities left for 
the report to be rendered by the secretary. 

At this convention, I round out four years 
in the service of the Ohio Retail Jewelers’ 
Association, having served one year as a 
member of your board of directors and three 
years as your President. During these four 
years it has been a great pleasure to have 
worked for the interest of an industry in 
which I am keenly interested. 

More than anything else, I cherish the 
friendships which I have acquired through 
contacts made while working for the asso- 
ciation. 

If you recall when I first began taking an 
interest in this organization, I advocated the 
employment of a paid secretary, trained in 
organization work, to handle the affairs of 
the association’s activities. Former organiza- 
tion experience had taught me that this is 
the only feasible plan of keeping an associa- 
tion truly active. I believe that the results 
of the last four years have borne out my 
original convictions, and I am proud to say 
that in spite of the increased cost of carry- 
ing on the association’s work, through the 
employment of a paid executive secretary, 
at this convention, I am able to turn over the 
association to the incoming administration in 
the most healthful financial condition in its 
history. 

The financial status of the association is 
such that the incoming officers can map out 
a comprehensive program of activity with- 
out being handicapped by that “boo-ga-boo,”’ 
“the lack of finance.” 

We have departed this year from your as- 
sociation’s custom of holding the state con- 
vention at Cedar Point, and have chosen 
Columbus in an effort to experiment to see 
whether or not we could gather a larger 
turnout in one of the major Ohio cities. Both 
the secretary and myself visited Cleveland, 
Cincinnati and Columbus before making the 
decision to hold this year’s meeting at this 
city. 

It is my suggestion that if we arre satis- 
fied meeting in a large city, that the conven- 
tion from year to year be rotated so as to 
be in different parts of the state in different 
years. 

You will notice that our program this year 
is devoted in a large measure to round table 
discussion of various subjects of vital in- 
terest to the retail jewelry industry. Let me 
say right now before we get into the regular 
convention program, that the success in this 
sort of a program is dependent entirely upon 
the active interest and participation in these 
discussions by the jewelers. Therefore, we 
do not want anybody to be at all bashful 
during these convention sessions. Study your 
program in advance and be prepared to get 
up on your feet throughout this meeting and 
frankly express your views on these ques- 
tions. If there are other subjects which you 
would like to have discussed, all you have to 
do is to file your request with the secretary 
and, if time permits, these additional matters 
will be taken up. 

You will notice that we have engaged one 
speaker who will devote his time to a dis- 





cussion on “Price Maintenanee Legislation.” 
We as jewelers are particularly interested 
in this subject and at this time I want to 
urgge all jewelers of the State of Ohio to 
throw their whole-hearted support behind the 
Kelly-Capper Bill. 

The speaker who will discuss this subject 
has devoted considerable time to a study of 
this topic and is much in demand for talks 
on subjects of economic import. 

We have continued to cooperate with the 
National Association in all of its activities 
pertaining to the jewelry trade and have 
taken an active interest in the work of the 








E. W. CHAMBERLAIN, PRESIDENT 


Jewelry Trade Association. We have also 
continued our cooperation with the Ohio 
Council of Retail Merchants, more details 
of which will be given to you by our sec- 
retary. 

Upon behalf of the Ohio Retail Jewelers’ 
Association, I wish to express our sincere 
appreciation to Ralph Roessler for his splen- 
did work as Regional Vice-President and for 
his kindness in accepting the invitation to 
appear before this convention to deliver an 
address; to all of the officers of the Ameri- 
can National Retail Jewelers’ Association for 
their hearty cooperation and the _ interest 
which they have always manifested in the 
Ohio organization. We want these men to 
know that their services and untiring efforts 
in behalf of the jewelers of Ohio and the 
nation are keenly appreciated; to Bartley 
Doyle for the splendid work which he is do- 
ing for all branches of the trade; to every 
member of our Executive Committee and to 
every member of the Association throughout 
the State of Ohio for the interest and coop- 
eration which they have given to my admin- 
istration. 


The reports of Treasurer James Ayl- 
ward followed. It showed a balance on 
hand of $3,045.52 as of noon Sept. 10. 

Secretary Jack Moore then submitted 
his report, which was as follows: 


SECRETARY MOORE’S ANNUAL REPORT. 


To the Members of the Ohio Retail Jewelers’ 
Association : 

The work of this association during the 
past year has been so varied that in an an- 
nual report like this I can only touch on the 
high spots. Time limitation makes it neces- 
sary to omit any general discussion of our 
four-year program just completed and con- 
fine myself to this year’s work. 

We have informed you of the rapid de- 
velopment of retail research work in this 
State, in which this association cooperated 
with the Ohio Council of Retail Merchants. 


The initiative was taken by the Ohio State 
University here at Columbus in 1925. Other 
universities and colleges throughout the State 
have been quick to take it up. 

The Ohio Council, State and local Retail 
Associations have done a pioneer job in this 
field. Several thousand dollars were spent 
in sending expert investigators into the va- 
rious states to analyze the work of the com- 
paratively few universities which have en- 
tered this field. They studied its possibili- 
ties for the merchants of Ohio. Retail or- 
ganizations have attacked the problem in a 
rather practical manner, first developing a 
definite program of retail research for Ohio 
State University, then securing from the Ohio 
Legislature, by reason of organization 
strength, the large public appropriations 
necessary to put it into operation. Today, as 
a direct result of this work by State and 
local associations and the Ohio Council we 
have operating in connection with Ohio State 
University the finest bureau of Retail Re- 
séarch in the country, with the possible ex- 
ception of that maintained by Harvard Uni- 
versity. For three years its staff has been 
working directly with the merchants of the 
State on one hand and with the consumers 
of the State on the other. Their scientific 
study of customer habits, retail methods, 
and like factors is giving the Ohio public a 
new conception of the retailers’ problems 
and of the service rendered by merchants. 

I need not point out that in the event the 
retail industry is again attacked with the 
unfair assaults which marked post-war days, 
we will have in this and like institutions 
which are developing over the State a real 
source of protection. This bureau of the 
State University now stands ready to render 
direct service to the retail jewelers of Ohio, 
and I offer the suggestion that at this con- 
vention a special research committee be ap- 
pointed to cooperate and make suggestions 
in behalf of our trade to the Ohio Bureau 
of Business Research. 

One of the important problems which your 
association and other associations through- 
out the State have accomplished during the 
past few years was the improvement of our 
relations with the public. In Ohio, a com- 
pact State, this is comparatively easy. Our 
6,000,000 people are served by 122 daily 
newspapers. These, of course, constitute the 
publicity medium, 

Three years ago retail organizations 
started experiments in various cities and 
towns to prove to the publishers of these 
daily newspapers that their problems and 
the problems of their home town merchants 
are identical, and the newspaper publisher 
is seriously interested in developing his city 
as a retail trading center. In these experi- 
mental towns we faced this problem frankly 
and brought together the merchants and the 
newspaper makers. We showed the latter 
how they, as well as their merchants, would 
profit through various cooperative plans—the 
stimulation of various buying seasons, im- 
provement in customer habits such as earlier 
Christmas shopping, intensive extension of 
the retail trading area, and like projects. 
Fortunately, retail organizations found that 
newspaper publicity is in good hands in Ohio 
and the newspapers quickly caught the point. 

A single instance will illustrate the value 
of this cooperation. We are approaching 
Armistice Day, Nov. 11. As in all other 
States it has become a legal holiday. This 
is a hardship on the retail stores and on the 
newspapers, the latter losing practically two 
full days of advertising volume in the midst 
of the busy season. When this bill was 
pending before the Legislature in 1927, rep- 
resentatives of retail organizations met with 
the officiai boards of the various newspaper 
organizations. We caused this bill to be 
amended so that it would not require the 
closing of business institutions other than 
banks. We then worked out an agreement 
under which the newspapers and the mer- 
chants would adopt universally in Ohio the 
“two minutes of silence’ plan, which here- 
tofore had been supported by the merchants 
only. This worked out splendidly last fall 
= we saved for each group a full business 
day. 

There are hundreds of like problems where * 
our interests are identical. 

I believe that we can now state that we 
have in Ohio a retail jewelers’ organization 
which not only has fostered trade, corrected 
abuses, and worked for the betterment of 











September 13, 1928 


the commercial life of this State, but which 
has through cooperation with various other 
Ohio retail organizations, and the American 
National Retail Jewelers’ Association, done 
its part to protect this industry from un- 
reasonable legislative harassment. 

As I stated to you last year, I think we 
now have an organization which can help 
mould public opinion to the, extent of. co- 
operating with other retail organizations 
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throughout the State in securing certain 
legislative and governmental reforms which 
will improve business in Ohio. 

Already our staff, the staff of the Ohio 
Council of Retail Merchants and retail mer- 
chants’ associations throughout the State 
are devoting a major part of our time in 
strengthening our organization so that we 
might properly function during the session 
of the legislature which convenes here at 
Columbus in January. 

When the legislature assembles, the Ohio 
Council of Retail Merchants, of which your 
organization and all other retail organiza- 
tions throughout the State cooperate, will 
be prepared to appear before the legislature 
as the commissioned representative of al- 
most twenty thousand retail stores. These 
stores employ nearly a quarter of a million 
people with whom more or less contact can 
be maintained. Those who are familiar with 
the importance of numbers in dealing with 
political matters and who also realize that we 
now have local retail organizations in the 
smallest as well as the larger counties of 
Ohio, can appreciate the influence which our 
united efforts exert in consideration of public 
questions. Remember that your association is 
an important link in this chain which covers 
the entire State. 

We are on the threshold of an election, and 
I urge upon you men as jewelers and mem- 
bers of this organization to use your influence 
to see that broad-minded, capable and con- 
scientious men are selected for both branches 
of the Ohio legislature. 

The most serious general problem which 
confronts the State of Ohio is taxation. Suc- 
ceeding legislatures for many years have 
failed to deal fundamentally with the ques- 
tion, and as a result we have had a series of 
stop-gap legislative panaceas which every 
year become less effective. Experts agree 
that we are rapidly approaching the day 
when Ohio will either radically revise its rev- 
enue-producing program or drop behind in 
the industrial parade. 

A merchant’s interest in taxation problems 
is somewhat different from the ordinary tax- 
payer’s. Three considerations are vital. 

In the first place, the retailer and the re- 
tail store have always been in every State a 
shining target for the tax gatherer. Mer- 
chants must be unusually alert to avoid un- 
fair specialized tax burdens. 

The attitude of the merchant group toward 
the whole taxation program of the State and 
of its various subdivisions presents, there- 
fore, a delicate and rather intricate problem. 

The problem of the merchants has been 
greatly embarrassed by the fact that for 
many years, prior to the Great War, the 
merchant group as a whole paid little atten- 
tion to this general subject. Manufacturers 
and financiers directed our State’s taxation 
Policies. City real estate, particularly down- 
town business property, presented the easiest 
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source of tax revenue. As a result, the tax 
valuations on this feature of the general 
duplicate were increased by leaps and bounds. 

This was not so marked during the years 
in which the great body of our retail insti- 
tutions were home owned. In every legisla- 
ture from this time forward the merchants of 
Ohio will have to fight against efforts to turn 
their store into tax-collection depots, and they 
must oppose the constant effort to force new 
burdens on their downtown business property. 

In compiling this report this year, I have 
realized that a review of our more bizarre 
and spectacular accomplishments would at- 
tract greater attention. Solution of these 
problems requires the support of far-reach- 
ing, well-financed, State-wide organizations, 
equipped to give the necessary punch to rec- 
ommendations and policies upon which the 
retail industry unites. 

I believe that we now have developed such 
an organization and that its direct and in- 
direct benefits are and will be far greater 
than the expense of maintaining this protec- 
tive agency. 

During the past year your president and 
myself have visited various sections of the 
State, making contacts with the jewelers and 
creating interest in the organization work. 
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We conceived the idea this year of developing 
district associations for the purpose of han- 
dling the jewelers’ problems and bringing 
them together. Not desiring to push this 
work too rapidly without first experimenting, 
we organized one district comprising five 
counties including Summit, Stark, Portage, 
Wayne and Medina. 

Clifford Motz of Wadsworth, vice-president 
of this organization, was named chairman of 
this district. They have held two regular 
meetings and have a meeting scheduled for 
October at Canton. At their last meeting in 
Akron there were fifty-two jewelers present 
and they made a good start on their program 
of development. If this plan develops into a 
feasible one, it is our intention to organize 
similar district associations throughout the 
State. For the purpose of developing this 
work in the future we have selected the fol- 
lowing vice-presidents to work with us: 


William Broer, Toledo; Bruce McCague, 
Cleveland; Delmar Hollenstein, Columbus; 
Ray Brenner, Youngstown; W. C. Jacobs, 


Zanesville; James Aylward, Bucyrus; E. W. 
Chamberlin, Akron; John Rich, Painesville ; 
Cc. F. Metz, Wadsworth; A. . Thoma, 
Piqua, C. J. Duncan, Massillon; Shibley & 
Hudson, Wooster; William Them, Mansfield ; 
Haynes Bros., Newark; E. R. Cederquist, 
Painesville, Conneaut, Ashtabula. 

We have also cooperated with B. J. Doyle 
in stimulating interest in his meetings at 
Cleveland. Toledo, Cincinnati. At these 
meetings he told a very interesting and fas- 
cinating story of his work with the Jewelry 
Trade Association and all of these were un- 
usually well attended. 

From time to time during the year we 
have kept you informed of the various activ- 
ities of the association through our bulletin 
service. I will not take the time to elab- 
orate upon all of these now. 

During the past year we have realized 
that numerous meetings were not always 
advisable. Men charged with the direction 
of business enterprises cannot attend too fre- 
quent meetings. Our undeviating policy has 
been to relieve our officers and members of 
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petty responsibilities in connection with the 
Association, once they formulate the policies 
for the year’s work. 

Of course, as you all know, this has been 
only possible solely through the unusual and 
sustained interest of one of your members, 
E. W. Chamberlin. Few appreciate the full 
extent of his heavy contribution to this re- 
tail organization result in Ohio. Day after 
day, week after week, he has kept in touch 
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with every feature of our work. His diplo- 
macy and resourcefulness have carried us 
through many emergencies. His most un- 
usual grasp of public affairs has steered us 
clear of many mistakes. This has required 
time, patience, a steady expenditure of 
mental energy, and in a job of this kind, 
exercise of executive ability. He has given 
it in a degree which most people reserve 
exclusively for the promotion of their pri- 
vate business affairs. 

Since his election three years ago, the 
chief asset of the Ohio Retail Jewelers’ As- 
sociation has been the active and unselfish 
leadership of E. W. Chamberlin. . 

I also want to express my sincere appre- 
ciation to the entire membership for the 
splendid cooperation which they have given 
during the past year. To the board of 
trustees who have responded willingly and 
faithfully to every call made upon them and 
to our loyal organization staff. 

In conclusion, set this down as gospel: 
The work of the world today is being done 
by groups. Certain wastes are group 
wastes and can be eliminated only by a 
group program and group action. Question- 
able trade practices, once accepted in pioneer- 
ing times, can _be dealt with best by the 
groups involved. The “new competition” 
has pitted industry against industry, com- 
munity against community. 

The individual, no matter how strong as 
an individual, is weak without the strength 
of his group. 

Roosevelt declared truly that every man 
owed something to his trade or profession— 
not a dole in the form of dues, but his best 
thought and inspiration. In this world of 
modern business with its complexities, no 
man can stand alone. 


In place of the Forum, Bartley J. 
Doyle was introduced by President Cham- 
berlain, and spoke at length on the sub- 
ject of “Present Conditions in the Jewel- 
ry Industry and the Future as It Can 
Be Made More Stable by Cooperation.” 

Mr. Doyle briefly gave a history of the 
jewelry trade through all ages and com- 
mented at length on present. conditions. 
He compared conditions in the trade with 
those in other lines. He stressed the 
thought, “Know Your Merchandise, and 
Properly Display.” 

With a short talk about the Better 
Business Bureau and its work President 
Chamberlain then intreduced Harry Van 
Horn, manager of the local bureau, who 
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spoke on “Jewelry Advertising as the 
Bureau Sees It.” 

Mr. Horn told of the organization of 
the Better Business Bureau 15 years ago 
and of its growth in that time. He de- 
scribed and condemned much of the 
syndicate advertising used by many 
jewelers. His talk largely concerned the 
advertising of diamonds and pointed out 
how difficult it is to prosecute and make 
a case. The efforts of the Bureau are 
to educate the merchant to honestly 
advertise his merchandise, as the confi- 
dence of the public can be maintained 
only in this manner. 

He pointed out that the Bureau is not 
to serve any individual merchant or 
group, but to protect the public and 
honest dealers in every line. 

He told of the successful campaign 
conducted against “Bait Advertising” 
throughout the country. The speaker 
called the attention of those present to 
standards of advertising practice which 
have been adopted by jewelers in various 
cities and urged jewelers to adopt such 
standards in their home cities. 

Before adjournment of the Monday 
afternoon session. the following commit- 
tees were appointed by President Cham- 
berlain: 

Nominating—James Aylward, C. F. 
Motz, Raymond Hay. 

Auditing—Frank Russert, G. J. Daum, 
Kurt Arnold. 

Resolutions—Glenn P. Heckert, C. J. 
Duncan and Al Thomae. 

No program was arranged for the 
evening and this time was spent by most 
of those in attendance visiting the ex- 
hibits arranged in the rooms adjoining 
the Mirror Room of thé Deshler Hotel, 
where the business sessions are being 
held. 

Monday night was given over to no 
particular program and many of the 
jewelers present, after adjournment, of 
the Monday session, spent the time in 
looking over the exhibits. 


Tuesday 


The Tuesday morning session of the 
convention was called to order promptly 
at 10 o’clock and President Chamberlain 
introduced H. H. Maynard, professor of 
marketing, Ohio State University, who 
gave a very interesting and instructive 
talk concerning the trend in retail sell- 
ing. 
The speaker briefly referred to some 
of the proposed remedies such as limiting 
by law the number of retailers in each 
line apportioned to population, some 
kind of regulation of chain stores, etc., 
and pointed out the fallacy of all of 
these. Progress in the’ business world 
has created many of the conditions com- 
plained of and he explained how these 
conditions are better met by getting in 
step with progress and meeting the new 
competition by studying the methods and 
adopting to the individual store those 
which are instrumental in the success 
of the other stores. 

He pointed out that in all successful 
stores individual or chain, one would 
find attractive places, merchandise well 
displayed, windows well lighted and 
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pleasing to the eye, the clerks courteous 
and helpful, efficient. These things bring 
success to any store. 

Following the talk of Mr. Maynard, 
President Chamberlain introduced Ralph 
Roessler of Indiana, who discussed at 
length problems confronting the jewel- 
ers today and as the regional vice-presi- 
dent of the American National Jewelers 
Association presented the proposal of an 
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all inclusive érganization as advocated 
by President Conrad J. Brotherly. Mr. 
Roessler also spoke of crime in the trade 
and closed with a strong appeal to the 
Ohio Association to send their delegates 
to Dallas, instructed to work for the al! 
inclusive organization, and support the 
plan proposed that gave promise of 
greatest results. 

Secretary Moore then brought up the 
question of research work as conducted 
by the University of Ohio and asked 
Prof. Maynard if it would be pos- 
sible to conduct such research work for 
jewelers of the State as has been done 
in other lines with such marked re- 
sults. It was decided that this would 
be taken up during the coming year. 

Tomorrow will end the convention, and 
Prof. Raymond Hay will give an inter- 
esting discourse on “Jewelry Windows” 
in the morning, which will be followed 
by the open forum. In the afternoon, 
the forum will be continued, the commit- 
tees will report, and the officers and 
directors will be elected. The annual 
association’s banquet will take place to- 
morrow evening, with E. W. Chamberlin, 
as toastmaster, and James Schermer- 
horn as the speaker of the evening. 








The Lindblom Jewelry Co., Cedar 
Falls, Iowa, will establish a branch store 
at 165 Fourth St. W., Waterloo, Iowa, 
in the Schulte block Oct. 1. The con- 
cern will continue its main store at 317 
Main St., Cedar Falls. 
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Robbed by Bandits 


New York Diamond Dealer Attacked by 
Four Thugs Who Escape 
with Gems 


MILWAUKEE, WIs., Sept. 11.—David 
Zimmern, a New York diamond dealer, 
was painfully but not seriously injured 
at his hotel room in the Hotel Schroeder 
at 4.30 p. m., by bandits who escaped 
with diamonds valued at about $125,000. 

Mr. Zimmern was struck over the 
head by the bandits but was not bound 
or gagged. Three bandits took part in 
the holdup. 








Mr. Zimmern lives with his wife and 
two children at 771 West End Ave. He 
is in business at 20 W. 47th St. It 
was said at his office that he had not 
been seriously injured, and that he would 
return to New York within a short time. 

He left the metropolis four weeks ago 
on a western trip. He was formerly a 
member of the firm of Zimmern & Rees. 

It was announced yesterday by the 
Jewelers National Crime Committee that 
a liberal reward will be offered for the 
capture of the bandits. 








Death of P. G. Malliet 





Veteran New York Diamond Importer a 
Victim of Heart Disease 


P. G. Malliet of P. G. Malliet & Son, 
diamond importer, 14 Maiden Lane, New 
York, died Tuesday, at his home at Glen 
Rock, N. J., of heart failure. 

Mr. Malliet had been in the jewelry 
business about 60 years, about 50 of 
which he had been in business for him- 
self. He was at one time employed by 
the old firm of H. & G. Soule, and 
started for himself at 9 John St., in 
1875. The funeral services were held 
at his late home in Glen Rock on Thurs- 
day evening at 8 o’clock. 

Deceased is survived by his son, 
Walter, and by two brothers and three 
sisters. 








Death of Robert P. Maisenbacher 


SPRINGFIELD, ILL., Sept. 6.—Robert 
Philip Maisenbacher, aged 35 years, for 
the last four months head of the watch 
department of Burkland, Inc., Blooming- 
ton jewelry firm, was stricken and died 
the morning of Sept. 2 in his home, 
1506 N. Pennsylvania Ave. in this city. 
For eight years he had been in the 
jewelry business in this city. Mr. 
Maisenbacher had secured a residence in 
Bloomington, and was preparing to move 
his family when he was stricken. 

The widow, two daughters, a son, his 
father, a brother and a sister survive. 








S. A. Asquith & Bro., 519 Commercial 
St., Waterloo, Iowa, have leased the 
corner portion of the first floor of the 
Irving Hotel building, Commercial and 
Fourth Sts., and expect to open the new 
store about Nov. 1. 
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Fall Jewelry Advertising 





National Jewelers Publicity Association 
Starts Schedule 


The fall advertising campaign of the 
National Jewelers Publicity Association, 
which opened in the September issue of 
Town and Country and Vanity Fair, 
stresses the enduring charm of jewelry. 
Pointing this thought the first advertise- 
ment is captioned “Jeweled Anniversa- 
ries are Remembered,” and following the 
same line, the next two advertisements 
are designed to attract the attention of 
the Christmas shoppers to jeweled gifts. 

The copy for the first advertisement is 
brief, and sharply appealing. ‘Those 
days that live a lifetime . . . jewel- 
mark them in memory.” Jeweled gifts 
possess an enduring charm, a subtle 
something that makes them appreciated 
records for the reader. Then follows 
the clincher: 

“Your jeweler’s cases are laden now 
with wares designed to solve your shop- 
ping problem. And how pleasant it is 
to know that these treasured tokens will 
become more valued with each passing 
year.” 

Keyed with sentiment that will un- 
lock the desire of those who read it for 
reminders of happy events, this adver- 
tisement will bring home the message 
of jeweled gifts to nineteen million 
readers in the 11 magazines on the 
schedule. 

This advertisement will appear in the 
following: Country Life, October; Har- 
per’s Bazar, October; The Spur, Oc- 
tober; Vogue, Oct. 13; Collier’s, Oct. 27; 
Cosmopolitan, November; Liberty, Nov. 
10; Literary Digest, Nov. 17; Life, 
Nov. 15. 

The illustration, which will be much 
larger than is shown on the accompany- 
ing reproduction of the ad, will have 
an appeal for everyone, and arrest- 
ing quality. It conveys the background 
of culture which one instinctively asso- 
ciates with jewelry, and suggests the 
impression which jeweled gifts make 
upon those who receive them. 

This is an advertisement skillfully 
built to convey its thought to all classes. 
It builds desire for jewelry, creates the 
need, then suggests the source of sup- 
ply for satisfying the want. Build up 
your fall displays to take advantage of 
the interest this advertising will arouse. 








J. C. Leibel of J. C. Leibel & Son, well 
known jewelers of Meridian, Miss., for 
some time has sponsored a baseball team 
known as the Leibel Juniors which have 
made a reputation in their neighborhood 
in the South. The members of the team 
come from the neighborhood of Meridian 
and their playing has excited much in- 
terest. After winning the Southern 
championship the team recently lost the 
Eastern Tournament to the Worcester, 
Mass., team after defeating the Wil- 
mington, Del., team. The baseball team 
has achieved much publicity and recent- 
ly a group picture appeared in the 
Meridian Star with Mr. Leibel, organ- 
izer and sponsor standing in the back- 
ground. 
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ANNIVERSARIES 
are Remembered. 


HOSE days that live a lifetime... jewel-mark 
‘ie in memory. Jeweled gifts possess an en- 
during charm, a subtle something that makes them 
appreciated records of each anniversary. 


Your jeweler’s cases are laden now with wares 
designed to solve your shopping problem And 
how pleasant it is to know that these =n 
treasured tokens will become more valued 
with each passing year. 
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George W. Best, secretary. of the 
Heeren Bros. Co., Mrs. Best and the 
members of his family have been at 
Atlantic City. 

The I. Ollendorff Co. has been giving 
radio listeners the time each night re- 
cently, serving to place the firm’s line of 
watches prominently before the public. 

J. Harvey Wattles of W. W. Wattles 
& Sons, of which concern he is the head, 
and his family have been summering up 
in Maine. Mr. Wattles has a winter 
home in southern California, and it is 
expected that he will be found there 
after the first of the year. 

Emil Fryer, president of the Samuel 
Weinhaus Co., is back from a buying 
trip to New York, and since his arrival 
home finds that business is picking up. 
The weather has been of the real fall 
variety, and this is thought to have 
something to do with the spurt in trade. 

J. Alexander Hardy of the Hardy & 
Hayes Co. has been in the East the 
last week buying fall goods for his firm. 
This house has been doing as good trade 
as one year ago. Paul Hardy of the firm 
is back from a trip which took him up 
into Canada where the fishing is good 
and where men can rough it and have 
a good time. 

According to some of the leading 
houses, business to date this September 
has been quite brisk, although August 
was a little slow. Some very good mer- 
chandise, however, is being sold, and 
owing to the prosperity of some of the 
people it is expected that there will be 
good trade in expensive pieces, especially 
around the holidays. The diamond busi- 
ness has been better than anything else. 

Unless present plans fail, the Grogan 
Co. expects to complete the alterations 
to its establishment within the next 
two weeks. The carpenters and other 
workmen and painters have been on the 
job since early last May in remodeling 
the store and making it modern in every 
particular. It is understood that an 
opening in keeping with the dignity of 
the surroundings and the prestige of 
the firm will be held in the near future. 

Horace W. Bikel, Jr., son of Horace 
Bikel of W. W. Wattles & Sons, has 
returned to Pittsburgh after a 14 
months’ trip abroad, which carried him 
not only to Europe and a portion of 
the Far East, but into Russia as well. 
The trip was made largely in the pursuit 
of knowledge as well as pleasure. Mr. 
and Mrs. Bikel, parents of the young 
man, drove to New York and met their 
son upon his arrival home. 

At a meeting of the members of the 
Retail Credit Men’s Association for the 
purpose of nominating officers and direc- 
tors to serve for the ensuing year, the 
following will be proposed: H. E. Wil- 
son, president; B. J. Lindberg, vice- 
president; J. A. Brown, second vice- 
president; C. M. Dignal, third vice- 
president; A. B. Buxkeridge, secretary, 
and: Frank Armstrong, treasurer. The 
following directors also will be nomi- 
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nated: R. W. Phillips, Thomas L. Ford, 
A. D. Sallee, F. A. Hegner and John 
Dwyer. It is not likely there will be 
any opposition to the ticket to be pro- 
posed at a gathering to be held Sept. 17 
in the William Penn Hotel. The elec- 
tion will take place in October. 








Allentown 





J. C. Mumma, 627 Penn St., Reading, 
and Mrs. Mumma, were recent visitors 
in Allentown. 

All jewelry stores here closed on La- 
bor Day to allow their employes to en- 
joy the last holiday of the summer. 

Jeweler and Mrs. Harry I. Kistler, 
934 Linden St., just returned home after 
having enjoyed a delightful motor trip 
through New York State. 

The borough of Palmerton changed 
back to standard time on Sunday morn- 
ing. Allentown and other places in the 
Lehigh Valley operating on daylight 
saving time will not change until the 
last day of September. 

Among the 1170 students who will en- 
ter Pennsylvania State College this fall 
are the sons of two local jewelers. Leon 
N. Cohen is the son of Abraham Cohen, 
393 Hamilton: St., and Emanuel Perkin 
the son of Samuel Perkin, with offices in 
the Perkin building. 

Louis W. Schattenstein, now located 
at 120 N. Sixth St., will move into the 
Gift Shop in the Americus Hotel, Sixth 
and Hamilton Sts.’ The Gift Shop will 
move into larger quarters at the same 
lecation. In addition to his present 
stock of jewelry, Mr. Schattenstein will 
carry a line of American and imported 
gifts and novelties. 

The following traveling men are call- 
ing on the trade in this locality: John 
B. Shedney, New Haven Clock Co.; 
John T. Kelly, the Gorham Co.; J. Rod- 
ney Allen, Oneida Community, Ltd.; 
Melville Wolff, L. Langsdorff & Co.; 
William Wefferling, Wefferling, Berry, 
Wallraff Co., Inc.; Eddie W. Jacocks, 
Gruen Watchmakers Guild; George L. 
Craig, International Silver Co., and F. 
W. Warriner, S. Borgzinner Co. 

Among the thousands who scanned 
the sky as the Navy dirigible Los An- 
geles, passed over the city at noon last 
Saturday there is at least one person 
who will never forget the event. When 
the big ship approached the city Albert 
Schantz, aged 26, of Coopersburg, who 
is a jewelry repairman in the employ of 
P. A. Freeman, 911 Hamilton St., 
climbed on the fence adjoining the jewel- 
ry store in the rear to get a good view 
of the dirigible. In the excitement he 
lost his balance and fell to the ground, 
breaking his right leg. He was taken 
to the Allentown Hospital for treatment. 

Jeweler and Mrs. A. Cohen, 123 S. 
16th St., have just returned from Phila- 
delphia, where they attended the Gibson 
art exhibits, held at the Adelphia and 
Ben Franklin hotels. The visit was 
made in the interest of the Cohen gift 
shop, 393 Hamilton St., which makes a 
specialty of this type of merchandise. 
With a knowledge of the cultural tastes 
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of Allentown people, Mrs. Cohen has 
purchased a line of gifts and greeting 
cards that will afford the widest selec- 
tion and appeal to those people who like 
individuality in their choice. The Cohen 
shop is one of the most popular gift 
shops in the city. 








Lancaster 





Eugene Keller of this city has joined 
the sales force of S. Kurtz Zook’s jewel- 
ry store. 

Percy Appel of W. W. Appel & Son 
was in Philadelphia recently on a busi- 
ness trip. 

Oliver A. Mentzer, head jeweler for 
Ezra F. Bowman’s Sons, has returned 
from a rest period. 

Clinton Whitney, a representative of 
the Pike Mfg. Co., Pike, N. H., called on 
the local jobbers recently. 

Donald Miller, watchmaker for M. 
Norman Blair, has left on a week’s trip 
along the Susquehanna River. 

Frank B. Fondesmith, of Louis 
Weber & Son, jewelers, accompanied by 
his family are on a motor trip to Den- 
ver, Colo. 

Jacob Bare, of this city, a graduate 
of the Bowman Technical School, has ac- 
cepted a position as watchmaker with 
G. Edward Fleisher of E. Orange St. 
Franklin Jeter, having finished a course 
in the engraving and jewelry depart- 
ments, has accepted a position with H. 
Greishaber, Atlantic City, N. J. 

The following former students of the 
Bowman Technical School were recent 
visitors: A. R. Russ, with L. H. Rowe 
& Co., Daytona Beach, Fla.; Russell 
Roll, Grove City, Penn.; Arthur T. De 
Borde, with C. S. Dubs, Jacksonville, 
Fla.; Lawrence H. Presterly, with W. 
B. Gay, Waynesboro, Penn.; Paul Lin- 
denmuth, Northampton, Penn.; Milton 
E. Buch, with Frank Tyack & Son, 
Reading, Penn. Kendig H. Bare, head 
instructor in the watchmaking depart- 
ment of the school is on a week’s so- 
journ. 

The Hamilton Watch Co. of this city 
delivered recently to the headquarters 
of the Byrd Antarctic Expedition at the 
Biltmore Hotel, New York, 60 specially 
adjusted Hamilfon watches to be used 
by Commander Richard E. Byrd and 
the entire crew of 60 men on his present 
trip to the South Pole. The Hamilton 
factory furnished the watches used by 
Commander Byrd in his historic flight 
over the North Pole two years ago and 
which are now on display in the United 
States Naval Observatory Museum in 
Washington. 








Employes of the Spencer Jewelry Co., 
operating a chain of wholesale and re- 
tail jewelry stores throughout southern 
Ohio, will derive benefit from a profit- 
sharing plan adopted by the company 
and explained in detail to 65 employes 
at a dinner held recently at the Hotel 
Van Cleve, Dayton, Ohio. The first sales 
contest under the new system will be 
held during this present month. 
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Irving Hammond, chief of the silver- 
ware department of J. Engel & Co., 
has returned from a rest, spent at Ocean 
City, N. J. 

Melvin Erlanger of S. & N. Katz, N. 
Charles St., has returned from a motor 
trip to New York where he visited 
friends. 

Samuel Heller of the Castelberg Na- 
tional Jewelry Co., Lexington St. and 
Park Ave., has returned from a rest at 
Atlantic City. 

S. Frank Pearson, president of the 
James R. Armiger Co., N. Charles St., 
has returned after spending two weeks 
on a farm on the eastern shore of Mary- 
land. 

Lon Reynolds, manufacturing jeweler, 
of Newark, N. J., after several weeks 
spent on tour through New York and 
Maine, was here last week on his way 
through several southern States. 

James Levi, son of Leon Levi, W. 
Lexington St. jeweler, is preparing to 
celebrate his 21st birthday, Sept. 23. Mr. 
Levi is more than happy because he will 
be able to vote at the coming presidential 
election. 

James H. Feaster, Piedmont, W. Va., 
accompanied by Mrs. Feaster and their 
two children, were visitors to Baltimore 
last week. Mr. Feaster reported a slight 
improvement in the trade in his town. 
The trip was by motor. 

Harry Schlarb of the sales force of 
the Hennegen-Bates Co., has returned 
after spending two weeks resting on 
the ocean shore near Virginia Beach, 
Va. Mr. Schlarb spent considerable 
time fishing and returned full of vigor 
for fall business. 

Melvin E. Watkins of Mount Airey, 
Md., last week was a visitor to the 
wholesale district. Mr. Watkins, an up- 
state jeweler, is of the opinion that 
business conditions are improving. In- 
creased buying from country and town 
customers is anticipated this fall. 

J. S. Kreeger, Chestertown, Md., was 
a visitor this week at the house of J. 
Engel & Co. Mr. Kreeger reported con- 
ditions steadily improving on the east- 
ern shore. Many farmers, however, have 
been hard hit by severe storms which 
caused considerable damage to late to- 
mato and corn crops. 

Among the Baltimore jewelers who 
went to Wilmington Monday to welcome 
the return of George Kleitz, widely 
known Delaware jeweler, were C. How- 
ard Millikin, president of the Maryland, 
Delaware and District of Columbia 
Jewelers’ Association, and S. Judson 
Mealy. Mr. Kleitz has been touring 
Europe and the British Isles for nearly 
three months. 

Oscar Samuels of J. Engel & Co., has 
returned from a motor trip through the 
New England States. Mr. Samuels 
went North to bring home his son, 
Irving, who has been spending the 
Summer at a camp at Kent Hill, Me. 
The younger Samuels was so tanned 
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that his father had to look twice to pick 
him out from a group. Mr. Samuels 
was accompanied by Mrs. Samuels. C. 
R. Vincent of J. Engel & Co., now cover- 
ing North and South Carolina, reports 
improved business conditions. C. Wil- 
liam Doenges, salesman for the same 
firm, has left for a selling trip in Vir- 
ginia and West Virginia. 














All of the retail jewelry stores of 
Birmingham and the Birmingham dis- 
trict were closed all afternoon on Labor 


Day. No special Labor Day program 
was held in Birmingham, but there were 
many private picnics, barbecues and 
gatherings of various kinds. 

S. H. Hanover, well known jeweler, 
who has been engaged in the retail 
jewelry business in Birmingham for a 
number of years, is holding his first sale. 
Mr. Hanover intends to enlarge and re- 
model his store and wants to reduce his 
stock before commencing this work. 

Brackin’s Birmingham retail jeweler, 
has just closed a most successful “Penny 
An Hour” sale. During this sale a down 
payment of only one penny was required 
and the balance was paid at the rate 
of one penny an hour. Many watches, 
diamonds and other jewelry was sold 
during this sale. 

Two men arrested here on advices 
from the police at Atlanta, Ga., have 
been taken back to Atlanta to answer 
to the charge of robbing a jewelry store 
in that city. According to Birmingham 
police the two men had in their posses- 
sion a large quantity of jewelry and 
watches when arrested. 

A 17-year-old boy of Carbin Hill, was 
arrested here by Birmingham police on 
the charge of robbing Brown’s jewelry 
store, of Carbin Hill, of $300 worth of 
goods. The stolen goods consisted most- 
ly of watches. These were nearly all 
recovered from Birmingham pawnshops, 
where police say the youth had pawned 
them. 

The Smith Jewelry Co. which recently 
bought out the Tyler Jewelry Co. at 
Ensley has moved its entire stock into 
the building occupied by the Tyler 
Jewelry Co. The building has been re- 
modeled and redecorated, making of it 
one of the largest and most attractive 
retail jewelry stores in the Birmingham 
district. 

Sam V. Shelburne has been awarded 
the Birmingham Lions Club loving cup. 
This cup is awarded each year to that 
member who has done the best work 
for the -club. The presentation was 
made by Jack Winslet at the Bankhead- 
Leland Hotel. The cup awarded to Mr. 
Shelburne was the finest ever awarded 
by the club. 

The Brackin Jewelry Co. donated 
three prizes given in a girl’s bathing 
beauty contest held at Cascade Plunge 
in birmingham. The first prize was a 
gold wrist watch, second prize a hand- 
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some mesh bag and the third prize a 
string of imitation pearls. The judges 
were Clyde Nelson, Charles Byrd and 
Ben Davis. There were 33 contestants. 

Birmingham retail jewelers, as well 
as other merchants, are making arrange- 
ments to take care of the big crowd of 
out-of-town shoppers who are expected 
to attend the Alabama State Fair in 
Birmingham, Sept. 24 to 29 inclusive. 
It is estimated that fully 50,000 visitors 
will be in Birmingham during fair week. 
Retail jewelers and other merchants ex- 
pect to profit by the trade from these 
visitors. 

A number of the retail jewelers of 
Ensley, Birmingham suburb, joined 
other merchants of that place in a most 
successful cooperative sale, which closed 
Sept. 5. The sale in some respects was 
the most unique ever held in Alabama. 
It lasted for three months. During the 
sale the merchants gave the customers 
$10 in “Ensley money” for every $1 
paid them for goods or on account. This 
“money” was saved by the customers 
until Sept. 5, on which date a big 
“auction sale” of all kinds of goods was 
held, and the goods were paid for in 
“Ensley money.” Over $3,000,000 in 
“Ensley money” was spent at this “auc- 
tion sale.” During the three months 
selling Ensley merchants broke all for- 
mer records. 


Atlanta, Ga. 


——-_ 








Jack Glazier, with the K. K. Import- 
ing Co., spent several days in Atlanta 
during the week in the interest of his 
firm. 

Joe Sellers, with the Gorham Co., is 
spending several days in Atlanta. Mr. 
Sellers was formerly a salesman with 
the Maier & Berkele Co., and is one of 
the best-known jewelry men in the sec- 
tion. 

L. A. Ganaday, Fairburn, Ga.; H. S.- 
Banta, retail jeweler of Newnan, Ga., 
and a past president of the Georgia Re- 
tail Jewelers’ Association; J. Busch 
and Jack Stewart, Athens, Ga., and Jo- 
seph Siegel, Covington, Ga., were recent: 
visitors in Atlanta. 

Leon Taylor is spending a week in At- 
lanta on a short vacation. Mr. Taylor, 
who is employed by a leading Memphis 
jewelry firm, is well known in Atlanta, 
having been employed for many years 
with Ewing Bros., and for a time operat- 
ing his own jewelry shop. 

Harry Clein has opened a manufac- 
turing jewelers shop in the Peters build- 
ing, and is now prepared to handle work 
of all sorts. Mr. Clein, who has been 
employed by H. E. Linder for the past 
17 years, is a skilled workman, and. his 
shop, which is located at 406 Peters 
building, is well equipped to handle all 
phases of the manufacturing jewelers’ 
work. Benches are being installed at 
the present time, and the shop will be 
formally opened in a few days. Three 
workmen will be employed at the pres- 
ent time, and more will be added to the 
force later as business develops, it is 
expected. 
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Minneapolis and St. Paul 





R. H. Covyeou, retail jeweler, Brain- 
erd, Minn., was in Minneapolis on Sept. 
6. 

O. H. Arosin, veteran retail jeweler, 
St. Paul, is seriously ill. He has been 
away from his store since last May. 

E. P. Peterson, retail jeweler, Sleepy- 
eye, Minn., arrived in Minneapolis a 
short time ago and was in town two 
days for the Minnesota State Fair. 

E. Bagge and Mr. Boucher, Waltham 
Watch Co., were in St. Paul on Aug. 27. 
They were on a regular trip to ascer- 
tain business conditions here. 

Charles Taylor, retail jeweler, Crosby, 
Minn., left Minneapolis recently for 
home, after spending about a week here 
on business and pleasure. 

C. H. Elliott, manager of the St. Paul 
office of Oneida Community, Ltd., Ryan 
building, returned recently from a trip 
to Duluth, Minn. 

M. L. Schwarz, 304 Nicollet Ave., Min- 
neapolis, figures on changing his jewelry 
factory soon, including connection of all 
the rolls to power. 

F. A. Ohlson, retail jeweler, Marshall, 
Minn., was in St. Paul on Sept. 5, on a 
business trip, and to call on his friends 
in the jewelry trade. 

Maurice Girard, salesman for Ostbye 
& Anderson, manufacturing jewelers, 
Minneapolis, returned recently from 
Wisconsin. He is now in the West. 

A. Price, Elmwood, Wis., was a busi- 
ness visitor in St. Paul recently, when 
he looked at some new fall stock, in 
preparation for fall business. 

Felix A. Berner, sales executive, J. B. 
Hudson & Son, Inc., retail jewelers, 
Minneapolis, returned recently from Le 
Mars, Iowa. Mrs. Berner accompanied 
him. 

Wallace Hansen, Haman & Co., retail 
jewelers, St. Paul, returned on Sept. 4, 
after taking a week’s rest in the vicinity 
of Moose Lake, Minn. 

Pommer, McGovern & Co., 412 Lind- 
ley-Skiles building, 622 Nicollet Ave., 
Minneapolis, furnished 33 silver trophies 
for the Alexandria tournament. 

R. Saygol, wholesale jeweler, Ryan 
building, St. Paul, left on Sept. 5 for 
an extended trip, after a visit at home 
over the Labor Day week-end. 

J. B. Smellie, traveling from the Chi- 
cago office of the Ingersoll Watch Co., 
called on the St. Paul trade on Sept. 6, 
on his fall sales trip. 

“Jack” Ruvelson, St. Paul diamond 
salesman, expected to leave Sept. 10 on 
a trip of about three weeks through 
Michigan and Wisconsin towns. 

Miss Mabel Wiberg, formerly with 
Kirchner & Renich, Minneapolis manu- 
facturers, has accepted a position with 
J. B. Hudson & Son, Inc., retailers. 

Roy Beard, representing Esslinger & 
Co., wholesalers of jewelers’ supplies, 
510 Ryan building, St. Paul, has left 
for South Dakota and the West. 

J. H. Snyder, traveling for Albert L. 
Haman, wholesaler of watches, Endicott 
building, St. Paul, has left for a south- 
ern trip of three weeks. 
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Maurice Adelsheim, S. Jacobs & Co., 
retail jewelers, 715 Nicollet Ave., Min- 
neapolis, and Mrs. Adelsheim were at 
Lake Minnetonka over Labor Day. 

Mrs. Ruvelson, wife of “Jack” Ruvel- 
son, St. Paul diamond salesman, and 
her daughter, have started for a two 
months’ trip to California. 

Mrs. Beatrice Mears, J. B. Hudson & 
Son, Inc., retail jewelers, 33-35 S. 
Seventh St., Minneapolis, left Sept. 4 
for a two weeks’ stay at Cedar Lake. 

J. C. De Bow and F. L. McCabe, Man- 
ning Bowman & Co., Meriden, Conn., 
displayed their stock at the Radisson 
Hotel, Minneapolis, last week. 

A. M. Grimmer has taken over the 
Selby Ave., St. Paul, stock of E. J. 
Moore, who has returned to South St. 
Paul, where he has space in a drug 
store. 

George E. Wheelhouse, partner, 
Wheelhouse & Dornfeld, manufacturing 
jewelers, 709-715 Metropolitan Opera 
House building, St. Paul, returned Sept. 
4 from a visit in Chicago, where he saw 
his daughter and son-in-law. 

L. B. Gibbs, secretary-treasurer of 
J. M. Bennett Co., wholesale jewelers. 
First Ave., N., Minneapolis, and Mrs. 
Gibbs and their family were at Ross 
Lake, 25 miles north of Crosby, Minn., 
on a fishing trip a short time ago. 

J. Emil Lundgren, retail jeweler, 402 
Marquette Ave., Minneapolis, with Mrs. 
Lundgren and their children, returned 
on Sept. 4 from a two weeks’ trip by 
motor to Duluth, Minn., the Iron Range 
country, and the north shore of Lake 
Superior. ( 

M. R. Kellar, retail jeweler, Robbins- 
dale, Minn., is making some preparations 
to advertise his store to the neighbor- 
hood, and he is seriously considering the 
use of radio broadcasting. On Oct. 17, 
Mr. Kellar will have been in Robbins- 
dale a year. Before that time he was 
engaged in the jewelry trade in northern 
Minnesota, Los Angeles, and then in 
Denver. 

Leopold Metzger, partner, S. Jacobs 
& Co., retail jewelers, 715 Nicollet Ave., 
Minneapolis, expected to leave for New 
York city about Sept. 15, on his fall 
buying trip. He intended to remain-in 
New York to meet Mrs. Metzger and 
their daughter, Mrs. Stella Goldsmith, 
who are to return about the first of Oc- 
tober from a three months’ trip to 
Europe. 

David M. Goldman, manager of the 
Cardozo Jewelry Store, Minnesota and 
Seventh Sts., St. Paul, intended to leave 
on Sept. 8 on a buying trip of about two 
weeks which would take him first to 
New York city. From there he intended 
to leave for Providence, Attleboro and 
Boston. Mr. Goldman has been in the 
St. Paul retail jewelry trade for quite 
a number of years. 

Sigmund Von Loewe, watchmaker for 
John S. Allen, one of the oldest retail 
jewelers in Minneapolis, whose store is 
in the Metropolitan Life building, was 
expected to return on Sept. 10 from a 
rest spent visiting old friends in 
Bismarck, N. D. Mr. Von Loewe was 
in business in Bismarck before coming 
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to Minneapolis. He lived in Germany 
before the World War. 

Julius Garon, president of the Duluth 
Jewelers Supply Co., and of the Julgar 
Co., whose home is in Duluth, visited 
with his son, Jacob, over Labor Day. 
Jacob Garon is manager of the Minne. 
apolis offices of the two firms, at 100 N. 
Seventh St. The father expected to 
leave Duluth on Sept. 7 for Detroit to 
visit the Michigan branch offices of the 
organization for a week. 

Mrs. Putnam, wife of A. Putnam, rep- 
resenting the C. & C. cut glass firm in 
the Northwest, and who is one of the 
old-time salesmen in this section of the 
country, died on Aug. 31 at the home 
of her son, Lake Minnetonka. Her death 
was unexpected. Mr. Putnam has been 
on the road here over 40 years, and has 
many acquaintances in the jewelry 
trade. His home is in Minneapolis. 

A. C. Johnson, manager, Ostbye & 
Anderson, manufacturing jewelers, 
Lindley-Skiles building, Nicollet Ave., 
Minneapolis, with Mrs. Johnson and 
their daughter, returned on Sept. 4 from 
a 10-day motor trip through northern 
Minnesota and across the Canadian line 
to Winnipeg. They stopped also at Lake 
Vermillion, Minn., International Falls, 
Minn., and at other points along the 
route. - 

Richard D. Wreisner, White & Mac- 
Naught, retail jewelers, 902 Nicollet 
Ave., Minneapolis, and Mrs. Wreisner, 
returned in August from Sidney, Mont., 
where they were on a motor trip with a 
party of friends. An item from a Sid- 
ney newspaper has come to their atten- 
tion, mentioning how a gallery watched 
two semi-professional golf players, who 
proved to be Mr. Wreisner and another 
member of the group. 

The D. O. K. Jewelry Co., manufac- 
turing jewelers, 608 Wilmac building, 
719 Nicollet Ave., Minneapolis, is now a 
parnership of two men, following the 
withdrawal of A. H. Overdick, which 
was effective on Aug. 6. In announcing 
the change, H. J. Doremus and W. J. 
Kent, who took over the interest of Mr. 
Overdick, continue the old name of the 
firm, at least for the present. Mr. 
Overdick withdrew, the announcement 
said, in order to devote his time to other 
busines affairs. Mr. Doremus was a 
founder of the business in 1909, and 
about 15 years ago it was reorganized as 
the D. O. K. Jewelry Co. 

On Sept. 13 the jewelers’ bowling 
league of Minneapolis started the fall 
and winter season at Dryers alleys on 
Hennepin Ave. The competition was 
planned to run over a period of 28 
weeks, with matches every Thursday, at 
7 p. m. Teams entered included those 
of Barth & Co., S. H. Clausin & Co. 
Aaron E. Johnson Jewelry Mfg. Co., 
Kelly & Scharf, Kirchner & Renich, Ost- 
bye & Anderson and Rentz Bros. This 
is the third season of the league, and 
picnics have been held the past two sum- 
mers. Officers of the league are Charles 
E. Knutsen, Ostbye & Anderson, presi- 
dent; Frank Blake, Nelson & Nelson, 
secretary; and George Larson, J. B. 
Hudson & Son, Ince., treasurer. 
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J. W. King, manufacturers’ agent, has 


left for the South by automobile. Mrs. 
J. W. King is accompanying him. 

Morris C. Mayer spent several days, 
over the holidays, at Myrtledale, Hot 
Springs. 

William S. Fulton has left for Seat- 
tle on a business trip. Al. C. Benard is 
now on his territory. 

Jack A. Roth of Jack A. Roth, Inc., 
Los Angeles wholesaler, is calling on 
the trade in this city. 

A. Wood of Koke, Slaut & Co., Los 
Angeles, is here with the Larter & Sons 
line. 

Louis Ostby, who left for Los Angeles 
early in September, planned to make the 
entire circuit, returning home via the 
Pacific Northwest. 

Harry Becker of the Berger Jewelry 
Co., El Centro, Cal., is spending a few 
days’ rest in San Francisco with his 
wife and son. 

Werner Bros. are planning to move 
on Oct. 1 to their new store in the Mar- 
shall Square building, Market St., near 
the Civic Center. 

J. H. Spiro is in Salt Lake City, call- 
ing on his customers and is sending in 
some nice orders to his headquarters 
here. 

For the present the firm name of 
Deamont & Siegel, Inc., is being re- 
tained, although M. F. Deamont is no 
longer connected with the firm. Busi- 
ness is good, according te Mr. Siegel. 

Lucien Cerf, manufacturers’ represen- 
tative is doing a good business in the 
Pacific Northwest, it was stated at his 
office here. He is expected back about 
the middle of September. 

Sam Kierski, accompanied by Al Kier- 
ski, have both returned from a _ busi- 
ness trip which took them as far East 
as Denver. Sam Kierski says that they 
found conditions improved. 

Max Marcus, associated with the Ros- 
enthal Jewelry Co., Seattle, has been 
making a motor tour in California with 
his family. They spent a few days in 
San Francisco and left for the North 
on Sept. 1. 

Keystone Jewelry Co. of this city 
(Abe Isaacs, proprietor) is having a re- 
moval sale at his store, 758 Market St., 
prior to moving early in September to 
the new store in the 800 block of Market 
St. 

Carl Sternoff, formerly of Seattle, is 
now connected with A. L. Gilbert & Co. 
as salesman. For the present he is de- 
voting his attention to visiting custom- 
ers in ‘San Francisco and the Bay re- 
gion. Al. M. Gilbert is in the South, 
where he is enjoying a nice trip. 

Mr. and Mrs. Charles Weinshenk are 
enjoying their trip to Europe so much 
that, according to word sent to Lucien 
Cerf, Mr. Weinshenk’s successor, they 
have decided to remain abroad for an- 
other year. At present they are in 
Paris. 
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E. Sultan Brothers, formerly of Seat- 
tle, are now: permanently settled in their 
handsome new: suite of offices at 704 
Market St. In addition to their jewelry 
lines they are showing quite a diversity 
of gift lines, such as beaded. bags and 
also genuine stone necklaces. 

Caro Bros., formerly of Fillmore St., 
are preparing to open in a new location 
about Oct. 1, in one of the stores of the 
Phelan building. The new place of 
business is well located and has two 
frontages, one on Market St. and one 
fronting O’Farrell St. 

Dean Thresher of the Waite-Thresher 
Co., has been visiting the trade here, 
succeeding the late Bert Tourtellot who 
was one of the best-known manufactur- 
ers’ representatives on the Coast. It 
was Mr. Thresher’s first visit to San 
Francisco and he made a very favorable 
impression on the firm’s customers. 

Out-of-town jewelers visiting the 
trade include: Earl Bothwell, San Jose; 
J. D. Bennett, San Rafael; M. A. Fur- 
long, Reedley, Cal.; Jack Steward, 
Marysville; A. Benoit, San Mateo; P. E. 
Christensen of H. Morton & Son, Berke- 
ley; G. A. Jensen, of Reedley, Cal.; J. 
Piepenburg of Piepenburg & Kearley, 
Oakland; A. O. Gott, Alameda; F. M. 
Bigelow, Pittsburg, Cal. 

Representatives of eastern manufac- 
turing houses calling on the San Fran- 
cisco and Bay region trade include: E. 
D. Cahn of Untermeyer, Robbins & Co.; 
Michael Peyser of the Shiman Mfg. Co., 
Inc.; Elmer S. Smith of Walter E. Hay- 
ward Co.; Charles J. Tonry of the D. F. 
Briggs Co. and also of Bates & Bacon; 
Mr. Gold of Kiddie Kraft Jewelry; Wil- 
liam Lamb of George H. Fuller & Son 
Co.; Alfred J. Moss of the J. J. White 
Mfg. Co. George Goldberg, represent- 
ing the Schloss-Harwood Co., after vis- 
iting the trade here is leaving for his 
trip to Seattle. 








Pacific Northwest 





One of the best known members of 
the silverware trade in southeastern Ore- 
gon is L. A. Schulz who covers Marsh- 
field, Ore., and other towns in the Coos 
Bay territory, for the International Sil- 
ver Co., out of the San Francisco office. 

F. Fredricksen, jeweler of Walla 
Walla, Wash., is devoting considerable 
personal time and attention to the new 
branch he has opened in Washtucna, 
Wash. He is also making a number of 
additions to the stock which he is tak- 
ing to the branch from his main store in 
Walla Walla. 

John Diam, who worked at his trade 
as a jeweler for 25 years and did good 
business with his jewelry store in Ray- 
mond, Wash., has packed up his house- 
hold goods, preparatory to moving to 
Oregon where he owns a walnut grove 
and is also interested in blueberry bogs 
at Grayland. He is a nature lover and 
plans to devote his time to trees and 
flowers. 

Weisfield & Goldberg’s jewelry store 
at 1707 Hewitt Ave., Everett, Wash., is 
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being completely remodeled, the changes 
including a new front and windows. 
John Stusser, manager, stated recently 
that, when completed, the reconstructed 
store will be one of the most beautiful 
on the Pacific Coast. The interior is 
being decorated in a French panel de- 
sign, and all the woodwork is being 
done by an Everett cabinet firm. An 
optical department is to be installed. 








Pacific Southwest 





Rasmussen’s jewelry establishment of 
Hanford, Cal., is moving to a new and 
very desirable location in Hanford. 


G. A. Jensen, jeweler of Reedley, Gal., 
is preparing to open a new store there. 
The new establishment is very prettily 
arranged, has beautiful windows, lots of 
light and promises to be one of the best- 
finished stores in the San Joaquin Val- 
ley. 

The Fox Jewelry Co., San Fernando, 
Cal., expected to be ready for business 
in its new location about Sept. 1, accord- 
ing to announcement made late in Aug- 
ust. The new location has been made 
over and renovated and represents late 
models in fixtures and furnishings. A 
complete new line of jewelry will be in- 
stalled. 

Albert Johnson, a member of the Sac- 
ramento jewelry firm of Johnson & 
Feige, was hurt recently in a rather un- 
usual automobile accident. Johnson was 
driving toward Sacramento and had be- 
gun to make a turn across the street 
when he looked back and decided that a 
car, coming from behind, would not 
allow him time to make the turn, so he 
stopped, to allow the other car to pass. 
The driver of the other car, however, 
believing Johnson would make the turn, 
swerved to the right to pass and 
crashed into Johnson’s car. Both cars 
were badly damaged and Johnson suf- 
fered shock and severe lacerations. The 
other driver.was unhurt. 








The Senate Committee on Interstate 
Commerce will be requested by Senator 
Capper, of Kansas, as soon as Congress 
convenes for the December session, to 
hold hearings on the Capper-Kelly re- 
sale price maintenance bill. Hearings 
were held by the House Committee on 
Interstate and Foreign Commerce last 
session and early action by the House 
Committee on the measure to protect 
the. resale price of trade-marked and 
branded merchandise is anticipated. 
Senator Capper hopes that the Federal 
Trade Commission’s report of its inves- 
tigation of the resale price maintenance 
practice will be ready when Congress 
meets, as he believes the information ob- 
tained by the Commission will be valu- 
able to both committees in considering 
the proposed legislation. Senator Cap- 
per has announced his intention of en- 
deavoring to bring the bill to a vote in 
the Senate before adjournment of Con- 
gress March 4. 





100 THE JEWELERS’ CIRCULAR September 13, 1928 








STERLING 925/1000 FINE 


The HillianantMay Stule 


EXT to a pleasing effect which will immediately win the choice 
of a large percentage of people, the most desirable quality 
in a pattern of Sterling Tableware is—PERMANENCY 
OF DESIGN. 

When the William and Mary Style was placed on the market in the 
fall of 1921 it won immediate favor—and very remarkable favor. The 
majority liked it. 

But the real test of a pattern is—will it retain its popularity and 
become a real builder of business ? 

The value of a pattern to you and your customers depends largely on 
the permanency of design, and this, in turn, depends on the character 
and true artistic merit of its lines and ornamentation. 

Happily the William and Mary design is based on an authentic period 
style which has already stood the test of changing fashions for over 200 
years, a style which is today recognized as one of the most charming of 
all times. 

And so we find dealers today building larger stocks of this pattern 
than ever before—because they are selling more—and because they know 
that their customers do not tire of it but are lasting enthusiastic pur- 
chasers. 
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Write for the William and Mary Portfolio of Photographs, 
showing the hollow-ware pieces in this pattern. 


Rogers, Lunt & Bowlen Co. 
Greenfield, Massachusetts 


Member of the Sterling Silversmiths’ Guild of America 


‘Treasure’ Solid Silver 
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Editorials 





State Associations F the 36 state 
Favor an Qjassocia- 
All-Inclusive tions affiliated 
Organization with the American 
National Retail Jewelers Association, 
26 have, to date, approved the recom- 
mendation of President Conrad Broth- 
erly for the formation of an all-inclu- 
sive jewelers’ association, which shall 
have the A. N. R. J. A. as its nucleus, 
and retailers, manufacturers, whole- 
salers and importers as its active mem- 
bers. Four states have disapproved the 
plan; two have delayed action until 
the National Convention, and four 
conventions are still to be held. 

President Brotherly’s recommenda- 
tion is not altogether new. It has 
been considered at various times in 
the past by other trade leaders who 
realize that it is the only effective 
method of solving problems common 
to all branches of the industry. It 
has already been adopted successfully 
by several other American industries, 
as well as by the jewelry industry of 
Canada. However, until now, it has 
remained for some existing associa- 
tion in our own industry to take the 
initiative in placing the matter be- 
fore the trade for its acceptance. If 
the action of the retailers is a crite- 
rion of the unexpressed sentiment of 
the industry as a whole, President 
Brotherly’s recommendation should 
crystallize into concrete form within 
a short time. 

Certain it is that our industry owes 
to society the inescapable duty of so 
producing and distributing its prod- 
ucts to the public that the public will 
increase its patronage in return for 
the growing benefits received. This 
duty cannot be met by indifference to 
realities, by prejudice, carelessness, 
or waste, particularly in this intensi- 
fied era of competition. Rather, con- 
ditions call for the united, active, and 
scientific efforts which President 
Brotherly rightly concludes can ema- 
nate only from within the industry by 
reason of men in all branches work- 
ing through one organized unit. 

Briefly, Mr. Brotherly’s recommen- 
dation involves the bringing of indi- 
viduals in all branches into one par- 
ticipating group; the proper repre- 
sentation all along the line; the right 
of a voice to each in the conduct and 
operation of the association’s affairs; 
the strengthening of all existing trade 
associations in their own fields; and, 
through mutual study and coopera- 
tion, the solution of many problems 
which cannot be secured by individ- 
ual branch organizations which now 


maintain little or no contact with 
each other. 

Economics broadly classifies all in- 
dustrialists as producers, regardless 
of their designations as manufac- 
turers, wholesalers, retailers, or im- 
porters. 

The manufacturer produces the fin- 
ished article from his supply of raw 
materials, machinery, labor, and skill. 

The wholesaler or importer pro- 
duces the services of centralized 
storage, assembly of parts, sorting 
and grading of products into smaller 
quantities or various qualities de- 
manded by the retailer; he brings 
manufatturer and retailer together as 
seller and buyer. 

The retailer produces the services 
of immediate distributor to the con- 
sumer, which involves all the elements 
of merchandising for the stimulation 
of community trading; in our indus- 
try he produces the additional ser- 
vices of expert-consumer-advisor, as 
well as the services to be found at the 
bench or in the optical department. 

All along the line there is a mutual 
dependency, a hope of gain, and a risk 
of capital and enterprise, until the 
products are finally in the hands of 
the consumer and at the point of con- 
sumption. 

Because all are producers is the 
essential factor that should impress 
all in our industry with the need for 
concentrating their combined forces 
upon the common objective which 
actuates each into conducting his par- 
ticular enterprise—the securing of 
more business which will enable the 
whole industry to make definite, last- 
ing, and constructive progress. 

It is time that manufacturer, whole- 
saler, retailer and importer awake to 
the fallacy that the hand of the one 
is turned against the face of the other. 
This narrow and prejudiced view pro- 
duces only distrust, for which there is 
no place in efficient industry, and 
which results only in the stagnation 
and decay of business at a time when 
everything calls for the application of 
common sense on industry’s part. 
Unless this attitude is voluntarily 
abandoned by men in our trade itself, 
it is safe to say that the competition 
of other industries will not only arbi- 
trarily eliminate it, but a goodly num- 
ber of those who espouse it. Prosper- 
ity is to be gained by a combination 
of brains and effort, and not by. the 
propounding of platitudes which seek 
to justify industry’s mistakes or lack 
of judgment. 


Surely the development of the 
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Diamonds, loose and mounted 
Watches 
Gold and gold-filled Jewelry 
Watchmakers’ Supplies 
Clocks 
Pyralin 


BSOLUTELY regardless of cost, we are 
clearing out all merchandise in all depart- 
ments in order to liquidate quickly . ! 


A great selling opportunity that is the famous 
once-in-a-lifetime-chance to buy—at guaran- 
teed bargain prices—standard jewelers’ mer- 
chandise of country-wide fame. 


Preparedness for the year’s big business in these prod- 
ucts, with an unprecedented small outlay ;—that’s what 
this sale means to you. 


And Cross & Beguelin’s 65-year service record ampli- 
fies the priceless reputation of every piece of these 
goods. 


T A selection package will T 
4| give a bird’s-eye view, 
4| but a visit to our show- | 
4| room will reveal the | 
d| whole proposition to you. |} 


| Come in and see it all. ; 
7 md 


CROSS & BEGUELIN 


15 MAIDEN LANE, NEW YORK 
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| jewelry industry lies not so much in 


domination, smugness, selfishness, or 
moral persuasion as it does in the 
habitual practice of mutual consulta- 
tion and combined action. This con- 


| structive policy, we take it, is the 


proposal of President Brotherly, 
whose detailed plans no doubt will be 
laid before the Dallas Convention. 
Most of us realize what must be 
done to further the interests common 
to all. If President Brotherly’s rec- 
ommendation meets with the response 
that it deserves, it may be a means of 
lighting a fire under dormant think- 
ing processes, and inspire the trade 


' toward the achievement of its para- 
| mount objectives. 


Platinum Imports HE figures re- 





‘ cently released 
Increased in 3 
by the Di- 
1927 — ‘ 
vision of Mineral 


‘Statistics of the Department of Com- 


merce as to the imports of platinum 
in 1926 and 1927 have evidently given 
a wrong impression to some of our 
jewelers, as inquiries have been re- 
ceived from members of the trade as 


| to “why the platinum used last year 


was less than in 1926.” This con- 
clusion was evidently arrived at 


| through the fact that the figures of 
the department showed importations 


of platinum and platinum metals in 
1926 of $13,451,835 and in 1927 of 
$12,413,494. As a matter of fact, 
however, the imports last year were 
greater in volume than in the year 
before, i.e., 148,769 Troy ounces 


| against 134,797 Troy ounces. The 


difference in the total values was due 
to the big decrease in the price of 
platinum following the price war be- 
tween the interests that controlled 
the platinum in Europe for many 
years and the Russian government, 
that started to market its own metal. 

According to the detailed statistics 
of platinum imports just given out in 
the preliminary summary of the re- 
port of the Mineral Resources of the 


| United States in 1927, issued by the 
Bureau of Mines, we imported 114,- 





968 ounces of pure platinum in 1926, 
with a value of $11,803,609, while in 


| 1927 we brought in 128,544 Troy 


ounces with a value of only $11,187,- 
931. The increase in the imports of 
platinum accompanied an increase in 
imports of iridium, which jumped 


| from 3305 ounces in 1926 to 4633 


ounces in 1927, while osmium imports 
jumped from 684 ounces in 1926 to 
7506 ounces in 1927. However, we 
imported only 6251 ounces of palla- 
dium last year as against 8258 in 
1926, and of ruthenium 484 ounces 





(Continued on page 105) 
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All of the salesmen for Henry Freund 
& Bro., 20 W. 47th St., are now out oi 
town making their annual fall trip. 

The office of Goodfriend Bros., 542 
Fifth Ave., will open half days on Satur- 
days commencing with Saturday, Sept. 8. 

Jack Jaffee is now in business for 
himself, handling loose diamonds. He 
is located at 10 W. 47th St. He was 
formerly associated with the firm of 
A. Jaffee & Son. 

Walter P. McTeigue, of Walter P. 
McTeigue, Inc., 36 W. 47th St., returned 
yesterday (Wednesday) on the France 
after several months in Europe, having 
combined both business and pleasure in 
his travels. 

Barkas & Son, formerly of 1157 Broad- 
way, Brooklyn, for the past 25 years, 
have reestablished headquarters at 60 
W. 47th St., New York, and will resume 
the jewelry business at aforementioned 
address. . 

Edward Ansen of Ansen & Co., im- 
porters of diamonds, 527 Fifth Ave., 
sailed from Europe yesterday on the 
Olympic. Mr. Ansen has just concluded 
a four weeks’ buying trip to the diamond 
centers of Europe. 

Morris S. Claar, of Claar Bros., 10 
W. 47th St., importers of diamonds, 
sailed for Europe on the Ile de France 
last Friday. While abroad, Mr. Claar 
will visit the diamond markets in Ant- 
werp, Amsterdam and Paris. He is ex- 
pected to return in five weeks. 

Bankruptcy proceedings were started 
Sept. 4 against Harry Perelman and 
Jacob Perelman, doing business as Perel- 
man & Son, dealers in jewelry and dia- 
monds, 98 Canal St. The creditors who 
filed the petition were Ida Lazarowitz, 
$274; Max Koenig, $335, and Attelsberg 
& Kleinman, $672. 

Max Duraffourg, of Max Duraffourg, 
Ltd., 580 Fifth Ave., importers of 
precious and semi-precious stones, has 
left for Europe on the Empress of 
Scotland for the purpose of making pur- 
chases. He expects to return to New 
York in time for the activity leading 
up to the Christmas holiday season. 

An involuntary petition in bankruptcy 
was filed against Wolf Fiedler, retail 
jeweler at 113 Essex St., on Sept. 5. The 
liabilities are listed at about $35,000, 
while the assets total approximately 
$5,000. The petitioning creditors are 
Sidney Landau, $500; Ida Lazarowitz, 
$500, and Leonard Lang, $500. Charles 
D. McCandless was appointed receiver 


- under a bond of $2,500. 


An involuntary petition in bankruptcy 
was filed against Harry Koitz, Inc., 
1729 Broadway, on Sept. 4 in the United 


Power aees om ort 
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States District Court. Liabilities ap- 
proximate $8,000 and assets are about 
$3,000. The petitioners listed are: 
Charles Altschul, $1,000; Raphael Pearl- 
man, $125, and the India Pearl Co., $28. 
Bertha Rembaugh was appointed re- 
ceiver under a bond of $1,500. 

The Gem Club of New York will hold 
its next meeting tonight (Sept. 13) at 
6 Maiden Lane. After the meeting, 
there will be a dinner and entertain- 
ment at a well known restaurant up- 
town. There is every evidence of a large 
attendance. The entertainment commit- 
tee will make known its plans for the 
coming season at the meeting. 

Three Union City, N. J., boys were 
held for an alleged attempt to break 
in the jewelry store of A. E. Schwab, 
451 Bergenline Ave., Union City, re- 
cently. As the boys were climbing over 
the transom of the store, one of them 
saw Patrolman Gross coming toward 
them and warned the others. Gross 
caught one of them who gave the name 
of his two companions and they were 
caught. They were taken to the 
Parental Home, Bayonne. 

After a year and a half in Europe, 
Samuel Heller, of L. Heller & Son, Inc., 
15 W. 47th St., returned Monday on the 
Leviathan. At the office it was said that 
a reception had been planned and that 
everyone eagerly awaited reports of the 
trip. Mr. Heller has accomplished a 
great deal during his visits to the Euro- 
pean markets, which will undoubtedly 
be of much profit to the trade in general. 

Henri Schwob, of Adolph & Schwob, 
Inc., 48 W. 48th St., presented a fine 
gold wrist watch, as a prize to the win- 
ner of the championship in the metro- 
politan Horseshoe Pitchers’ Tournament 
which was held Saturday afternoon, 
Sept. 1, at the courts of the Midland 
Beach Horseshoe Club. The match, 
which is sponsored by the National 
Horseshoe Pitchers’ Association, at- 
tracted wide interest throughout New 
York and New Jersey. The prizes were 
on display at the store of A. G. Spald- 
ing & Bros., 105 Nassau St. 

Fred G. Burgess, optical salesman, 
well known to the jewelry and optical 
trade, passed away suddenly Sept. 3 at 
his home, 66 St. Paul’s Place, Brooklyn. 
Mr. Burgess was 63 years old and had 
been connected with the optical business 
for the past 35 or 40 years. More re- 
cently he was associated with J. F. 
Sturdy’s Sons Co., Inc., manufacturer 
of chains, at the New York office, 15 
Maiden Lane. Deceased is survived by 
his widow, Mrs. Emma Burgess, a son 
and daughter and a brother and sister. 





Funeral services were held at the resi- 
dence Sept. 5 and interment was made 
last Thursday morning in Greenwood 
Cemetery. 

Some clever pennyweighters are re- 
ported to be working and jewelers, par- 
ticularly those on the outskirts of the 
metropolis, are warned to beware of 
them. From Englewood, N. J., it is re~ 
ported, that the men got articles worth 
about $500 from the store of M. Lebson, 
Palisade Ave. They visited the store 
and one of them looked at articles in the 
show case while the other one talked to 
the proprietor’s son about clocks. The 
man talking to young Lebson stood in 
such a way that the latter could not see 
what the other man was doing. When 
the man who talked about the clocks left 
the store without buying it was discov- 
ered that the showcase had been opened 
and the articles of jewelry purloined. 

A collection of precious and semi- 
precious stones which J. G. Barag- 
wanath had been gathering all over the 
world for 15 years was stolen from his 
offices, 72 Vanderbilt Ave., Wednesday 
night. Mr. Baragwanath is a mining 
engineer associated with Harold E. Tal- 
bot, Jr. All desks were rifled, and Mr. 
Baragwanath and Mr. Talbot lost gold 
wrist watches, pencils and pens, but the 
chief loot was the $2,000 jewel collection 
representing acquisitions from South 
America, Europe, Asia and Africa. 
Among the stones stolen were six dia- 
monds, one emerald, one star sapphire 
and three cut sapphires, two rubies, a 
complete collection of opals, tourmalines 
and turquoises. The thief knew jewelry, 
according to Mr. Baragwanath, who said 
that although his collection of aquama- 
rines outshone the precious stones they 
were rejected. The jewels were kept 
by the engineer in a plate-glass case. 

A clever form of check swindling was 
reported by the police last week through 
which Irving Rabinowitz, a jeweler at 
562 Fifth Ave., is reported to have been 
swindled out of a three carat diamond 
ring. According to Detective Walter 
Sullivan, the jeweler answered an ad- 
vertisement of the swindler and the 
latter called on him, picked out the 
ring and offered a check for $1,650 in 
payment. The jeweler refused to accept 
the check, whereupon the customer urged 
that they go to the branch of the Corn 
Exchange Bank and he would have it 
certified. When they got to the bank, 
according to the detective, the customer 
handed the cashier a check for $25 which 
the jeweler saw certified, owing to the 





(Continued on page 105) 
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fact that the man had a small account 
at the bank. It is claimed that he then 
substituted for this a check for $1,650 
with a forged certification which he 
handed to the jeweler. When the facts 
became known and the complaint was 
made to the police, the latter arrested 
a man who gave his name as Alvin G. 
Davis, a real estate salesman, who was 
held last week by Magistrate Brodsky 
in the West Side Court without bail on 
charges of forgery and grand larceny. 
Davis denied to the police that he had 
ever seen the jeweler before, but Rabi- 
nowitz identified him despite his pro- 
testations of innocence. The police have 
a record of one Albert Davis who had 
been arrested several times for forgery, 
but the prisoner in this case claims he is 
not the same man and that it is a case 
of mistaken identity. 

O. J. Somers is ‘returning on the 
Paris from an extended purchasing trip 
abroad. 


George Pilzer is again representing | 


Goodfriend Bros., 542 Fifth Ave., and 
will make his headquarters in Chicago 
as heretofore. 

William Kupersmith, a New York 
diamond auctioneer, is winding up the 
reducing stock auction sale held by 
Henry S. Marshall, 638 Cookman Ave., 
Asbury Park, N. J. 

Ben DeFrece Bernstein, 48 W. 48th 
St., was successful in hooking the largest 
black bass ever taken in Florence Lake, 
at Roscoe, N. Y., while there recently. 
The black bass weighed six pounds. 

Stephen Varni, importer of precious 
stones of 15 Maiden Lane, has just re- 
turned on the Muenchen from a two 
months’ trip abroad. He was accom- 
panied by Mrs. Varni and _ several 
friends. 

An involuntary petition in bankruptcy 
was filed Tuesday in the United States 
District Court, New York, against the 
Bulle Clock Corp., 10 W. 47th St., by 
the Imperial Methods Co., Inc., on a 
claim for $4,000. 

An involuntary bankruptcy petition 
was filed Tuesday against Abraham 
Raitt, a jeweler, at 19 Eldridge St. The 
petitioning creditors are: M. Backal, 
$200; Freudenheim Bros., Inc., $200, and 
Ida Lazarowitz, $100. 

Edward J. Gross of Messrs. Benjamin 
& Edward J. Gross Co., Inc., is sailing 
on the Leviathan on Sept. 15, visiting 
London, Antwerp and Paris. This will 
be Mr. Gross’ third trip this season 
to purchase diamonds for their fall busi- 
ness. 

Heyman Gabriel, enterprising retail 
jeweler of Mobile, Ala., was in New 
York last week on a buying trip and 
visited the offices of THE JEWELERS’ CIR- 
CULAR. Mr. Gabriel reported satisfac- 
tory business and declared that the re- 
tail jeweler must use more enterprising 
methods to get business nowadays and 
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must adapt himself to changing condi- 
tions. . 

Creditors of J. Schnelwar, Inc., have 
been asked by the committee consisting 
of Bernard Strauss of Oppenheim & 
Strauss and M. S. Goldsmith of Gold- 
smith Bros. Smelting & Refining Co., to 
contribute a fighting fund of about 
$2,500 in order to arrange to recover 
about $2,300 due from an insurance com- 
pany to the Schnelwar concern. Accord- 
ing to a notice just sent to creditors, E. 
A. Karelsen of Karelsen & Karelsen, 
who have been acting as attorneys for 
the creditors, made a special trip to Lon- 
don in connection with the plan and 
from what he learned, notified the credi- 
tors that there is a good chance of col- 
lecting from the company by suit, all 
of which must be brought in England 
but nothing can be collected otherwise. 
Creditors are asked to consent to an as- 
sessment of 10 per cent of their claims 
in order to provide the fund for this liti- 
gation. 

Another hold-up was reported in the 
Bronx, last week, the victim this time 
being Joseph Asch & Son at 1090 South- 
ern Boulevard. Three young men en- 
tered the Asch store last Thursday night 
and, as one engaged the attention of 
young Asch in an inquiry about a wrist 
watch which he wished to have repaired, 
the two others followed up by drawing 
revolvers and forcing the elder and 
junior Asch to a room in the rear of the 
store where one of the bandits stood 
guard over them. The others went to 
the safe in which Mr. Asch had just 
been about to put his stock when they 
entered. Grabbing up a number of trays, 
they made off with dinner rings and 
half-carat stone rings, escaping in an 
automobile down Southern Boulevard. 
The thugs were all young men, according 
to Asch. The loss is placed between 
$500 and $600, but there is no insurance 
on it. 

The second annual outing, dinner and 
games given by the Executive Board of 
the New York Retail Jewelers Associa- 
tions was held at Stone House in Pelham 
Bay Park, City Island, Sunday last, and 
was attended by about 200 people, com- 
prising the members of the Bronx, 
Brooklyn and metropolitan retail jewel- 
ers’ associations and their wives and 
families. The jewelers and their guests 
went to the park by trolley, bus and 
automobile and the morning was devoted 
to a baseball game between the Brook- 
lyn and Bronx contingents, the Bronx 
boys being successful in a five-inning 
game by a score of 6—3. The game was 
held in a field about a half-mile away 
and after this was over the members 
adjourned to the restaurant in the Stone 
House, where dinner was served about 
2.30 p.m. The dinner, as a dinner, was 
not successful and many of those who 
participated left after the early courses, 
while a number left immediately after, 
so that when it came time for the events 
of the day, for which the committee had 
arranged, there was only a small con- 
tingent to participate. After a few of 
these had been run off, the affair was 
called to a close. Prizes for the affair 
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were donated by: L. E. Waterman Co., 
Roxy Watch Co., M. H. Shiman, Chilton 
Pen Co., Westfield Watch Co., Golowen 
Bros., The Henshel Co., Bulova Watch 
Co., Brooklyn Retail Jewelers Associa- 
tion, Yeblon & Mahler, J. W. Johnson, 
Untermeyer, Robbins Co., Salzman Bros., 
I. Ollendorf Bros., J. R. Wood & Sons, 
Bruner Watch Co., and A. M. Forman. 

Through the work of a New York 
committee of creditors, the Jewelers Na- 
tional Crime Committee has received 
$125 which has been added to its fund. 
This sum is the balance left from a 
total of $636 which was raised by a 
creditors’ committee in the Shook & 
Kaufman bankruptcy matter. The con- 
cern went into bankruptcy in March, 
1928, and offered creditors 20 cents on 
the dollar through an attorney. New 
York creditors received letters asking 
them to accept the offer, but some of 
the creditors were dissatisfied and a 
meeting was called. A committee, con- 
sisting of Joseph Goldmuntz of Gold- 
muntz Bros.; Henry Hamburger of 
Hamburger & Kionka; Max Kleinman 
and Maurice Tishman employed an at- 
torney, who went to Pittsburgh and suc- 
ceeded in getting an offer of 40 cents, 
payable 35 cents in cash and five cents 
in a note. The cash has been paid and 
the note has already been met. 


EDITORIALS 
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last year as against 758 in the year 
before. The imports of rhodium re- 
mained practicaly the same, 1362 
ounces in 1926 and 1308 in 1927. 
Detailed statistics as to the amount 
of platinum used by the jewelry trade 
alone are not yet available, but there 
is nothing to indicate that there was 
any material falling off in the pro- 
portion used by this industry to that 
of the dental, electrical and other 
lines. The report that platinum 
manufactures dropped in 1927 over 
the previous year seems to have been 
based entirely on the statistics show- 
ing the imports of the metal, which 
took into.consideration the value alone 
rather than the amount of metal. The 
total sale of that brought in in the two 
years is the only proper basis on 
which a comparison can be made. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending Sept. 8, 1928 


The U. S. Assay Office reports: 
Gold bars exchanged for gold 
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$908,116.33 

54,736.52 

Total $962,852.85 

Of this gold bars exchanged for gold 

coins are reported as follows: 
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H. B. Gording, wholesale jeweler of 
716 Sansom St., is on a selling trip this 
week through southern New Jersey. 

Albert Goldberg, material dealer at 
708 Sansom St., is back at his desk, fol- 
lowing a severe siege of illness which 
kept him from the store for several 
weeks. 

Josef Milner, head of the House of 
Milner at 706 Sansom St., is making a 
number of changes in the establishment 
to obtain more display space and effi- 
ciency. He has added Aaron Isenberg, 
son of Samuel G. Isenberg, a jeweler of 
Woodland Ave., to his staff. 

Josef Milner of the House of Milner, 
now is a brother-in-law, his sister, Miss 
Bertha Milner, formerly attached to the 
store, having become the bride in Bridge- 
port, Conn., of Herman J. Karpilow, a 
manufacturer of that city, where the 
young couple will make their home. 

Alterations to the building and store 
at Chestnut and 11th. Sts. occupied by 
the installment house of Hollander & 
Fleishman, have been completed, and 
the removal of the boardings reveals a 
handsome new front in modern style, 
with display windows of effective type 
arranged on either side of the entrance. 

Many wholesale jewelers here were 
interested in the news of the death in 
Vineland, N. J., of Mrs. Olive A. Weyl- 
man, her death closely following that of 
her husband, Clarence A. Weylman, in 
Tucson, Ariz., a couple of weeks ago. 
Mr. Weylman was a retail jeweler in 
Vineland for many years and well known 
in the trade there. The couple is sur- 
vived by one son, Clarence, Jr. 

Jewelers who have been approached by 
solicitors for a Year Book, supposed to 
be issued by the “Pennsylvania Associa- 
tion of Inspectors of Weights and Meas- 
ures,” have been informed by the Better 
Business Bureau that the state depart- 
ment of weights and measures at Har- 
risburg has not authorized any such 
publication nor solicitation for adver- 
tisements in it. 

About $15,000 was realized at the re- 
ceiver’s sale of the bankrupt jewelry 
stock of John B. Bababian, fair prices 
being bid in some instances, while in 
others the goods went at very low bids. 
As a great part of the jewelry, princi- 
pally rings and bracelets, had to be re- 
deemed from pawnshops, where it had 
been pledged, there is considerable spec- 
ulation as to what the creditors will get 
from the sale. 

Philadelphia shoppers now are walk 
ing “on time,” Bonwit, Teller & Co., de- 
partment store owners, having installed 
a sidewalk clock in front of their new 
store at Chestnut and 17th Sts. The 
clock is built into the sidewalk near the 
17th St. side of the building, and its 
dial, almost 24 inches in diameter, with 
large black hands, shows the time plainly 
to those who happen to glance down. 
People, however, are so accustomed to 
looking upward at clocks, both on the 
street and inside, that many fail to no- 
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tice the sidewalk clock until their atten- 
tion is called to it. The dial is set in 
the pavement and covered with a thick 
glass. It is operated by electricity. 

A large number of the manufacturing 
jewelers of the Sansom St. district are 
being handicapped severely in obtaining 
power while the Philadelphia Electric 
Co. is changing its service from direct 
to alternating current. The street has 
been ripped up for several days, and in 
many cases jewelry manufacturers who 
depend upon electric motors for their 
power had to practically suspend opera- 
tions in their plants. The change is 
expected to be completed within a few 
days, however. 

Burglars who forced an entrance to 
the jewelry store of David Weissman at 
142 Wyoming Ave., cleaned out a show- 
case in the store and escaped with rings 
and watches valued approximately at 
$1,000. Detectives believe the robbery 
was the work of amateurs, as they made 
no attempt on the safe, which contained 
a large amount of the more valuable 
jewelry, and did not disturb the other 
showcases. It is believed they were 
frightened away in some manner before 
attempting to get more loot. 

Elwood H. Lewis, a_ skilled watch- 
maker and well known to many in the 
jewelry trade here, was found dead in 
his apartment at Bridgeton, N. J., the 
victim of a heart attack. He was a 
native of Bridgton and for several years 
was associated with his father, the late 
F. M. Lewis, in the retail jewelry busi- 
ness there. Previously he was employed 
in this city for several years. Since his 
father’s death he had conducted a 
watch-making and repair establishment. 
He was a graduate of the South Jersey 
Institute and a member of several fra- 
ternal organizations, including the 
Eagles, Golden Eagles and Elks. His 
funeral was conducted by the Bridgeton 
Lodge of Eagles and was largely at- 
tended. A sister is his sole survivor. 











R. Kelsie McKeen of the Thomas Long 
Co., and his family, have just completed 
one of the most enjoyable vacations they 
have ever had. They went to Niagara 
Falls, Thousand Islands, Quebec, Mon- 
treal and Ottawa. 

Arthur S. Kelley and wife are in- 
cluded in a party which has gone to 
Alton Bay, N. H., for a brief summer 
rest. Splendid opportunity for golf, of 
which Mr. Kelley is an adept, is 
afforded. 

I. E. Boucher, manager of the Walt- 
ham Watch Co., is on a tour through 
the Middle West and South visiting 
members of the trade. Page Browne, 
general sales manager, has_ returned 
from a visit to New York, Pennsylvania 
and Ohio. Angus Colvin is back from 
a holiday trip through Canada, greatly 
impressed with the tourist recreation 
and sights the Dominion has to offer. 
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The building occupied by the World 
Radio Co., a subsidiary of the Wash- 
ington Jewelry Co., and by auction 
jewelers, on Washington St., near 
Bromfield St., is being torn down. The 
old structure has been a landmark for 
jewelry houses for many years. A new 
building is to be erected and doubtless 
will be occupied in large part by jewel- 
ers, as this section of the city is a 
jewelry center. 

The marriage is announced of Mabel 
McAlvin and William Wolf. The cere- 
mony took place at the home of the 
bride’s mother, 20 Bright St., this city. 
After a nuptial tour the pair have made 
their home on Bright St. Mrs. Wolf 
has returned to her position with the 
Thomas Long Co. A special display of 
costume jewelry from Europe is being 
made by the company. The goods, which 
are most attractive, were specially 
chosen by George Moses when he was 
in Europe recently. 

“An innocent looking old gentleman” 
walked off with a diamond valued at 
$900 from the store of Daniel Brennan, 
Scollay Square, while Mr. Brennan was 
looking at a setting for the stone, the 
jeweler reported to the police last week. 
The police subsequently arrested a man 
of the South End. At headquarters 
they found on the man a diamond which 
Mr. Brennan identified as his, and an- 
other stone set with sapphires. The 
man’s record shows that 13 years ago 
he had done a similar trick on a jewelry 
store in Boston. After that robbery 
he was found in Toledo. In the rogues’ 


gallery in Boston police headquarters .- 


there were about 40 pictures which re- 
sembled the man. By a process of elimi- 
nation Brennan identified the man, and 
the police did the rest. 












ro 7 
. of 412 S. 14th 
St., have increased its quarters and is 
now manufacturing a complete line of 
jewelry tags and cards, also embossed 
labels and string tags of every descrip- 
tion. 

His many friends throughout the 
trade will be interested to know that 
Frank H. Bevan, formerly of Lees & 
Sanders, has joined the staff of David 
Belais, Inc., 105 Chestnut St., as sales 
representative. 












Third and final reading was given re- 
cently by the city fathers to an amend- 
ment putting “teeth” in the existing ordi- 
nance covering auction sales of jewelry 
at Wilmington, Del. The present or- 
dinance carried no penalty but the 
amendment provides for a fine not ex- 
ceeding $100 nor less than $50 or two 
months’ imprisonment for violation of 
the ordinance, at the discretion of the 
court. The amendment also provides 
that anyone holding a jewelry auction 
sale must have been in business in Wil- 
mington for at least a year and that 
sales shall be for only 30 consecutive 
days. 
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removed from 35 Garnet St. to 65 Clif- 
ford St. 

Martin P. Feeney was in Boston and 
vicinity the past week on a business 
trip. 

Max Kestenman of Kestenman Bros., 
is on a business trip through New York 
State for that concern. 

Douglas Young, of Young Bros., is 
enjoying a brief vacation automobile 
tour of the White Mountains. 

Ellis MacAllister, of the Irons & Rus- 
sell Co., has returned from an enjoyable 
recreation at his camp in Maine. 

Frank E. Farnham has given a mort- 
gage for $40,000 to the Industrial Trust 
Co. on land and buildings at Eddy and 
Cass Sts. 

Frederick A. Ballou, of the B. A. Bal- 
lou Co., Inc., has returned from a three 
weeks’ fishing trip down in the wilds of 
Maine. 

Earl L. Canning and Abbie J. Boyce 
were granted a marriage license from 
the City Registrar’s office here last 
week. 

A marriage license was issued last 
week from the City Registrar’s office to 
Haig Sabagian and Miss Irene Gara- 
bedian. 

Gregor Krichbaum left last week for 
a business trip through the middle 
States in the interests of L. Krichbaum 
& Co. 

Thomas Maradola is owner of the La 
Mater Pearl Co., 4 Tower St., accord- 
ing to his statement filed at the city 
clerk’s office. 

T. R. Lewis, Jr., & Co., have been im- 
proving their ovens and other equipment 
of the plant at 19 Calender St., for 
enamel work. 

Frank E. Farnham, of the Jewelers’ 
Supply Co., and family have returned 
from East Sandwich, N. H., where they 
have a summer home. 

Willey’s Hub Loan Co., 77 Exchange 
Place, this city, is owned by Graf- 
ton H. Willey, according to information 
at the city clerk’s office. 

Mr. and Mrs. William L. Mauran, who 
have been abroad for several months 
are at their summer place, the Manor 
House, Wakefield, until Oct. 1. 

The business of Alfred Cyr & Co., 
170 Lowell Ave., is conducted by Alfred 
Cyr and Edward Fontaine, according to 
their statement filed at City Hall. 

Mr. and Mrs. Walter Hidden last week 
announced the marraige of their daugh- 
ter, Mary Lee to Count Gonzague de 
Gestas De Lesperous of New York. 

Notice has been filed with the Secre- 
tary of State by the American Stand- 
ard Watch Case Co., Inc., of an increase 
in capital from $300,000 to $500,000. 

A. Colitz has renovated and restocked 
his retail store at 88 Main St., Woon- 
socket following the fire there a few 
weeks ago, and reopened the past week. 

The original Czechoslovak Art Shop, 
78 Dorrance St., is being conducted by 
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Mary Svoboda and Ludevit Zelenay, 
both of 229 E. 67th St., New York city. 

J. Robert Sweet, of the Providence 
office of the National Jewelers Board 
of Trade was in northeastern Massachu- 
setts the past week on revisional work. 

The Rose Specialties Products Co., 
104 East St., Pawtucket, is being con- 
ducted by John F. W. McKitchen, ac- 
cording to information filed at the city 
clerk’s office. 

The first meeting of the directors of 
the Manufacturing Jewelers’ Board of 
Trade will be held at the Turks Head 
Club on Friday, Sept. 21, following the 
summer recess. 

The item in the Providence column 
in the issue of Sept. 2 that “William 
O’Donnell with the Baird-North Co. had 
been married” should have read, “Wil- 
liam T. O’Rourke with the Baird-North 
Co.” 

Augustus F. Rose of the Metal Crafts 
Co., has returned from a six weeks’ 
European trip during which he visited 
many of the jewelry centers as well as 
attending the International Art Conven- 
tion in Czechoslovakia. 

In the assessment of taxes in the town 
of Barrington announced the past week 
are the following: Frederick A. Ballou, 
$93,000; Anson D. Manning, $10,800: 
Edgar W. Martin, $51,300; George W. 
VanBenschoten, $10,500; William H. 
Waite, $14,000. 

The case of the Excell Mfg. Co. 
against the Monat Jewelry Co. on dis- 
puted book account was heard before 
Judge Rueckert in the civil session of 
Sixth District Court during the past 
week and decision entered for the plain- 
tiff for $110.35 and costs. 

Among the jewelry buyers reported in 
this city and vicinity during the past 
week were the following: Miss Rauer, 
A. I. Namm & Son, Brooklyn, N. Y.; Mr. 
Purde, T. Eaton Co., Toronto; Mr. 
Schem, of Wolff Bros., New York city; 
Mr. Morey, of Broadway Department 
Stores, Los Angeles, Cal.; Mr. Freund- 
lich, of the American Wholesale Corp., 
Baltimore; I. J. Hoffenberg, of the Hof- 
fenberg Co., New York city; Miss Gold- 
farb, of Worth’s, New York city. 

Mrs. Ernestine Shartenbere, 75 years 
old, widow of Jacob Shartenberg, 
founder of the Shartenberg & Robinson 
Co., of Pawtucket and New Haven, died 
last week. She is survived by two sons. 
She was born at Bromberg, Germany, 
but came to this country when 16 years 
old and was married to Mr. Sharten- 
berg in 1876. In 1872 when the 
steamer Metis from New York to Provi- 
dence was sunk off Watch Hill, Mrs. 
Shartenberg was a passenger and was 
one of the few survivors. 








The Bureau of Foreign and Domestic 
Commerce reports that a concern in 
Johannesburg, South Africa, is in the 
market for studs and links. Their file 
No. 33221 covers this request and 
further information will be given by the 
Bureau at Washington, D. C., or any 
of its branches if reference is made to 
their file number. 
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Edson L. Franklin is making a west- 
ern business trip in the interests of the 
E. I.°Franklin Co. 

Alfred L. Lindroth is making a busi- 
ness trip through the Middle West for 
the A. L. Lindroth Co. 

Mr. and Mrs. J. Frank Mason have 
returned from an extended automobile 
trip through Canada. 

Several of the departments of the 
Evans Case Co. plant are being operated 
on an overtime schedule. 

Donald LeStage, president of the O. 
M. Draper Corp., left last week for an 
extended business trip. 

Mr. and Mrs. Frederick Fitzpatrick 
have returned from a two weeks’ auto- 
mobile trip through Canada. 

Clifton W. Emerson has been making 
a swing through the New England ter- 
ritory for the Evans Case Co. 

Duncan J. Greenhalgh has been sum- 
moned for jury duty at the session of 
the Superior Court at Fall River. 

Alfred F. Reilly, president of the 
Evans Case Co., left the past week on a 
western business trip for the concern. 

George White has returned from a 
satisfactory trip through the West in 
the interests of Sturtevant & Whiting. 

Charles Peckham is making an ex- 
tended business trip through the west- 
ern territory for the J. H. Peckham & 
Sons Co. 

Miss Irene L. Kink, who has been 
bookkeeper for the Presto Cigarette 
Case Corp. for some time, was married 
last week to George W. Donahue. 

The engagement was announced the 
past week of William A. Riley, son of 
Mr. and Mrs. Alton H. Riley, and Miss 
Constance S. Hull, of Providence. 

The silver loving cup given to the 
swimmer making the largest number of 
points in the swimming meet here last 
Saturday night, was made by the Webs- 
ter Co. 

Authority to proceed with the incor- 
poration of “The Airport of the Attle- 
boros” was voted by a group of repre- 
sentative citizens of this town the other 
night and is the first definite step toward 
the raising of the capital of $35,000 for 
the establishing of an airport here. Sev- 
eral manufacturing jewelers are mani- 
festing an interest in the project. 

The North Attleboro committee of the 
Attleboro Art Chapter plans to solicit 
industrial membership from the North 
Attleboro manufacturing jewelers again 
this year for the courses at the Rhode 
Island School of Design. Last year the 
manufacturing jewelers of this town 
subscribed for five scholarships which 
were given to young men who are em- 
ployed in the local jewelry factories and 
the reports received from the school 
showed that in every instance the pupils 
did exceptionally meritorious work. 








The Jacksonville Installment Co., 


Carber, Fla., has moved to Trenton. 
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Chicago Notes 





Dave Mylasky, representing R. Wal- 
lace & Sons Mfg. Co., returned this week 
from St. Louis, where he spent a week 
visiting with his trade. 

Ted Tracy of Juergens & Andersen 
Co., is spending a couple of weeks in 
calling on the retail trade in Milwaukee 
and other Wisconsin cities. 

Everett B. Lewis, Dwight, IIl., was 
a visitor to the Chicago markets last 
week, calling at his favorite wholesale 
houses and on many of his other friends. 


W. F. Juergens of Juergens & Ander- 
sen Co., has returned from Eagle River, 
Wis., where he and his family have 
spent the greater part of the time since 
the middle of June. 

H. A. Schulze, representative for the 
A. Wittnauer Co., traveling out of their 
Chicago office located at 55 E. Wash- 
ington St., is making a two weeks’ busi- 
ness trip through Ohio and Kentucky. 

Fred W. Mayer, Chicago representa- 
tive for Reichman Bros., with head- 
quarters in the Pittsfield building, is 
spending some time at Battle Creek, 
Mich., recuperating from a slight illness. 


Richard D. Fleek, eastern representa- 
tive for Juergens & Andersen Co., left 
last Wednesday night for his territory. 
This is Mr. Fleek’s first trip this fall 
and he will be away for several weeks. 

George A. Jewett, manager of the 
Chicago office of Hamilton & Hamilton, 
Jr., 807 Pittsfield building, is making a 
business trip through the West as far 
as Omaha. He will be away for about 
a month. 

K. G. Merrill, assistant manager of 
the Chicago office of the International 
Silver Co., is back at his desk again 
aftér spending two weeks at Hayward, 
Wis., with his wife and a party of 
friends. 

John J. Klecka, in charge of the stock 
department of J. R. Wood & Sons, 
left last Thursday on the Century for 
the home offices at New York, where he 
will remain for a few days attending 
to business. 

Ernest Block, manufacturers’ repre- 
sentative with headquarters on the 11th 
floor of the Heyworth building, is mak- 
ing a business trip through his middle 
western territory, returning to Chicago 
the end of this week. 





C. P. Dungam, manager ef the Chi- 
cago office of the International Silver 
Co., accompanied by his son-in-law, is 
spending two weeks in the Rainy River 
country, the Lake of the Woods, Canada, 
enjoying some good fishing. 

J. C. Petersen, credit manager of the 
Chicago office of the International 
Silver Co., and Mrs. Petersen will leave 
this week on a two weeks’ tour around 
Lake Michigan, stopping to visit with 
friends and enjoy the beautiful country. 

Gene Abbott, representing Wachen- 
heimer Bros. and the Rosenheim Co., 
both of Providence, R. I., left Chicago 
last Thursday night for home, after 
completing an extended business trip 
through the West and Middle West. 


Harry H. Miller, middle western 
travelling ambassador and manager of 
the Chicago office of Potter & Buffinton 
Co., is making his usual fall business 
trip through the East and Middle West 
territory, returning home about Sept. 22. 


H. I. Jacobs, representative for Hamil- 
ton & Hamilton, Jr., just completed a 
business trip through the East as far as 
Pittsburgh and expects to remain in Chi- 
cago to call on the trade here until Oct. 
1, when he will again leave for his terri- 
tory. 

Clyde C. Patton, retail jeweler at 
Canon City, Colo., with his wife and 
family, stopped off in Chicago last week 
to spend a few days here visiting with 
members of the trade. Mr. Patton is 
making an automobile trip through the 
East and will be away from his business 
for several weeks. 


“Bob” Wilson of the International 
Silver Co., has returned to his duties 
after spending a couple of weeks at 
Eagle River, Wis., and Canada. George 
Hughes, also of this concern, is trying 
out all the golf links in Chicago and 
the suburbs, and will return some time 
next week. 


Word was received last week at the 
offices of Benjamin Allen & Co., from 
B. C. Allen, president, that he was sail- 
ing on Sunday, Sept. 16, from London 
on the Empress of France, returning 
home via Quebec. Mr. Allen has been 
spending several months in Europe, with 
his wife visiting at the home of his 
daughter. 


“Jack” Crawford, well-known Chicago 
manager of the A. Wittnauer Co., re- 


turned recently with Mrs. Crawford 
from a two weeks’ pleasure trip through 
Canada. Upon his return to Chicago he 
immediately made preparations to leave 
on Thursday for the home offices at New 
York, to spend a week or so there get- 
ting new samples. 

Frank Whitfield has just about com- 
pleted the arranging of his new spacious 
quarters in Suite 1403, Kesner build- 
ing. For many years Mr. Whitfield was 
located on the 12th floor of the same 
building. Mr. Whitfield has been in 
need of more space for some time and 
is making the change he has acquired. 
New fixtures have been added to take 
care of the increased stock. 


Victor B. Hume, representing Nelson 
& Nelson and the Martha Mfg. Co., has 
made arrangements with the W. A. 
Anderson Co. of 55 E. Washington St., 
Chicago, to handle its line through the 
middle and northwestern territory in 
connection with his other lines. Mr. 
Hume, recently completed a_ business 
trip through the Northwest, and will 
leave again on another trip shortly. 


Joe Stein of Stein & Ellbogen Co. left 
last Wednesday morning on a motor 
trip through the East accompanied by 
his. wife and family. He will remain 
in New York until Wednesday of this 
week, when he will sail on the Aquitania 
for a six weeks’ business trip through 
the foreign markets. This is Mr. Stein’s 
annual fall trip to Europe. Mrs. Stein 
and the family will return to Chicago. 


Hugo Ziehm, diamond setter to the 
trade, returned to Chicago last week 
from an extended pleasure trip through 
the East and the West as far as Yellow- 
stone Park. Mr. Ziehm was accom- 
panied by his wife and made the trip 
by motor. Upon his return to Chicago 
Mr. Ziehm, removed his offices from the 
Heyworth building to Suite 807 Pitts- 
field building, where he has more spaci- 
ous quarters. 


The Corona Jewelry & Mfg. Co., 159 
N. State St., has incorporated its busi- 
ness under the Illinois law, with an 
authorized capital stock of $25,000, 
and with $12,500 paid in. Officers of 
the corporation are J. Rotunno, presi- 
dent; G. A. Wilson, secretary and treas- 
urer, and A. J. LaFrance, director of 
sales. This concern entered into busi- 
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ness about three years ago and during 
all that time has rapidly progressed. 

Allen Pinero, manufacturers’ repre- 
sentative, returned to his offices in the 
Heyworth building last Friday, after 
making an extended trip through his 
Middle West territory. 

Edward Filholm of Benjamin Allen 
& Co., returned to his duties last week 
after spending a few weeks in Michigan 
with his family. Mr. Filholm spent 
most of his time at the golf clubs. 

The members and guests of the 
National Jewelry Auctioneers’ Associa- 
tion held an outing at the Bryn Mawr 
Country Club on Wednesday. Golf, 
games, cards and a monster gala time 
were on the program. 

Charles Purdy, representing eastern 
manufacturers, just completed a_busi- 
ness trip through his eastern territory, 
and expects to remain in Chicago for a 
few weeks looking after the trade here 
before going out again. 

The D. & I. Mfg. Co., platinumsmith, 
located in Suite 1600, Pittsfield building, 
recently incorporated its business under 
the laws of Illinois for $10,000. David 
Lampert and Isaac Zawolkow com- 
menced this in June of this year. 

In the Bouer-Goldstein Co. bank- 
ruptcy matter a 20 per cent dividend 
was declared last week at a meeting 
held before Referee Parkins. Attorneys 
for the bankrupt asked for a fee of 
$9,000, but were only allowed $2,500. 
The attorney for the trustee was 
allowed $2,000. 

In the matter of M. Schroeter Co., 
bankrupt, formerly of Chicago, and later 
Hammond, Ind., Charles L. Surprise 
was appointed trustee, and Goldman, 
Allshouse & Healy, attorneys for the 
trustee. Mr. Goldman is investigating 
matters in behalf of the creditors. Ex- 
amination of the bankrupt will be held 
on Sept. 27 at Hammond. 

O. F. Samuelson, Frank J. Spellman 
and Harry F. Hillman, representatives 
of the Towle Mfg. Co., traveling out of 
the Chicago office, returned last week 
from their respective territories where 
they have called on the retail trade for 
several weeks. They will remain in 
Chicago for about two weeks before 
starting out on their territory again. 

Louis Pollock, who conducts a retail 
jewelry store at Nassau, Bahamas, spent 
the past week in Chicago looking over 
lines, and visiting with many of his old 
acquaintances. Mr. Pollock left here to 
return to New York where he will get 
his automobile and tour back to the 
South and home. He has been in the 
East for several weeks looking over new 
fall merchandise. 

Alton C. Gilby has purchased the re- 
tail jewelry business of Albert Scherer 
located at 3422 Lincoln Ave. Mr. Gilby 
recently came to Chicago from Medford, 
Ore., where he was employed in a jewel- 
ry store as watchmaker for many years. 
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Mr. Scherer expects to leave with his 
family shortly for a few months’ pleas- 
ure trip, and upon his return will make 
plans for the future. 

On Saturday of last week Jones & 
Baumrucker Co., celebrated the grand 
opening of their new beautiful branch 
store located at 4018 Milwaukee Ave. 
This makes their third store, the main 
business being located at 31 N. State 
St., and another branch at 4004 W. 26th 
St. All during the day telegrams of 
well wishes from friends were sent, the 
store was banked with beautiful floral 
offerings, and friends of the members 
of the firm crowded the store to per- 
sonally extend their greetings. The new 
store is one of the most handsome of 
its kind in Chicago. All new rich walnut 
fixtures have been installed, with beau- 
tiful plate mirrors encrusted with the 
concern’s trademark between sections 
of the wall cases. At the rear of the 
store to the right is a private watch 
and jewelry repair booth. In the center 
are the safes and cashier’s cages, and 
to the left are private credit rooms. In 
the front of the store and built in back 
of the display windows are two dia- 
mond rooms. All of the private offices 
and booths are paneled and furnished 
in walnut in keeping with the rest of 
the store. The floor is covered in brown 
and gray tile and immense crystal drop 
lighting fixtures complete the picture. 
The entire store front is of marble and 
bronze and the display windows are 
paneled in walnut and finished with 
heavy red velvet drapes. The ceiling 
of the store as well as above the arch 
at the entrance is done in beautiful de- 
licate shades and gold leaf. Between 
4.30 and 6 p. m., an airplane thrilled the 
residents of the neighborhood by doing 
stunts and wound up by sending down 
tiny parachutes with jewelry valued at 
several thousands of dollars. Many 
paper darts with merchandise value and 
some with a cash value were also 
showered. Hundreds crowded around 
and in the store all day. John R. Baum- 
rucker, president, Valentine T. Jones, 
vice-president and general manager and 
Charles F. Baumrucker,  secretary- 
treasurer, deserves a great deal of credit 
for the wonderful progress of the busi- 
ness. The business was incorporated in 
1915, and through constant efforts and 
good business ability they have gained 
many friends in Chicago. 








Artificial pearls are among _ the 
articles which, under a Japanese ordi- 
nance effective July 9 last, now are sub- 
jected, when destined for export, to in- 
spection for compliance with standards 
established by the Ministry of Com- 
merce and Industry, E. L. Neville, 
American charge d’affaires at Tokyo, 
reports to the Department of Commerce. 
The artificial pearls subject to inspec- 
tion before they may be exported from 
Japan are those coated with fish scales 
(pearl essence) on glass or on the outer 
surface of shells. Japan is one of the 
principal exporters of imitation pearls 
in the United States. 
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J. W. Luscher, salesman for the Silver 
State Jewelry Co., lost a case of as- 
sorted jewelry, valued at about $1,500. 
In some manner it slipped from his auto- 
mobile. An advertisement was placed 
in the local newspapers. A young woman 
who found it and brought it in was 
handed $50. 


Robert H. Ingersoll, originator of the 
Ingersoll dollar watch, who died in 
Denver, Colo., Sept. 4, had been in poor 
health for many years and it was this 
fact that caused him to come here. He 
was a member of many New York clubs, 
his home being at Oyster Bay, L. I. A 
full obituary of Mr. Ingersoll appears 
elsewhere in this issue. He was a native 
of Delta County, Mich. 








Canada Notes 





James Pringle, Hespeler, Ont., has 

sold his jewelry business to W. A. Con- 
duit. 
F. W. Gunter has purchased the 
jewelry business of Frank A. Calvert of 
Hespeler, Ont. 

Alex C. Sanuers, jeweler of Toronto, 


has disposed of his branch business to 
L. V. Ostrander. 


Joseph Bilideau, Hawkesbury, Ont., 
has assigned, and V. Lamarre has been 
appointed custodian. 

The Canada Diamond Co., Dominion 
Credit Jewelers Co., and J. A. Lepage 
Cie, jewelers, are registered in Quebec. 

The attendance at the Canadian 
National Exhibition, which closed Sept. 
8, exceeded all previous records. Some 
of the jewelers made special displays at 
their own establishment, the most 
noticeable being that of Ryrie-Birks, Ltd. 
It consisted of a _ representation of 
Niagara Falls in diamonds, requiring 
over 500 gems valued at $250,000. A 
cascade of real water plowing over the 
stones imparted an air of realism to the 
miniature cataract and the surrounding 
scenery was faithfully reproduced. The 
display attracted a large number of 
sightseers. 

Out-of-town jewelers calling on the 
Toronto trade during the exhibition fort- 
night included: A. Waters, Ingersoll; 
N. A. Martin and F. Clarke, Peterboro; 
A. Hopper, Cobourg; W. Smith, Oak- 
ville; N. R. Bubb and Nelson Peque- 
gnat, Strafford; I. R. Bentley, Port 
Perry; H. Martin, Picton; I. Marchant, 
Tottenham; R. E. Irvine, Orangeville; 
R. E. Nelson, St. Thomas; J. C. Barr, 
Sarnia; W. P. Smith, Guelph; R. F. 
Bell, Smiths Falls; A. W. Cox, Paris; 
W. McDermott, Cannington; K. H. Hoff- 
man, Burlington; James Fair, Ayr; 
Norman Fox, Walkerton; N. Bassett, 
Oshawa; J. Park, Bradford, all Ontario, 
and F. Grothe, Montreal, Que., and Fred 
Leach, Neepewa, Man. 
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Benjamin Fink of Fink & Harrison, 
is in Hornell, N. Y., where he is the 
guest of friends for a time. 

E. Walters of the executive staff of 
the I. Fredland Co., wholesale jeweler 
is back at his desk again after a trip 
of several days in the East. 

Max Horwitz, a retail. jeweler of Ot- 
tawa, Canada, is the guest of his son, 
Joe Horwitz, a wholesale jeweler in the 
Metropolitan building. 

Conheim’s, retail jewelers on Gratiot 
Ave., just off Woodward Ave., has 
recently erected a brilliant new sign of 
the tube design, carrying both red and 
blue colors. It sets out the store promi- 
nently in that section of the city. 

The Charlan Jewelry Co. with a shop 
in the Metropolitan building, which was 
recently incorporated, is owned by Char- 
les Rassner, 1623 Glunn Court, Detroit, 
and Gertrude Rassner and Jacob Rass- 
ner. The capital stock is $5,000. 

Labor Day was a quiet period among 
the Detroit wholesale jewelers. And it 
also was not so very brisk among the 
retailers. Most of these establishments 
closed until Tuesday morning giving the 
owners and employes additional time to 
wind up their summer outdoor activities. 

Mrs. Daniel Winestock has returned 
from a trip to New York and again is 
greeting friends who call at the Maiden 
Lane Jewelry Co. She is particularly 
active in the interest of costume jewelry 
and predicts the demand for this par- 
ticular line will be unusually active 
during the late fall and winter. 

The Sallan Co., retail jeweler, is cele- 
brating its 20th anniversary. The store 
is at Woodward and Gratiot Aves., de- 
clared to be the busiest corner in Detroit. 
In preparing for the event both the in- 
terior and exterior were redecorated and 
an enormous electric sign erected that 
adds to the brilliancy in that part of 
the city. 

Garner Sly of E. H. Pudrith & Co.. 
has returned from a trip to Oneida and 
Binghamton, N. Y., and brings with 
him many interesting novelties for the 
fall trade. E. W. Berg of the same 
company passed the week-end and Labor 
Day with friends in Canada. -Al Kan- 
berg, also of the same organization, 
passed his holiday fishing on a northern 
Michigan Lake. 

Levet & Co., wholesale jewelers in the 
Metropolitan building, have recently dis- 
posed of all their old merchandise and 
are now carrying everything new. They 
are specializing in silverware, ivory and 
costume jewelry besides the regular lines 
they have heretofore carried. Also they 
have rearranged the interior of their 
store so as to better display their new 
offerings. 

The Retail Merchants’ Association of 
Detroit, with the cooperation of the 
faculty of the City College, is making a 
first attempt to conduct a retail mer- 
chandising course at the college, to start 
on Sept. 24. The college authorities 


THE JEWELERS’ CIRCULAR 


have assigned one of the faculty mem- 
bers, competent to do the work, to this 
particular course, for its general super- 
vision and the Retail Merchants’ As- 
sociation will provide the speakers for 
the 17 lectures that are scheduled for 
the semester. 











TRADE CONDITIONS 


Business is reported quite good with the 
local wholesale concerns, most of whom have 
all of the traveling men out for the usual 
fali season selling. Most of the road men 
will be out for about six weeks, although 
some may complete their routings and be in 
for a short time and later make a short trip 
into the field again before the season ends 
for good. General crop conditions in the 
territory most important for this market, 
are reported excellent and many sections, 
the prospects are the best for several years 
past. This is creating an optimistic feeling 


in the trade and making the concerns look 
forward to closing up a_ successful year. 
Collections are fair, with some improvement 
noted from some parts of the several ter- 
ritories covered from here. 





Charles D. Lane, well-known member 
of the Jacobs & Lane Co., West Frank- 
fort, Ill., was in St. Louis to visit the 
local wholesale trade last week. 

Leo Vogt, president of the Hess & 
Culbertson Jewelry Co., Ninth and Olive 
Sts., has returned from a vacation of 
several weeks spent with his family. 

Oliver Selle, head of the Selle Jewelry 
Co., in the Arcade building, is making 
a business trip for about 10 days 
through the North as far as points in 
Wisconsin. 

Robert Wehmueller has been added to 
the salesforce of the Selle Jewelry Co., 
in the Arcade building. He has been 
in charge of the office of the store for 
some time and is succeeded in this work 
by Miss Dorothy Blumeyer. 

Arlington R. Brooks, well-known in 
the local jewelry trade for his long 
connection as a member of the wholesale 
end was a visitor here last week. Since 
he retired from active business life here 
he has been residing in Wright City, Mo. 

The grand clearing sale of the Dros- 
ten Jewelry Co. in the Frisco building. 
at the southwestern corner of Ninth and 
Olive Sts., has been on all week. Fol- 
lowing the opening of the sale, the store 
for several days was crowded with pros- 
pective customers, to such an extent that 
the entrance had to be closed at intervals 
and the aid of the police secured to 
direct the traffic. The sale will continue 
the balance of the month, after which 
the concern will move to its new quar- 
ters on the second floor. 

Plans for a meeting of the local jewel- 
ry trade are in the making with the date 
yet to be set. The time is expected to 
be about the last of the month, by which 
time all the members of the trade will 
be back from their vacations and work 
begun on the canvass for advertising 
funds for the coming bill board cam- 
paign. President Oliver Selle and Geo. 
L. Neuhoff, who have the matter in 
charge are getting the various commit- 
tee heads to start on the work of solicit- 
ing the funs for the fall season cam- 
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paign and it is expected that reports of 
progress will be made at he coming 
dinner meeting. 

Work has begun on the alterations 
of the front and interior of the corner 
store that has been leased for the uses 
of the Aronberg Jewelry Co., at the 
southwestern corner of Sixth and St. 
Charles Sts. The ground floor of this 
building has been divided up into sev- 
eral smaller stores and the jewelry con- 
cern located for some years a half a 
block south of Sixth St. has taken a 
lease on the corner store for a term of 
years. It is expected that the new loca- 
tion will be ready and occupied within 
the next 60 days, in ample time for the 
store to get settled in its new home in 
time for the holiday trade. 














TRADE CONDITIONS 


Trade with the local retail jewelry dealers 
has shown a little improvement during the 
past week, but still trade is not quite up to 
normal. The annual races at Dade Park 
here last week and this week brought a 
good many shoppers to the city and this 
helped the jewelry stores to some extent. 
The merchants believe that their October 
trade is going to take on new life and that 
business will be as good, if not better than 
it was during the corresponding month of 
last year. General business conditions in 
Evansville are gradually getting better and 
collections are improving some. Many of 
the large manufacturing plants are being 
operated on steady time and there are not 
as Many unemployed people in Evansville as 
there were a month or two months ago. 
Reports from many of the rural communities 
in southern Indiana are to the effect that 
trade has been a little sluggish for the past 
two or three months, but that an improve- 
ment is looked for in a short time. When 
farmers sell their corn and tobacco crops, 
trade conditions in the smaller communities 
probably will improve some. 


Mrs. Welp, wife of E. J. Welp, retail 
jeweler at Huntingburg, Ind., and son, 
James, have returned from Marengo, 
Ind., where they visited Mrs. Welp’s 
sister, Mrs. Clyde Dark. 

Elmer Gray, for many years a resi- 
dent of Huntingburg, Ind., has pur- 
chased a retail jewelry store at the 
corner of Oak and 18th Sts., Louisville, 
Ky., and he has sent word to his In- 
diana friends to call and see him. The 
store is centrally located and is re- 
garded as a good site. 

The Schultz Cloak House at 302 Main 
St., this city, has added a jewelry de- 
partment, it has just been announced by 
E. W. Cartwright, general manager of 
the store. In the new department jewel- 
ry, handbags and novelties will be car- 
ried and a large stock has_ been pur- 
chased. The jewelry display represents 
a large and varied stock of pins, neck- 
laces, bracelets and novelty jewelry and 
many accessories. 

J. M. Anslinger & Co., 713 Main St., 
here, have announced that S. L. Purdue, 
formerly with the old Esslinger and 
Salm Co., for a quarter of a century 
engaged in the retail business here, has 
been employed by them and will be in 
charge of their repair department, which 
is one of the important features of their 
store. 
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Kroll & Zajic have added H. A. Ben- 
nett, a watchmaker, to their force. 

P. A. Colvin, of the Woodstock-Hoefer 
Watch & Jewelry Co., spent Labor Day 
at his home in Breckenridge, Mo. 

The Kansas City wholesale jewelers 
will hold their first dinner meeting of 
the season at the Newbern Hotel Sept. 
13. 

J. V. Robinson, of the C. B. Norton 
Jewelry Co., with his wife and family, 
has returned from a northern motor 
trip. 

L. H. Ludwig, of the Edwards-Lud- 
wig-Fuller Jewelry Co., will represent 
his firm on the good will trip of the 
Chamber of Commerce the latter part 
of this month. 

E. L. Thurber, of Oppenstein Bros., 
spent Sunday and Labor Day with 
friends at Fort Leavenworth. They en- 
joyed several rounds of golf both days. 
Harry Oppenstein says that he believes 
business will be very good this fall. 

O. J. Dueber, of the Andrews Jewelry 
Mfg. Co., has returned from a _ two 
months’ motor trip through the West 
including a visit to Yellowstone Park 
and stops along the Pacific Coast. A. J. 
Busekrus has returned from a week’s 
visit in St. Louis. 

A watch stolen in a robbery at the 
home of Henry Harlamert, 4322 Forest 
Ave., March 10, 1925, was recovered by 
Alex Stewart, city detective, Tuesday, 
Sept. 4, in a pawnshop. Stewart, who 
carries a record of the number of 
watches reported stolen as far back as 
1924, found the watch by checking rec- 
ords of the pawnshops. 

Among the recent visitors in the city 
were: W. W. Whiteside, Liberty, Mo.; 
Earl Morrison, Excelsior Springs, Mo.; 
L. M. Fey, Wellington, Mo.; H. Haydon 
Hickam, Ashland, Mo.; H. E. Kimber, 
Excelsior Springs, Mo.; C. R. Zurn, 
Medford, Okla.; A. G. Madston, Ottawa, 
Kan.; J. H. Wuerth, Leavenworth, Kan.; 
George A. McKinney, Atchison, Kan. 

L. J. Ryer and family have returned 
from their summer home at Nisswa, 
Minn., and J. H. Mace and family from 
their summer home at Glenwood, Minn. 
C. F. Esslinger, optometrist for the 
Mace-Ryer Jewelry Co., is touring the 
Ozarks. W. R. English, of the optical 
department, and Miss Norma Fashing 
were married in Kansas City Aug. 12. 

Miss Meta Lassen of Copenhagen, 
Denmark, will conduct an exhibition of 
tapestry, pottery, silver, stoneware and 
many varieties of decorative art at the 
Kansas City Art Institute, beginning 
Sept. 8. Miss Lassen is conducting the 
exhibition in this country under the 
auspices of the Danish government. The 
exhibition will continue until late in 
September. 

J. E. Goar and family of the Harris- 
Goar Co., has returned from a rest in 
northern Minnesota. Mr. and Mrs. P. 
S. Harris and family have returned 
from Sayner, Wis., their summer home. 
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The branch managers of the Harris- 
Goar Co. held a meeting at headquar- 
ters here Wednesday, Aug. 29. All of 
the managers reported the outlook 
bright for fall business. 

Ben W. Warner and his daughter, 
Mrs. H. C. Bergman, of 5729 Harrison 
St., had a narrow escape from a serious 
injury Sept. 4, when their motor car 
went over the curb at Rockhill Terrace 
and Gillham Road. The car started 
down a 150-foot embankment when the 
left front wheel caught on a three-inch 
sapling and stopped. Neither occupant 
was injured. Mr. Warner is a traveling 
salesman. 

Albert L. Cluthe, manager of the ma- 
terial department of the Meyer Jewelry 
Co., has returned from a visit to Excel- 
sior Springs, Mo. W. F. Hiles, shop 
superintendent, left on Sept. 10 for 
a motor trip to southeastern Missouri 
and Arkansas. H. M. Nicewander, 
watchmaker, formerly with the Andrews 
Jewelry Mfg. Co., is now with the Meyer 
Jewelry Co. T. D. Malloy is also a re- 
cent addition to the watch department 
of this company. 

W. M. Jaccard is in New York city. 
R. J. Gilbert, who has been away for 
several weeks, will return about the 
middle of this month. A. R. Winter- 
mote, diamond salesman, has returned 
from a motor trip to Iowa. George G. 
Newman, department manager of the 
Jaccard Jewelry Corporation, says that 
business has opened very nicely and thus 
far there is no cause for complaint either 
with the volume done through the sum- 
mer or with the early autumn sales. 
Some of the new fall goods are now on 
display and others are being received 
from time to time. The Jaccard store 
is being remodeled. A rubber tile floor 
is being laid over the entire store. On 
the balcony a buying room is being fitted 
up and all of the merchandise will be 
bought there. The main offices have been 
moved to the second floor of the build- 
ing, leaving additional space for display 
and sales purposes. 

The police department and the city 
license collector’s office are cooperating 
in an effort to revoke licenses of pawn- 


shop operators who practice “fencing”— 


selling stolen goods. According to Ray 
D. Ely, chief of detectives, some pawn- 
shops exist by the work of petty thieves. 
The police have found these difficult to 
control despite a city ordinance requir- 
ing a daily report of articles received 
and sold. The ways of evading the ordi- 
nance are varied. The simplest is to 
neglect to report stolen articles. An- 
other is to list stolen pawns and falsely 
report them redeemed the next day. 
Most of the articles recovered by police 
in pawnshops here are of small value. 
Sometimes the small articles are parts 
of large robberies. The bulk of stolen 
goods, Chief Ely says, usually is han- 
dled by the same “fence.” It is dis- 
tributed to agents who go to other cities 
to sell the goods. Other articles are 
altered so they cannot be identified. 
James R. Page, county prosecuting at- 
torney, will present to the grand jury 
evidence in the case of one pawn shop, 
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where stolen goods from five homes were 
recovered. The proprietors pleaded not 
guilty at their arraignment on three 
joint charges of receiving stolen prop- 
erty. Each was released on a $5,000 
bond pending a preliminary hearing to- 
day. In the meantime the prosecutor 
has been assembling evidence for the 
grand jury in support of an indictment. 











Charles B. Dyer is now covering class 
pin territory of the State. 

Morris Goodman of Goodman & Co., 
is calling on Pacific Coast customers. 

M. S. Solomon of Rite’s jewelry store 
spent Labor Day holidays with friends 
in Cincinnati. 

Louis Jaffe of Jaffe & Sons is at Mac- 
kinac Island. He will remain there until 
late in September. 

A. R. Phillips, Spencer and J. W. 
Hudson, Fortville, were calling on local 
wholesalers recently. 

Reginald Garstang of Julius C. Walk 
& Son has returned from a trip 
to Quebec, Montreal, Rhode Island and 
New York city. 

David Klor and Samuel Selka of the 
Hamilton Jewelry Co., have returned 
from a business trip to Ohio cities and 
Huntington, W. Va. 

R. R. Green has resumed his duties 
at the H. H. Mayer, Inc., store after a 
week’s absence. Mr. Green was injured 
in a fall on the stairs at his home. 

The Fred Geyler, manufacturing 
quarters, Room 408, When building, 
present a most attractive appearance 
since being re-modeled and re-decorated. 

Morris Greenleaf, who is in charge of 
the legal department of the Rogers & 
Co. store, has returned from his vaca- 
tion spent at eastern points with re- 
latives and friends. 

Carl Walk is on a motor trip through 
Canada and the eastern States. En route 
home, Mr. Walk will stop in New York 
city to do the fall buying for the Julius 
C. Walk & Son store. He is accom- 
panied by Mrs. Walk and her sister, 
Miss Julia Brink. 

Henry Van Cleave, local jeweler, was 
guest of honor at a birthday dinner at 
his home, 2512 W. 10th St., recently. 
Out-of-town guests attending the affair 
were: O. G. Van Cleave and family, 
and Mrs. Pete Parker of Ladoga; O. L. 
Van Cleave and family, Mrs. Joe Lee- 
man and Ellen Leeman of Bainbridge; 
Mr. and Mrs. A. Smith, Mrs. Florence 
Stevens, Charles Stevens and Raymond 
Stevens of New Ross. Mr. Van Cleave 
is not only fortunate in being remem- 
bered on his birth anniversary but he is 
also a successful jeweler. 








Assorted jewelry valued at about $300 
was reported as having been stolen from 
the establishment of Louis Koella, 960 
Chapel St., New Haven, Conn., one night 
recently by burglars who sawed away 
a portion of the partition of an adjoin- 
ing store to gain entrance. 
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Henry Lappley, retail jeweler at Ma- 
zomanie, has just returned from a busi- 
ness trip to Madison, Wis. 

E. H. Warnke of the E. H. Warnke 
Co., has just returned from a few days’ 
rest at Beaver Lake, Wis. 

George Bubnick, jeweler at Sturgeon 
Bay, motored into Milwaukee for the 
Labor Day Holiday with Mrs. Bubnick. 

Mr. Hanks of Weber & Hanks, Lan- 
caster, Wis., jewelers, has just re- 
turned from a three weeks’ trip to Yel- 
iowstone National Park. 

Among retailers in the State who 
called at local wholesale houses during 
the past week were: O. C. Boelte, Colum- 
bus; E. E. Chady, Whitewater; M. J. 
Zangl, Mazomanie; John Zangl, Spring 
Green; and Ralph Payne, Boscobel. 

Mrs. Walter N. Blohm, wife of W. N. 
Blohm, retail jeweler at Muscoda, Wis., 
is a patient at General Hospital, Madi- 
son, Wis. Mrs. Blohm was forced to 
undergo a major operation and is now 
doing nicely, according to latest reports. 

Roy Peterson, Waupun retail jeweler, 
has moved into his new location on the 
main floor of the Masonic building in 
that city. The new store has been en- 
tirely re-equipped with fixtures, etc., and 
entirely redecorated. Mr. Peterson was 
formerly located on the second floor of 
an office building in Waupun. 

R. A. Wendt, manufacturing jeweler 
at Milwaukee, together with Mrs. Wendt 
has just left Milwaukee for a two 
months’ automobile trip to the Pacific 
Coast. E. L. Feiling, Milwaukee retail 
jeweler, and Mrs. Feiling are also plan- 
ning a two months’ trip to California. 
They will make the trip by train, how- 
ever. 

The body of Charles C. Hoefer, retired 
jeweler of Kansas City, Mo., and Mrs. 
Hoefer, have been cremated at Milwau- 
kee and funeral services have been held 
in this city. Mr. Hoefer was drowned 
at Plumb Lake in a futile attempt to 
rescue a maid at the Hoefer home and 
Mrs. Hoefer died of heart failure while 
watching her husband trying to save 
the girl. The maid was also drowned. 

R. O. Winning, who recently moved to 
Marshfield from Beaver Dam, has an- 
nounced that he will open a jewelry store 
at Marshfield on or about Sept. 15 to be 
known. as the “Watch Hospital.” Mr. 
Winning has successfully conducted a 
jewelry store in Beaver Dam for the 
past three years. Previous to entering 
business on his own account he worked 
13 years in a Beaver Dam jewelry store. 

Jewelry stores in Milwaukee had an 
unexpected rush during the last couple 
of weeks, according to records of the 
retail division of the Milwaukee Asso- 
ciation of Commerce. The retail division 
has been literally swamped with inqui- 
ries from retail stores regarding credit 
accounts for new customers, and jewel- 
ers have been among those who have 
reported a sudden rush of business, offi- 
cials of the association report. 
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Mid West Market Week has been so 
successful in Milwaukee that two of 
them, spring and fall meetings, are to be 
held next year, according to an an- 
nouncement by Arthur A. Berger, chair- 
man of the trade promotional division of 
the Association of Commerce. Mr. Ber- 
ger reports that merchants in all lines, 
including wholesale jewelers of the city, 
have been so well rewarded and so well 
satisfied by their efforts to promote the 
first Mid West Market Week that they 
desire to hold two next year. 

Gustave W. Fuchs, retail jeweler at 
2617 North Ave., Milwaukee, one of the 
oldest jewelers in point of service in 
that section of the city, will open a com- 
plete up-to-date optical department un- 
der the supervision of his son, Gust. A. 
Fuchs, soon after the first of January, 
he has announced. At that time young 
Mr. Fuchs will have graduated from the 
Northern Illinois College of Optometry. 
Mr. Fuchs, Sr., has been operating under 
the firm name of “Gust. W. Fuchs, Your 
Jewelers” since 1916. In addition to 
jewelry, Mr. Fuchs carries a complete 
line of novelties and gift items. 

Auditors of the Wisconsin and Iowa 
insurance commission will check up 
books of the National Jewelers’ Mutual 
Fire Insurance Co. shortly after the na- 
tional convention, according to Henry F. 
Stecher, treasurer of the organization, 
after which the association will probably 
be licensed to do business in the State of 
Iowa. Zone meetings throughout the 
State of Wisconsin will be held after the 
national convention also, Mr. Stecher 
reports. The chief object of these sec- 
tional meetings will be to interest jewel- 
ers in the various towns around the 
State in the State and national associa- 
tion activities, in legislation, and in the 
jewelers insurance company. A schedule 
of the zone meetings will be available 
soon, he reports. 











president of the Portland Jewelers’ Club, 
announces that he will leave shortly for 
Europe on a buying trip. 

Mrs. Feldenheimer, wife of Paul 
Feldenheimer of Feldenheimer & Co., 
379 Washington St., has gone to New 
York for an extended visit. 

The annual Labor Day hike, sponsored 
by the Oregon Journal, this year covered 
the distance from Salem, the capital of 
Oregon, to Portland, 52 miles, and there 
were over 200 entrants, of whom about 
50 finished. The first to cross the tape, in 
addition to winning various cash prizes, 
also won a watch offered by the firm of 
Isaac Staples, jewelers, for the hiker 
who should beat the time of the 1927 
victor. 

The gem store of Zell Bros., at the 
corner of Washington and Park Sts., 
Portland, is to be remodeled at an ex- 
pense of $20,000. A 10-year lease has 
just been concluded on the adjoining 
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20 x 45 foot storeroom on Park St., and 
bids for the remodeling were requested 
by Sept. 10. It will give the firm more 
than double the space now occupied. Art 
wares, the optical department, and offices 
will be located in the added space, which 
will also have a mezzanine gallery. 
Black walnut will be used for the wood- 
work, and special fixtures will be de- 
signed to order. Ornamental plaster 
will be used on the walls. Work will 
start Oct. 1, and it will take two months 
to complete it. 

The new jewelry store of Parrish & 
Parrish in the Medical building, on 
Upper Main St., Vancouver, Wash, is 
an extremely attractive little place, with 
two excellent windows for display. The 
door bears the slogan, “The biggest little 
shop in Vancouver.” The walls are in 
the troweled plaster effect and the day- 
light lighting effect is accomplished by 
very dainty fixtures, with pendant crys- 
tals, hung by silver chains from the 
ceiling. The jewelry cases occupy one 
side of the showroom, with the optical 
department on the other. On the latter 
side two large plate glass mirrors fill 
the wall space. At the back of the dis- 
play room is a large storage space, 
which affords an unusual solution to 
the problem of placing the safe. Oppo- 
site the store room is a private fitting 
room for the optical department, under 
the direction of Dwight P. Parrish, 
while his father, Chas. A. Parrish, takes 
charge of jewelry sales. He has been 
in the jewelry business 50 years, but 
only eight years in Vancouver. The 
firm does all the watch repairing work 
for the S. P. & S., and specializes in 
watch repairing of all sorts. A general 
line of jewelry is. carried. 











Downtown jewelers are again open 
Saturday afternoons now that the sum- 
mer season is over. Business has been 
stimulated to quite an extent through 
a large number of weddings during 
September. 

Stanley Lydecker, secretary and 
treasurer of the Cowell & Hubbard Co., 
is in New York city on a business trip. 
Sept. 19 has been set as the date for 
the annual clambake of the Cowell & 
Hubbard Co. Entertainment will be 
furnished by Messrs. Cornel and Hahn. 
W. J. Edwards of the sales department 
of the company has just returned from 
his vacation in Europe, where he spent 
eight weeks. 








Speaking in behalf of the retail jewel- 
ers of Dallas, Arthur A. Everts an- 
nounced recently that beginning the first 
Saturday in September, all of the re- 
tail jewelers would keep their places of 
business: open until 6 o’clock Saturday 
afternoons. The summer schedule of 
closing Saturday afternoon has been 
discontinued. 











W. C. Guerth, popular jeweler of Red- 
lands, Cal., was a visitor here last week. 

Mr. and Mrs. E. L. Tiffany, Taft, 
were visitors to the southland this last 
week. 

George Schenck, manufacturing jewel- 
er, 504 Jewelers’ Exchange building, is 
away on a business trip. 

Harry Garbey, with Harry Winston, 
diamond dealer, Fifth Ave., New York, 
made a recent trip to the Pacific Coast. 

N. Feder, jeweler, El Paso, Tex., was 
a visitor in this city, remaining two 
weeks. He left here last week for home. 

S. Hirschfield, president of the Na- 
tional Sales Co., El Paso, Tex., spent a 
few weeks enjoying southern California 
beauty spots and climate. 

Mr. Sperling of Sperling & Franklin, 
New York, visited Los Angeles last week 
on his regular business trip. 

J. Kaplan of Kaplan Bros., 510 Title 
Guarantee building, has returned from 
a rest which he with his family spent 
at Venice. 

E. Gerson, wholesaale jeweler, 415 
Title Guarantee building, has returned 
from an outing at Hueneme Beach, near 
Oxnard. 

C. J. Fisher, 701 Chester Williams 
building, with Mrs. Fisher, have re- 
turned to the city from an outing at 
Long Beach. 

Louis Bold, formerly with E. A. 
George, has entered the employ of Paul 
Forman, in the Title Guarantee build- 
ing. 

Louis Levin, wholesale jeweler in the 
Jewelers’ building, motored recently to 
Imperial Valley. Mrs. Levin and son 
Samuel accompanied him. 

Morris Davis, representing Feldstein 
& Reiman, New York, has removed his 
headquarters from the Broadway Arcade 
to 523 Chester Williams building. 

C. O. Dake, wholesale jeweler, in the 
Chester Williams building, with Mrs. 
Dake, has returned from an outing at 
Yosemite Park and Lake Tahoe. 

P. D. Howell, watchmaker for the 
trade, 503 Chester Williams building, 
with Mrs. Howell and two children, went 
to the seashore over the Labor Day 
holidays. 

Willard F. Robison, watchmaker and 
Santa Fe Railroad watch inspector, 608 
Title Guarantee building, with Mrs. 
Robison, has returned from a trip to 
Columbus, Ohio, and other Ohio points. 

P. J. Mulcahey, with Joseph Bloom, 
wholesale jeweler, 701 Metropolitan 
building, has returned from a vacation 
at Catalina Island, where he was accom- 
panied by Mrs. Mulcahey and family. 

I. Behrstock, of I. Behrstock Co., went 
to San Francisco to attend the wedding 
of Dr. Louis Felger, a lifelong friend, 
who was married last Thursday eve- 
ning. He returned last Monday. 

David F. Nelson, watchmaker and 
jeweler, 501 Title Guarantee building, 
entertained a party at his Playa Del 
Rey bungalow over the Labor Day holi- 
days. 
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J. C. Jenkins, head watchmaker at 
608 Title Guarantee building, has suffi- 
ciently recovered from a nervous break- 
down suffered several months ago to re- 
turn to his bench. 

W. K. Blackburn, engraver for the 
trade, 610 Title Guarantee building, and 
Mrs. Blackburn, are back in the city 
from an outing at Carlsbad, near San 
Diego. 

A. L. Liggett, formerly with J. Jessop 
& Son, San Diego, has severed his con- 
nections with that firm to become con- 
nected with C. O. Dake, 721 Chester 
Williams building. 

B. G. Anderson has removed his whole- 
sale jewelry business from the Broad- 
way Central building to 722 Chester 
Williams building. He manufactures 
platinum and other high-class goods. 

Miss M. Asbury, six years with G. G. 
Voege Co., wholesale jewelers, 700 Me- 
tropolitan building, has severed her con- 
nections and joined the staff of Higbee 
& Dorrer, 706 Title Guarantee building. 

Nate Euman, with Joseph Bloom, 
wholesale jewelry, 703 Metropolitan 
building, and Louis Bold, of E. A. 
George, Inc., have returned from a va- 
cation spent at Hoegee camp in the San 
Bernardino Mountains. 

Georgie Martindale, who has_ been 
gone for two months from her duties at 
Montgomery Bros., has’ returned, feel- 
ing much improved in health and spirits. 
She visited Kansas City and other east- 
ern points. 

Leon Jacobson, traveling for Philip 
Wolman, 408 Title Guarantee building, 
has returned from what he classes as 
a very successful trip to Sacramento 
and the towns .intervening, in the San 
Joaquin Valley. 

Arthur Sinclair, 904 Title Guarantee 
building, has returned from an extended 
trip as far as New York, during which 
he covered the larger cities of the entire 
country. He reports business as much 
better than he had anticipated. 

Mr. and Mrs. M. Ehrenrich left here 
last Wednesday evening for New York, 
cutting short their honeymoon because 
of the illness of Mr. Ehrenrich’s mother. 
Mr. Ehrenrich is representative of the 
D. & I. Jewelry Co. of New York. 

F. Slack, with the jewelry and dia- 
mond house of Joseph Rittigstein, 500 
S. Broadway, has returned from a trip 
of two weeks which he spent with Mrs. 
Slack in Yellowstone Park. He motored 
to and from the resort. 

Andrew Seibak, jeweler of Antioch, 
Cal., was in the city last Monday, after 
an absence of three months, which he 
spent in Europe visiting his old home. 
Mrs. Seibak took charge of his store 
during his absence. 

Ed. Geisler, engraver with the South- 
west Gem & Jewelry Co., 426 Metropoli- 
tan building, has returned from a fort- 
night’s vacation. R. A. McMullin, man- 
ager of the same house, with Mrs. Mc- 
Mullin, has returned from an outing at 
Catalina Island. 

A Goulden, wholesale jeweler and dia- 
mond dealer, 723 Chester Williams build- 
ing, has returned from a three weeks 
trip, going as far north as Vancouver, 
B. C. Mr. Goulden declares that indi- 
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cations point to a great Christmas holi- 
day trade. 

Lewis Roth left last Saturday for his 
annual trip through the Denver-West 
territory with a complete line of sam- 
ples of the Savoy Watch Co., New York, 
which he represents in the western ter- 
ritory, with offices at 701 Chester Wil- 
liams building. 

Jesse Measer of Berson - Measer 
Jewelry Co., 403 Jewelers’ building, is 
on a business trip through Arizona and 
New Mexico. H. B. Robinson, of the 
company, has returned from an outing 
at Santa Monica. He left Mrs. Robin- 
son and daughter for an extended stay. 

V. Hahn made a trip up the San 
Joaquin Valley for A. I. Hall & Son, 
Metropolitan building, taking the place 
of Willis Robinson, who was on his vaca- 
tion. The latter returned to his duties 
the first of last week. A. P. Klingley, 
of the same house, is out on his regular 
run. 

Harry Wolfe, popular salesman for 
the I. Behrstock Jewelry Co., left the 
first part of the week for his regular 
fall trip through Arizona, New Mexico 
and Texas. He carried a complete line 
of samples of fine modernistic jewelry 
and metal wares that he has ever as- 
sembled. 

W. C. H. Brown, recently with Joe 
Riskin, Fifth Ave., New York, diamond 
importer, has embarked in business for 
himself, and his trip to the Pacific Coast 
at the present time is for himself. His 
old patrons wished him all kinds of good 
luck and backed up their well wishes 
with substantial orders. 

K. Zack, who sold out his interest in 
his partnership with A. Moss, 515 Title 
Guarantee building, about a year ago 
and went to Denver to engage in busi- 
ness, has sold out his store there and re- 
turned again to Los Angeles. He is 
seeking a location somewhere in Holly- 
wood. 

William E. Phillips, wholesale jew- 
eler, 704 Title Guarantee building, re- 
turned to the city from New York 
last Monday. He went there one 
month ago to visit factories, and then 
worked his way back through his regu- 
lar selling territory. He reported great 
business, especially in the western states. 

D. Shomberg, manager of the whole- 
sale Diamond Co., passed a fortnight’s 
outing with his wife and children at 
the shore. After the Jewish holidays, 
Mr. Shomberg is going to the Eastern 
markets and purchase gems and jewelry 
with which he will open up an auction 
sale at some convenient location. 

Stanley Balik and S. Schaffer, operat- 
ing under the name of Star Watch Re- 
pairing Co., have opened up a shop at 
403 Chester Williams building. Both 
young men are from Chicago, where they 
were in the retail jewelry business for 
years, and are well known to the whole- 
sale merchants of Los Angeles. 

Fred King, well known jeweler of Red- 
lands, Cal., spends his leisure in cultivat- 
ing his extensive orange, grape fruit 
and lemon groves. He raises the finest 
citrus fruit in southern California, it 
is said, and so noted is his crop that he 
sells all his yield to dealers in London, 
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England. He was a caller here this 
week. 

Dean Thersher, son of the junior 
member of the firm of Waite, Thersher 
Co., Providence, R. I., made his first 
business trip to the Pacific Coast this 
week, taking the run formerly made by 
Bert Turtellot, who recently died. Mr. 
Thersher is taking the territory tempo- 
rarily until the firm secures another 
salesman to replace Mr. Turtellot. 

H. L. O’Neill, vice-president of Jack 
Roth, Inc., wholesale jewelers, 404 
Metropolitan building, left last Satur- 
day for a two months trip through the 
Denver-West territory, to go as far east 
as Denver, and then north to Seattle. 
Mr. Roth, president, returned last week 
from a trip lasting three months in the 
western territory. 

George Gordon, one of the leading 
jewelers of Oakland, Cal., was a visitor 
to Los Angeles recently. Among other 
out-of-town jewelers seen here recently 
were Nate Baranov, San Diego; Armand 
Jessop, San Diego; Albert Bryant, North 
Hollywood; J. H. Blanchard, Ocean 
Park; Charles E. Perham, San Pedro, 
and T. Hutchinson, Whittier. 


P. H. Dunn, president of Armer- 
Brown, Inc., has returned from a fishing 
trip to Lake Tahoe and the Truckee 
River. He reports the fishing as none 
too good and, unlike most anglers, said 
he did not catch “the limit” at any time. 
He was accompanied by C. E. Weeks, a 
jeweler at Manchester. John Losee has 
been secured as inside salesman by 
Armer-Brown. 

W. B. Sunderland, president of Sun- 
derland & Miller, wholesale jewelers, 607 
Title Guarantee building, reached the 
city after a two months business trip 
through the north, most of the time be- 
ing put in and around the Bay City 
region of California. He remained here 
but a brief time, and then started the 
first of the week for Denver and Salt 
Lake and the intervening cities. 


By the death this week of F. Bonnell, 
the last of the two brigands who held up 
the Herbert Jewelry & Diamond Shop, 
546 Hill St., Friday, Aug. 31, and were 
shot by detectives while running away 
with $2,000 worth of diamonds, the 
county will be saved the cost of prose- 
cution. The diamonds, which had been 
held by the police as evidence, were re- 
turned yesterday to the owners. 


Herbert Thompson, of the silver de- 
partment of Montgomery Bros., 635 W. 
Seventh St., has returned from his an- 
nual rest period, spent with his family 
in the North. L. A. Montague, of the 
watch repairing department, returned 
last Monday from a trip to Vancouver. 
Frank H. Small, of the watch depart- 
ment, left Saturday with Mrs. Small for 
a tour of the Bay City region. He will 
be gone two weeks. ; 

E. Bastheim, of the wholesale firm of 
E. Bastheim Co., with his family has re- 
turned from an outing at Catalina 
Island. The European buyer for the 
E. Bastheim Jewelry Co. is now on the 
Continent purchasing a large stock of 
the finest jewelry novelty features that 
he can find in Paris, Vienna and Berlin. 
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He will also visit the marts in London 
and Amsterdam for consignments for 
the Cecile department at Bastheim’s. 


Nearly 100 trophies are to be given 
by the management of the National Air 
Races and Aeronautical Exposition to be 
held in Los Angeles the week of Sept. 
8-16, the trophies consisting of cups and 
vases of all designs, each having some- 
thing typical of aeroplanes. These tro- 
phies have been manufactured by the 
J. A. Meyer & Co., Inc., 822 S. Flower 
St., designers and manufacturers of jew- 
elry and silverware. 


After two of the series of bowling 
games being played in the third annual 
fall tournament of the Los Angeles 
Jewelers Bowlers League, the lead is 
held by the bowlers representing Brock 
& Co., So far the games have been 
spirited, but as the team scores begin to 
widen between teams the interest will be- 
come greater. The score now stands: 
Brock & Co., 9 won, 1 lost; Werner, 
9-1; Killian, 7-3; Moody Bros., 5-5; 
Elliott, Kaa and Zeigler, 4-6; Kaplan 
Bros., 4-6; Davidson, 2-8; E. W. Rey- 
nolds, 0-10. 

Bullock’s Department Store has just 
completed a 12-story addition to the 
establishment, and at the corner of 
Seventh and Hill Sts., on the ground 
store, has opened a jewelry department. 
Miss A. Roberts is costume jewelry and 
semi-precious stones buyer, and has been 
with the house for 20 years; L. V. 
Brown, formerly with Brock & Co., is 
silver buyer. 

William Davidson, finally deciding to 
reside in Los Angeles, after being in 
San Francisco for 30 years, told THE 
JEWELERS’ CIRCULAR correspondent that 
the climate here agreed better with him 
and that his health was improved greatly 
since his short stay here. Mr. Davidson 
recently purchased the stock, fixtures 
and lease, from the Board of Trade, of 
the Alexandria Diamond Shop, 204-206 
W. Fifth St., and is now contemplating 
making extensive alterations and im- 
provements. He said he would probably 
be ready to open his establishment about 
Sept. 18. He will carry extensive lines 
of diamonds and platinum goods. He 
says he shall retain his office at 704 
Market St., San Francisco. 

Wallace Ginder, manager of the 
Campbell & Ginder jewelry house, 729 
W. Seventh St., has returned from a 
month’s outing at Balboa Beach. Mr. 
Ginder was accompanied by his son, 
Wallace, Jr. While at Balboa, he won 
several trophies at yacht racing. Alex 
Bockstruck will make a survey of the 
jewelry houses in San Diego to gain 
ideas which he can inculcate in his lines 
at Campbell & Ginder’s. Bruce Wright, 
in charge of the display windows and 
the silver department, with Mrs. Wright, 
motored to Agua Caliente, Mex., and on 
their way stopped at San Diego. Mrs. 
Wright will bench their Great Dane, 
Czar, wéighing 190 pounds, at the dog 
show, which will be held at the Southern 
city. This animal is insured for $3,500. 

R. W. Kenney, formerly with the 
Ernsting Jewelry Co., San Diego, has 
entered the employ of Brock & Co., 515 
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W. Seventh St. George C. Brock, Jr., 
has recovered sufficiently from a long 
illness to take a buying trip to New 
York, having left here last Thursday. 
He will be gone six weeks. Thomas 
Buchan, superintendent of the manufac- 
turing department, left New York, 
Tuesday, Sept. 4, for California, taking 
a steamer which will sail through the 
Panama Canal. He will be on the voyage 
one month. E. J. Smith, of the men’s 
jewelry department, has returned from 
his vacation. H. C. Goodwin left this 
week for his annual rest. A. C. Bacon, 
with Mrs. Bacon, left Saturday evening 
for a trip of a fortnight. 


e 
Salt Lake City 

TRADE CONDITIONS 
The business outlook in Utah for the 
balance of the year is regarded as very good, 
due to the industrial situation, which has 
not been better in years. Jewelers say their 
business is quiet, but not as quiet as it has 
been at this time of the year in recent years. 
There are more weddings just now than 
normal for the early part of September, and 
this is helping the jewelers and the florists, 

among other merchants. 














Al Birrell of Parry & Parry, Ltd., 
manufacturing jewelers, is taking a rest. 

Raymond E. Boes, manager of the 
Boes jewelry store, is expected back 
from Jenny Lake, Wyo. Mr. Boes has 
been away for several weeks. 

Clarence R. Parry of Parry & Parry, 
Ltd., manufacturing jewelers, is back 
from a holiday spent in the Community 
Camp in Big Cottonwood Canyon, this 
State. 

Mrs. Marcel Stackhouse, a_ local 
woman, has been appointed to succeed 
Mrs. Paul as a clerk in the David Stein 
jewelry store on S. Main St. Mrs. Paul 
resigned a short time ago. 

An Ogden jeweler got a shock the 
other day when he learned that two 
men to whom he had rented an apart- 
ment were suspected of being skilled 
counterfeiters. No arrests have been 
been made to date, but officers are on 
the trail of the men. 

An unsuccessful attempt to rob the 
safe in the J. E. Larsen jewelry store 
at 2075 Washington Ave., Ogden, was 
made last week. Dents on the hinges of 
the safe indicated that an attempt had 
been made in the night to open it. All 
that was taken from the store was an 
alarm clock. A youth of 19 has con- 
fessed to entering the store. 

John W. Peters, jeweler and optom- 
etrist of Brigham City, Utah, until sev- 
eral months ago but now an orchardist 
near that place, has been nominated as 
the Republican party’s candidate for 
the office of Secretary of State at the 
November elections. Mr. Peters has 
long been prominent in Utah State 
politics and is a member of the State 
Senate. 

William M. McConahay, head of the 
McConahay jewelry store, S. Main St., 
who took an airplane trip to Van Wert, 
Ohio, his birthplace, to visit his father 
who was reported to be ill, now reports 
that he has passed away. Mr. McCona- 
hay, Sr., was a retired jeweler of Van 
Wert and had reached the ripe age of 
90. His son says he shall make the 
trip back to Salt Lake City by air. 
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Useful Gift Items in the Most Popular 
Design of the Year. 


Antique Gold Finish 
Many New And Attractive Items 







8153—Candy Basket 


Rose Colored Glass Dish 
with Filigree Mounting. 


8174—Candy Basket 
Colored Glass _ Insert, 
Amber or Green, with Em- 
pire Filigree Holder. 
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EM. 8151-H Mirror Boudoir Tray 
A New Complete Line of Mirror Trays 
in Oval, Oblong or Round Shapes. 
Write for Samples. 





8150—Jewel Case 
Empire Design Oval Jewel 
Case with Brown Velveteen 
Lining. 







8158—Cigarette Box 
Colored Glass Insert, Amber 
or Green, with Filigree Holder 
and Empire Cover. 
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8146—Boudoir Set 8154—Covered Candy Dish 

8179—Relish Dish A Very Attractive ig Empire —* Empire Design — Col- 

E d Colored T Part sign. The Following Pieces May Be ored Blown Glass _ Insert, 
Relish with Filigree Holder. Had to Match: Clothes Brush, Hat Rose or Green. 


Brush, Puff Box, Nail File, Shoe 


b in Amber, 
ee ee eee ae ee, Horn and Button Hook. 


Crystal or Green. 


“WHERE NOVELTIES ORIGINATE” 
New York Representative: 
rit, Eb MW. Gere Us., inc, eee 


Room 516, 
Fifth Avenue Building, turers Since 1869 807 Title Guarantee Bldg., 
200 Fifth Ave., Manufac 200 West 5th Street, 


New York, N. Y. West Somerville, Massachusetts Los Angeles, California 
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Everts’ Florentine Room the Mecca 
of Holiday Gift Seekers 


By W. B. Sropparp 

















NE of the finest examples of what 
the enterprising jeweler may do in 
the way of making his store headquar- 
ters for gifts is to be found in the estab- 


Everts, son of the founder. “This de- 
partment was added to our business 
with the express purpose of carrying in 
stock only merchandise of the highest 














AN ATTRACTIVE DISPLAY OF GIFTS IN THE FLORENTINE ROOM 


lishment of the Arthur A. Everts Co., 
Dallas, Tex. Not only has the Everts 
gift room proved highly popular with 
the Christmas trade, but it likewise has 
proved its worth throughout the year. 

“We opened our gift room at an op- 
portune time several years ago—just 
one week before Christmas,” said Myron 


type—something of which the recipient 
might well be proud. 

“We call our gift department the 
Florentine Room, and it occupies the 
entire length of the store, and is about 
half as wide as the main section. The 
wall cases in this room, which border 
three sides, were designed by Arthur 


sa. 
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They are types of the Floren- 
tine period, and topping each case are 
genuine cameos from Florence, Italy. It 
may also be of interest to note here that 
Mr. Everts has the largest private col- 
lection of lava cameos in the United 


Everts. 


States. These he keeps at home in his 
private collection, and among them are 
stone cameos cut from red, white and 
black onyx, and shell cameos cut from 
sea shells of various kinds. 

“Fine china is carried in this Floren- 
tine Room—Royal Doulton and Lenox, 
chiefly, and some Dresden china. Then 
there are several patterns of colored 
glass, amber, blue and green. We spe- 
cialize mostly on china and glassware, 
though some Rookwood pottery is car- 
ried. 

“A bit of strategy that gets people 
into the gift room is the fact that there 
are always three tables arranged with’ 
$1, $2.50 and $5 gifts. Once a customer 
goes in there to look at these little gifts, 
it is an easy matter to draw his or her 
attention to the better lines.” 

The display tables are what would be 
called double deckers. On 18-inch 
pedestals on each table is placed a glass 
sheet a foot smaller than the table top, 
so that each table gives double display 
space. 

“A buyer has always been maintained 
abroad,” Mr. Everts continued, “but the 
most satisfaction has been gained from 
the personal selections of my father, 
who on his return from abroad, imme- 
diately issued a little pamphlet, which 
was mailed to all our patrons, both new 
and old, and likewise handed out in the 
store. This read: 


Gifts from Distant Lands 


Marco Polo in all his famed 
travels, never saw wonders to 
equal the beauty and variety to be 
found in Everts’ Florentine Room. 
Here are gathered together articles 
from the four corners of the world 
—many selected personally by Mr. 
Everts in Europe this summer. 

“A line that sells exceptionally well 
is that of artificial flowers. These look 
so much like the genuine that, at a dis- 
tance, it is almost impossible to tell the 
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that, from $5 up, they can 
buy more quality, more 
beauty, more solid satisfac- 
tion in. Ronson De-Light 

_ than in other makes at twice 
the price, they'll be satis- 
fied with nothing else. 

Get in touch with your 
jobber at once, and place 
your order for enough 
Ronson De-Lights to give 
you an object lesson in 
speedy turnover and in- 
creased profits. Remember 
—THIS year it’s RONSON! 


$500 AND UP 


ONSON DE-LIGHT begins 
where other lighters 
stop. Every detail of con- 
struction expresses me- 
chanical perfection! 

Here’s a lighter that opens 
and lights with one press of 
the thumb—a strictly one- 
motion, one-finger, one- 
hand operation! A lighter 
of such watch-like precis- 
ion, such beautiful design 
and finish, that it sells on 
sight! THIS year is RONSON 
year in the lighter field. 

When your customers see 





Order yours today! _ Ronson Tabourecte 


Three-fourths actual size 


ART METAL WORKS Inc. zonson se. NEWARK, N.J. 
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difference. Still another line that goes 
well is brass goods—both antique and 
Chinese. In this ware we find fireplace 
accessories wonderful sellers. As you 
note, the entrance to our gift depart- 
ment is very enticing, for, from the en- 
trance archway may be seen our fire- 
place. This is a cheering sight on cold, 
wet days, as we keep an artificial fire 
going in the grate. It is so realistic 
that on cold days we have had people 
come in and draw up a chair to warm 
their feet before they have discovered 
the deception. Around this fireplace are 
kept the accessories, and to this custom 
I attribute our large sale of these items. 
Above the fireplace is always kept a 
large art card on which is written 
‘Welcome.’ 

“We have no waste spaces in this de- 
partment. The cases extend from the 
floor up and each section is electrically 
lighted. For the most part each case 
displays a single line, from one country. 

“We strive in every way to please, 
and I think one way in which we suc- 
ceed most is by giving out a little book- 
let with spaces so that a list of gifts 
sent may be kept. These are sent out 
in the mails and also wrapped with each 
purchase. In the greeting card section 
we distribute a booklet so that a list of 
cards sent and received may be kept. 
This is given only with the purchase of 
cards and it enables a person to keep 
track of their card list for several years. 
We also put each purchase in a gift box, 
wrap with tissue paper, and tie with 
ribbon and holly. 

“Next, we always try to interest the 
public, and a very effectual way is 
through the ‘set’ tables which we main- 
tain at all times. In the center front 
in the Florentine Room—so’ that the 
public may see from the outside as well 
as within—is a table set just as it would 
be in the home. Sometimes it is pre- 
pared for an informal affair and some- 
times for a formal dinner, but always 
correct in every detail. At night, after 
the store is closed, two spot lights from 
the window are directed upon this table, 
so that it acts continually as a silent, 
but effective, salesman.” 

Christmas publicity is started early 
by this firm. They commence advertis- 
ing their gift department the latter part 
of October. At this time all of their 
regular customers are sent a little letter 
something as follows: 

Dear Mrs. Hamilton: 

Selecting presents during the 
holiday rush is often a hardship 
and it is now only eight short 
weeks until Christmas. 

To make your gift selection a 
pleasure, come in and reserve your 
Christmas gifts now. We will hold 
them until the holidays and charge 
them on your January bill, if you 
desire; or you can open an Everts’ 
budget charge account, and spread 
the payment over a convenient 
period of time. 

If you come this week, compe- 
tent salesmen will be able to give 
you undivided personal attention 
in showing you distinctive gifts 
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from every part of the globe, and 
you will avoid the holiday crush. 
Isn’t this worth considering? 

Come in today and take all the 
time you want looking things over. 
Glad to have you. 

Sincerely, 
Arthur A. Everts Co. 


They backed this up with an early 
showing of gifts in the window. Wreaths 
of white and red foliage, and garlands 
of tinsel gave the requisite holiday at- 
mosphere. Lamps, framed pictures, 
vases, bits of brass, wood and silver 
were featured, with a card suggesting 
the purchase of one’s Christmas gifts 
from the Florentine Gift Shop. 

A month later they sent their cus- 
tomers a little gift book, accompanied by 
a personal letter, advising early shop- 
ping. This letter read: 

Dear Mrs. Hamilton: 

Less than a month—then Christ- 
mas. 

Now is the time to select gifts 
wisely. Our stocks are full, and 
you get your choice instead of 
what others leave. If desired, you 
may use our budget extended 
charge account. 

What we want, is for you, a 
regular Everts customer, to get 
first choice of the wonderful dia- 
monds, watches, silver and many 
beautiful, inexpensive things 
which we have brought here for 
you from distant lands. 

Look over the inclosed gift book. 
It is filled with the helpful Gifts 
that Last. Suggestions for every 
name on your list. Then come 
down to see our complete Christ- 
mas display, all so reasonably 
priced. Expecting to see you 
within the next few days, we are, 

- Very truly yours, 

The first page of the booklet gave 
some wise advice, reading: 

“When thou makest presents let them 
be of such things as will last long—in 
some sort immortal—and may frequent- 
ly refresh the memory of the giver. 

“Such are gifts of jewelry and silver. 

“This little booklet is given in the 
hope that it will aid in your Christmas 
shopping—make it easier and more sat- 
isfactory. The jotting down of the name 
of the person to receive the gift and of 
the article to be given will greatly fa- 
cilitate the shopping—and the record 
will be of value in years to come.” 








Helpful Hints for the Gift 
Department 


T is a good proposition for the man- 
ager of the gift department of the 
jewelry store to make up lists of the 
articles carried in the department. ac- 
cording to the purposes for which they 
are most generally purchased by the 
store’s customers as in this way it is 
possible to see whether or not the num- 
bers of articles carried in the various 
lines are properly proportioned. 
For instance, how many articles are 
carried by the gift department which 
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are designed for use at bridge parties? 

How many articles are carried in lines 
designed for illumination—candles, can- 
dlesticks, etc.? 

How many articles are carried in lines 
designed for birthday remembrances? 

It is not only worth while, in securing 
a well proportioned department, to check 
up in this way but it is also worth while 
for the gift department manager to do 
this for the purpose of seeing whether 
or not he has all lines along which pur- 
chases are made, well represented. For 
instance, has the gift department any 
articles which are particularly suited 
for presentation to high school gradu- 
ates—articles that seem to have been 
especially made for such young people? 

It gives the gift department manager 
a more comprehensive, worth while slant 
on the whole proposition of operating 
his department to better advantage. 








Modern Art in the Gift 
Department ° 


ITH all the present great interest 

in the Art Moderne type of furni- 
ture and giftwares, many gift depart- 
ments of jewelry stores are cashing in 
by staging window displays devoted to 
showings of such giftwares and also by 
arranging their displays in the modern 
manner. In doing this, these gift de- 
partments emphasize these points: The 
strict up-to-dateness of the whole 
thing; the newsiness of the displays and 
of the goods and the leadership of the 
store in featuring such goods. 

There is so much news relating to all 
such displays that it will be worth while 
to point to some of the newsiest things 
which can be profitably played up by the 
gift department in its advertisements 
when telling about Art Moderne goods. 
Here are some of these newsy points: 

Names of some of the local society 
leaders who have _ purchased Art 
Moderne gift goods at the store. 

Names of leading general publications 
—such as Ladies’ Home Journal, Vogue, 
ete.—which have featured the same sort 
of goods as those played up by the 
store. 

Exclusiveness, locally, of the goods 
the store is offering. 

Speed with which the goods are re- 
ceived by the store from the market— 
this news showing the freshness and 
novelty of the offerings. 

Increase in the number of people vis- 
iting the gift department from day to 
day since the department has started 
featuring these goods. 

Playing up the news about the goods 
in this way gives them a touch of real 
novelty and so makes more people feel 
like buying them.—F. H. W. 








Robert E. Moore, who for the past two 
years has been connected with the Ben 
Guider Co., Vicksburg, Miss., has opened 
a jewelry and. watch repair business in 
Jasper, Ala. Mr. Moore was formerly 
engaged in business in Haleyville, Ala. 
He reports conditions in Alabama fa- 
vorable. 
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Butterfly Wing Pictures 


This is a new and fascinating application of Butterfly 
Wing to specially prepared paintings, combining great 
originality with high artistic excellence both in design and 
workmanship and at a very moderate price. 





Our effects are obtained by sim- 
plicity of design, and the black back- 
ground is a fitting foil to the richness 
and brilliance of the colouring which 


nature supplies. 








Send for Catalog 





OWEN BROS., Sole me for U.S. A. 


225 FIFTH AVE., NEW YORK 
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3 Glass Manufacturers 3 ENDS 
3 CORNING, N. Y. ; — 

: New York Office Pacific Coast Office 3 ART 

; 542 Fifth Avenue , ss Ma ; OBJECTS 
; FOR THE TABLE OF THE ; SMOKERS’ 

i FASHIONABLE HOSTESS ARTICLES 
: Steadily gaining momentum during the 3 Enicasea: 

: past 18 months has been the tendency $ NOVELTIES 
$ of the smart hostess toward Rock Crystal : stsonalaia 
Glass for the table. To meet this steadily ; BOXES 

}| growing demand by your most discrim- “BTC 


inating clientele there is available to 
you— 


HAWKES ROCK CRYSTAL 


Goblets from $14.50 to $500.00 
the dozen net. Other items of 
the service at prices in propor- 
tion. 

‘Producers of Rock Crystal 

for mearly half a century. 
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GRAND PRIZE—GOLD MEDAL PARIS 
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Will Exhibit at 
THE EASTERN MANUFACTURERS AND 
IMPORTERS EXHIBIT 
AUGUST 6th TO 17th 
PALMER HOUSE, CHICAGO 
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Gift Shows in Philadelphia 








Many Fine Lines Exhibited Attract Buyers From All 
Sections of the Country 

















PHILADELPHIA, Sept. 12.—By common 
consent of exhibitors and buyers the two 
August-September gift shows here were 
the most successful in some time, both 
in the extent and variety of goods shown 
and the response by buyers. The latter 
were present from far and near, Texas, 
Florida, Ohio, West Virginia and Wash- 
ington being represented and more in- 
terest was taken in all the lines, espe- 
cially those of the standard type, al- 
though the novelties had their full share 
of attention. 

The educational and social features 
of the National Gift and Art Associa- 
tion program were well attended and 
proved both instructive and interesting. 
As a special feature, the association 
brought on Gorton James, chief of the 
domestic commerce section of the United 
States Department of Commerce, to tell 
the retailers of the willingness of his de- 
partment to aid them as much as pos- 
sible in their merchandising problems 
and the manufacturer and jobber in re- 
search work for the general advantage 
of the trade. Mr. James spoke at a 
noon luncheon and was listened to with 
close interest. 

“Retailers and wholesalers,” said Mr. 
James, “have -many problems in mer- 
chandising and these must be studied 
from real facts and a course planned 
from them. The individual in either 
class has his own problems to solve, but 
the department can give him hints and 
methods for their solution. The chang- 
ing living conditions in the larger com- 
munities in transition from the residen- 
tial section to the apartment zone must 
be considered, as many old habits are 
left untouched and unstudied, for this 
is the day and age when merchants are 
required to plan according to facts be- 
fore them and not merely theories.” 

Other formal events of the show were 
the annual meeting of the National Gift 
and Art Association at which the prin- 
cipal officers were reelected for another 
term, these including Emmet White as 
president, E. R. Thieler, vice-president, 
T. G. Williams, treasurer, and W. S. 
Hays, secretary. Mrs. E. H. Coles of 
New York and Millard H. Rubin of 
Philadelphia filled vacancies on _ the 
board of directors. 

Thursday evening was marked by the 
retailers and buyers conference session 
at which the code of ethics was adopted, 
the meeting -being followed by an in- 
formal supper dance on the roof garden. 
The code adopted was as follows: 


THE RETAILERS AND THEIR RELATIONS 
WITH THE MANUFACTURER, IMPORTER, OR 
JOBBER 

1. Pay all bills promptly when due 


or make an explanation to your cred- 3 


itors. 

2. Endeavor to take cash discounts, 
but only in accordance with the terms 
quoted. 

3. Return no merchandise shipped 
on regular order without first securing 
the permission of the seller, and then 
ship with all transportation charges 
prepaid. 

4. When goods are received in dam- 
aged condition make claim against the 
transportation company. :.Never de- 
duct from invoice toé cover damages 
= which the shipper is not respon- 
sible. 

5. Place all orders in good faith and 
accept gocds so purchased. Avoid the 
cancellation habit. Report claims im- 


mediately. 

6. Treat traveling salesmen with 
courtesy. Keep your appointments 
with them and do not waste their time 
needlessly. 


THE MANUFACTURER, IMPORTER, AND 
JOBBER AND His RELATIONS WITH 
RETAILERS 

1. Avoid selling at retail where a 
dealer is available. 

2. Quote only resale prices in any 
literature that may be seen by the 
consumer, 

3. Furnish every buyer with a copy 
of his order. 

4, Avoid overstocking a dealer. 

5. Extend no credit to dealers who 
fail to meet their obligations and who 
refuse to explain satisfactorily. 

Sell only to dealers conducting a 
recognized retail business. : 

7. Manufacturers not to ship short 
orders without approval where such 
shipment would increase the cost of 
the goods. 

It was announced that at the spring 
meeting that a representative of the 
United States Trade Bureau would be 
present to offer suggestions. It also was 
stated that suggestions would be wel- 
comed from all retailers and manufac- 
turers. The meeting is to be called by 
the United States Trade Bureau, and its 
results are confidently expected to be of 
great value to the trade. 

Among the principal exhibitors whose 
displays attracted wide attention from 
buyers were: 

The Atlantic Refining Co., showing a 
wide and handsome line of decorated 
candles, with a special appeal to retail 
jewelers and the finer gift shops. 

Carbone Inc., of Boston and New 
York, whose decorative lines and art 
wares attracted unusual attention. This 
was in Room 704. 

G. Granata & Co., Inc., had its usual 
fine display in Room 701, the newest 
lines including handsome gifts in im- 
ported tooled leather, bronzes, Italian 
pottery, wrought iron, etc. 

J. Leo Grogram had a fine showing of 
the latest European novelties in the gift 
line, including costume jewelry, purses 
from Paris and other desirable and fast 
selling gifts. 

On the eighth floor, Ferdinand Bing 
& Co.’s Successors, Inc., showed fine 
lines of imported goods and novelties 
from all over Europe as well as the 
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Near East. The marble sculptures were ° 
especially handsome and took well. 

Ebeling & Reu, Philadelphia im- | 
porters of china, as usual had a wonder- — 
ful showing of everything in gift pot- 
tery and some beautiful things in glass 
and art pottery, suitable for the gift 
trade. 

The Gift House, 1107 Broadway, New 
York, with a display in Room 816, fea- 
tured the New Dawn products, bronzes 
and bronzmet and domestic and Chinese 
brassware. This was a popular room 
all through the show. 

Emil S. Larsen & Co., Inc., 225 Fifth 
Ave., New York, featured gift and art 
glassware in Room 817 in a bewildering 
but effective display that evoked many 
orders as well as compliments from buy- 
ers. 

George F. Little, in Room 807, dis- 
played a fine line of Carlton Ware and 
other products of Wiltshaw & Robinson, 
Ltd., Stoke-on-Trent, England, .and his 
representative, Y. Yakubi and himself, 
were kept busy booking orders. 

Another popular room on this floor 
was that of the Napier Co., 289 Fifth 
Ave., New York, in 803, where Ben H. 
Williams showed a fine assortment of 
jewelry, both in costume and gift lines, 
that won popularity with both jewelers 
and gift folk. 

On the same floor Reed-Cook, Inc., 200 
Madison Ave., New York, displayed a 
lot of fine things in leather goods as 
well as imported novelties, in Rooms 
814-15. 

In Room 802 E. T. Simondetti himself 
held forth on the merits of his line of 
Italian wares but as the goods spoke 
for themselves most eloquently he had © 
little to say. The tiles were the most 
distinctive feature of Mr. Simondetti’s 
showing. 

On the ninth floor in Rooms 907 and 
921 Edward J. Cadigan, Inc., 230 Fifth 
Ave., New York, had a distinctive and 
handsome showing of fine leather goods 
and imported novelties, including the 
very newest things in playing cards. The 
La France Textile Industries of Phila- 
delphia, which has exhibited its hand- 
some tapestry lines, wall panels, etc., 
for several years, had its usual fine dis- 
play in Room 912 and reported results 
as satisfactory. 

The Baltimore Clipper Importing Co. 
in Room 1009 had its customary fine dis- 
play of Chinese gift and art goods, 
brasswares, lacquers and cloisonne and 
other wares that aroused much interest. 

Mrs. E. H. Coles, 225 Fifth Ave., New 
York, in Room 1007, presented futuris- 
tic frames and other modern novelties 
together with a line of scrap baskets, 
smoking sets and lighters, with good re- 
sults. 

A large and varied line of address and 
other handsome leather books, desk sets, 
bridge sets, dainty boxes, etc., was 
shown in Room 1005 by Freeman-Sel- 
den, Inc., of 28 W. 47th St., New York. 

In Room 1006, the Lavin & Lauer Co. 
exhibited a modernistic line of leather 





(Continued on page 123) 
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NLY the finest im- 
ported leathers are 

used in Amity hand- 
bags. Rich coloring, 
artistic tooled designs, 
and laced edges accen- 
tuate the natural beau- 
ty of the leather. All 
bags are lined with 
beautiful suede leather. 
Standard fittings con- 
sist of coin purse and 
mirror. 










Amity 
handbags 


iw neutral tone of 
Amity handbags 
harmonizes with any 
dress, coat, or costume. 
They are always in 
style and will with- 
stand the hard wear of 
daily usage, for many 
years. Amity hand- 
bags will retain their 
original color and 
shape indefinitely. 





3013 MHand-colored 
Steerhide. Tooled 
Grape design. Gold 
frame with turnloc. 
Size 6%x6. $10.00. 





3029 Hand-colored Steerhide. Tooled 
Barberry design. Inside frame, strap 
in rear for holding, three extra 
pockets (two with gussets), gold- 
plated button. Size 8%x4%...$16.50 























AMITY LEATHER PRODUCTS CO. 
WEST BEND, WISCONSIN 
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EMIL S. LARSEN & CO., Inc. 


225 FIFTH AVE., NEW YORK 





VAXETTE SET JUG, TRAY, TUMBLER 
SELECTION OF 12 COLORS 


$33.00 Per Dozen Sets 


DURAND ART GLASS 
INDIA BRASS AND PRINTS 
MODERNISTIC FURNITURE 
LAMPS AND NOVELTIES 

















Do you buy, sell or use gems 
and gem materials? 


This new book should be in the hands of everyone who 
has an interest in gems and gem materials. 

It describes practically every important gem and gem 
material, classifies the materials according to various prop- 
erties, includes tables of comparative gem material charac- 
teristics and gives the latest available information on manu- 
factured stones. 


Kraus and Holden’s 


Gems and Gem Materials 


Epwarp Henry Kraus, Professor of Crystall phy and 
Bee oo and Director of the ee Laboratory, 
University of Michigan, and Epwarp F., Horpen, Late 

Instructor in Mineralogy, University of Nitin, 

222 pages, 6x9, 256 ilustrations, $3.00. 
Postage Additional. 

The first part of the book discusses those properties which 
are necessary for an appreciative understanding of gems 
such as crystal forms, physical, optical and chemical prop- 
erties, formation, occurrence, cutting, polishing and naming 
of gems. 

The second part of the book contains reference tables of 
the various characteristics of gems and gem materials, con- 
veniently classified, handy for ready reference. 


Six Features of the New Gem Book 


1. Valuable statistics on production and occurrence. 
4 Full discussion of cutting and polishing of gems. 


. Full treatment of manufactured stones, incl detailed dis- 
cussions of artificial rubies and sapphires, ss imitatione, 
bakelite, etc. 

4. Numerous tables of gems arranged according to various 


properties. 
5. Map showing world occurrence of gem minerals. 
6. Summary Table for ready reference. 


Order your copy to-day from 
Jewelers Publishing Corporation 
239 W. 39th St., New York City 
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Fall Gift Exhibition 





Display of National Gift and Art Association Draws 
Many Buyers to New York 




















The Fall Exhibit of the National Gift 
and Art Association held at the Hotel 
Imperial in New York city from Sept. 
3 to 8, attracted the attention of many 
visiting buyers. The interest shown is 
warranted because the exhibitors have 
assembled a most varied and interesting 
assortment of merchandise, which will 
be featured during the coming season 
and especially at the holiday time. 
Much of the merchandise is new and 
aside from the modernistic effect which 
is evident in many of the different lines 
of gift merchandise there are other new 
features to attract the prospective buyer. 

Arthur H. Poynter, 225 Fifth Ave., 
has a unique display of lamps in 
wrought iron. Among the outstanding 
features of this most interesting ex- 
hibit is the “Booklite’—the personal 
reading lamp, a tiny thing which clamps 
on the cover of a book where it will not 
interfere with the turning of the pages. 
He also showed a baked crackled lamp 
shade decidedly new. The wrought iron 
candlesticks are electrified and the light 
bulb is attached to a wax candle which 
gives a most realistic appearance. 

Among the loveliest things shown by 
G. Granata Co., Inc., 22 W. 26th St., 
New York, is the Sartoris 13th century 
Italian pewter of ancient art. All of 
the old molds and tools are preserved 
and this beautiful metal ware is made 
by hand. It is very heavy quality and 
untarnishable. Their Italian pottery 
which consists of the usual line of lamp 
bases, pitchers, bowls, etc., is brilliantly 
colored and shows much that is new. 
In conjunction with these two lines 
Venetian glass, Florentine leather and 
wood, Perrigian runners, lamps and 
shades of recent import were exhibited. 

The Rodak Importing and Exporting 
Corp., 1165 Broadway, New York, 
showed a beautiful line of Vienna hand 
tooled léather and a general line of 
leather goods of every kind from Ger- 
many and also attractive fittings for 
leather goods. The extensive line of 
glassware of Czechoslovakian crystal 
consisting of salad forks and knives, per- 
fume bottles, novelties of various kinds 
and lamp vases attracted much attention. 
This corporation is also importing a 
line of changeable stone rings in white 
gold and sterling silver as well as brace- 
lets and necklaces. 

The Gift House, Inc., 1107 Broadway, 
New York, displayed merchandise of a 
most salable character, consisting large- 
ly of medium priced articles, suitable 
for gifts and bridge prizes. The brass 
goods both Chinese and domestic, are 
useful and ornamental. The bronze 
products consist of candlesticks, ash 
trays, incense burners and lamps with 


the slim and charming figure of a girl 
as the artistic feature. 

M. Wille, Art Goods, 258 Fifth Ave., 
New York, featured an extensive re- 
production of Dragsted modern Danish 
handwrought pewter, some in hammered 
design. The line consists of bowls, coffee 
and tea pots, trays and many smaller 
articles. The various kinds of pottery 
were also of interest being a bit differ- 
ent. From Denmark comes a fine 
smooth glazed pottery of deep coloring 
and from Germany a two-toned effect in 
white combined with green, yellow, red, 
blue or lavender and consisting of cov- 
ered bowls, compotes, lamp bases, etc. 
In shape and style they were delight- 
fully original. 

The distinctive charm of the mer- 
chandise shown by Mountain Com- 
munity, Inc., 159 E. 51st St., New York, 
was evident in the extensive display of 
tooled and illuminated leather goods, 
one item of which was a jewel box in 
various different colors with French 
jewel medallions on top. These boxes 
were velvet lined. This concern also 
showed a line of wooden articles artfully 
painted, imitating their own leather 
goods. A line of wooden waste paper 
baskets was most unique, trimmed with 
metal and leather and in beautifully 
deep colorings. 

E. Wanda Baker, 225 Fifth Ave., 
showed a line of American made pewter 
of Danish design in shapes and patterns 
to delight the connoisseur. Hand ham-. 
mered copper from the craftsman Studio 
of California and domestic pottery con- 
sisting of cookie jars, flower pots and 
the like with bright splashes of color 
were also shown. 

Pottery of real charm and quality 
was shown by the Fulper Pottery Co., 
Flemington, N. J., among which were 
tea sets in all colors in futuristic designs 
and also new cut out filigree pottery 
consisting of fruit bowls, vases and con- 
sole sets. The primitive ware represent- 
ing the early American was interesting 
indeed with its corrugated appearance 
and deep colorings of brown and green. 
Cold bean pots and jugs of various sizes 
and shapes were particularly charac- 
teristic. 

Many other merchants contributed to 
the success of this occasion by their 
interesting exhibits thus affording the 
buyer an excellent opportunity to pur- 
chase his holiday merchandise. 

Harry S. Blum, representing the M. 
L. Lusky Jewelry Co., Nashville, Tenn., 
has returned from the East, where he 
made a special visit to look after im- 
portations for the art and gift depart- 
ments of the company. 
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Suggestions for Gift Depart- 
ment Advertising 


OMETIMES the gift department of 

the jewelry store decides to do some- 
different in its advertising—something 
that will get away from the ordinary 
routine of things and give an entirely 
different slant to the whole department. 

When it is considered desirable to do 
that sort of thing it will be found a 
worth while proposition to run some 
copy telling about the way the store 
buys its goods. In other words, the en- 
tire emphasis in such advertising will 
be on the buying of the articles carried 
by the department rather than on the 
proposition of selling the goods. 

In telling about the way the store 
buys its goods it will be a good plan to 
place considerable emphasis on the fact 
that the gift department is constantly 
and everlastingly buying articles. 
It doesn’t buy simply once a season or 
even once a month, but it is buying 
every day. Then it can be emphasized 
that this fact of frequent buying makes 
it certain that all of the articles offered 
for sale by the department are entirely 
new and fresh. Which, of course, is an 
important consideration for all custom- 
ers of the department. 

Then there can be some copy relating 
to the information sources from which 
the buyer gets information as to what 
to buy. It would be very interesting to 
many customers of the’ department to 
learn just how the buyer knows what 
to buy all the time. 

Final emphasis can be laid on the fact 
that the purchases are made in only 
very small quantities, thus assuring ex- 
clusiveness to all of the purchasers. Ex- 
clusiveness means a great deal to the 
average gift department customer and 
so this point would be of real help to the 
department in securing more patronage. 

Such advertisements dealing with the 
buying end of the business can be made 
very newsy and thereby very interest- 
ing and entertaining—F. H. W. 


Gift Shows in Philadelphia 


(Continued from page 121) 














novelties, porcelains, flask and manicure 
sets, toilet ware and $1 gift wares. 

The Mountain Community, Inc., 159 
E. 5ist St., New York, displayed in 
Room 1012 a fine showing of tooled 
leathers, illuminated leather wares and 
a large line of distinctive gifts. 

Wrought iron had a fine showing in 
Room 1014 where John B. Salterni of 35 
W. 23rd St., New York, displayed a dis- 
tinctive line of lamp stands and shades. 

In Room 101 Stephen Varni, 15 
Maiden Lane, New York, presented an 
appealing line of distinctive costume and 
gift jewelry at prices that attracted 
many orders during the week. Precious 
and semi-stones and fine jewelry also 
were shown on demand. 

Danish pewter in modern designs was 
the piéce de resistance of the display in 
room 1016 by M. Wille, 258 Fifth Ave., 
New York. 
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The Perfumer’s Art Products and 
The Jeweler’s Craft 








Parallel Merchandise Can Be Profitably 
Merchandised Jointly 


By C. H. Warersury* 

















T is to the credit and justifiable pride 

of the jewelry trade as a whole that 
the shops distributing jewelry products 
at retail have retained their individu- 
ality and identity as being allied with 
an honorable craft. The tailor’s shop 
has long since become a rare sight, hav- 
ing been displaced by the multiple line 
haberdashery and distributer of ready- 


to the means of more frequent patron- 
age from his clientele or increasing his 
clientele by drawing some of the pass- 
ing trade who may be interested in 
quality merchandise of the more luxu- 
rious type. 

The perfumery line—high class per- 
fumery lines and their allied products— 
are continuously and repeatedly used 





A DOMESTIC MANUFACTURER’S WINDOW DISPLAY OF PERFUMES 


to-wear clothing, and the drug store or 
pharmacy has become a sort of bazar 
for all sorts of merchandise. 

A time has come, however, due to 
pressure from a variety of overlapping 
retail stores for preferred location, when 
the jewelry store keeper is forced to 
pay an overhead in the shape of rent 
far beyond reason in order to maintain 
his position before ‘the consumer. To 
get the most for his money he must look 





*Author 
Trade,’’ former 


“Distribution Through the Drug 
Secretary National Whole- 


sale Druggists’ Association and former Sales 
Manager, Lehn & Fink, Inc. 





by the same consumers as patronize the 
quality jewelry shops. There is a natu- 
ral interweaving of this line with the 
jewelry business, because so many toi- 
let requisites are creations of the jewel- 
er’s craft, such as vanity boxes, powder 
cases, metal decorated perfume atom- 
izers and applicators, manicure sets, etc. 
Surely a high class line of perfumes 
and cosmetics would not be out of har- 
mony with the merchandising of many 
articles already stocked by retail jewel- 
ers, while a silver filigreed perfume 
applicator may be replenished twelve 
times in a year. Herein lies the advan- 
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tage of a rapidly turning line of mer- 
chandise—the frequent return of the 
customer to the store, each visit giving 
the shop keeper an opportunity to bring 
to the attention of the customer other 
articles, and new creations. 

Some of the best grades of perfumes 
are so advertised as to appeal to the fas- 
tidious, while others boast of use by per- 
sons of distinctive taste, and still others 
aim to supply only a limited number of 
families in a community, with some- 
thing of an air of the mystic about their 
charm. The jeweler’s window and store 
space is so arranged as to be ideally 
adapted to a most effective display of 
perfumes and toilet articles of high 
class. Such lines will lend dignified 
color to the store, prepared as they are 
in packages of unusually artistic de- 
sign and choice colors. Not hampered 
by a conglomerate mass of patent medi- 
cines, whisk brooms and what not, 
thrown into the windows of the cut price 
drug stores, the consumer appeal in a 
well planned window of perfumes and 
toilet accessories will be found beyond 
expectation. 

High grade perfume lines are usually 
sold under such plans as will assure the 
retail distributor of full profit protec- 
tion. These lines are not subjected to 
cut throat competition such as prevails 
in a large part of this business in other 
channels. 

A $500 to $1,000 investment in high 
grade perfumes and cosmetics will be 
found to take up very little space in the 
store as many packages retail for from 
$5 to $60 or more. The usual dealer 
gross profit is about 30-33 1/3 per cent 
on selling price while additional conces- 
sions are frequently allowed on quantity 
purchases. Terms of most manufactur- 
ers and importers are such that goods 
are freight prepaid, and equitable treat- 
ment is accorded in all cases of soiled 
or damaged packages, where evidence is 
shown that such damage is due to lack 
of care in any particular on the part 
of the importer or manufacturer. 

The high grade perfumer and cos- 
metic manufacturer is extremely liberal 
in supplying all sorts of dealer helps 
such as artistic window-trims, informa- 
tion on the proper use of perfumes and 
cosmetics as well as sales aids and helps 
for use by the storekeeper and his sales 
people. A few of the solid window dis- 
plays in current use by one extensively 
advertised and widely distributed line 
are illustrated herewith. 

The only competition in really high 
grade lines is with better class drug 
stores and high grade department stores. 

A few months ago, the author of this 
article through the courtesy of the 
JEWELERS’ CIRCULAR investigated 
through selected readers the possible in- 
terest of the better class retail jewelry 
trade in perfumes and cosmetics as de- 
sirable side lines. A carefully prepared 


questionnaire was sent to jewelers all 
over the country and the tabulation of 
replies, which were received from 175 
per cent of the inquiries sent out, elic- 
ited the following facts: 

1. One-third of those answering now 
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handle or would be interested in han- 
dling perfumery. 

2. The percentage of gross profit 
ranged from 100 per cent down to 40 
per cent. (Whether this percentage was 
on cost or selling price was not specified, 
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Rock Crystal and Crystal Glass 


ESSELS of rock crystal are reck- 
oned among the choicest and most 
valuable productions of ancient and mod- 
ern art. The Athenians preduced ex- 
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but the range indicates that the figures 
must have been based on cost by many.) 

3. Several jewelers who do not handle 
perfumery at the present time reported 
they would be interested in stocking per- 
fumery at popular prices, where a mar- 
gin of profit of from 40 per cent to 50 
per cent would be shown. 

Several replied that they feature per- 
fumery and toilet wares in their store 
windows and local advertising, and 
others said they would like to get the ex- 
clusive agency for a popular line. One 
concern in Houston, Tex., reported that 
it had pioneered the handling of per- 
fumes by jewelers and by consistent ef- 
forts had worked up the trade until it 
was one of its major departments. 

The answers to the question, “on what 
terms would you prefer to buy this class 
of merchandise?” range from spot cash 
in 10 days to 30 days’ time. 

Some of the jewelers thought that na- 
tional advertising would increase sales 
while others reported that the appeal 
would not be strengthened, so far as 
their business is concerned, by national 
advertising. 

The strongest demand seems to be for 
popular priced packages, ranging from 
50 cents to $1.50, in some instances, and 
in others from $1 to $12.50. 

One jeweler reported that he had been 
handling a popular line but that drug- 
gists had objected and the line had been 
taken away from him. 

The survey shows that, while a com- 
paratively small percentage of jewelers 
handle perfumery at the present time, 
some of them would be interested in han- 
dling it at popular prices. 


quisite works of this kind and the 
Romans valued rock crystal very highly 
in the form of vases and cups. It is 
recorded that Nero broke two cups of 
it when he heard of the revolt that 
caused his downfall, one of which was 
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valued at the equivalent of $2,000. The 
Roman ladies used balls of rock crystal 
to cool their hands, and ascribed certain 
occult charms to them. 

In the Middle Ages the Venetians were 
adepts in the art of carving, engraving 
and hollowing out rock crystal, and 
Milan was famed for its . statuettes, 
vases and girandoles of this material. 
During the 16th century the art of work- 
ing rock crystal seems to have been at 
its height, and the majority of the speci- 
mens: of artistic productions in this ma- 
terial still extant belong to this period. 
Since then the knowledge of the process 
of hollowing out blocks of rock crystal 
through a narrow neck as is necessary 
for vases, ewers, etc., has been lost, and 
it is not even known whether chemical 
agents or tools of peculiar construction 
were then employed for the purpose. 

Rock crystal is but crystallized quartz 
—one of the minerals most frequently 
occurring on the earth’s surface, form- 
ing about one-third of the mass of’ all 
mountains. Magnificent crystals of 
large dimensions are occasionally found 
in the Alps, in Brazil, Japan, and in the 
Island of Madagascar. 

The finest specimens of 16th century 
work are cut and shaped out of one 
solid block. It must have taken many 
years of patient labor to do so by split- 
ting and clearing, by cutting, boring and 
polishing, with the aid of steel disks 
charged with diamond dust. 

Modern work in rock crystal is made 
up of many sections, none of which pre- 
sents difficulties in boring and hollow- 
ing out, and therein consist the main 
difference between ancient and modern 
art productions of this kind. The method 
of ornamenting the surface by cutting 














AN ATTRACTIVE LEATHER SHOW CASE: DISPLAY 
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and engraving has always been the 
same. 

Nearest in effect, and professedly an 
imitation of rock crystal is the famous 
Bohemian glass. From its chemical con- 
stituents it is less liable than English 
and American glass to reflect the light 
in prismatic colors, and therefore, re- 
produces more distinctly the subdued re- 
fraction of real ‘crystal. 

Neither in Germany nor France is the 
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“Bought by a father, about 50 years 
of age, for his 22-year-old son.” 

And so on. 

At the rear of the window a large 
placard can be placed reading about 
like this: 

“THIS IS THE BIRTHDAY GIFT STORE. 

“Every week we sell many articles 
for birthday presentation. Here are 
facsimiles of some of the articles sold 
by us for this purpose last week.” 














A WELL ARRANGED DISPLAY OF PERFUMES 


production of artistically shaped and 
decorated glass vessels of a very early 
date, although glass houses are known 
to have existed in France as far back 
as the 14th century, yet it would seem 
that before the 16th century nothing 
was produced in both countries of suffi- 
cient importance to insure its preserva- 
tion.—S. R. 








Attracting the Trade of Birth- 
day Gift Purchasers 


N attracting the attention of more 

people who are in the market for 
birthday gifts, it is a worth while 
proposition for the gift department of 
the jewelry store to every now and then 
display facsimiles of some of the 
articles recently purchased for use as 
birthday presents. 

This can be done easily and in a very 
attractive manner. The duplicate 
articles can be displayed in the show 
window of the store with cards attached 
describing the purchasers and also de- 
scribing the people to whom the articles 
were presented. Some of the cards 
might read like this: 

“Bought by middle aged lady for pre- 
sentation to her father on his birthday.” 

“Bought by college young man for 
his mother’s birthday.” 


Such a window display as this has a 
decidedly newsy touch and, also, it has 
the always desirable fact of having a 
strong local and personal touch. Con- 
sequently such a display is bound to se- 
cure much attention from passersby 
and is bound to function very success- 
fully in building more patronage for 
the gift department. 








Attracting the Young Folk to 
the Gift Department 


T is, of course, advantageous to the 

gift department of the jewelry store 
to have the young people’s patronage 
for these reasons: 

First: There are more young people 
than there are older people so when the 
gift department is assured of the young 
people’s patronage it is assured of ap- 
pealing to the widest body of buyers. 

Second: The young’ people are, gen- 
erally, particularly interested in gift 
goods and so are more likely to pur- 
chase largely than some older folks. 

Third: When the gift department has 
the young people’s patronage it is pretty 
certain to get the patronage of the older 
folks, too, because the older folks, these 
days, quite generally follow the leader- 
ship of the young people. 

In view of this, then, it is a very good 
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proposition for the gift department to 
do everything possible in building up a 
greater patronage from young folks and 
a fine method of doing this is by mak- 
ing it appear that the store already 
has the young patronage very well 
sewed up. For instance, the depart- 
ment can run advertising and stage 
window displays in which it shows the 
sort of goods which have recently been 
purchased quite largely by younger cus- 
tomers of the store. Then with this it 
can run some such copy as this: 

“This store is proud of the fact that 
it enjoys a splendid patronage from 
younger people, particularly in its gift 
department. There’s a reason why we 
have so much of this patronage, of 
course. It is because we feature the 
smart, new goods that the young peo- 
ple appreciate. Visit our gift depart- 
ment and see for yourself.” 

There’s no doubt but what this would 
get attention and function successfully 
in building more business for the 
store. 








The Location of the Gift 
Department 


OME jewelers who have their gift 

departments located at the rear of 
the store are particularly enthusiastic 
about such a location for the department 
and it will, no doubt, be interesting to 
other jewelers to hear how one success- 
ful merchant summed up the reasons for 
the proposition: 

“My big thought in merchandising is 
always to get more people into the store 
and to make them familiar with the 
goods I am handling. With this thought 
in mind I have carefully analyzed the 
visitors coming into this store for the 
purpose of seeing just what goods are 
of most interest to them and I find that 
at least 60 per cent of my store’s visitors 
are primarily interested in the gift 
goods. 

“Consequently it is evident that it is 
mighty good business for me to make 
this department just as strong as I 
possibly can. 

“Then, because this department brings 
in the majority of visitors, I want to 
locate it where the gift department visi- 
tors will see just as much of the rest 
of my stock as possible. So I have 
put the gift department at the rear 
of the store where all of the folks who 
visit it must pass by all the other goods 
I have in stock—thus becoming familiar 
with these other goods and. thus, also, 
becoming thoroughly familiar with my 
store and feeling more at home in the 
store. 

“Personally, I feel that this location 
of my gift department at the rear of 
the store is one of the best things I’ve 
ever done in the way of store arrange- 
ment and I’m sure it is as much respon- 
sible as anything for the splendid suc- 
cess we’re attaining in increasing our 
sales in all lines.” 

Interesting, isn’t it? And aren’t there 
worth while ideas and suggestions in 
this for other jewelers?—F. H. W. 
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Seen in the Jewelers’ Windows 
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N an otherwise attractive display of 

silverware in the window of a New 
England jeweler I noticed that a layer of 
dust was plainly visible upon the mer- 
chandise and this, it seemed was partic- 
ularly undesirable in view of the fact 
that the articles were featured by a show 
card as “New Silverware Just Received”! 
I am afraid that people pausing to look 
at the display doubted the honesty of 
that inscription. In another jewelry store 
window, not far from the above men- 
tioned, I saw a display in which a con- 
spicuous position was occupied by a set 
of tarnished silver spoons. 

* * * 

A watch display of low priced watches 
at a uniform price was made effective 
in one jeweler’s window by hanging a 
large wall map of the United States and 
on each State appending one of the 
watches. A sign card read: “Blank’s 
Watches Used the Country Over.” 

: ee  * 

“Put a Gift into Your Grip and Be 
Doubly Welcome” is the advice to trav- 
elers given by a card in a window where, 
on a chair, rests an open traveling bag 
with a long, slender jewelry package 
sticking out at the top. Gloves and um- 
brella and one or two other items of a 
traveler’s equipment accompany the 
handbag and give atmosphere for the 
central picture of the window. Around 
the outside are show some articles suit- 
able for such gifts as might be available 
for the suggested use. 

* * * 


My attention was taken by a simple 
display in the window of a_ western 
jeweler. I found it had been made by the 
youngest clerk, a boy with a good deal 
of ingenuity about such things. He had 
taken a sheet of beaver board 48 inches 
wide and of just the length to go across 


the window from side to side. A little to 
one side of the center of this board a 
circle had been marked out, about 20 
inches in diameter, the lower edge a few 
inches from the bottom side of the board. 
This circular disk had been cut part way 
around, leaving enough uncut at the bot- 
tom to hold one edge in position when 
the disk was bent out and over to the 
window floor toward the front glass. 
Thus this round piece of beaver board 
tilted down and made a little platform on 
which was shown a handsome silver tea- 
pot. The opening in the board behind 
it had gilt paper hung behind it to make 
a contrasting background, and on the 
rest of the beaver board were fastened 
pictures of silver service from magazine 
advertisements. In this instance the bea- 
ver board was of its natural color, but 
one might easily get striking color effects 
by painting it. 
* * * 

A jeweler whose store is located be- 
tween two motion picture theaters, and 
not open evenings, has added to his 
store front display space as follows: He 
has made a removable shelf which is at- 
tached to the inside of the store door at 
the bottom of the plate glass. The end 
of the shelf next the door has hooks that 
set down into screw eyes. The outer end 
is suspended by chains from each corner 
to the top the door. On this shelf, which 
is easily put into position at closing time, 
there is a simple display of merchandise 
which is illuminated by a light reflecting 
from the door casing just over the door. 
Apart from a little initial cost, this 
jeweler is getting added display without - 
appreciable expense. 

* * * 


A jeweler made a setting for a display 
of men’s wrist watches suitable for 
sports wear by aligning against the win- 


dow background an assortment of sports 
accessories, such as a canoe paddle, a 
tennis racket, a shotgun, golf clubs, 
along with a card bearing the inscrip- 
tion, “The Watch for Sports Wear.” 


* * * 


A clever display of gifts for babies 
and small children was featured in one 
jewelry store window with a surround- 
ing of nursery pattern wall paper which . 
covered back and side walls. The paper 
presented animal and Mother Goose pic- 
tures. The show cards used had colored 
child life pictures pasted on them, 

* * * 


A jeweler whose store is located not 
far from a central high school building 
attracted the attention of pupils with a 
fountain pen and propeller pencil display 
which was given a school touch by the 
use of school pennants hung on the back 
and dead end of the window space. A 
supply of the pennants was borrowed 
from the store selling them, a little card 
in the window stating: “These pennants 
borrowed from Blank & Co., who sell 
them at 50c. each.” 

* * * 


As I passed a certain jewelry store one 
breezy day my attention was drawn to its 
window by the fluttering of half a dozen 
streamers of narrow ribbon from the mid- 
dle of the window glass. I paused to look 
and discovered that these little strips of 
ribbon of various colors were attached 
at one end to a small square of glass by 
some sort of glue or cement, and the 
glass itself was cemented to the middle 
of the window pane on the outside. I 
talked to the jeweler about it and he said 
it was a scheme he had several times 
used on windy days. It gets attention, no 
doubt about that,’ he declared, and I 
had to agree with him. He told me of a 
plan he used that was not adapted to a 
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ARISIENNE’* WATCHES 


TIMELY ....AS ONLY PARIS COULD STYLE THEM 








TIME-TRUE ..AS ONLY ELGIN COULD MAKE THEM 


© Etcin, 1928 * TRADE MARK 




















MADAME JENNY 





MADAME AGNES 


THE JENNY MopEL... Madame Jenny, famed modiste and 


THE AGNEs MODEL... Only such an artist . . . and person- 
Chevalier of the Legion of Honor, has approached a watch 


age... could have designed it. For Agnes lives as she creates 

. .. artistically. Her modern art home, her conversation, her case as she would approach a frock... and flowing, feminine 

chic, are famous ... and famous, too, is the Elgin Parisienne curves attain a modern, modish flair. And Jenny meets the 
$35 modern vogue for color with jade, black, or ruby enamel . $35 


she has designed. With jade, black, or ruby enamel . . 














THESE three famous French fashion authori- 
ties .. . heads of great dressmaking houses of 
the Rue de la Paix . . . have designed the 
ELGIN Parisienne watches which appear be- 
side them... For ELGIN consulted Paris on 
designs, to give accurate ELGIN movements 
new and beautiful cases . . . These Parisienne 
watches are chic, gloriously smart, but above 
all... correct! In good taste! Free from 
the freakish! In style today, tomorrow, and 
years from tomorrow . . . Only $35, thanks to 

















ELGIN efficiency. Slip a Parisienne upon your 

wrist . . . correct time and correct style shall iC iat cava CHARLOTTE | 

be yours for long, long years to come... Two THE PReMET MODEL .. . designed by Madame Charlotte, fa- 
. +s . . mous Directrice of the House of Premet. And exquisitely does 

things igi ele the Parisienne’s basic, un- the watch reflect the woman. The Premet model of the Elgin 





Parisienne is fashioned with jade, black, or ruby enamel . $35 


changing good taste and the ELGIN guarantee. 


The above is a reproduction of the four-color page appearing in The Saturday Evening Post, August 18. This advertisement is also 
reproduced in black and white in National Geographic, September and Time, September 3rd. 
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windy day. He took two strips of white 
cardboard, each 16 by 6 inches. He fast- 
ened them together at one end with pa- 
per staples. He turned back 2 inches of 
each at the other end, bending them just 
enough to form a base on which the tall, 
V-shaped cardboard structure’ might 
stand if placed on end with the bent over 
ends outspread. This device was placed, 
stapled end out, against the outside of 
the show window, the bent over ends be- 
ing glued to the glass. This gave a sign 
which could be lettered to attract atten- 
tion to the display in the window. The 
jeweler said ke had effectively hung little 
ribbon streamers from the outer end 
of the sign to attract more attention, 
but, obviously, such a device would not 
stay in place with much breeze blowing 
against it. 
* oe * 

A stationer used as the central fea- 
ture, in a window display intended to ad- 
vertise wedding stationery, a wedding 
scene. It was elaborately made up and 
would be equally attractive in advertis- 
ing wedding gifts. At the back of the 
window a tall, cross-crowned gothic arch 
made the framework for a representation 
of the altar of a church. The bridal party 
coming down the red carpeted aisle in 
the center, and the wedding guests on 
each side, were represented by dolls. 
Miniature floral deccrations added to the 
scene. No pews were attempted. The 
groundwork each side of the aisle was 
covered with white. 

— ks 


An ingenious jeweler showed me his 
plan for making frequent changes in win- 
dow displays without interfering with 
the showing of goods during the change 
of arrangements. He has as much of 
the window floor as possible covered with 
a false floor which forms a semi-circle, 
being half of a complete circle, the other 
half of which is back of the curtain back- 








(Continued on page 132) 


THE JEWELERS’ CIRCULAR 












Refinement and Distinction Mark 
This Boston Store 
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OST of the new stores in Boston are 

built to convey a preconceived effect, 
or idea, or even a period in history. 
Service, of course, is a sine qua non, 
but an artistic, esthetic impression is 
the objective sought. This effect idea 
is exemplified in the Ritz-Carlton store 
of the Hodgson, Kennard Co., Inc., of 
Boston. In fact, it is a salon, rather 
than a store, in the ordinary sense 
of the word. One might also say it is 
a setting, designed to display jewelry 
and objéts d’art and the silversmith’s 
craft to the most artistic advantage. 

Years ago a noted French artist, when 
instructing his students, used to turn 
toward the wall every picture but the 
one they proposed to study. The result 
was a concentration of attention and 
maximum effect. The same principle is 
carried out by the Hodgson, Kennard 
Co. in dressing its windows, as the ac- 
companying picture illustrates. 

Without the few bronze _ bordered 
showcases housing the smaller objects 
of value, the store might be a private 
display room in which to examine at 
leisure, in surroundings at once rich and 
dignified by the happy choice of just 
the right period of interior decoration, 
silver and jewels and the other art mer- 
chandise. 

The interior of the store is done in 
quartered oak with the English finish 
in the late Louis XV period. Its size 
is broken by carved pilasters whose capi- 
tals are touched with gold, used again 
to mark the joining of wall and ceiling 
and in foliation, sconces and decorative 
medallions between the pillars. The ceil- 
ing is in palest blue with four crystal 





THE WINDOW DISPLAYS OF HODGSON, KENNARD CO., BOSTON, GIVE AN IMPRESSION 


chandeliers for lighting, and even these 
embodying the finest attention to detail 
in having lamp sockets of silvered bronze 
to carry out the note of purity and ab- 
sence of color. 

No vast display of merchandise strikes 
the eye. Instead, one sees beyond well- 
placed tables and chairs, corresponding 
to the wood of the room, light recessed 
showcases flanked with quartered oak 
panelling. These panels are movable, 
and when raised, switching on their light 
automatically, become additional display 
cases, several tiers high, which increase 
the total display space three-fold. The 
panelling below them conceals other mer- 
chandise; similarly, closets above, for 
heavier pieces. Even the fluted pilas- 
ters have been so cleverly designed that 
sections swing back, revealing unsus- 
pected recesses and shelves. 

To the left of the entrance at. Ar- 
lington and Newbury streets is a tiny 
one-man office, the private desk of Mr. 
Kennard; cn the right is the office of 
Mr. Hodgson. Along the left of the 
store are the cases containing watches, 
gold bags, pocket knives, compacts, ciga- 
rette cases and similar wares. Inside the 
main entrance, to the right, is the de- 
partment given over to diamonds and_ 
other precious stones and jewelry. Sil- 
ver occupies the larger space to the rear 
and also the smaller, intimate display 
rooms three steps up to another level in 
the rear. 

When building the firm had the choice 
of filling in the floor space, some 38 by 
58 feet, regardless of artistic effect 
achieved, or of so arranging displays as 
to present a reasonable amount of mer- 
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F. C. JORGESON & CO. 


159-167 Ann St., 


Chicago, Iil. 


Add That Needed Wall Case—Now! 
and Improve Your Holiday Display 






No. 122—Wall Cases and Mirror Section 
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Ready for Quick Delivery. Show Cases to Match. 
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You will like the Hoke-Jewel oxy-gas torch 
for all kinds of work—high grade or novelty, 
gold silver or platinum. 


The flame is adjusted by a touch; you can 
have a sharp needle-shaped flame, hot enough to 
weld platinum, or instantly change to a big 
soft brush flame for annealing or tempering. 


Ask for free circular C. 8. 
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New York City 
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10 South Wabash Ave. CHICAGO 
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chandise and carry many times this 
large stock in the basements. There- 
fore, an electric elevator, with signal 
buttons carrying numbers up to fifty, 
was installed. By this a salesman after 
showing such silver, for example, as is 
on display, can signal the basement fer 
Box 47 and in a moment many more 
pieces of the ware under scrutiny are 
available to the client, right at the table 
where he is sitting. 

The interior is the work of Ripley and 
LeBoutillier, architects. Their choice of 
the floor in this room was Botticini 
marble with a black border, to contrast 
with the tan walls and blue ceiling. 

Architecturally, the basement is even 
more remarkable than the ground floor. 
Here, with all the drawbacks of the 
average basement, a complete establish- 
ment has been set up. There is a 20 
x 20 x 7 vault with twelve-inch concrete 
with “phonetalarms” to detect even a 
tap on the walls, and inch-and-a-half 
steel door, also equipped with an electric 
alarm. Nearby is the automatic dumb- 
waiter for the fifty boxes of silver which 
will be stored in the vaults; the ship- 
ping room, registration desk, a smal] 
reception room for salesmen; private 
buying rooms behind a grille; storage 


space for packing boxes, and the venti-_ 


lation plant for obtaining outside air 
from under the Arlington street display 
windows, cleansing and heating it and 
distributing it to the main floor and to 
the basement. 

Everything is done after the manner 
of the utilization of space on shipboard. 
In the rear is the polishing department 
with tile walls and a porcelain tub for 
the cyanide bath and sinks for washing 
silver before the polishing buffers with 
a forced draught to carry all dust from 
the room. Provision for the clerical 
force is made upstairs in a room to the 
rear of the silver department entered 
from Newbury street. 

In addition to this entrance and the 
one at the corner, there is a third ground 
floor entrance from the lobby of the 
Ritz-Carlton. This is flanked by smart 
narrow display windows which intensify 
the richness of the silver or other wares 
displayed there. 

The uptown store is the headquarters 
of the company. The down town store 
at 25 State St. is continued, but only as a 
selling store. The office staff is also 
in the Ritz-Carlton store, which is the 
central establishment for engravigg, 
packing, receiving, billing and sending, 








“Can you keep a secret?” 

“Can I? Why, this boy was engaged 
to me three weeks before he knew it.” 

—Wash. & Lee Mink. 
ok * o* 

“Tell them I died game,” articulated 
the hunter who had been mistaken for 
a wild turkey by his companion. 

* * ca 

If you watch some women shop you 
would think they were taking inventory 
of the store. —Lafayette Lyre. 
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Two Enterprising Young Men Built 
Up This Orlando Business 
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LLEN & CO., jewelers of Orlando, 

Fla., recently celebrated their 15th 
anniversary. The store was opened in 
November, 1912. 

Ed and Frank Allen entered the jew- 
elry business while quite young, with 
practically nothing, and during the last 
15 years have built up an establishment 
that now ranks among the foremost 
jewelry stores of Florida. 

Ed Allen was only 23 years of age 
when he and his brother opened up a 





The company specializes in the repair- 
ing of ladies’ wrist watches. This depart- 
ment is in charge of R. F. Wilson, who 
formerly operated his own store in Cali- 
fornia. More than 850 different odd- 
shaped crystals are kept on hand to sup- 
ply the needs of women watch owners. 

The manufacturing end of the Allen 
company’s business is under the manage- 
ment of N. E. Blackmore, who has been 
with the Orlando firm for five years. He 
does personal designing work for watch 











INTERIOR VIEW OF THE STORE OF ALLEN & CO., ORLANDO, FLA. 


very small store in 1912. Neither of the 
young men had had very much experi- 
ence. Ed had been in the automobile 
business and Frank had had some expe- 
rience with jewelry as an errand boy 
for S. E. Lesher of Orlando. 

The small jewelry business was estab- 
lished at 30 South Orange Ave.,° the 
Allen brothers beginning with a small 
stock of general inexpensive jewelry 
merchandise. Business was slow at first, 
but it was steady. 

Ed and Frank picked up experience in 
watch repairing and jewelry repair work 
for themselves. Both of the brothers are 
native Floridians, having been born with- 
in a few miles of the city in which they 
now operate. 

Allen & Co. maintain a modern manu- 
facturing department as well as a repair 
department. Instead of sending out or- 
ders for jewelry they have the work done 
right in Orlando themselves. 


cases, bracelets of all kinds and many 
other kinds of jewelry. 

Only once have burglars attempted to 
enter the Allen store, and on this occa- 
sion they were frustrated by the mod- 
ern and efficient burglar alarm system 
with which the firm is protected. 

The 15th anniversary of Allen & Co. 
was appropriately celebrated. Many old 
customers came to the store to congratu- 
late the two hard working owners. New 
customers, attracted by the advertise- 
ments put out by the company and the 
publicity given the firm’s birthday 
through the press, visited the store and 
looked over the large stock of goods on 
display. 

Business conditions, according to the 
Orlando jewelers, have improved. Dur- 
ing the past summer there was some de- 
flation in business, but with the approach 
of the winter season it is expected to 
increase considerably. 
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Seen in the Jeweler’s Window 
(Continued from page 129) 


ground, and not showing from in front. 
Thus, while half of the circular surface 
shows its display in the window, the 
other half may have a new display ar- 
ranged on it back of the background. 
The circle of floor is made to revolve at 
will, being mounted on a hub in the cen- 
ter, the outer edge being supported by 
casters. 
ok *x * 

“Why think of Christmas in the fall?” 
is the question asked and answered in 
a simple window trim used some years 
ago in a Dayton, Ohio, trim. 

A huge question mark — ? — was 
painted on a window background, with 
the word “WHY” above it. From the Y 
there reached a piece of tape to a card 
in a lower left-hand corner of the win- 
dow lettered “Think of Christmas This 
Early?” From the end of the word 
“Early” another piece of tape was 
stretched across the window to a card 
bearing “Five Reasons for Early Christ- 
mas Planning,” and the reasons were 
given below: 


1. Early planning means early buying. 
2. Early buying means easy buying. 
38. Easy buying means easy paying. 
4. Easy paying makes an easy Christ- 
mas. . 
5. An easy Christmas 
Christmas. 


is a Merry 


On the card were pasted calender 
leaves for October, November, Decem- 
ber. 

* * * 

A good idea was used by a jeweler who 
presented in his window a contrast be- 
tween the old and the new. There was 
an old fashioned school slate with sponge 
and pencil attached by a string and with 
this slate was shown a fat old-timer of a 
watch, such as no one would use today 
any more than they would use a slate for 
doing problems. Along with the slate 
was shown a neat writing tablet such as 
all students use now, and with this an 
up-to-the-minute boy’s school watch. The 
old fashioned school equipment and the 
modern were contrasted and a show card 
read: “Every boy needs an up-to-date 
school watch.” 








“P-st, s-sh-sh, have you —— —— 
“No, gimme a light and spring it.” 
“Well, it seems that there were two 


9? 











——— 


“Ho-ho-ho! Haw-haw! ’At’s good. 
Shall we join the men?” 

- #16 ‘ 
College Football Player: See that 


Italian fruit vendor over there? He’s 


been in America for fourteen years and 
can’t speak a word of English. 
Second Paid Athlete: 
be dumb. 
“How’d you guess it?” 
—Crimson Colt. 


Gosh, he must 
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Making ’Em Take Notice 
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EONARD H. PLAUTZ, retail jeweler 
of North Milwaukee, won first prize 

for having the. most attractive and ap- 
propriate float for the Fourth of July pa- 
rade conducted by merchants of the city. 
The float consisted of a car trimmed 


HE lower photograph shows a re- 
production of a very attractive win- 
dow display made by T. L. Combs & Co., 
Omaha, Neb., in a recent window display 
contest in which fountain pens were 
displayed. College flags are shown con- 








RED AND WHITE, FLOWERS ADORNED THIS PRIZE-WINNING FLOAT 





in red and white flowers. On the front 
of the car was a huge watch with the 
inscription “Time to Buy” on its face. 
A shield on the side of the car indi- 
cated that the float was the product of 
the inventive genius of “L. H. Plautz, 
jeweler.” 

Fall is an opportune time for a float 
parade to encourage Christmas buying. 


ATTRACTIVE DISPLAY OF FOUNTAIN PENS, BY T. L. COMBS & CO., OMAHA, NEB. 











spicuously in the background of the 
window and the pens were most taste- 
fully displayed in attractive boxes. 

They were featured in such a way 
as to make them particularly desirable 
as timely gifts for the boy or girl about. 
to renew the regular school studies. A 
few accessories such as lamps and clocks 
were also shown in the window. 
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Know Your Kscapement 
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OW many watch repairers are there 

who thoroughly understand the 
lever escapement; its function, troubles, 
and adjustment? How many, when 
asked to define such terms = as 
“lock,” “slide,” “draft,” and “roller- 
shake,” can do so lucidly? How many 
clearly understand each term with its 
relation to the others? Having met and 
worked with a great many repairers, I 
find that a majority do not. 

Undoubtedly more trouble arises from 
the improper functioning of the escape- 
ment than from any other cause yet 
countless repairers are all at sea when 
it comes to diagnosing and repairing it. 
It seems, inasmuch as the escapement is 
so important, that all repairers should 
be freely conversant with it. In think- 
ing of this I cannot help recalling the 
repairer who attempted to get more lock 
by turning out the banking screws. I 
can understand why he did it; he con- 
fused the terms lock and slide; did not 
know where the one ended and the other 
began. 

With these things in mind, I have set 
out to tell ‘a few things concerning the 
“mysterious” workings of the escape- 
ment in a manner that can be under- 
stood by all. I will not attempt to go 
into a lengthy discourse, but will make 
it as short as possible; confining myself 
to those things which seem to be the 
least understood. And if you profit by 
it in only one thing, I will feel amply 
repaid. 

The first item will be the term “lock.” 
Pages could be written about lock, but 
I will touch only on the things ‘you 
must know in order to get results. 

Lock occurs at the instant a tooth of 
the escape wheel comes in contact with 
the locking-face of either of the pallet 
stones. In other words, it is the point 
where a tooth “locks” on a pallet stone. 
It is measured by the distance up the 
stone the tooth strikes. In order for it 
to be called a lock the tooth MUST 
strike first on the locking-face of the 
stone; not on the impulse surface and 
then ride off to the locking-face: Re- 


gardless of how close to the edge of the 
impulse surface the tooth strikes, if it 
DOES strike FIRST on the locking- 
face, and HOLDS, without sliding off 
onto the impulse surface, it is a positive 
lock. 

The stronger the lock—the further up 
the locking-face the tooth strikes—the 
less chance you have of securing a good 
motion on the balance wheel. It means 
just that much more the stone has to 
travel in coming off the tooth and, there- 
fore, just that much more friction for 
the hairspring to overcome. Allow 
enough lock for safety, only. 

In the factories, when escapements 
are being matched, they are “banked to 
the drop.” Meaning, the banking screws 
are both turned in to a point that will 
just barely allow a tooth to escape. 
When this is done and the matcher has 
satisfied himself that the lock is right, 
he then turns each banking screw out a 
minute distance to gain what is known 
as “slide.” The clearest definition I can 
give, so you will understand what it is 
and where to look for it, is this: slide 
begins AFTER lock takes place. Its 
amount is the distance the tooth travels 
up the locking-face of the stone, AFTER 
the locking action occurs. It must be 
equal on both stones, and the smallest 
amount is desirable. 

From the foregoing definitions it will 
be readily seen where lock ends and 
slide begins. Do not confuse them as 
did the repairer of whom I told you in 
the beginning of this article. It is quite 
essential to understand these as well 
as terms I will speak of later before 
attempting any real escapement work. 

Let us now consider “draft” and “rol- 
ler-shake.” 

At the instant when the roller-jewel 
passes out of the slot in the fork some 
other power must be brought into play 
or else the fork would not travel the 
rest of the distance it must before com- 
ing to a stop against the banking screw. 
The ability to draw itself up to the 
banking screw after the force of the rol- 
ler-jewel striking in the slot has passed 





is imparted to it by the angle at which 
the pallet stones are set and is called 
draft. In order to better understand 
this, in case you do not already, take any 
single-roller, 16 size movement and, 
holding it in your left hand, dial up 
(the dial to be off) slowly rotate the 
balance with your right forefinger. Now, 
with the aid of your eye-glass, look 
through the peep-holes. If you watch 
the action closely, turning the balance 
very slowly, you will see that after a 
’scape tooth strikes against the locking- 
edge of the stone (locks) that it will 
creep just a little farther up the sur- 
face. ‘Bhe distance it traveled after it 
struck, or locked, was the slide, and the 
reason for it was given by the angle at 
which the stone was set, giving what is 
called draft. If you will turn the watch 
over and repeat the operation of rotat- 
ing the balance very slowly while you 
watch between the banking screw and 
the side of the fork nearest to it, you 
will see the fork draw up to the serew of. 
its own accord after the jewel-pin has. 
passed out of the slot. That is draft. 

Now for “roller-shake” or, as some 
term it, “guard-pin shake.” 

Roller-shake is the amount of play be-. 
tween the guard-pin and the edge of the 
roller-table. The banking screws hav- 
ing been set right to gain the proper 
amount of slide, there should be a mi- 
nute amount of freedom between the 
guard-pin and the edge of the roller 
after the jewel has passed out of the 
slot and the fork has come to rest: 
against the banking screw. The amount 
of play, or shake, should be equal om 
both sides and the smallest amount nec- 
essary for safety should be allowed. 

There is another term or, possibly, 
condition, called in the factories “close 
inside,” and also “close outside.” It is 
quite common there and I have met with 
it a number of times in the repair shop, 
so it will be well for you to acquaint 
yourself with it. 

We will suppose that a tooth has just 
locked on the receiving (R) stone and 
you are rotating the balance as pre- 
viously directed while you watch 
through the peep-holes. As you watch 
this tooth unlock and slide across the 
impulse-face, turn your attention to 
the leaving (L) stone as it comes down 
into place to intercept a tooth. You will 
notice that the outside edge of this stone 
—not the locking edge—may pass very 
closely to the back of the tooth coming 
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down into place. Watch the space be- 
tween these two points and if you can- 
not see daylight or a speck of oil put on 
either would jump across to the other 
in passing, then you have a “close in- 
side.” Were this on the R stone it would 
be called “close outside.” The reason 
for naming it “close inside” is because 
the stone passes too close to the inside 
of the tooth. There is always the pos- 
sibility of their rubbing on each other 
which, in fact, they do at times. It can 
be the cause of poor motion and even 
stopping. The remedy is to set the stone 
so it will be farther away from the 
tooth. 

In setting a pallet-stone try to have 
the impulse-faces of tooth and stone pre- 
sent a seemingly parallel surface. I 
am aware that the tooth actually passes 
over the face of the stone with a rock- 
ing motion, but for practical purposes 
this admonition will suffice. The idea 
is not to have a tooth drag across the 
face on either its heel or its toe. If it 
does then the angle of the stone is 
wrong and could be overcome by re- 
setting sometimes while in other in- 
stances a new stone is required. 

If the watch you have has a brass 
escape wheel then you may meet with 
a sharp L or R stone and it would be 
well to know how to recognize it and 
remedy it. 

Reverse the power on the train by 
pushing backward on the third wheel 
with your tweezers. If you rotate the 
balance very slowly you will see that the 
outer edge of the pallet-stone drags 
against the back of the escape tooth. As 
the edge of the stone comes in direct 
contact with the tooth release the re- 
verse power and lift your finger off the 
balance. If the stone is “sharp” it will 
have bitten into the softer brass of the 
tooth and holds there, completely stop- 
ping the watch. Try this test on both 
stones and if either is sharp take a very 
fine oil-stone slip or tool impregnated 
with diamond dust and draw it lightly 
across the edge that is sharp. Do not 
put on much pressure or use too coarse 
a slip else you may chip the stone. 

There are several things you should 
look for in your examination of a watch. 
To begin with, look through the move- 
ment edgewise as you hold it in your 
left hand, sighting along the tops of the 
pallet-stones. See that both are level 
and that every escape wheel tooth pre- 
sents its entire thickness to the stones. 
If part of the thickness of the teeth 
show above the level of the stones then 
the escape wheel is probably too high 
and should be lowered in your staking- 
tool. If below the stones it is too low. 

You can also see the height of the 
guard-pin at this time. In the case of 
Waltham single-rollers the bend in the 
pin must be on a level with the center 
of the edge of the roller-table. It can 
be raised or lowered slightly by care- 
fully bending the fork up or down a 
trifle. You can-also see at this time, too, 
whether the escape teeth rub on the 
belly of the pallet—that part of the pal- 
let coming nearest a tooth under the 
pallet bridge and directly in line with the 
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pivot. If they could possibly touch then 
dress down the belly with an escapement 
file. Notice that pallet-bridge is perfect- 
ly level. If too high the balance might 
rub and if too low the pallet itself 
might rub when the watch is in the dial 
down position. It would also tend to 
throw the pivot holes out of line and 
cause them to bind. 

If you find a watch has poor draft— 
the fork will not draw up to the bank- 
ing screw after the jewel passes out of 
the slot—look for any of the following 
causes: no oil on the pivots; pivots too 
tight in their holes; no oil on the stones; 
pivots bent or in need of polishing; weak 
or set mainspring. 

Swing the balance far enough to al- 
low the jewel-pin to pass out of the slot 
and hold it at that point. Now, -with 
the point of your tweezers laid lightly 
on the fork, move it gently from side t« 
side. The amount of play or shake you 
feel is the amount of roller-shake; it 
must be equal on both sides. If daylight 
can just be seen between the edge of the 
roller and the guard-pin then that is 
considered right. But you can readily 
prove if the amount is safe by reversing 
the power on the third wheel while you 
rotate the balance rapidly with your 
forefinger. If there is too much the 
guard-pin will be forced past the edge 
of the roller and on the return swing 
of the balance the jewel-pin will strike 
on the outside of the horn. To overcome 
this condition bend the guard-pin toward 
the roller-table. If there is not enough 
shake you will see the motion of the bal- 
ance slow down perceptibly when run- 
ning into the fork and you must bend 
the guard-pin away from the roller to 
remedy it. 

You may find that, reversing the 
power and rotating the balance, the 
jewel-pin hits somewhere on the inner 
side of the horn and will not enter the 
slot. This is known as a “long fork” 
and remedy is to bend the fork in the 
direction where the jewel-pin struck. 
The reason for bending in that direction, 
as can readily be determined, is to bring 
the slot nearer the jewel. Be sure, 
though, before you do this bending that 
the roller-shake is not so great that it 
is deceiving you into thinking it a long 
fork. If everything is right you can 
reverse the power and rotate the bal- 
ance all you like—nothing will happen. 
Do not rotate the balance rapidly, do it 
carefully and slowly, for if the fork is 
long on either side and you forced the 
jewel-pin up against the fork with a 
sharp impact, you probably would be 
minus a jewel-pin. After you have bent 
the fork be sure you look once more to 
the roller-shake and slide for you will 
have changed both. 

There is also a condition known as 
“short fork,” seldom met with outside 
the factory. Test for it in this manner: 
slowly rotating the balance until a 
’scape tooth just drops off a stone, stop 
instantly at that point and hold the 
balance still. With tweezers or sharp 
pointed tool feel of the play in the fork 
by wiggling it from side to side just as 
you would for roller-shake. If there 
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is enough play to allow the ’scape tooth 
to ride back off the locking face onto the 
impulse face then the fork is short and 
should be changed for a new one, unless 
it can be overcome by drawing out the 
stones and giving more lock. However, 
the play may be so unequal on each side 
that it can be remedied the same as the 
long fork—by bending. This unusual 
shake or play is spoken of as “let-off” 
and must be equal. 

You can also prove by this whether 
the jewel-pin depthing is correct or not. 
The amount of play you feel is the 
amount of play the jewel has in the slot 
at that point. 

I have not gone into minute detail be- 
cause it was not my intention to com- 
pete with recognized works on the Lever 
Escanement. The things I have told 
you are hardly more than bare facts and 
if you would be proficient in them you 
must practise them and go deeper into 
the subject. 

In closing, yet me caution you not to 
do anything to an escapement unless you 
know why and what the result will be; 
not what you hope it will be. 








New Pivot Polisher 


C. Culman, Honolulu, T. H., has in- 
vented a new pivot polisher, which it is 
claimed may be operated with unusually 
satisfactory results. 

“If you know how to place a balance 
in a caliper,” says Mr. Culman, “the two 
specially ground and mounted jewels 
will polish both the end and the cylin- 
drical part of the pivot in one operation. 
The work remains stationary, therefore 
all danger to hairspring, staff, or bal- 
ance is eliminated. It polishes the ma- 
jority of bracelet train wheels. 

“A well polished staff is more essen- 
tial on a small bracelet watch than on 
any other. Thousands of hours are 
daily spent, tinkering, when all that is 
required is five seconds spent on polish- 
ing each staff pivot. A polished staff 
will vibrate twice as long as a dull one. 

“This is a complete tool, not depend- 
ent on fitting a lathe which may or may 
not hold the staff true. With this tool 
the staff is held as in a trueing caliper, 
true and stationary. The jewels run 
around and up and down on the pivot 
giving a perfect pivot in the minimum 
time, eliminating all hand work, all 
polishing powders, which are ground 
into the staff and all strain or danger 
either to the balance or hairspring due 
to being whirled around at high speed. 
The jewels are driven by a friction 
wheel which is held in contact with the 
mouth of a lathe against a revolving 
wheel, or even a bow may be used. The 
friction of the jewels against the staff 
increases with the thickness of the pivot 
—the thicker the pivot, the stronger the 
tension. The jewels are ground so they 
will polish; only oil is used.” 








First Train Bandit (in holdup): Hey! 
Lookit de pins on dat dame. 
Ss. TT. B. Gb): Pergit it . Dis tis 
bizniss. We ain’t got no time fer sex. 
—-Lafayette Lyre. 
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Thomas Earnshaw (1749-1829) 


$¢7 WAS born on the 4th of February, 
1749, at Ashton-under-Line in Lan- 
cashire, and at the age of 14 years was 
bound an apprentice to a watchmaker; 
at the expiration of my apprenticeship I 
worked for the shopkeepers for my live- 
lihood, and in three or four years ob- 
tained the reputation of a most capital 
workman as a watch-finisher.” 

In 1808, Earnshaw published Longi- 
tude an Appeal to the Public, a volume 
of 314 pages and beginning as above. 
In it he states his claim for the £10,000 
prize under the Act of Parliament passed 
in 1774 and a recital of his labors, inven- 
tions and the unfair tactics employed 
to keep him from getting the credit due 
him. He was perhaps justified in his 
castigations of his enemies, but he was 
not always appreciative of the efforts 
of his friends. His estimate of his own 
good points were put forth in evident 
good and honest intent and from all that 
can be brought to bear, the facts sup- 
port his claims. ’ 

“In my 26th and 27th years the dis- 
pute concerning excellence of workman- 
ship lay entirely with me and Mr. 
Thomas Barton, but that dispute was 
soon ended, in consequence of a challenge 
which Mr. Barton gave to all watch- 
makers. At that time I took a watch 
to Mr. Barton which I had finished for 
Mr. John Brockbank, and offered him 
the following terms: to make an equal 
bet that he could not excel the worst 
part of it; and two to one that there 
were parts in it he could not equal; he 
refused taking any bet unless I would 
first let him look over the watch. I did 
so; after he had examined it he said 
that he never had finished such a watch 
and declined all bets whatever. Mr. 
Thomas Hutton, watchmaker, was pres- 
ent. 

“It may be necessary to inform the 
public of what consequence the excel- 
lence of a watch-finisher is. I think I 
shall not be contradicted if I say that 
it is one of the topmost boughs of the 
Tree of Mechanism. The very exquisite 
and delicate work contained therein is 
not found in any other art. And a best 
repeating pocket timekeeper, made in the 
manner they now are, would astonish the 
world, and almost petrify it with wonder, 
if it were possible that by taking one 
to pieces, they could be made sensible 
of the nicety of its workmanship and 
mechanism; but, alas! no one but a 
watchmaker can possibly be acquainted 
with this extraordinary piece of mechan- 
ical art; in the course of my life I have 
not met anything that can be compared 
with it. 


“Having succeeded thus far in the 
branch of watch-finishing, and seeing 
no hope of further improvements, I 
wished to get into another branch of the 
trade called watch-jeweling. For this 
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slighting it to get money. Necessity here 
was the true mother of invention. I ap- 
plied myself to jewel watches in the best 
way I could find out, and in a few months 
invented a method to jewel watches, with 
tools so few and simple that the whole 
cost of them, instead of one hundred 
guineas, did not exceed four pounds, and 
with those tools I could dispatch the 
work in little more than half the time, 
and considerably better than it had been 
done before, and which method now 
stands unrivalled. 

“My next step was to another most 
difficult branch of watch work, called 


























THOMAS EARNSHAW, 1749-1829 
Portrait from engraving by S. Bellin after portrait by Sir Martin Shee, inventor of the 
marine chronometer 


purpose I went to see the tools of a Mr. 
Hebbelthwaites, watch- jeweler, which 
were advertised for sale; the terms were 
one hundred guineas [about $500], for 
the tools and one hundred guineas for 
the sight of them, because shewing the 
tools, they said, would explain the art. 
I being a poor journeyman watchmaker 
with a wife and children had no hun- 
dred guineas to give. The pride I took 
in excelling in my work prevented my 


steel wheel and ruby cylinder making, 
and for the very great improvements 
which I had made in these three first 
branches of the watch-making trade I 
was idolized by the late Mr. John Brock- 
bank, the late Mr. John Arnold, and 
others. And persons who were highly 
thought of as workmen in the above 
three branches paid me for instructing 
them after my method. 

“The time in which I made the im- 
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provement in this last branch of watch- 
making was in the year 1780; at the 
end of that year I turned my attention 
to the Detached Escapement, and after 
making two escapements for Mr. John 
Brockbank, in the old French way, [not 
very old as LeRoy had published its in- 
vention only in 1765] it was that I first 
discovered. the uselessness and impro- 
priety of the Detent with: pivots... . 
Having made the two before-mentioned 
escapements for Brockbank in the old 
French way, their absurdities struck me, 
and I saw the uselessness of the pivot 
detents, and the consequences attending 
them, namely, that the pivots must have 
oil, and when the oil became glutinous, it 
would rob the tender spring of such 
detent of its force; in that case, the de- 
tent would not fall into the wheel quick 
enough to stop it at every tooth; the 
consequence would be irregular time and 
stoppage of the watch, which Arnold in 
his watches with such detents had so 
often experienced. I therefore saw that 
a spring detent without pivots would 
remedy that evil, and be considerably 
less work, and have less friction; I was 
so satisfied of its excellence, that I im- 


mediately went to Mr. Thomas Wright, 


watchmaker to the King, who lived then 
in the Poultry, and told him I had found 
out the way to make Detached Escape- 
ments on a very simple plan, with much 
less work and a greater certainty of 
their not stopping of themselves . . . he 
gave me a watch movement to make it 
to: I made it in two days, and in taking 
it to Mr. Wright, passing Brockbank’s 
shop, and being proud of the invention, 
I called and shewed it to Brockbank .. . 
having told him that Mr. Wright, for 
whom I made it meant to take out a 
patent for it. When I left Brockbank I 
took it to Mr. Wright, who likewise 
highly approved of it. I then told him 
that I had shewn it to Brockbank, he 
replied that it was the worst step I could 
have taken, as Brockbank was hand and 
glove with Arnold, who had been blun- 
dering on the old French Detached Es- 
capement for many years, and that he 
would no doubt tell Arnold of it imme- 
diately: and advised me to go back to 
Brockbank, and make him promise on 
his word of honour, not to tell Arnold 
of it. . . . ‘Well then, Mr. Earnshaw, I 
will give you my word and honour, that 
I will not describe it to Mr. Arnold: 
. . . I then turned to his brother Miles, 
and said, Mr. Miles, I must beg you to 
make me the same promise. Miles 
simply replied, ‘Mr. Earnshaw, it is of 
no use deceiving you, we have told Mr. 
Arnold: you did not desire us not to do 
so, and as you shewed it here, we did 
not know that you meant to keep it a 
secret.’ I replied, that as I had said 
Mr. Wright meant to get a Patent for 
it, he might suppose I should not wish it 
to be known, till the Patent was ob- 
tained; but it was done, and could not 
be undone by argument, and I was satis- 
fied myself that it could not be of any 
consequence, as Brockbank and his 
brother could always assert my right to 
it... . I urged Mr. Wright to take out 


the Patent immediately, but he declined 


so doing till he had tried out the watch 
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for some time. I did not object to that, 
and he tried it for more than twelve 
months. ... Of the going of the watch 
Mr. Wright had talked much. Mr. 
Arnold had heard of it, and one day Mr. 
Wright sent for me, and told me Mr. 
Arnold had called on him, and said that 
he had delivered the specifications of his 
Patent; and that Mr. Wright might, in 
that case, safely shew him his watch: 
that as the specification was delivered 
he had nothing to fear. Wright gave 
him the watch. Arnold proceeded to 
open it. Wright, recollecting that what 
Arnold had told him of his having de- 
livered his specification into the Patent 
office, might not be true, hastily replied, 
‘Mr. Arnold, I will not have the watch 
opened.’ Arnold then began to speak in- 
solently. ... After Mr. Wright had told 
me what had passed between him and 
Arnold, he desired me to go to the Pat- 
ent office and see if Arnold had deliv- 
ered in his specification as he had as- 
serted. I went,and no such specification 
was there.... I urged him [Wright] 
again and again, and he then told me 
he could not prosecute Arnold, because 
I had told everybody that the invention 
was mine, and that Arnold in course 
would subpoena me, and other persons 
to prove that I had said so: and that as 
he, Wright, had taken out the Patent in 
his own name the prosecution in that 
case would not stand.” 

On the ist of July, 1789, Earnshaw 
was introduced to Dr. Maskelyne, As- 
tronomer Royal, who consented to try 
out one of his watches. The next month 
he wrote Earnshaw to attend the meet- 
ing of the Board of Longitude and re- 
quest that the trial of his watch be con- 
tinued at the Royal Observatory. This 
was the beginning of Earnshaw’s con- 
tact with the Board of Longitude. 

“The Doctor likewise told me, that Mr. 
Brockbank said the reason of my 
watches going better than his and Ar- 
nold’s was, that I had the advantage of 
them in being so nice a workman... . 
The Doctor was inclined to believe 
Brockbank’s assertion, and questioned me 
much upon it, saying, that if my plan 
depended so much on very extraordinary 
workmanship, it would militate much 
against it, as it could not become gener- 
ally useful. ... Immediately I left out 
of my timekeepers every sort of fine 
workmanship; and when everyone be- 
spoke a timekeeper, I asked them what 
they wanted it for, well going or fine 
workmanship; ...I1 likewise informed 
them of the price of the best timekeep- 
ers for well going, without internal 
finery and useless jewelling; and like- 
wise the price of the best, with all that 
superficial work, so fascinating to the 
greater part of watch-makers; but all 
this superficial work was declined by 
my employers, six only excepted... . It 
was now that the watch-makers began 
to complain loudly of the roughness of 
my work, because they could not equal 
it in giving correct time; and they made 
the roughness of my work a plea against 
me at the Board of Longitude.” 

A conversation between Maskelyne 
and Earnshaw is reported by Earnshaw 

exhibiting the latter’s complex of hav- 
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ing the world_against him. Discussing 
a regulator made for the Doctor by Mar- 
gets. “I informed him how Margets had 
likewise pirated me. The Doctor re- 
plied that he never met with the like: I 
was the rival to everybody! I said that 
facts were stubborn, and if he did not 
find every word which I told him strictly 
true, to treat me as I deserved, as an 
impudent impostor.” Maskelyne ad- 
vised Earnshaw to undertake a regulator 
for the Lord Primate of Ireland which 
Earnshaw did, but protested that in 
addition to never having made a clock 
he did not even know how many wheels 
were in one. Earnshaw complied and de- 
livered it for trial at the Royal Observ- 
atory Feby 1792. The vacant space 
available was not favorable and Earn- 
shaw “addressed the Dr. in the follow- 
ing words: There, sir, stands the infant 
endeavors of your humble servant in 
clock work, fixed in a shivering corner, 
going against the united abilities of 
Graham, Harrison, Shelton, Kendall, and 
Arnold, all centered in one clock; which 
was the transit clock, on which the ut- 
most abilities of the before-mentioned 
persons had been expended, to make the 
most compleat possible. Now sir, if my 
clock does go better than that, I 
must beg that you will do me the jus- 
tice to remove it to the firm stone pillar, 
where the transit clock stands.” 

As to the first year’s trial perform- 
ance, the assistant to the Astronomer 
Royal reported that its rate in compari- 
son with that of the transit clock was 
in favor of Earnshaw’s in the ratio of 
168 to 57. After an adjustment in the 
compensation it was reset at the Observ- 
atory, Armagh, and in 1797 was report- 
ed having a deviation of two-tenths of a 
second in six months. It is interesting 
to note from the report of 1807 that it 
had been going well for 14 years with- 
out ever being opened, cleaned, or oil 
applied to it. Earnshaw was an intense 
and active worker whether at the bench 
or prosecuting his claims to the Board of 
Longitude. The amount of work he did in 
preparing letters of argument and sim- 
plification of the points at issue would 
have taken up considerable of the time 
of a firm of attorneys. He was capable 
of compromise when it simply was a re- 
ceeding from some stand he had taken 
not involving a principle. Sir Joseph 
Banks, as Commander Gould has said 
“at that time President of the Royal 
Society and (politicians apart) one of 
the most influential men of the day, was, 
ex-officio, a member of the Board, and, 
being an enthusiastic patron of the 
Arnolds, both father and son, set him- 
self, seconded by Alexander Dalrymple, 
Hydrographer of the Navy, to oppose, 
tooth and nail, anything tending to ex- 
alt or reward another chronometer maker 
to the detriment of their reputation.” 
Earnshaw prepared a resume of his 
case for the newspapers in which he 
said, “If the world ask a reason why 
Sir Joseph has taken so active a part 
against Mr. Earnshaw and the whole 
sense of the Board of Longitude, Sir 
Joseph must explain that mystery him- 








(Continued on page 140) 
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[Patents Granted by the United States and 
the Registered Trade-Marks] 
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UNITED STATES PATENTS 
Issue of Sept. 4, 1928 








1,683,545. ARTICLE OF JEWELRY. Ray A. 
Harris, North Windham, Conn. Filed 
Dec. 14, 1927. Serial 239,990. 1 Claim. 


An article of jewelry comprising an orna- 
ment in the form of a container having 
openings therein, means to detachably secure 
the lower end of the container to the front 
of a garment at the top of the latter, chains 
having their inner ends secured to the top 





of the container, and means at the outer 
ends of the chains for detachable connection 
with the shoulder straps of a garment to 
support said container in upright position 
and hold said shoulder straps in place. 


1,683,551. VANITY CASE. WILLIAM G. 
KENDALL, Newark, N. J. Filed Feb. 10, 
1928. Serial 253,429. 7 Claims. 

A vanity case including a body, a cover 
therefor, a compact plate holder, and means 
for hingedly connecting the cover with the 


























holder, said means including a looped pro- 
jection extending from said cover inwardly, 
an aperture extension forming part of said 
body, said projection extending through 
the aperture in said body, and a pintle ex- 
tending through said looped projection, said 
pintle overlapping part of said body. 


1,683,552. COMPACT-PLATE-H OLDING 
RING. WILLIAM G. KENDALL, Newark, 
N. Jd. Filed Feb. 10, 1928. Serial 
253,430. 9 Claims. 

In a vanity case, a holding ring for re- 
movably holding a compact plate, said ring 
comprising an L-shaped structure adapted 
to snugly fit into the vanity case, a plurality 
of resilient fingers extending from said ring 




















for removably locking the ring in the case, 
and means extending from the ring inter- 
locking with the compact plate for holding 
the same in position. 


United States Trade-Marks 
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Issue of Aug. 28, 1928 





_ The following trade-marks are published 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
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Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 


fee o 10 must accompany each notice of 
opposition. 
Ser. 267,097. TIFFANY & Co., New York. 


Filed May 26, 1928. 

For Jewelry for Personal Wear and Use, 
Not Including Watches; Precious Stones, Flat 
and Hollow Ware Made of or Plated with 
Frecious Metal, Table Cutlery of Precious 
or Semiprecious Metal, Bodkins, Book Marks, 





Bottle Openers, Candelabra, Candle Shades, 

Candlesticks, Cardcases, Cigar and Cigarette 

Boxes and Lighters, Napkin Rings, Combs, 

and Hairpins, Button Hooks and Shoe Horns, 

All Made of or Plated with Precious Metal. 
Claims use since February, 1900. 


Ser. 268,165. Louis STERN Co., Providence, 
R. I. Filed June 16, 1928. 
Chain Fasteners, 


For’ Key Rings, Snap 


LUSTERWITE 


Fasteners, Spring Rings, Tie Clasps, Lapel 
Buttons, Brooches, and Chain Bars, All of 
Which are Made of or Plated with Precious 
Metals; Finger Rings, Bracelets, Chains for 
Personal Adornment, Cuff Buttons, Cuff 
Links, Charms, Fobs and Pendants. 

Claims use since June 1, 1928. 


Ser. 268,630. PHr Mu FRATERNITY, Chicago. 
Filed June 25, 1928. 
For Fraternity Badges, Lapel Buttons, 


>&M 


Scarf, Lapel and Breast Pins; Cuff Links, 
Tie Clasps, Charms, Finger Rings, Belt 
Buckles, and Ornamental Shields All of Pre- 
cious Metal. 

Claims use since Sept. 1, 1916. 


Ser. 268,637. SEMUEL SEMENOFF, New York. 
Filed June 25, 1928. 
Links, Tie 


Breast Pins; Cuff Clasps, 


Charms, Finger Rings, Belt Buckles, and 
Ornamental ields, All of Precious Metal. 
Claims use since March, 1927. 
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Ser. 266,485. SAMUEL SCHNELLING, Chicago. 





Filed May 16, 1928. 


For Finger Rings, Bracelets, Broaches, 
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Sautoirs, and Platinum Shells or Cases Set 

with Jewels for Personal Wear, but Not 

Including Watch Movements or Cases. 
Claims use since March 27, 1927. 


268,883. BERNARD Rice’s Sons, INc., 
New York. Filed June 29, 1928. 


HADow SRD 


For Silver Hollow Ware. 
Claims use since on or about June 21, 1928. 


Ser. 269,042. THETA TAU FRATERNITY, 
Urbana, Ill. Filed July 3, 1928. 
For Fraternity Badges, Lapel Buttons; 


OT 


Scarf, Lapel, and Breast Pins; Cuff Links, 
Tie Clasps, Charms, Finger Rings, Belt 
Buckles, and Ornamental Shields, All of Pre- 
cious Metal. 

Claims use since 1905. 


Ser. 269,318. RosENHEIM Co., INc., Prov- 
idence, R. I. Filed July 9, 1928. 
For Bracelets. ; 


DURAWHITE 


Claims use since Jan. 20, 1928. 


Ser. 


Trade-Mark Registrations Renewed 
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72,178. CLOCKS AND WATCHES. Reg- 
istered Jan. 5, 1909. THE WESTERN 
CLock Mra. Co. Renewed Jan. 5, 1929, 
to Western Clock Co., La Salle, Ill, a 
Corporation of Illinois, assignee. 


72,349. WATCHES AND PARTS THEREOF. 
Registered Jan. 19, 1909. ANCIENNE 
MANUFACTURE D’HORLOGERIE, PATEK 
PHILIPPE ET CoO., SOCIETE ANONYME, 
Geneva, Switzerland, a_Corporation of 
Switzerland. Renewed Jan. 19, 1929. 


Prints 
Registered Sept. 4, 1928 


11,199.—_Title: HANDSOME, DEPENDABLE 
AND STURDY, TIP-TOP IS A WRIST- 
WATCH YOU’LL BE PROUD TO OWN. 
For Watches. THE NEw HAvEN CLOCK 
Stan Haven, Conn. Published May 


11,200.—Title: ‘TIP-TOP IS A FINE WRIST- 
WATCH AT ANY PRICE—IT COSTS 
ONLY $3.50. For Watches. THE NEW 
HAVEN CLOCK Co., New Haven, Conn. 
Published June 30, 1928. 


11,201.—Title: INSPECT TIP-TOP FOR 
YOURSELF AND BE CRITICAL. For 


Watches. THE NEw HAVEN CLocK Co., 
been Haven, Conn. Published May 5, 


11,202.—Title: DESIGNED FOR . LOOKS, 

MADE FOR SERVICE, TIP-TOP 
GRACES ANY WRIST. For Watches. 
THE NEW HAVEN CLOCK Co., New Haven, 
Conn. Published Feb. 4, 1928. 


11,203.—Title: JUDGE TIP-TOP BY ANY 
STANDARDS, PUT IT TO ANY TEST. 
For Watches. THE NEW HAVEN CLOCK 
og Ay Haven, Conn. Published Jan. 
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T6,h 04. EGG STAND. WILLIAM BENNER, 
Bridgeport, Conn. Filed Jan. 19, 1928. 





Serial 24,938. 
76,182. BELT BUCKLE. WILLIAM 


Term of patent 14 years. 


DIETE- 
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N. Y., assignor to 


Rochester, 


RICH, 








Hickok Mfg. Co., Inc., Rochester, N. Y. 
Filed May 16, 1928. Serial 26,702. Term 
of patent 7 years. 


76,183. BELT BUCKLE. Rosert FF. EIcu- 
NER, Rochester, N. Y., assignor to Hickok 


Mfg. Co., Inc., Rochester, N. Y. Filed 





May 16, 1928. Serial 26,704. Term of 


patent 315 years. 


76,184. BELT BUCKLE. Ropsert F. EIcH- 
NER, Rochester, N. Y., assignor to Hickok 








Mfg. Co., Inc., Rochester, N. Y. Filed 
May 16, 1928: Serial 26,705. Term of 
patent 3% years. 


76, a ee OR SIMILAR ARTICLE. 
G. KINnTz, Wallingford, Conn., 
liner to International Silver Co., 


<a 


Meriden, Conn. Filed June 9, 1928. 
Serial 27,061. Term of patent 7 years. 











76,209. RING. LaAuRENCE G. STEWART, St. 
Louis, Mo. Filed June 22, 1927. Serial 
22,522. Term of patent 14 years. 








Famous Horologists 
(Continued from page 138) 








self. But if he does not, Mr. Earnshaw 
* promises to do it for him, in which the 
world may see, that the independent 
spirit of an Englishman, and the full 
confidence of meeting with strict justice 
in this country, is not lost.” What a 
splendid type of citizen. The hard ex- 
periences he had met with in life con- 
spired to give him the feeling that he 
alone in the world was without friends. 
This was not the case, for in his own 
account one may find many evidences to 
the contrary. “When Sir Philip Stevens 
asked me, if I had no friends . . . I re- 
plied, I had no friend but one, that I 
knew of, and that was the timekeeper 
which I had already made, and another 
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which I was making. Sir Philip said, 
young man, in my opinion, those are the 
best friends you can have. I have not yet 
found Sir Philip’s observation on this 
head exactly realized, as will appear 
hereafter: for although my timekeepers 
have been invariable in their friend- 
ship, yet like the honey to the bee, they 
have not failed to draw to my hive, the 
plundering drone, and the angry wasp.” 
(To be continued) 











Frank Murphy has accepted a situa- 
tion with the L. G. Balfour Co. 

Mr. and Mrs. William Young left last 
week for an automobile visit to Canada. 

C. O. Dexter and wife are making an 
automobile tour of New Hampshire. 

Mr. and Mrs. Harold Cameron are 
touring the White Mountains. 

Thomas O’Keefe, with the L. G. Bal- 
four Co., who has been confined to his 
home by illness, is convalescing. 

Mr. and Mrs. E. Howard Carpenter 
were week-end guests of friends at East 
Dennis over Labor Day. 

Mr. and Mrs. J. Burleigh Moulton and 
family were at Prudence Island over the 
holiday. 

Henry F. Healy, 64 years of age, a 
veteran journeyman jeweler, died last 
week at the Sturdy Memorial Hospital 
after a short illness. 

The plant of the Bay State Optical 
Co. closed Friday night over Labor Day, 
giving the employes an extra week-end 
holiday. 

Charles A. Lee of the Smith & Crosby 
Co., with his wife spent the week-end 
and holiday touring the White Moun- 
tains. 

Edward Gaboury is_ reported as 
progressing satisfactorily at the Sturdy 
Memorial Hospital, following an opera- 
tion for appendicitis. 

Arthur Guyot, of Guyot Bros. & Co., 
Inc., spent the last week-end and holi- 
day in touring through Maine and New 
Hampshire. 

The Apco Mossberg Corp., Lamb St., 
has been increasing its force of machine 
tool makers. Everett and Arthur Lund- 
sten, sons of Olof Lundsten of the J. & 
L. Tool Co., have returned from Sweden 
after spending the summer with rel- 
atives there. 

Amos S. Blackinton and Albert T. 
Head have been summoned for petit 
jury duty at the September term of 
Superior Court at Taunton. Gaston A. 
Guyot has been summoned for similar 
duty at the Fall River session of Su- 
perior Court. 

Sounding of the L. G. Balfour Co. 
burglar alarm in police headquarters 
about 5:30 o’clock the other morning 
caused a detail to be sent to the factory 
to make an investigation. It was dis- 
covered that everything in the shop was 
secure, but on one of the safes the dial 
showed that the bolts had shifted. 
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Miss Cora Ellis, with William Ken- 
drick’s Sons, will shortly return from a 
visit to Texas. 

Rudolph H. Baude, head of R. Baude 
& Co., is back at his store after a month 
spent at Bay View, Mich. 

Morris M. Lorch, head of the Letzler, 
Lorch Co., Louisville, recently returned 
from a short rest spent at French Lick 
Springs, in Indiana. 

William C. Kendrick, of William Ken- 
drick’s Sons, has almost completely re- 
covered from a long spring and early 
summer illness, and is now seen about 
the store a good deal more than for some 
months past. 

The 1928 season marked the century 
mark for the house of Lemon & Son, 
Louisville, which dates its founding back 
to 1828. From the pioneer days the 
House of Lemon has been in the hands 
of one family, and the concern has al- 
ways been one of the real leaders in the 
jewelry business of Louisville. 

Louisville retailers report that busi- 
ness over the summer was only fair, but 
that fall outlook is promising. Out in 
the state prospects are good in the 
tobacco territory, as there is a big crop 
of good quality tobacco, which if sold 
for good prices will result in good times. 
The coal mining sections are reporting 
better conditions after a slow season. 

The Kentucky State Fair, during the 
week of Sept. 10, is expected to create 
a fair demand for jewelry, in that it 
brings many of the wealthier people of 
the State into the city for a combined 
week of shopping and pleasure. The 
State Fair is noted for its horse shows. 
Business of supplying the cups and 
trophies to be used as awards by the 
Kentucky State Fair next week was 
fairly well divided up, a number of the 
local houses supplying a part of the 
merchandise to be used. 








Eddie W. Jacocks, representing the 
Gruen Watchmakers Guild in the east- 
ern part of the country, is at work again 
after spending a very pleasant and 
profitable vacation in Alaska. Mr. 
Jacocks sailed from Seattle June 23 on a 
passenger and freight steamer, arriv- 
ing at Seward, Alaska, according to 
schedule. In the course of his travels 
he visited all the principal towns, going 
as far inland as Fairbanks. Jewelers in 
Alaska deal for the most part in nugget 
jewelry and curios, and find a ready sale 
for this line of merchandise among tour- 
ists and the natives themselves. Ster- 
ling silver friendship rings with totem 
pole designs carved on the shanks are 
distributed by jewelers to their special 
friends and acquaintances and Mr. 
Jacocks was fortunate in having one 
presented to him by a Seward jeweler. 
As a souvenir of Alaska he also brought 
back with him a six-foot totem pole 
which he now has set up on the lawn of 
his Cincinnati home. 
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FOR MORE SALES : 
iN YOUR SILVER DEPARTMENT f{ 


O much is said about tying up with magazine adver- 
tising that it would seem to be an old story, yet 
actual results in other lines of retail selling prove 

that it cannot be emphasized too much. Actual results 
all over the country in our own sterling business show 
the definite increase in sales that can follow intelligent 
cooperation. 


This fall without cooperation you can probably do a 
normal business. But with a little forethought and with 
some extra effort you can surely lift sales to a much 
higher level. 


A full page will advertise Colfax in The Saturday Eve- 
ning Post and other leading class magazines in October. 
The same publicity will be given to Cinderella in Novem- 
ber This is a schedule of advertising that will reach four 
out of five of the families in your community who are 
your prospects for business this fall To help you interest 
them further and to direct their attention to your store as 
the source of supply for Gorham gifts and merchandise, 
we have prepared a comprehensive plan, and a wide variety 
of material. While it is entirely different from all that has 
gone before, it is along identical lines that have proved 
successful again and again. 


BW» CAZW. ® CZ 5S CAZAWD CZAR. 5 CARS CARL D 


If you would like to try this plan for increasing fall 
business, the Advertising Department will gladly give you 
details and cooperate with you : 


THE GORHAM COMPANY 


or SALES AGENT FOR 
¢ Endorse GORHAM MANUFACTURING COMPANY 


The Jewelry Trade 
Asseciation GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R. 1. 
DURGIN DIVISION, Concord, N. H. 
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Wherein is shown the 
construction of a. modern 


three piece Watch Case. 
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Note the complete pro- 
tection the movement 
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enjoys. A solid metal ring. = 
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Compare with the usual = 


two piece case So 


much in evidence. CN —yS= 
STAR WATCH CASE COMPANY 


LUDINGTON, MICHIGAN 


NEW YORK OFFICE meaner SorTsial USTD NJ. A.. SAN FRANCISCO OFFICE 
20 WeEsT 47TH St. 48 704 MarRKeET ST. 






















CINCINNATI OFFICE 
31 East Fourtu ST. 





CHICAGO OFFICE 
35 E. Wacker DRive 
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ULTRA-FEMININE 
JEWELRY 





JEWELRY THAT GOES STRAIGHT 
TO FEMININE SENTIMENT, FULL 
OF CHARM AND VIVACIOUS | 
BEAUTY IS THE JEWELRY THAT 
SELLS TODAY *» DESIGNS ORIG- 
INATED BY WOOD HAVE 
THIS ESSENTIAL 


CHARACTER 
AS 


J. R. WOOD & SONS 
Stylists in Jewelry Since 1850 


NEW YORK OFFICE: CHICAGO OFFICE: 
15 Maiden Lane 29 E. Madison Street 
FACTORY: 


1325 Atlantic Avenue 
Brooklyn, N. Y. 
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= Sam Every Ollendorff movement was 


SiGw CPEEECESUEEE! 


FREELEE FETS 
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designed for the wrist. Not the 
outgrowth of the family clock 
or the pocket watch—but 
actually constructed to meet 
wrist usage and demands 
=—— eee = for things beautiful. 


I. OLLENDORFF CO., INC. 


20 West 47th Street, New York 
Chaux de Fonds 717 Liberty Ave., Pittsburgh 


**Fine Watches Since 1868” 


N"endorff 


Weatches 


1. LA FRANCE—One of the 
more exquisite jewel en- 
crusted models in solid 
platinum with 60 diamonds, 
8 genuine sapphires. 17 jewel me rr 
movement. Retail price, $800 


2. CANNES—14K solid white gold 
case and bracelet, platinum trim- 
med, set with 8 diamonds, option 
of 8 synthetic sapphires or emeralds. 
17 jewels, Retail price . . $200.00 





=> 


**Time for a 


Life Time” 


3. TERESA —14K solid white gold. 
Hand engraving in 17 jewels. 
Retail price ..... . . $60.00 
SENORITA—the same in 15 jewels. 
DOR SIEOE o> sk ke te Se 
CARMEN —the same in 14K white gold- 
filled. 17 jewels. Retail price - « $50.00 
ANTOINETTE—As above in 14K white gold 
filled. 15 jewels. Retail price. . . . $40.00 


4. SERENA—14K solid white gold—3 piece case 
with curved back—Hand-carved oxidized case. 
17 jewels. Retail price . .. . - - $75.00 


ua ! 
STU 


5. SPHINX—14K solid white gold case with flexible 
end pieces. Hand-carved case with curved back. 17 
Semele. Metall grice . 2. 2 « s+ 0 to ow tl le 


6. GUARDIAN — Doctor’s and nurse’s model in 14K 


white or green gold-filled. Sweep second hand. 15 jewels. Ses oe eeonce ’ EE : 
UPR oc cet ok te ae os. 


7. BARRISTER—14K solid white or green gold or combina- 
tion of both. 17 jewels with filled bracelet. 





Retail price . . oe ae » « c<«s « aaa 
GRANDEE—Same in 14K ool filled case. 15 jewels. (3508 ce eee EPRECCEREEL 
UNE mes ey il et sl OP SL or be ets $60.00 Histere EERIE : | wi 
8. AMAZON —Lady’s sport in 14K white gold-filled three piece Hi He H 1 : 
case. 15 jewels. Retail price . . . - .- . + +... $40.00 "SSP ERREY CEREMERERIEG 
9. PATRICIA—14K white gold-filled case with curved back. 15 jewels. iS) 


i a a a a a ae ae ae ee a er 
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Jewelers’ Settings and Findings 
eo @ e x) 
of High Quality, in Platinum and Gold 
eo e 
are Specialties of Ours 
OUR CATALOG S-F-D GIVES FULL INFORMATION 
P~] CF ™ 
| ( SS FR eS ce ‘. 
oy ey ) O Uo Oo 8 8B B a 
Ag CARAT 2 13 1% 1 3 3 3 é 4 z crtg 
y Mm 8 73 7 _ 83 53 5 43 4 £ My 3 
MW) Ww aS a wy ww wo SSeS 
3261 3262, (3263 3264 3265 3266 3267 3268 3269 3270 3271 
SQUARE SETTINGS WITH DOVETAIL OPENINGS 
83%, 8 
( N 5e 5 43 
3145 3146 3147 3148 3149 3150 3151 3152 3153 
AIR LINE RING TOPS FLAT OR DOMED MADE IN THREE DIFFERENT SHAPES 
lex ~ pr pr meh * & 2 
= \O © @ 3 
3170 3171 3172 3173 3174 3175 3176 3177 3178 3179 3180 
SOLID RING TOPS WITH BEVELED EDGES MADE IN FIVE DIFFERENT SHAPES 
2 OOOPP99eEgQe0¢ 
2 43 4 
SeaSaoegeaagesans 
3100 3101 3102 3103 3104 3105 3106 
1 STONE BLANKS MADE IN SEVEN DIFFERENT SHAPES 
BAKER & CO., INC. 
54 Austin St., Newark, N. J. 
30 Church St., New York 760 Market St., San Francisco 5 So. Wabash Ave., Chicago 
. lor 
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CHINESE JADE 
AMETHYST 
CARNELIAN 
} RUSSIAN LAPIS 
CRYSTAL 
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Makers of Platinum. & Gold Chains 
Walter Lampl * 20 Wess 47 Street: NEw York 
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Creators of the Unusual. ~ 
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‘THERE is no worthier combination of 
elegant design and precise craftsmanship than this 
Frodsham movement fitted in a Kreisler-created case. 


JACQUES KREISLER G- COMPANY 


S56 WEST 47=STREET - NEW YORK 


55 EAST WASHINGTON STREET, CHICAGO 
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PATTERN 


ILVERWARE with real 
sales features is unusual. 
The Apollo Series is more than 
just a beautiful design. Apollo 
ware is triple-plated at the points 
of greatest wear. It will outlast 
by many years ordinary plate. 
Apollo pieces are burnished to 
assure a high and permanent 
luster. Age cannot mar its at- 
tractiveness. The Apollo series 
includes three other patterns of 
charming individuality, the 
Adonis, Jefferson and Webster. 


The dealer who handles the 
Apollo series can talk of more 
than “pretty patterns.” He has 
strength and lasting loveliness 
behind his stock—two sales fac- 
tors of importance. 
















Apollo, 5 A.D. 


(Reproduced from marble 
copy in Rome) 


Write for full particulars— 
today! 
Simeon L. & George H. ROGERS Company 


Factories 


Hartford, Conn. Wallingford, Conn. 















Sales Branches: 

New York, 22 W. 48th St. 
Cuicaco, 109 N. Wabash Ave. 
PHILADELPHIA, 722 Chestnut St. 
Boston, 373 Washington St. 
San Francisco, 150 Post St. 
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LONGINES WINS AGAIN! 


August 16,1928 


Messrs. Ae Wittnauer Company 
402 Fifth Avenue 

New York City 

Gentlemen : 

During our recent Roundthe World flight, ny 
Longine Chronometers showed a variation of less than 
two seconds while crossing the continents of Europe 
and Asia. 

They were checked by the officers of the S.S. 
Olympic before landing at Cherbourg, France, end 
rechecked by the afficers of the S.S. Empress of 
Russia after leaving Japan. 

A great deal of. credit for my successful navi- 
gation on this flight was due to the accuracy of these 
instrument se 


Yours very truly, 


Charles B.D. Collyer. 


A. WITTNAUER CO. 


Est. 1866 


402-404 Fifth Ave., New York 


Chicago Montreal Geneva 
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CHAS. KELLER & C9 20 WEST 47 ST..NY. 
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New! These Two 
Wedding Ring Displays 


Free to Retailers 


Lf. OOK well at these illustrations of our two wedding 


ring displays. Would you not like to have them in your 
window? Would they not help you to sell more wed- 
ding rings? You can have either or both of these with- 


out charge. 
To get a Lohengrin Display, simply order two dozen 
Lohengrin Wedding Rings from your wholesaler. If you 


want the Cinderella Display, order twenty-five Cinderella 
Wedding Rings through your wholesaler also. 


BLANCARD 














Seamless 
rr ' WEDDING RINGS 
t,ohengrin 
WINDOW DISPLAY (Outs offer is good for a limited time only—while the 


displays last and is not retroactive on previous purchases. 


OUR LOHENGRIN WINDOW DISPLAY. This 
is indeed a work of art. The picture is a Verplex Oil 
Painting in full color. You will find it difficult to dis- 
tinguish from a genuine oil painting. It even has raised 
brush marks. The frame is a deep two-tone bronze 
moulding. The ring pad is super-black velvet. The en- 
tire display measures 10” wide x 11” high. 


OUR CINDERELLA WINDOW DISPLAY. This 
is a companion to our Lohengrin Display. It is splen- 
didly executed with a predominating tone of gold and 
black. It will be heartily welcomed by even the finest of 





jewelry stores. 


If you are not fully acquainted with Lohengrin and 
Cinderella Wedding Rings we will gladly send you our 
catalog, which not only illustrates all our rings, but also 
pictures the various dealer helps, such as newspaper ad- 
vertisements, electros of rings, etc.—free on request. 


% Sold through wholesalers only ¥ 


BLANCARD & COMPANY 


Incorporated 


Mm 
Cinder ella 136 West 52nd Street New York City 


WINDOW DISPLAY 
— om ——— 
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Remounting Service That 
Is Prompt and Efficient 


Nearly every modern, progressive jewelry store in the 
country knows about our ability to remount diamonds 
into beautiful modern settings. 


The selling qualities of our line are a by-word in the 
jewelry trade. 


There is never any delay, and never a complaint as to 
workmanship, or finish. : 


Our mounting department has grown to its present pro- 
portions through efficiency. 
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mter , 


Fall and winter are coming. Men 
are returning to vests. This is your 
time to check up on your stock 
of Waldemar, Dickens, and Vest 
Chains. 


Make sure you have a sufficient 
supply to take care of all your 
needs. And make sure you are 
handling the Forstner line. If you 
have no Forstner chains in the 
shop order some from your jobber 
now. 





For Forstner chains are well made 
and give unusually good service. 
And their smart designs help make 
easy sales. 


Our chains are made in five dif- 
ferent qualities as indicated by the 
trademarks pictured here. On the 
swivel of each chain is stamped its 
quality mark which is your guar- 
antee of what you are buying. 





Sold Through 
Wholesalers Only 








FORSTNER CHAINS 





The House IG ) of Service 


FORSTNER CHAIN CORP 
IRVINGTON, NEW JERSEY 
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--- at the lowest price 


BEDFORD 


THE JEWELERS’ CIRCULAR 


ever offered 


Bun BEDFORD line has long been known for its 
superb models at remarkably low prices. ... . 
Watch No. 2535 shown above is the latest outstanding 
example. We are now making this watch to retail at 
4 the lowest price for which it has ever been sold 
heretofore. .... We offer it in our Dominant Quality 
(permanent white finish) with 6 or 15 jewel move- 
ment. Movements and cases bear the Bedford name and 


are covered by our written guarantee. .... Each watch 
includes a leather strap with buckle, guarantee slip, 
retail price ticket and presentation box..... The hour 


numerals appear on the raised circular bezel which is 
enameled in color, the numbers showing through 
in white. .... Sold through wholesalers only. 


WATCHES 


JACOB BIKOFF & CO., Inc. 


116 NASSAU STREET 
NEW YORK. 
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The Fame of Elaine-Goering 
is In the Air 


mR In a 





Every night in the week a nation wide 

chain of high-powered radio stations 

broadcast Elaine-Goering correct time. 

Tune in tonight—hear the Elaine-Goer- 

ing message over any of these sfations. 
AI 


Chicago, Ill...... WBBM .. 8.00 p.m. 
Philadelphia, Pa... WCAU .. 8.00 p.m. 
St. Louis, Mo..... KMOX .. 9.00 p.m. 
San Francisco, Cal.. KFWI. . . 8.30 p.m. 
Columbus, Ohio .. WAIU.. . 6.58 p.m. 
Salt Lake City, Utah KSL.... 9.00 p.m. 
St. Paul, Minn. ... KSTP... 8.00 p.m. 
Tacoma, Wash. ... KMO ... 8.00 p.m. 
SS, ee WMAK .. 8.00 p.m. 
Birmingham, Ala. . WBRC. . . 8.00 p.m. 
Providence, R.I. .. WEAN .. 8.00 p.m. 
Minneapolis,Minn. . KSTP . . .°8.00 p.m. 
Fort Worth, Texas. WBAP .. 6.58 p.m. 
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never won a battle 


OU retail jewelers who seek increased profits are on the alert for faster 
selling watches... Call in your wholesaler... His long range position 
on the field of distribution gives him a broad view of the battle... He can 
best help you wheel into action the big guns that will break a way for 
the march of sales over your counter and capture greater profits for you. 


Elaine-Goering Watches Now 
Nationally Advertised 


Daily national radio broadcasting, full 
page four-color advertising in the Amer- 
ican Weekly, magazine section of the 
nation wide chain of Hearst Sunday 
newspapers... and full pages in the 
Saturday Evening Post and Liberty Mag- 
azine are mobilized to project a rapid 
criss-cross advertising bombardment of 
more than 40 million people. Here is a 


powerful big gun your wholesaler has 
ready to turn loose to crack open a 
year of greater profit for you. 

Here are faster selling wrist watches 
for men and women, carrying a liberal 
mark up for you...backed by aggres- 
sive national advertising and a reputa- 
tion built on more than three-quarters 
of a century of master watch making. 


Ask your wholesaler for details of the Elaine- Goering 
greater profits plan today. Buy through your wholesaler. 


USE A BIG GUN TO PUT OVER A BIG PROFIT DRIVE 





ca IV & 





(| 





MERICAN “ 
Werk SI 


















22 


THE JEWELERS’ CIRCULAR 


September 13, 1928 








“THE DIEL WATCH CASE CO., Inc., 





No. 122 10% ligne Belmont quality—also 


THE HEADLINERS 


IN MODERN WATCH CASES 
THE SERIES DE LUXE 


BELMONT 


NO.G50 


DE LUXE 





] i 1 i uy, te 
No. 600 Taking a 6% Ligne Rectangular or He, Soe wines BP or oe 5% Mec 


6%4 Ligne Tonneau movement 


BELMONT BELMONT 


| QUALITY 


QUALITY 





No. 420 Engraved Extended Lugs, 6% Ton- 


No. 420 W. L. Wire Lugs, 634 Tonneau 
neau Movement and 7M Tonneau Movement 


Movement and 7M Tonneau Movement 


THREE-PIECE BELMONT QUALITY 














No. 177-R Full enameled Roman numerals 
in white 





No. 176-A Solid enameled Arabic numerals 


THE TWO-TONE GREYHOUND 


OF 1928 


NEW SEVEN LEAGUE 




















in two-tone 


The matchless 
engraving on 
the _ crossbars 
is in green gold 
against a back- 
zround of 
white gold. 
producing a 
rich contrast 
and a beauty 
of effect that 
beggars des- . Sasa 

eription. The AC Eee 
strap connec- 
tions are in- 
visible. 




















Watch for 
1928 
New Series of 
Fourteen Designs 


For Fall 











.. 


309 Grand 
A Deal with Diel means a Good Deal 


leather 
straps come in 
modernistic de- 
signs in a wide 
assortment of 
exclusive colors 


rhe 


and _ leathers. 
The designs 
are of BEL- 
MONT QUAL- 
ITY. Three 
Piece Safety 
Cup Diel Cases, 
taking 10% 
ligne move- 
ments. 


New York, N. 





¥. 
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Golfers everywhere will welcome 
this ‘perfected o4 Scoring Device 


GOF 


OFSKOR does away with the tiresome 
—and not always truthful—card 


wissindar 
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a and pencil. It keeps score automatically J 
oF and perfectly for each hole and clicks off we 
V a running total of all strokes. if 
Se Slim, graceful, handsomely encased, eS ws 
w Gorskor will sell on the sheer artistry of Duomene tie’ Linge $42.50 WF 
Vi its design alone. Let the ardent golfer once Pade pit ts F08. Wine V 
iy see this watch, take it in his hands and a 


. 

Ss 

g 

S 
dj 


work it for a while, and he won’t be happy 
until he owns one. 


wiasiys 


Golf enthusiasts the country over point to 
GorskoRr as one of the most important con- 
tributions ever made to the game. Its mar- 
ket runs into the millions. Thousands of 
people will buy Gorskor, not only for their 
personal use but as gifts to others. It makes a 
wonderfully novel and practical golf trophy. 
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WRITE FOR DETAILS TODAY! 


GOFSKOR retails at attractive prices and yields a handsome 

profit. National advertising will introduce this patented scorer 

to golfers everywhere. A special counter display stand in 

leather, gold and silk has been created for GOFSKOR and 

To Sectional will be ready for distribution before the holiday gift season. 
jobbers - Attractive store material and mail matter will be supplied 


without charge. 
A few important terri- 
tories are still available 


Sdirntiae PB, Z, GOFSKOR 
gardingour seine?" DISTRIBUTING COMPANY, Inc. 


Jewelers’ Building 
15 West 47th Street New York City 
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“Quick Train” Watches Have Been Received 


with Nation-wide Favor! 





Illustrated are some of the sizes and 
shapes of the splendid “Quick 
Train” movements 





HEREVER the new models of the “Quick 

Train” watches have been shown they have 
been acclaimed with marked enthusiasm for their 
unusual attraction— And more vital—for the 
mechanical perfection of their greatly advanced 
movements. 


“Superb movements that make accuracy sure” 
“Now we can certainly guarantee accuracy” 
“The greatest step forward in a century of 
watch making” 


“An absolute hit. Real story for our patrons” 
These, tersely, are but a few of the nation-wide 


commendations “Quick Train” is receiving. In- 
spection of these new models will justify their 
success. 








a ™ 
FACT! 


When wrist watches first came into vogue, they were 
made with a hair-spring vibration of 18,000 per hour 
(the “train” acquired from the pocket watch). Time 
has proved that 18,000 vibrations per hour were not 
sufficient to assure wrist watch accuracy. What was 
the adequate “train?” After three years of experiment- 
ing the makers of “Quick Train” wrist watches have 
found 19,800 vibrations per hour to be the only ade- 
quate “train” for a wrist watch. It is not too fast— 
not too slow. It allows a shorter rest period for the 
balance. It means that the fastest motion of the arm 


will not affect its accuracy! 


A Trai 


Wrist Watches for Men and Women 


JULES RACINE & COMPANY 


20 WEST 47th STREET 
NEW YORK 











D ‘vibrations per hour 
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Man puts on his vest 
(and with his vest, a watch-chain!) 
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IN THE widespread return to 
the vest, these fall months, 
lies the return to watch- 
chain profits. For when 
man puts on his vest, man 
puts on his watch-chain too! 
That watch-chain may 
well be a Simmons — and 
one that you’ve just sold. 
On any man’s vest, a Sim- 
mons Chain will prove very 
good to look at. They come 
in any number of link de- 
signs — new, authoritative 
and reasonably priced. 
Two of the more recent 
chains are illustrated. The 
one, No. 30005, is a yellow 


gold-filled Waldemar, priced 


Brel ts 


CHAINS 





to retail at $9.50. The other, 
No. 30006, is a green and 
white gold-filled Waldemar, 
to retail at $9. Both are sub- 
ject, of course, to the usual 
discount. Both have been 
made in our own factory, 
under our own patents. Ask 
your wholesaler to show you 
his assortment of Simmons 
Chains. Then get ready for 
the return of the vest! 





R. F. SIMMONS COMPANY 
Factory and Executive Office 
Attleboro Massachusetts 
Branch Sales Offices—15 Maiden 
Lane, New York; 29 East Madison 
Street, Chicago. 

Canadian Distributor—Jack W. Lees, 
95 King Street East, Toronto, Ontario. 
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HE ARNOLD, OCHS 


Id and platinum jewelry, 











Company, manufacturers of fine 
announce the formation of a subsidiary, the Anshen-Zetlin Com- 
pany, to manufacture inexpensive, quality jewelry, particularly 


wrist watch attachments. 


The name, Arnold, Ochs Company has always stood—and will 





always be reserved—for our creations wrdught from the precious 


metals exclusively. Our new gold filled jewelry will be manufac- 








tured in an entirely separate factory by thé Anshen-Zetlin Com- 
pany under the trade-mark ANZEr 

It will be the policy of the Anshen-Zetlin Gompany to see how 
beautiful and how well constructed their goods\can be made; not 


merely how cheaply they can sell them. 


Designs and workmanship will be of the highe$t standard—the 
standard set by Arnold, Ochs Company—and which will be rigidly 
maintained in Anshen-Zetlin jewelry through the Wirecc personal 


supervision of the Arnold, Ochs organization. 


ARNOLD, OCHS COMPANY 
Makers of Fine Fewelry 
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eS NNOUNCING the first 


of a series of new watch bracelets, the “Joan d’Arc.” 


This bracelet is manufactured by the Arnold, Ochs Company in 
solid gold, platinum on gold, and solid platinum. It may be had 
either plain or in various exquisite designs made to take any 


number of diamonds and colored stones. 





In accordance with its policy, the new Anshen-Zetlin organiza- 
tion will produce the Joan d’Arc bracelet in gold filled, giving the 


same attention to design and detail of construction which will be found 





— 


in the solid gold and platinum bracelets manufactured by the Arnold, 
Ochs Company. 

Yet, without sacrificing style or beauty, the Anshen-Zetlin 
gold filled Joan d’Arc watch bracelet will be priced to meet popular 
demand! 

See these forthcoming creations by Arnold, Ochs Company and 


Anshen-Zetlin Company. You will be enthusiastic. So will 


your customers. 


ANZEY 
AO we 


ARNOLD, OCHS COMPANY ANSHEN-ZETLIN COMPANY 


Main Office and Factory 
_ 144 Pine Street 
Providence, Rhode Island 








Factory, 158 Pine Street 
Main Office, 144 Pine Street 
Providence, Rhode Island 
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SOLD THROUGH WHOLESALERS ONLY 
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LODGE JEWELS and EMBLEMS 


A Birthday or Christmas Gift of rare appre- 
ciation.for the Lodge Member. 





Jewels made to order, of the very highest 
quality, craftsmanship and finish. 


Class Numerals and Athletic Emblems for 
any event or team. Made in solid gold or 


gold filled. 


Be sure your stock is adequate to meet 
the demand. 


Sold Thru the Wholesale Trade 


























Chicago Office HARVEY & O TIS 


Heyworth Bldg. PROVIDENCE, R. I. 
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Los Angeles Office 
Broadway Central Bidg. 
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Retail Jewel- 
ers: The 
** Superfold’’ 
has been de- 
signed espe- 
cially for you 
—and sold to 
you direct. 
Prices and as- 
soritment on 
application 


CHAINS 
KNIVES 
BUCKLES 
CUFF LINKS 


NEW YORK 


PITT 


Uj; » 
iin THN 
ATTA 


Supertold 
— WATCH STRAP 


Patent Pending 


An Astounding 


Success 


The“SUPERFOLD” 
not only fits snug 
and flat on _ the 
wrist—but the ex- 
tra extension 
permits its 
quick andeasy 
removal 
over every 
hand. 


Made in Sol- 
dered edge 
Mesh—Braia- 
ed Mesh—ex- 
tra fine and 
regular mesh. 
Gold filled, 
Nickel Silver 
Chromium 
plated. 











COMPACTS 
FESTOONS 
ROSARIES 
PROVIDENCE, U.S.A. BRACELETS 








CHICAGO KANSAS CITY SAN FRANCISCO 





Ms 
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The most Serviceable cigarette case ever designed 


The LA VOGUE ~ 


FOR MEN OR WOMEN 








PATENTS 
PENDING 








Very flat and thin—lies comfortably in vest pocket or can 
be carried in a lady’s purse. No fumbling or breaking of 
cigarettes. To serve—just push off the ramp (as illustrated). 
Simple to load—raise finger clips to upright position, which 
locks. Cigarettes are easily inserted and arranged. 


New designs in engine turned patterns, enamel and leather. 
Made in sterling silver and nickel. Also made in size to 
hold 20 cigarettes. 


MES A LEIS DEALT, 





© 


A NEW IDEA IN ENAMEL COMPACTS 


New—Cloisonné enamel compact—The 
last word in compacts — Patented. 
Cover springs open by pressing the 
button. Compartment for powder, with 
or without rouge. Made in sterling 
silver or silver plate. 


Rerau JEWELERS: 


These are two excellent items for Fall and Holiday 
trade—if your Wholesaler is unable to supply you, 
please write us direct. 


PATENTED 





SOLD THRU WHOLESALERS 


WIGHTMAN & HoucH Co. 


Main Office and Factory: PROVIDENCE, R. I. 
NEW YORK CITY, 15 Maiden Lane 


Makers of the Famous “KAPKUP” Flasks 
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Spe KOLLSTEDE Meshband ~ 


A STYLE AND MODEL FOR EVERY PURPOSE 








The Kotistepe Meshband for Men. This will be a remark- 
able season for mesh—order your KoLitstepE Meshbands 
at once—use coupon below. 


FOR MEN 
Non-Tarnishing White Metal 
Chromium Plated White Metal 


Illustrating the simplicity and convenience of the end pieces 
—a touch of the finger and the minute lock lever rises to 
remove the bracelet—no bulky buckles—entire mechanism 
concealed in flat, unobtrusive end hooks. 























The new KottstepE Meshband, especially designed to match The KottsteEpE Meshband for Women. This new model— 
up with the Elgin Parisienne Watch. Enameled in Red, similar to the men’s Meshband—is enjoying great popularity. 
Black or Green. 


Chromium Plated White Metal...........scccceess $2.65 
R710: A2K. Peete Meee) Pe oo eccicwcessuvncswcs B85 
1/10, 12K. White G. F. Extra Fine Mesh 


A 


BPI ity | ; 
ae Pea BSORS I OS A 
eho pS eet nie 


The Risson O’Go.tp—distinctive, due to its domed-shaped links. One of the most desirable and best selling watch 
bracelets on the market. 14K. Gold Filled—$3.00. 14K. G. F. with 2 sapphires—$3.75. 14K. G. F. with 4 sapphires 
—$4.50. 14K. G. F. with 6 sapphires—$5.25 


KEYSTONE DISCOUNT 


Sold thru the wholesale trade 


Retail Jewelers: For immediate service, may order direct, 


use handy coupon and include name of wholesaler GEORGE KOLLSTEDE, PROV., R. I. 


K GEORGE Please ship divect the following anertmeut: 
OLLSTED 


195 RHODES ST. PROVIDENCE, R. I. 


Watch Attachments for Men and Women 
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A new 

original pat- 
tern in dainty 
filigree design, 
with futuristic im- 
ported stones in vari- 

ous colors, is featured in 
this Rue de la Paix Neck- 
lace. You have but to see this 


ship. 


80 CLIFFORD STREET 


H. D. SEEBECK, Chicago Rep. 
1108 Heyworth Bldg., Chicago, III. 





Necklace to be assured of. its 
value in quality and workman- 


Rue de la Paix 














Sold Thru The Wholesale Trade 


New York Office 
48 West 48th St. 





We have. 
many other 
modern inter- 
pretations in our 
Fall Line. Have 
your Jobber show 
you these new attrac- 
tive Fall Items. 


Our new Novelty Line re- 
tails from $2.50 up. 


THE ARMBRUST CHAIN CO. 


PROVIDENCE, R. I. 


H. A. SAUNDERS, Pacific Coast Rep. 
424 So. Broadway, Los Angeles, Cal. 
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R & H Quality Products 


R & H Seamless Wedding Ring Blanks meet your requirements. They are 
supplied in Platinum, Platinum-Iridium, and White Gold, in all desirable 
shapes and sizes. An illustrated booklet gladly sent on request. 
Users of R & H Platinum welded on gold are assured of Platinum contents 
running 9914% in purity. R & H Platinum is never alloyed with palla- 
dium. 
Allow us to quote on Platinum in all Forms and Hardness, Seamless Tubing, 
Welded Platinum on Gold Sheet, Wire and Tubing. They are R & H 
specialties. 

An expert plating service is at 

your disposal, without charge. 


Old rings and jewelry can be encased in Platinum and the original 
identity retained through the superior R & H Process. If you have a 
plating department we will install this process in your plant without any J 


LVMAVAVAVAYVYAYVYAYWAY AULT DRS 


charge, or exaction of bonus or royalty. Write for our profitable 
proposition. 


R & H PLATINUM WORKS, Inc. 
Refiners and Workers of Platinum, Gold and Silver 


709 Sixth Avenue New York 


————s 
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WATCHES of QUALITY 


Split-Seconds 
Chronographs 
Timers 
For the Sporting Season 





SOLE AGENTS 


HENRY FREUND & BRO. 


20 WEST 47th STREET, NEW YORK 
SELLING ACCURATE TIMEPIECES SINCE 
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New! 


Smart, Exclusive 
Designs in the Modern 


Manner 


On all our products, the stamp 
“AUTOMATIC” is a guarantee 
of quality and workmanship. . . . 


Sold thru wholesalers. 


AUTOMATIC GOLD CHAIN CO. 


70 Ship Street. PROVIDENCE, R. I. 
New York Office: 15 Maiden Lane 
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) FULMER & GIBBONS 


JOTH & SANSOM STS. 
PHILADELPHIA 
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OOK for it soon—the new 
Richter & Phillips cata- 
log. It will be more remarkable than ever. 
New ideas. New Merchandise. New tips that will 
help jewelers make bigger profits. It will be the talk 
of the trade. Contains more than 700 pages filled with de- 
scriptions and illustrations of the world’s newest and fastest sell- 
ing merchandise for jewelers. It will provide a reserve stock 
for you, because you can get immediate delivery on any item 
shown in the book. 
“24-Hour Service on Every Order” 


THE RICHTER & PHILLIPS CO. 


1 WHOLE SALE ™ 
2 MANUFACTURE Temple Bar Bldg.~ Curt & Main 


(JEWELERS }) | CINCINNATI, OHIO 
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At Last! A New Paste That Keeps Silver Bright and Prevents Tarnish 


TARNEX 


The new paste that is not 
a lacquer yet more than 


September 13, 1928 


Special Introductory Offer 
Expiring Oct. Ist 


To introduce TARNEX we are offering FREE 
with every order of 12 regular size jars, re- 
tailing at $9.00 per dozen, an additional 12 











= 











smaller jars retailing at $3.00 per dozen. " ° 
toad enables you to secure a profit of over a polish, keeps silver Auten Roorrs Pu D 
ad naar i... OOO 
than ordinary polish =te> OF C4eser wen? Peosrect s700 











Regular Jar—45c 
Special Jar FREE 


Attractive Display 
Stands Accompany 














Each Order Free. 


A Real Sales Stimulator 


TARNEX< stimulates sales 
by removing the consumer 
objection that silver has to 
be cleaned so often. 
TARNEX contains no 
scouring abrasives, acids or 
alkalies. It does not harm 
plated ware. It is non- 
poisonous. 
TARNEX is just the prod- 
uct that appeals to the tidy 
housewife. That is why it 
will sell on sight if dis- 
played prominently. 

Wire Your Order at Once! 


Terms: 1% Cash 10 Days 
F.O.B. New York 


Bright Metals Corp. 
1 Hunter Avenue 


Long Island City, N. Y. 


Merch 10, 1928 


SidtTEte con. 
Long Island city, We Y. 
@y Deer Mr. MoEnery:- 

In testing the Tarnex I cleaned 
some silver and placed it in a jar with hydrogen sulphide 
ges. The silver cleaned with erdinary polish became dark 
efter two hours, while the one with Tarnez applied after 
cleaning rewained bright for 102 hours. 

With best wishes for the new concern, 
Tes 

Very truly man 


ak/r 








RR NRE 


Here is concrete proof of the merits of 
TARNEX. Read what a well-known chem- 
ical engineer says about this new, labor 
saving preparation. 
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Why penalize yourself? 


Manufacturing jewelers who do not get the greatest possible return from 
sweeps and refinings are paying an unnecessary penalty. 
Our methods of recovery are scientific, modern and based on wide experience. 


Retail jewelers who do not make the most out of shipments of old 
jewelry, scrap and filings penalize themselves. Our highly 
specialized service is available regardless of the size of the lot and 
every shipment is held intact until our estimate is approved. 


KASTENHUBER & LEHRFEL 


Smelters and refiners for over a third of a century 


24 John Street 
New York 
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The Double 
Duty Watch 





OPENED 
Press the stem and 
CLOSED DUO-STYL springs into 
Handsome thin model position of a desk or 


pocket watch er sautoir. traveling watch. 


ELICATELY wrought in Silver, Gold, 

Platinum. and fancy colored enamel cases, 
DUO-STYL signifies the height of efficiency and 
dependability in watch crafts- 
manship. Slight pressure on 
the stem instantly transforms 
the DUO-STYL from a 
pocket to a desk or traveling 
watch. It is this ingenious 
feature which distinguishes 
DUO-STYL watches from all 
others. 


RTFULLY designed for 

desk or pocket, these 
perfectly adjusted _ time- 
pieces are indispensable for 
home or travel. Made in 2 
sizes. 





Guaranteed 15 Jewel Movement 
GLOWING RADIUM DIALS 
The Gift of Gifts: DUO-STYL. 


Patented Mar. 30, 1926 No. 1578607 








A GROUP OF THOMAE SOLID 
STERLING SILVER AND 
ENAMELED 


TOILETWARE 


WE make these practical, beautiful, 
and enduring articles in great variety. 


THE THOMAE Co. 
Attleboro Mass. 
New York Los Angeles Chicago 


347 Fifth Ave. 643 So. Olive St. 37 So. Wabash Ave. 
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MANUFACTURING JEWELERS 


1600 BROADWAY, NEW YORK 
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Established 1839 
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‘ 
{5| Simons Bros. Company 
| l Philadelphia 
| New York Chicago 


13 Maiden Lane 31 N. State St. 
San Francisco, 49 Geary St. 
— Toronto, 95 King St., East 


fimons Trimble 
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Reconly GHINESE 


Unmounted 
Jades 
for Bracelets, 
Brooches, Ear- 
rings, Rings, 
Pendants 
and Necklaces 
for Women 








Cuff Lixks 
Scarf Pins, 
Rings, 
Full Dress Sets, 
Watch Charms 
for Men 








Imported 


JANE 


Jade 
in Varied 
Shapes, 
Pierced and 
Carved through, 
Carnelian, 
too, all made 
in Bracelet 
Sets, Cabochon 
Shaped for Ring 
Stones, and a 
large selection of 


Brooch Pieces 


wit /! ot 2 | <x 














Mr. Wing has collected a wonderful assortment of rare Jade and 
Crystal Cabinet pieces at such prices as will allow a jeweler a 
handsome margin of profit. 


WING & COMPANY 


255 Fifth Ave. ree aun 
New York . ee 2s 


’Phone: Ashland 0623-0624 


Chinese Importers and Wholesalers 


Lapidary Mills: CANTON, CHINA 


J 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Grade 








Trade Mark 


Meyer & Gross 


mM G Exclusive Ring Makers 
401-407 Mulberry Street 





STERN MFC. CO. 


401-407 Mulberry Street 


Selitaire LADIES’ RINGS Exclusively 
at a price that will surprise you. To Jobbers Only. 





W. L. Robertson Co. 


Assayers and Refiners 
38 Liberty St. 


Why Waste Anything Now? 





RINGS—a specialty with 


Louls Bileiberg 


336 Mulberry Street 





What Is the 


Jabel Ring Mig. Co. 


putting out now? That le the question 
the ring trade is asking. 401 Mulberry St. 





L. LELONG & BRO., Inc. 


60 years in same spot. Manufacturers and Re- 
Aners of Precious Metals and Dental Golds and 
Golders. Sweep Smelters. 


Halsey & Marshall Sts. Tel. Mitchell 1400-1401 





White Gold Solders—Pliatinum Soilderse 


White Gold 


Clinton Refining Co. 
81-88 East Kinney St. 


Newark, N. J. 





Newark Phone 
Waverly 7771 


DIAMONDS 


DIRECT FROM THE CUTTERS 
ALFRED MEYEROWITZ 


New York Office 
15 Maiden Lane 
Cort. 1557, 4684 


. 





CUTTERS 
Fine Quality Diamonds. 


L. M. Van Moppes Company 
and IMPORTERS of 
We also Recut, Repair 


and Repolish Diamonds for the trade, producing 
Inimitable Brilliancy with the Least Possible 
Loss of Weight. 

120 CLINTON AVENUE 
Tel. Waverly 8016 


Newark, N. J. 








L 


Wefferling, Berry, Wallraff Co., Inc, 


Makers of 


FINE EMBLEMATIC JEWELRY 
Eight Rose Street 


14K. BEAD NECKLACES 
Burstow, Kolimar & CO. 


18 Columbia Street 





BARRASSO & BLASI 


THE HOUSE OF CAMEOS 
10 and 14 Kt. Cameo and Onyx Rings, Scarf |! 
Pins and Barrings. 
CAMEO BROOCHES 
Sold through the jobbers only. 
31-83 Governor St., Newark, N. J. 





HENDRY RUFEISEN-INC 


MANUFACTURERS OF 


DINCS OFANQUALITY 


126-128 South Street 
Chicago Office, 81 N. State St. 





Sterling Fireless Silver 
Reduces polishing to a minimum and obtains 
lasting brilliance. 

JOHN J. JACKSON & CO. 

All Sterling and Fine Silvers Rolling fer the Trade 





SEND FOR pe oa 


ASmABLE 
TAGS B3i82 
ALL COLORS 
ARCH CROWN MFG. CO. 
82 Warren St. Newark, N. J. 
Originators and Patentees 





1/4 to 2 carat 18K Engagement Ring 
mountings ornamented with emall 
diamonds and sapphires 


G 


Designs in Sterling Silver Hollowware & Novelties 


The Eleder-Hickok Co. 
23 Prospect St. 


(Formerly Lebknecher 
VERSMITHS—Creators 


& Oo.) 
of Original 





Crescent Ring Co., Inc. 


Manurscturers ot ONYX RINGS 


For Fraternal and Scholastile 


All Kinds 


of 


355 Mulberry Street 


EMBLEM HOUSES 
Also 


Exclusively 
For Jobbers 





BARTELL & MILLER 


Manufacturers of 


FINE WATCH CROWNS 


244 Market Street 
Catalog sent on request. 





Tel. Mulberry 67538 


PHILIP STUMPF 


Manufacturer 


PLATINUM AND GOLD JEWELEY 
CHAINS AND BRACELETS 


Special Order Work 


449 Washington &t. 





Necklace Clasps and Chanel 
Metal Novelties to Specifications 


MODERN NOVELTY CO., Inc. 


126 South St., Newark, N. J. 





70 Chestnut St. 


SHIELDS & MOORE 


Specialists In 


WHITE GOLD ALLOYS 
Phone: Mulberry 6688 





MARTIN H. WIEDMANN 


Longworth St. Newark, N. J. 





(Established 1911) 


THE _— ALLOY CO., Inc. 


White, Green, 


Correc 
Alloys & Secore { Yellow and Red 


WEDDING RINGS 





Binder Jewelry Mig. Corp. 


Mfrs. of Fine Gold and Platinum Chains, Swivel, 
Spring Rings, in Gold and Platinum. 


36-40 Crawford 8t. 





10, 14 and 18K Rings—Jobbers Only 
381 Mulberry Street 


Cc. B. W., INC 


New York Office, 08 Nassau 


Tel. Market 8328 


Gt. 





the HELEN MFG. C03 


475 WASHINGTON ST; 


GS « MOUNTING? 








Piatinum and 14Kt, Gold Jewelry and 





L. FRITZSCHE & CO., Ino. 


Manufacturers of 


Flexible Bracelets 
480 Washington Street 








Mi. ALEXANDER 


Manufacturer of fi 
GOLD RINGS 


Tel. Mitchell 1458 50 Columbia St. 











BAKER & CO., INC. 


Murray and Austin Sts. 


Jewelers’ Settings and Solderse 


Refirers and Smeiters 








ema 
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COSTUME JEWELRY 


PENDANTS OF AMETHYST, 
TOPAZ, CRYSTAL AND 
OTHER SEMI-PRECIOUS 
STONES. NECKLACES, 
CHOKERS, BROOCHES AND 
EARRINGS TO HARMONIZE. 








LEWY & CO. “ae 


Specialists in Costume Jewelry made of Semi-Precious Stones 


THE JEWELERS’ 








THe New 


FGACY 


PATTERN 
-1847 ROGERS BROS - 


SILVERPLATE 


IS NOW IN 
STOCK 


QODD>D 





Smartly Modern 
Well Advertised 
| | Selling Already 





























J. W. JOHNSON 


LANE INCE 1869 


NEW YORK 
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Ladies Costume Ring 
14-K White Gold with Green Gold Ornaments — $12.C0 Ea 
Set with low Carbouchon Stones of six ditferent Colors 


() 


(3 
oe) 


M. B. BRYANT & CO. INC. 
‘Makers of Rings since 1859”’ 


136 WEST 52ND STREET, NEW YORK 








14 MAIDEN on ae 1 W. 47th St. 








TRADE MARKS 
of the Jewelry and Kindred 
Trades 


Fourth Edition 
Illustrates the trade marks, registered and unregistered, 


used by manufacturers, wholesalers and importers in the 
jewelry and allied industries. 


Price $5.00 


Express Charges Paid 


JEWELERS PUBLISHING CORPORATION 
239 W. 39th St. New York, N. Y. 



















Cameo Earrings, 


Cameo Rings and 


31 Governor Street 


Cameo Pendants, 


THE 
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CIRCULAR 






“THE HOUSE OF CAMEOS” 
BARRASSO & BLASI 


Samm finest quality at the right 
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Cameo Brooches of the 


price. 


ASK YOUR JOBBER. 


Newark, New Jersey 


























The most 
Practical 
Lighter 


made 


A beautiful 
Piece of 
Novelty 
Jewelry 


Can be worn at the end of your chain! 
Nothing else like it! 


Just the 
Lighter 
for 
Milady’s 
Mesh Bag 
or 
Theatre 
Purse 


Small! Novel! 
Practical! 


An Ideal Gift 
or 
Bridge Prize 


Retail 
Price $1.50 


Exact Size 14K Gold Plate 


Made in Brocaded and Engine Turned 
Patterns or mounted with Lodge Emblems 
to retail at $2.00. Packed in individual 
box. 12 boxes to a carton. 


Jobbers, Distributors and Retailers prices 


on request, 


PHILLIP’S SPECIALTY CO. 


216 Tremont St. 


:: Boston, Mass. 























No. 7685 


POCKET KNIVES 


KNIVES for all occa- 


sions. 


ILLUSTRATION is for 
a special gift KNIFE. 


Ask for quantity price. 
Best Crucible Steel is 


used in all our Knives, 
Holds a Keen Cutting 
Edge. 


Our 14 Kt. Solid Gold 
Knives have Stainless 
Steel, Domestic or Im- 


ported IXL quality. 


We guarantee all 
Knives, made in Gold, 


Silver and Gold Filled. 


The Jewelry & Cutlery Novelty Co. 
North Attleboro, Mass. 






















Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 


The BUYERS’ DIRECTORY 
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ENAMELS 


FOR JEWELRY 

















CARPENTER & WOOD, INC. 


PROVIDENCE RHODE ISLAND, U. S. A. 






































Brother and Sister Class Rings 


The Season Is Now Here For You To Go After The 


Class Emblem Business 


Send For a a Selection Of Our NEW DESIGNS Enclosed In A 
Beautiful New Style Display Case 


WENDELL & COMPANY 


NEW YORK Est. 1854 CHICAGO 
25 West 45th Street 618 W. Jackson Blvd 


SPECIAL MANUFACTURERS FOR THE RETAIL JEWELRY TRADE 
Send Us Your Special Order Work 























The BUYERS’ DIRECTORY 








Price One Dollar 





The Jewelers Publishing Corp., 239 W. 39th St., New York 
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BUY IN NEW YORK 























American Gem & Pearl Co. 
6 West 48th St. 


Precious Stones, except diamonds 


Avvocato and Tuch 48 W. 48th St. 
Importers of All Precious Stones 


Baker & Co., Inc. 30 Church St. 
Jewelers’ Settings and Solders 


Baumgold Bros., Inc. 62 West 47th St. 


Diamond Cutters 


Beyafien’s Sons Co., Inc. 128 E. 23rd St. 
Pearls and Art Jewelry Manufacturers 


R. A. Breidenbach . 48 W. 48th St. 
Diamonds, Precious and Imitation Stones 


L. Brown 5 Maiden Lane 
tches: Waltham, Elgin, Howard, Hamilton 


Cortebert Watch Co. 
Watches and Movements. 
M. Foerster & Son, Agency, 15 Maiden Lane 


Dattelbaum & Friedman 1 W. 47tb St. 
Manufacturers of Gold Rings and Mountings 


Derby Silver Co.’s 10 Maiden Lane 
World Renowned Hollow and Toiletware 


Dieges & Clust 15 John St. Medals. Cups, 
Badges, Class Rings, Special Order Work 


George J. Doehrmann 15 Maiden Lane 
Watch Materials, Clocks and Watches 


Co., Inc. 7 W. 45th St. 


Cc. V. Do 
eed Pearl and Jade Jewelry 


Plat. Diamond, 


Eterna Watch Factories 489 Fifth Ave. 
Actual makers of watches and clocks 





New York 


leads the world with 
its competitive markets, 
the same as it does with 
its skyscrapers, hotels, 
theatres, etc. A trip to 
New York at least once 
a year is not only a de- 
lightful vacation, but it 
is also a source of profit 
and education to the 
careful buyer. 





Plan to Spend 
a Week in 
New York 











Jules Franklin, Inc. 452 Fifth Ave. 
Pearls and Precious Ston 
T. G. Hawkes & Co. 542 Fifth Ave 


Decorated Crystal and Silver Mounted Crysta’ 





Kittay & Blitz 200 Broadway 
Synthetic Calibre. Cameos and Ring Stones 


Jonas Koch 20 West 47th St. 


Jewelry and Watches 


La Salle Jewelry Mfg. Co., Inc. 
64 W. 48th &t. 
Makers of the Finest Platinum Jewelry. 


Morse Bros. 64 West 48th St. 
Diamonds and Diamond Jewelry 


. 


Jules Racine & Co. 20 W. 47th St. 
Imp. of Watches, Timers and Chromographe 


Rosenfeld Chain Mfg. Co. 15 John St. 


Manufacturers of Gold and Platinum Chains 


Staiger & Sons, Inc. $27 Fifth Ave. 
Iridio Plat. Mtgs. & Diamond Jiry. Exclusively 


I. Tannenbaum Co. 121-123 Canal St. 
Importers of Swiss Watches and Movements 


R. Wallace & Sons Mfg. Co. 
Silversmiths 411-413 Fifth Ave 


J. L. Warner Co., Inc. 36 W. 47th St. 
Importers and Cutters of Precious Stones 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters—Wedding Ring Makers 











BUY IN NEW YORK 
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60 YEARS 


~ OF = 


MANUFACTURING 
MERCHANDISING 
COOPERATING 


Established 1868 


| Jewelry Diamonds 


Watches 


eAON@\o 











GOLDSMITH, STERN & CO. 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 





CHICAGO —-LONDON—PARIS—AMSTERDAM—CHAUX DE FONDS 
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PINE TREE MOovES ! Five months after the first 


dealer received this newest of International Sterling patterns . . . Four months after 


48 





the first consumer advertisement appeared . . . 


TWO-THIRDS of the dealers 


who stocked Pine Tree 
HAD RE-ORDERED! 


M ANY of these dealers, naturally, hadn’t VY In New York: State 
seen Pine Tree till some weeks after 2 (exclusive of New York City) 
the first dealer saw it early in January, 1928. | 66% have ent foc mace! 
Many hadn’t ordered delivery till March... | | 
April... even May. ... Yet by the end of 


In Pennsylvania 


June, just five months after the first dealer 82% 
had this pattern delivered to him, 67% of " In Ohio 
all who had stocked Pine Tree had wired, | 65% 
phoned or written us, “Send us more.” ad In Kentucky 
83 
Dealers everywhere agree on this . . . Pine In Ilinois 
Tree has only to be displayed to be sold. | 60% 
Women know this new pattern . . . are ask- "Tm Californ; 
ing for it . .. most of them can tell you the | 73.0; sills taecinaaas 
fascinating story of the Pine Tree image a 
that appears on the back of each piece. 91% In District of Columbia 
. . . 9 ; : 
How is your sterling silver turnover? Let a a ee ee ae 


Pine Tree speed it up! have ordered Pine Tree have re-ordered. 


How Is This | And all in five months from the time the 
| first dealer laid his eyes on Pine Tree! 


for 
' , That is why we are giving PINE TREE a 
? y giving 
Sterling Silver: great pressure of advertising through 1928 
. . in Good Housekeeping, Vogue, House 


PINE TREE MOVES! & Garden, Vanity Fair, Harper’s Bazar, 


House Beautiful, Country Life, Spur and 








Town and Country . .. and shall push it 

In New York City still stronger in 1929. We know we have 

92% of all the dealers who stocked Pine 3 a winner . . . a fast-moving winner . . . cre- 
Tree have re-ordered! aN ating quick turnover for us... and for you! 


If you have not yet seen the moving picture .. . THE STORY OF THE 
PINE TREE ... write us. We shall be glad to arrange to show it to you 


and your entire staff. A brochure is also awaiting your request. 






WRIOUGHT FROM SOLID SILVER by the FINE ARTS DIVISION 





Successors to Wilcox & Evertsen, Meriden, Conn. 
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PINE TREE 


FA TFTTEC KX 
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INTERNATIONAL 
STERLING 


The Original Pine Tree Shilling 
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How To mvnTEREST A. Woman 


who hasn’t a silver 


thought in her head 



















UST put this set in your window . . . a 
tray and match holder for each player in 
a foursome . .. . lay down a bridge hand, 
also in position for each player . . . and let 
two lively American interests work together 
for you. 


What interests? The great, never-failing in- 
terest in 


SOMETHING NEIV 


The enormous, increasingly enormous inter- 
est in 


BRIDGE... 
Anytime 
Anywhere! 


These little sets will get women into your 
store who haven’t been in a silver store 
since Brother Jack’s wedding back in 
1926. They are captivating little affairs 
. . . fine for hostess presents . . . for the 
‘special occasion” bridge prize... for birth- 
days, anniversaries, yes, and for weddings, 
too. 


In a beautiful hammered pattern, with a mod- 
ern geometric ornament, or in engine turned 
stripes that gleam with every change of light 

. in each case of solid silver and with 
a place for the monogram, they are that some- 
thing - nicer - than-my-neighbor-has_ which 
every woman wants. 












8 piece set, enclosed in a beautiful gray fabric 
case, lined with gray velvet, $14.50 retail. 


Wrought from solid silver 
by 


WATROUS MFG. CO., Wallingford, Conn. 


Succeeded by 
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A Short Line of Hollowware 
To Match CENTURY and PAGEANT 
FLATWARE PATTERNS 


“Women have been educated in the social advantages of one-pattern flat- 


ware services... that mixed and clashing patterns violate table etiquette. 





Now... you can profit by offering your customers Super Plate Hollowware 
that matches and completes flatware services in the popular “ Century” and 
\ “Pageant” patterns. 


The new hollowware, beautiful in line and superior in quality, sells flatware. 
The flatware, famed for its Inlaid quality feature, sells hollowware that matches. 
New customers selecting flatware for the first time, and old customers owning 
sets of Inlaid Silverplate in “Pageant” and “Century”, are your logical hollow- 


ware prospects. Pageant 


Pattern, 
Tie up with this new silver merchandising feature! National advertising is 

creating widespread demand! The prices are attractive ...the profits, a fore- 

gone conclusion. 


Write Sales Service Department 


HOLMES §EDWARDS 


ae CONNECTICUT 


New York Chicago San Francisco 
9-11 Maiden Lane 5 N. Wabash Avenue 150 Post Street 


Standard Silver Company, International Silver Company of Canada, Limited, Successor, Toronto, Canada 
SUCCEEDED BY 
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EGACY 


LITERALLY..MOUNTAINS OF 





PAPER AND LAKES OF INK HAVE BEEN 
PREPARING THE WAY FOR LEGACY 


MODERN ART EXPRESSED IN SILVER 


AMERICA has gone modern! . . . The maga- 
zines... the newspapers . . . sensitive to every 
swing in public taste . . . are headlining mod- 
ern arts and decorations. 


Alert department stores with their daily 
check on public wants, decorators, jewelers, 
silk weavers are spending millions daily in ad- 
vertising merchandise styled in the modern 
manner. 

And all this has served us .. . and served 


you ...as perfect propaganda heralding .. . 
LEGACY, the modern motif in silverware. 


Modern as the slender silhouette of a sky- 


scraper, yet ageless in quality and correctness. 
Generations of silver craftsmanship are behind 
it...and generations of service lie before, 


for LEGACY is guaranteed without time limit. 


Lecacy offers you a chance to swim with the 
tide of Fashion... You can wait for a salesman, 
... if you like waiting. But if you like to keep 
a step ahead of the parade, write .. . or wire. 


Ask also for the new advertising helps, 
counter cards, window displays, newspaper 
electros and other tie-in material. Address the 
Sales Promotion Department, Factory E, Inter- 
national Silver Company, Meriden, Conn. 


1847 ROGERS BROS 


SILVERPLATE 
Bes} INTERNATIONAL SILVER CO. [3G 


General Offices: Meriden, Conn. . . . Salesrooms: New York, Chicago, San Francisco 
Canada ...... International Silver Company of C da, Limited, Hamilton, Ontario 








LEGACY...IN PERFECT STEP WITH NEW-DAY MODES 

















watch BULOVA 
lift this “President” 
to new heights of popularity 
The biggest watch-merchandising scoop in a decaiel 


The biggest topic of the day is Hoover . .. Smith! The word “PRESIDENT” is 
front page news! 

Now—Bulova brings that news direct to the jeweler’s window—by turning the 
powerful spotlight of nation-wide interest squarely upon the BULOVA “PRESI- 
DENT”—by creating one of the most striking merchandising ideas that has yet 
been offered the Jeweler! 
So vividly, so effectively, has Bulova dramatized this new idea that it spells phe- 
nomenal sales of the Bulova “PRESIDENT” for every Jeweler who features it! 
If you are not yet tying up with this most sales-producing of all Bulova mer- 
chandising news scoops, telegraph this office today. We will cooperate with 
you immediately. 


Butova Watcu Company - 580 Fifth Avenue, New York 
In Canada: Federal Bldg., Toronto, Ont. 

















[; is alter the first glow of 
possession has died away, that 
the timekeeping quality of your 
watch assumes its rightful impor- 
tance. ** Yet, where you choose 

a watch only for its style, for its 
individuality of design, you 
would he wise to select a 
Bulova—the’ Aristo- 

crat of Beauty” — 


for with that 


beauty comes 


Pris 


} 


‘ ; ca 
» jewel movement. With fleaible 








diamonds, 4 sapphires 























an assurance of rugged depend. 
ability, of timekeeping accuracy 
that has earned for it, too, the title 
“Autocrat of Time.” + * Bulova 
Watches vary in price only as 
they vary in design. From 
$25 to $2500—each Is a 
dependable timepiece! 


Butova Watcu Company 
Fifth Avenue » New York 
+ + + 
in Canada 


FRevEuAt BUILDING 
Teronte, Ont. 


OBE! 
gold; set with 2 
. $49.50 


ROBERTA 


5 jewel movement. With flexible 
bracelet to match . . $57.50 


Inlaid with black enamel; 17 


jewel; radium dial . . $50.00 


As appearing in the September 22nd issue of The Saturday Evening Post. 


Bulova Watches are nationally advertised in full page color advertisements every fourth 
week in the Saturday Evening Post, and in the American and Cosmopolitan Magazines. 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
charge, $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendations, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 


Main Office: 239 W. 39th St., N. Y. 
Branch Office: 11 John St., New York 





Situations Wanted. 
Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 


BY A MAN with several years’ experience 
as watch and clockmaker or as salesman 





to wait on trade. Address 2412 Central 
Ave., Ashland, Ky. 
BOOKKEEPER, typist, young lady; four 


years’ experience, complete charge or as- 
sistant, $20. Scheiber, Bensonhurst 6934, 
Brooklyn, N. Y 


ENAMELER, varied experience, ability as 
foreman, desires to connect with firm mak- 
ing high class enamel goods. Address “F., 
2417,” care Jewelers’ Circular, uptown. 


CALIBRE SETTER, good, fast worker on 
medium quality jewelry, available at once. 
Address “H., 2507,” care Jewelers’ Cir- 
cular, downtown. 


WATCHMAKER, with considerable experi- 
ence in Swiss and American repairs, seeks 
situation in New York. Address “F., 
2509,” care Jewelers’ Circular, downtown. 


WATCHMAKER, with 25 years’ European 
and American experience, open for position. 
Address ‘‘Watchmaker,’’ Hotel Penn, Mt. 
Vernon & Atlantic Ave., Atlantic City, N. J. 


JEWELER, first class repairer, and all kinds 
of special work, open for a position. Ad- 
dress ‘“H., 2503,” care Jewelers’ Circular, 
downtown. 


JEWELER, 15 years’ experience, special 
order and all around work, wishes position. 
Address “E., 2500,” care Jewelers’ Cir- 
cular, uptown. 























HAVE HAD EXPERIENCE in the jewelry 
line for the past two years, clerical worker. 
Address “G., 271,’’ care Jewelers’ Circular, 
uptown. 





BOOKKEEPER, YOUNG LADY, eight years’ 
experience, to take complete charge; A-1 
references furnished. Address “K., 277,” 
care Jewelers’ Circular, uptown. 





DIAMOND SETTER, first class work; thor- 
oughly experienced on platinum and white 
gold. Address A. Herrera, 208 West 85th 
St., New York. 





ENGRAVER on jewelry and silverware, etc., 
would like position; good workman, and 
can give good reference. ‘“‘W. W.,” 1125 E. 
Stafford St., Gtn., Philadelphia, Pa. 





CAPABLE WATCHMAKER and estimator, 
seeks permanent connection with high 
grade house. Address “P., 2474,” care 
Jewelers’ Circular, uptown. 


MARRIED MAN desires position with manu- 
facturing jeweler or silversmith, Newark 
or New York; office and stock room experi- 
ence; best references. Address “W. H. J., 
2321,” care Jewelers’ Circular, uptown. 


SALESMAN who has called on manufac- 
turers for a number of years is open for 
a position with a first class house. Ad- 
dress “F., 2356,” care Jewelers’ Circular, 
downtown. 








SALESMAN open for a proposition with a 
finding concern; can furnish best refer- 
ence; have years of experience, selling 
manufacturers. Address “H., 2357,” care 
Jewelers’ Circular, downtown. 





YOUNG MAN, 20, anxious to break into 
business, pleasing personality; starting 
salary secondary to position with future. 
A-1 references. Address “J., 2426,” care 
Jewelers’ Circular, downtown. 


FIRST CLASS WATCHMAKER, competent 
on all makes, sizes and grades, 30 years’ 
experience, desires permanent position; 
salary $50. N. F. Stedman, Box 124, 
Reynoldsburg, Ohio. 








ADVERTISING MANAGER, thorough prac- 
tical experience, cash, credit establishments, 
catalogues, booklets, direct mail, part time 
position, salary $15. Address “K., 2427,” 
care Jewelers’ Circular, downtown. 





' WATCHMAKER AND ENGRAVER, Bradley 


graduate, six years’ experience with all 
kinds of watches, can wait on trade; per- 
manent position desired; references. Ray 
Weaver, 6 Fern Court, Monroe, Mich. 





ENGRAVER, first class man, wants perma- 


nent position about October 15th; can 
handle work of large store; salary $55; 
well recommended. Address “R., 2441,” 


care Jewelers’ Circular, uptown. 


SALESMAN, executive ability, experienced 
buyer, full knowledge of jewelry business, 
many years’ road experience; can furnish 
highest of references. Address “P., 2429,” 
care Jewelers’ Circular, downtown. 








YOUNG LADY, good on American and wrist 
watches, as assistant watchmaker, sales- 
lady, all around helper; references. Ad- 
dress “H., 283,” care Jewelers’ Circular, 
uptown. 





YOUNG MAN, 21, desires position as sales- 
man in credit jewelry store; has experience 
and reference; can assist credit depart- 
ment. Address “F., 2504,” care Jewelers’ 
Circular, downtown. 





JEWELER AND STONE SETTER, new 
work or repairing; A-1 reference. Address 
“M., 2517,” care Jewelers’ Circular, uptown. 





YOUNG LADY, secretary, ambitious worker, 
experienced; best references. Address ‘Z., 
263,” care Jewelers’ Circular, uptown. 





SALESMAN, long experience, best references, 
desires position first class retailer. Al 
Baum, 59 Nagle Ave., New York. 





STENOGRAPHERS, BOOKKEEPERS, typ- 
ists, clerks furnished, no charge. Fulton 
es. 93 Nassau St., New York. Cort. 
5051. 





LOOSE DIAMOND SALESMAN, experienced 
with following in New York City, desires 
position; A-1 references. Address “H., 
2146,” care Jewelers’ Circular, downtown. 





WATCHMAKER with 22 years’ experience 


on all grade watches, one year at Waltham’ 


factory; best of references. Address “O., 
2338,” care Jewelers’ Circular, uptown. 





for high class 
Address ‘‘Watch- 
Proctor Building, 


WATCHMAKER, qualified 
store, Bronx preferred. 
maker,” Room 210, 
Yonkers, N. Y. 





SALESMAN, first class retail salesman, Fifth 
Avenue éxperience, best of references given. 
Address “L., 2428,” care Jewelers’ Circular, 
uptown. 





GOOD COMBINATION watchmaker, jeweler, 
engraver and diamond setter, best habits 
and references, salary $50. Address ‘“M., 
2429,” care Jewelers’ Circular, uptown. 





YOUNG MAN, 21, desires to learn jewelry or 
stone line with reliable firm; best refer- 
ences furnished. Address “F., 2421,” care 
Jewelers’ Circular, uptown. 





EXPERT WATCHMAKER; Swiss or Ameri- 
can; good front man: fine tools; refer- 
ences; New York. “Watchmaker,” 3 West 
101st St., New York. 





WATCHMAKER, jeweler, engraver and stone 
setter; best reference: over 25 years’ ex- 
perience; can come at once. Chas. Reed, 
143 Evergreen Ave., Elmhurst, II. 





YOUNG LADY, several years’ experience in 
the manufacturing line, desires position as 
store order clerk, etc. Address “L., 2459,’ 
care Jewelers’ Circular, downtown. 





ENGRAVER, diamond setter, jeweler wants 
position with retail store; best of refer- 
ences as to ability and character. Address 
“O., 2472,” care Jewelers’ Circular, uptown. 





YOUNG LADY, thoroughly experienced in 
jewelry and stone line, desires to connect 
with reliable concern. Address “J., 2457,” 
care Jewelers’ Circular, downtown. 





FIRST CLASS jeweler and diamond setter, 
desires position with reliable firm outside 
New York, retail store preferred; A-1 ref- 
erences furnished. Address “A., 2214,” care 
Jewelers’ Circular, uptown. 





EXPERT SWISS WATCHMAKER desires 
permanent position with first class house ; 
specialist of small wrist watches. Address 
= 237,” care Jewelers’ Circular, up- 
town. 





DIAMOND SALESMAN, can spare Saturdays 
which he wishes to utilize in New York 
City or suburban retail store; highest ref- 
erences. Address “A., 2318,” care Jewel- 
ers’ Circular, downtown. 





FIRST CLASS WATCHMAKER,; ten years’ 
experience, can sell and do small jewelry 
jobs and some engraving; credit store ex- 
perience; good references. Address “N., 
2337,” care Jewelers’ Circular, uptown. 





YOUNG MAN, 21, desires position with 
wholesale firm with opportunity to learn 
selling ; five years’ experience with jewelry 
firms; reference. Address ‘“H., 2505,” care 
Jewelers’ Circular, downtown. 





YOUNG MAN, 24, anxious to learn wholesale 
jewelry business, desires any position of- 
fering such an opportunity; salary no 
object; best of references. Address Lewis 
Heller, 60 West Tremont Ave., Bronx, N. Y. 





YOUNG LADY, WATCHMAKER, wishes 
position taking charge of repair depart- 


ment; am very capable; have excellent 
reference. Address “Z., 2493,’’ care Jewel- 


ers’ Circular, uptown. 





RETAIL jewelry and silverware salesman 
seeks good permanent connection; thor- 
oughly experienced; age 34, married. 
Address “C., 266,” care Jewelers’ Circular, 
uptown. 








YOUNG MAN, six years’ experience with 
wholesale watch line, desires any position 
open; can secure best reference. Address 
“X., 2488,” care Jewelers’ Circular, down- 
town. 





FIRST CLASS JEWELER, age 31, perfect 
German mechanic, specialist on finest re- 
pairings and order work, open for position 
anywhere. Address “A., 264,” care Jewel- 
ers’ Circular, uptown. 





JEWELRY TOOLMAKER, German, thor- 
oughly experienced in piercing, bending, 
stamping tools, also gallery rollers, desires 
.position. Address “A., 2494,” care Jewel- 
ers’ Circular, uptown. 





WATCHMAKER,- general assistant, ten 
years’ selling, repairing, managing experl- 
ence; first class reference; small city or 
town. Address “Jeweler,” 15 Elm St, 
Norwalk, Conn. 
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SITUATIONS WANTED—Continued 





SALESLADY, expert’ in diamonds, watches, 
jewelry, silver and noveltiéSf wishes a posi- 
tion with reliable firm; excellent reference. 
Address “Y., 2492,” care Jewelers’ Circular, 
uptown. 





YOUNG MAN, 28 years, desires position with 
Swiss watch importer as inside man; would 
also be willing to travel; experience; best 
references. Address “L., 278,’ care Jewel- 
ers’ Circular, uptown. 





YOUNG MAN, over 16, desires position as 
stock and repair clerk in wholesale watch 
house; salary secondary; have experience 
and references. Ben Sisuinan, 164 Me- 
Kibbin St., Brooklyn, N. Y. 


YOUNG MAN, excellent knowledge every 
phase of the instalment business, capable 
of taking complete charge buying, selling, 
window trimming, etc.; salary secondary. 
Address “R., 2377,” care Jewelers’ Cir- 
cular, uptown. 





YOUNG MAN desires a position as a jewelry 
salesman, six years’ experience, expert 
window dresser, also take care of stock; 
reference from large jewelry store in New 
York City. Address “A., 2409,” care 
Jewelers’ Circular, uptown. 





JEWELER, young man, wishes to connect 
with reliable manufacturer as foreman; 
formerly in business, also capable in manu- 
facturing methods on platinum and gold 
jewelry; references furnished. Address 
“B., 2411,” care Jewelers’ Circular, uptown. 





YOUNG LADY for clerical work in whole- 
sale jewelry office: have had two years’ 
experience and can manage some depart- 
ment efficiently. Address “H., 272,” care 
Jewelers’ Circular, uptown. 





SALESMAN, retail, live wire, age 35, mar- 
ried, ten years’ experience, diamonds, 
watches and jewelry; best references as 
to ability and character. Address “G., 
2502,” care Jewelers’ Circular, uptown. 





GOOD WATCHMAKER desires permanent 
position with opportunity waiting on trade ; 
American, 30, neat appearance; married ; 
best references; New York City. Address 
“E., 268,” care Jewelers’ Circular, uptown. 





WATCHMAKER, jeweler, engraver on any- 


thing, diamond setter; come at once; 
South or Florida preferred; $50 to $60 
week, permanent position. Address “V., 


2479,” care Jewelers’ Circular, uptown. 





YOUNG MAN, 25, ten years’ experience in 
manufacturing jewelry business, capable 
taking charge of factory, desires connec- 
tion with reliable firm. Address “D., 267,” 
eare Jewelers’ Circular, uptown. 





DESIGNER AND HUB CUTTER, excellent 
man on rings, brooches, etc., desires con- 
nection with responsible concern. Address 
“B., 2449,” care Jewelers’ Circular, up- 
town. 





EXPERIENCED MELTER all grades of 
gold, and roller, die setter and press hand 
on drop hammer; A-1 references. Address 
“H., 2456,” care Jewelers’ Circular, down- 
town. 





RETAIL SALESMAN, executive type, 15 
years’ experience on diamonds, watches, 
jewelry; excellent references. Jack Silver- 
berg, 43rd & Locust Sts., Fairfax Apts., 


Philadelphia, Pa. 





BOOKKEEPER, general office man, 14 years 
in jewelry and watch business, correspond- 
ence, credits; unquestionable references. 
Address “Q., 2477,” care Jewelers’ Circular, 
uptown. 





YOUNG MAN, 22, one and one-half years 
with retail jeweler, desires position with 
manufacturing or wholesale jeweler; ref- 
erences. Address “K., 2458,” care Jewelers’ 
Circular, downtown. 





BOOKKEEPER, TYPIST, six years’ experi- 
ence in watch and jewelry line; can take 
full charge of office: four years with last 
concern. Address ‘‘G., 2455,” care Jewel- 
ers’ Circular, downtown. 





YOUNG LADY, clerk, general office assistant, 
desires position; capable of filling jewelry 
orders, also take care of watch repairs; 
best reference. Address “N., 2469,” care 
Jewelers’ Circular, uptown. 





SALESMAN, ten years’ experience, jewelry, 
novelties, ete.. familiar Metropolitan area 
and far South as Alabama, desires con- 
nection with reliable organization. Address 
“S., 2480,’ care Jewelers’ Circular, uptown. 





YOUNG LADY desires bookkeeping, stenog- 
raphy -position; several years’ experience 
with jewelry house; best reference. Ad- 
dress “F., 2221,” care Jewelers’ Circular, 
downtown. 


STENOGRAPHER, clerical clerk, assistant 
bookkeeper, female, gentile, several years 
with importers, sterling character, con- 
scientious, or willing to be saleswoman in 
connection if necessary. Address “C., 
2412,” care Jewelers’ Circular, uptown. 





A-1 WATCHMAKER, expert at jewelry re- 
pairing and diamond mounting, can do 
plain engraving, 19 years of experience, 
age 36 and married, would like position in 
Illinois or any Central State. Address “Q., 
2440,” care Jewelers’ Circular, uptown. 





RING SALESMAN desires complete line; 
has following, travels with car, through 
New Jersey, Westchester County, New 
York City, Brooklyn, and Long Island. 
Address “O., 281,” care Jewelers’ Circular. 
uptown. 





EXPERT WATCHMAKER totwork on a 
fifty-fifty basis; must be first class store 
and have at least $150 a week repairs; 
best of references; age 31, single. Address 
“Circular, 955,’’ 1104 Heyworth Bldg., 
Chicago, Ill. 





WATCHMAKER, 26 years’ experience, de- 
sires position with A-1 concern; accurate 
on all grades of watch repairing; com- 
plicated work a specialty; married; excel- 
lent references. Address “F. W. M.,” 
General Delivery, Detroit, Mich. 





YOUNG LADY, six years’ experience, wishes 
position with jewelry house; thoroughly 
experienced in every detail including 
weighing of metals, special orders, etc. 
Address “T., 2482,” care Jewelers’ Circular, 
downtown. 





WATCHMAKER, 26, competent on Swiss and 


American watches, capable of taking 
charge of repair department, estimating 
and selling; A-1 references; South pre- 


ferred. Address “‘D., 2499,” care Jewelers’ 
Circular, uptown. 





YOUNG LADY possessing a thorough knowl- 
edge of jewelry detail work through many 
years’ experience with reputable manufac- 
turing jewelers, seeks responsible position 
with jobber; best references. Address “‘J., 
275,” care Jewelers’ Circular, uptown. 





YOUNG MAN, 29, aggressive, ambitious, 
eight years’ wholesale-retail experience, 
calling department stores, desires position 
with wholesale jewelry house; highest 
references. Address “B., 2498,” care 
Jewelers’ Circular, uptown. 





SALESMAN, aggressive, ambitious, calling 
on jewelry department, novelty stores, 
wishes connection with reliable house, im- 
porters, rings, jewelry, silverware, novel- 
ties, watches; highest references. Address 
““A., 2497,” care Jewelers’ Circular, uptown. 





YOUNG LADY with some experience in 
diamond and stone line desires similar 
connection with reputable concern; exten- 
sive experience as bookkeeper and _ sten- 





ographer. Address “C., 2450,” care 
Jewelers’ Circular, downtown. 
A-1 JEWELER, diamond setter, repairer. 


special order work, understand plating, and 
optical grinding from prescription, etc. ; 
A-1 references; 20 years’ experience. Ad- 
dress “B., -2448,” care Jewelers’ Circular, 
uptown. 





DIAMOND SETTER and jobbing jeweler, 
positively first class, desires to make 
change by middle October; must be first 
class store in South, and permanent po- 
sition; salary $60 a week. Address “H., 
2331,” care Jewelers’ Circular, uptown. 





YOUNG MAN, 19 years’ selling and manag- 
ing experience, wholesale and manufac- 
turing jewelry business, desires connection 
with reliable organization; highest refer- 
ences furnished. Address “D., 2452,” care 
Jewelers’ Circular, downtown. 





A-1 WATCHMAKER, 19 years’ experience, 
family man, can also do engraving and 
jewelry repairing, will work as exclusive 
watchmaker or combination; position must 
be permanent with none but first class 
concern; Eastern States preferred. O. A 
Bowen, Palma Sola, Fla. 





WATCHMAKER A-1, desires position only in 
exclusive iewelry store in large city; 32 
years of age, 18 years’ experience, first 
class references; good appearance; com- 
plete set of tools; also able to take charge 
of repair department. Address “Circular 
958,” 1104 Heyworth Bldg., Chicago, Ill. 


WATCHMAKER DESIRES POSITION with 
first class concern; can furnish the best of 
references; have worked at the bench 12 
years; married, 31 years of age; can re- 
pair clocks and wait on trade. Address 








“T., 2445,’’ care Jewelers’ Circular, up- 
town. 
JEWELER, general repairing, stone and 


diamond setter, knowledge of odd shape 
crystal cutting, 23 years’ experience, clean 
cut, sales ability, wishes permanent posi- 
tion with a reliable house in New York. 
Address “F., 2501,” care Jewelers’ Circular, 
uptown. 


EXPERT WATCHMAKER, exceptional abil- 
ity for fine Swiss wrist watches, familiar 
with time repeaters and railroad timing; 
best of references; experience, 18 years; 
age 31; first class store only, out of New 
York City. Address L. Keshjian, Y. M. 
C. A., 222-224 Bowery, New York. 








MAN, 35, experienced in wholesale and retail 
line, capable of buying and managing 
store, able to do jewelry repairing, special 
order work and setting stones, desires to 
connect with reliable retail concern out 
of New York; A-1 reference. Address “W., 





2487,” care Jewelers’ Circular, uptown. 
YOUNG MAN, 30, married, eight years’ 
wholesale * watch experience, thorough 


knowledge foreign and domestic buying 
markets, excellent salesman with large 
acquaintance in Metropolitan district, de- 
sires executive position with a progressive 
organization. Address “K., 280,” care 
Jewelers’ Circular, uptown. 


WATCHMAKER, American, strictly depend- 
able, A-1 mechanic on bracelet and all 
complicated watches, 12 years at the 
bench, am no floater, but wish to locate 
with a good firm in Tennessee, North 
Carolina or Virginia; will work as front 
or shopman. For reference, address “P., 
2370,” care Jewelers’ Circular, uptown. 


FIRST CLASS WATCHMAKER, good 
salesman, 18 years’ experience, desires 
position, New York State; present 
position five years; would consider 
part interest later. Address “T., 
2379,” care Jewelers’ Circular, uptown. 


MANUFACTURING JEWELER with crea- 
tive and modern ideas for the manufacture 
of jewelry and tools of every description, 
who has been specializing for the past few 
years in the highest grade of white gold 
rings, is looking for a position with a re- 
liable concern. Address “P., 2343,” care 
Jewelers’ Circular, downtown. 














FIRST CLASS JEWELER and _ diamond 
setter, desires steady position in first class 
store where they appreciate good work 
and good man; South preferred; great 
experience in factory and store; expert in 
new work, repairing and diamond setting, 
also very good on clocks; at present em- 
ployed; will give age.and more particulars 
in first letter. Address “P., 282,” care 
Jewelers’ Circular, uptown. 





EXPERT OPEN FOR POSITION; 15 
years of practical experience in United 
States and Europe mounting all pre- 
cious stones, estimating on and super- 
vising the manufacture of high class 
special order work in platinum and 
gold; references. Address “A., 2447,” 
care Jewelers’ Circular, downtown. 





(Special Notices continued on page 144) 
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SITUATIONS WANTED—Continued 





YOUNG MARRIED MAN, excellent appear- 
ance, 15 years’ experience, understands 
buying, selling and appraising antiques and 
modern jewelry, silverware and precious 
stones: repairing of all kinds, also assay- 
ing and refining precious metals; salary 
secondary to real good opportunity. Lewis, 
155 Beach 118th St., Rockaway Park, N. Y. 








Lines Wanted. 
Se. a word; minimum charge, $1.25 





DIAMONDS; resident Antwerp diamond 
buyer, can take care of one or two first 
class houses. Address “D., 2413,” care 
Jewelers’ Circular, uptown. 





SALES REPRESENTATIVES calling on 
cash quantity buyers; liquidation mer- 
chandise, discontinued lines our specialty ; 
will call for samples. Bernard Company, 
132 Nassau St., New York. Beekman 4967. 





YOUNG MARRIED MAN with own 
salesrooms desires established lines of 
merit, on commission basis, for repre- 
sentation in States of Louisiana, Texas, 


Mississippi and Arkansas; has_ es- 
tablished trade in_ this territory; 
thoroughly familiar with jewelry, 


watches, silverware, and kindred lines; 
highest type of references. Address 
501 Canal Bank Bldg., New Orleans, 
La. 








Side Lines. 


5c. a word; minimum charge, $1.25 


WANTED, established representative, Cleve- 
land and adjacent territory for high grade 
silver encrusted glassware. Address “E., 
2416,’ care Jewelers’ Circular, uptown. 


FIRST CLASS watchmaker and engraver; 
state salary desired, references and when 
_ can come. O. A. Hesla Co., Prescott, 

riz. 


COMBINATION watchmaker, jeweler and 
optician with license in Ohio; good salary. 
Address “O., 2435,” care Jewelers’ Circu- 
lar, uptown. 











WANT A-1 first class watch repairer at 
once; state salary, age and reference first 
letter. Meyer & Schamber Jewelry Co., 
Meridian, Miss. 


WANTED, first class diamond setter; steady 
work year round; state reference in first 
letter and salary expected. Dennis Co., 
Salt Lake City, Utah. 


JEWELER AND DIAMOND SETTER 
wanted; only steady, first class man need 
apply; give full particulars in first letter. 
Address Box 181, Atlanta, Ga. 


WANTED EXPERIENCED ENGRAVER for 
permanent position; address giving record 
in detail and stating salary desired. 
Maier & Berkele, Inc., Atlanta, Ga. 


WATCHMAKER, first class, for trade work: 
permanent position; fine condition and 
good salary. Emil Katz, 427 Union 
Mortgage Bldg., Cleveland, Ohio. 


TRAVELING SALESMAN WANTED; good 
territory, good line, well known house. 
Henry Paulson & Co., 37 S. Wabash Ave., 
Chicago, IIl. 


DESIGNER WANTED by uptown manufac- 
turer of fine diamond jewelry; state ex- 
perience and_ references. Address “B., 
265,” care Jewelers’ Circular, uptown. 























DESIGNER of platinum ring mountings; 
must be first class jeweler, capable of 
making original designs. Joseph L. 
Herzog & Co., 45 Rose St., Cor. Duane, 
New York. 


WANTED, young man with two or three 
years’ experience in clockmaking and 
jewelry repairs with some watch repairing 
preferred. Address Smith-Keon, Williman- 
tic, Conn. 








SALESMEN, high grade line, indestructible 
pearls; may be carried with non-conflicting 


WANTED first class watchmaker and en- 
graver: permanent position: send refer- 
ences and state salary desired. Address 








lines; commission. New Jersey Pearl Co., “South, 2436.” 2 Soe . Gleeuler 
28 Canfield St., Orange, N. J. aera, re ’ care Jewelers’ Circular, 
WANTED AT ONCE, first class watch- 


EXPERIENCED SALESMEN with car to 
carry popular priced line Swiss watches 
and costume jewelry; commission basis 
only. Address “B., 2319,” care Jewelers’ 
Circular, uptown. 





FOR THE MAN calling on the jewelry de- 
partment and novelty stores we have the 
most unique practical popular priced gift 
item for both men and women; the only 
thing of its kind; no competition; liberal 
commission. Address “L., 2362,” care 
Jewelers’ Circular, uptown. 





JOBBERS and sales organizations every- 
where can materially increase their volume 
and profits with our line, a practical piece 


of beautiful novelty jewelry, the only 
thing of its kind; no competition; com- 
mission basis or jobbers proposition. For 


particulars, address ‘‘M., 2361,” care Jewel- 
ers’ Circular, uptown. 
lead 


—— 











ae 


Help Wanted. 


5c. a word; minimum charge, $1.25 








WANTED, JEWELER for repair and special 
order work; steady position. Chas. F. 
Damm, Inc., Buffalo, N. Y 


GOOD WATCH CASEMAKERS and finish- 
ers, men’s wrist watches. Schwab and 
Wuischpard, 40 West 48th St., New York. 


ENGRAVER AND REPAIRER WANTED; 
permanent position to competent man. 
Address Box 181, Atlanta, Ga. 











CREDIT MAN ffor installment jewelry store 
in Poughkeepsie, New York; state experi- 
ence and salary expected. Address “N., 

2421,” care Jewelers’ Circular, uptown. 


maker, jeweler, engraver and stone setter 
preferred; state experience, references and 
salary expected in first letter. Address 
Goldberg’s Jewelry Store, Alexandria, La. 





MANAGER, credit store experience, young 
man, wide awake, capable producer, Metro- 
politan area; write stating experience and 





salary desired. Address “I., 274,” care 
Jewelers’ Circular, uptown. 

SALESMAN WANTED with following in 
New York City to carry a side line of 
high class platinum mountings; must have 


references; commission only. Address “‘C., 
2495,’ care Jewelers’ Circular, uptown. 





WANTED, combination watchmaker, jeweler 
and diamond setter, one who can meet 
trade; permanent position; reference and 
salary in first letter. Paul E. Crosby, 152 
E. Main St., Spartanburg, S. C. 





WANTED, combination jeweler, diamond 
setter and engraver; must be first class 


man and be able to do special order work. 





L. H. DeLoach & Co., 109 Drayton St., 
Savannah, Ga. 

FIRST CLASS WATCHMAKER;; don’t apply 
unless first class mechanic; must have 


complete set of tools; steady position, New 
Rochelle, N. Y. Address “C. B., 2468,” 
care Jewelers’ Circular, uptown. 





WANTED, MAN to repair clocks and help 
as second watchmaker, also help wait on 
trade; state salary wanted and give refer- 
ences in first letter. Schlanderer & Sey- 
fried, Ann Arbor, Mich. 








WANTED, combination engraver and stone 
setter or jeweler; must be first class man; 
give references and salary wanted in first 
letter. Orkin Jewelry Mfg. Co., 1312% 
Commerce St., Dallas, Texas. 


WANTED, first class watchmaker, good 
engraver, and jewelry repairer; man under 
40 desired; salary $50 per week to start; 
give all particulars first letter. W. L. 
Best, Greenville, N. C 


WANTED, WATCHMAKER who can en- 
grave and wait on trade; position 
permanent; salary $60 week. Wire 
W. H. Bishop, Ely, Nevada. 


WANTED, EXPERIENCED SALESMAN for 
retail credit jewelry store; capable of tak- 
ing complete charge; located in Stamford, 
Connecticut. Reply by letter stating ex- 
perience, references and salary desired to 
Albren, Inc., 5000 5th Ave., Brooklyn, N. Y, 











WANTED, YOUNG MAN, neat appearance, 
who can take charge of modern loan busi- 
ness; must be good salesman, capable of 
trimming windows; send reference and 
aoe salary. P. P. Lipson, Fairmont, 

. we. 





SALESMAN for New York, suburbs and ad- 
jacent larger cities; having.experience and 
following; American and Swiss watches, 
mounted diamonds, general line jewelry; 
commission, drawing. Address “G., 2402,” 
care Jewelers’ Circular, uptown. 





AT ONCE, two watchmakers able to fix all 
kinds of watches, no clocks; steady posi- 
tion; $40 to start; excellent chance for 
advancement; operating five stores at 
present; Scandinavian preferred. Block 
Bros., 303 So. Saginaw St., Flint, Mich. 





WANTED, experienced jeweler, engraver 
and diamond setter; elegant working 
conditions; will pay transportation for 
the right party. Address “D., 2312,” 
care Jewelers’ Circular, uptown. 





WANTED, experienced salesman and credit 
man who is willing to do outside collect- 
ing, and as general assistant for instal- 
ment jewelry store; state age, salary and 
experience: send references. Address “S., 
2443,”" care Jewelers’ Circular, uptown. 





TWO FIRST CLASS WATCHMAKERS for 
Northern Indiana trade shop, receiving the 
better class of work; full particulars, 
references, ete., with reply; good salary. 
Address “R., 2478,” care Jewelers’ Circular, 
uptown. 





WANTED, expert watchmaker and engraver, 
one who can set stones and repair jewelry 
preferred, in New Jersey, 45 minutes from 
New York; give all particulars in first 
letter. Address “E., 2453,’ care Jewelers’ 
Circular, uptown. 





WANTED AT ONCE, first class watch- 
maker and engraver; the best of work- 
ing conditions; permanent position 
for the right man. Clark & True, 
Middletown, Connecticut. 





SALESMAN to call on schools and colleges 
in either Ohio, Michigan, Indiana and Illi- 
nois, with old established line of class 
rings and pins, etc.; must have first class 
reference and be able to take out a bond. 
Address “V., 2446,” care Jewelers’ Circu- 
lar, uptown. 





SALESMAN, high powered salesman to sell 
wedding ring blanks and finished engraved 
wedding rings to manufaeturers and job- 
bing trade; excellent opportunity and per- 
manent position assured for man _ with 
ability. Address “H., 2423,” care Jewelers’ 
Circular, uptown. 








EXPERIENCED SALESMAN with good 
trade following in the city wanted by well 
known high grade jewelry manufacturer 
to call on their established trade in New 
York; knowledge of estimates and special 





order work essential. Address “J., 2511, 
care Jewelers’ Circular, uptown. 
MANAGER, credit store experience, 


young man, wide awake, capable pro- 
ducer, Metropolitan area; write stating 
experience and salary desired. Ad- 
dress “I., 274,” care Jewelers’ Circu- 
lar, uptown. 
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HELP WANTED—Continued 








VERY HIGH CLASS ENGRAVER for orna- 
mental work, chasing and cutting for 
enamel; good steady place to the right 
man at good wages and plenty of oppor- 
tunity to earn overtime if desired; large 
Middle West city. Address “I., 2226,” care 
Jewelers’ Circular, uptown. 





WANTED, EXPERIENCED SALESMAN for 
retail credit jewelry store; capable of tak- 
ing complete charge; located in New 
Britain, Connecticut. Reply by letter stat- 
ing experience, references and salary de- 
Se Inc., 5000 5th Ave., Brook- 
lyn, N. 





WANTED, first class watchmaker, good 
engraver; permanent position for right 
man, with opportunity for advancement; 
$50 per week to start; first class jewelry 
store and good working conditions; in reply 
state age, size of family and references. 
Signed: Leon Rubin, 513 Washington St., 
East Liverpool, Ohio. 


RETAIL SALESMAN WANTED; must 
have diamond and general jewelry ex- 
perience ; references will be thoroughly 





investigated; open evenings; store 
location, Brooklyn. Address “H., 
2510,” care Jewelers’ Circular, down- 
town. 





SHOP FOREMAN WANTED; real oppor- 
tunity open for a first class jeweler capable 
of taking care of entire shop of from ten 
to 15 men; must know the business 
thoroughly and be a high class workman ; 
will give the right man the privilege of 
buying stock in our fast growing business 
in best Southern city; none but married 
men of matured years need apply. Address 
“J., 2333,” care Jewelers’ Circular, uptown. 





SALESMAN WANTED for the Southern ter- 
ritory; one who has a following and can 
produce results, $100,000 or over per year ; 
no others need apply; must come highly 
recommended in every respect; the line 
consists of rings in platinum and white 
gold, wedding rings, gent’s mountings, 
emblems, scarf pins, brooches, etc. ; strictly 
commission basis; all correspondence 
strictly confidential. Address ‘‘M., 2460,” 
care Jewelers’ Circular, uptown. 








a 








For Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 





IPAWNBROKING BUSINESS, retiring, estab- 
lished 40 years, good location in New York 
City; splendid opportunity. Address “M., 
279,” care Jewelers’ Circular, uptown. 


‘DIAMOND SETTING SHOP for sale; good 
also for engraver or watchmaker; located 
in Jewelers’ building, uptown, New York. 
Address ‘“‘X., 261,’ care Jewelers’ Circular, 
uptown. 


HIGH CLASS JEWELRY BUSINESS, Indi- 
ana county seat town of 12,000;:all bench 
work one man can do; invoice about $15,- 
000, will discount. Address “P., 2341,” 
care Jewelers’ Circular, uptown. 











FOR SALE OR RENT, completely equipped 
exceptionally fine jewelry shop and office, 
46th St. seetion; willing to sacrifice. Ad- 
dress “K., 2512,’ care Jewelers’ Circular, 
uptown. 





FACTORY, good location in Newark; satis- 
factory lease; good machinery, good labor, 
good light; reasonable price; capable 
operators can make profitable purchase. 
Address “E., 238,’ care Jewelers’ Circular, 
uptown. 


IFOR SALE OR RENT, shop and office, suit- 
able for engraver, diamond setter or watch- 
maker; North light; cheap rent; sacrifice 
price; uptown New York City jewelry 
building. Address “F., 2454,” care Jewel- 
ers’ Circular, @owntown. 


IFOR SALE, leading jewelry store, best loca- 
tion in city of 25,000 and a population of 
50,000 to draw from; established in 1888; 
will reduce stock to Suit buyer; reasons, 
have other ‘business interests. Thomas 
Jewelry Store, Aberdeen, Wash. 











FOR SALE, best equipped shop in St. Paul; 
on account of ill health will sell cheap; 
shop has been established .40 years; two 
young men who know manufacturing and 
stone setting would find a good opening. 
Geo. E. Wheelhouse, 710-715 Metropolitan 
Opera House Bldg., St. Paul, Minn. 





For Sale. 


Tools, Equipments, Merchandise 
Se. a word; minimum charge, $1.25 





FOR SALE, dyes, drop hammer and World 
motor, very cheap. 
48th St., New York. 


SEND FOR OURILLUSTRATED CATALOG 
of fancy shaped crystals: lowest price on 
the market, only 60 cents dozen. Beck 
Brothers, Noll Bldg.. Fort Wayne, Ind. 








NINE up-to-date narrow mahogany floor 
cases fitted with trays, very reasonable for 
quick disposal. Brone’s Jewelry Store, 
Allentown, Pa. 





ON ACCOUNT of discontinuing present store 
will sacrifice our fine fixtures complete; 
four show cases, wall case, mirrors, trays, 
window trim, with or without safe. Phil- 
ward, 435 Fulton St., Brooklyn, N. Y. 


MOSLER’S NEW SAFES §$ (discontinued 
line), sizes that fit standard Holmes 
cabinets at half regular price, cash or 
terms to suit. 37 West 29th St., New 
York. Lackawanna 3304. 


A-1 CONDITION, Boland polishing machine, 
exhaust equipped % horse motor, D. C., 
110 volts, cost new $240, sell less than 











half. Hy-Grade Plating, 108 Fulton St., 
New York. 
AMERICAN WATCHES, seconds, complete 


Hamilton, Elgin, Waltham, Illinois, Hamp- 
den, Burlington, seven to 21 jewels; all 
sizes; 20 and 25 year cases. Mark Nelson, 
49 Maiden Lane, New York. Tel. John 6396. 


Room 1006, 64 West: 


WANTED TO BUY small jewelry store with 
or without stock in lively transient section, 
New York or Brooklyn. Address “F., 270,” 
care Jewelers’ Circular, uptown. 


PARTNERSHIP DESIRED with lively store, 
importer, dealer, Manhattan or Brooklyn; 
will invest $5,000 tq $10,000 and services; 
am capable as in and outside man; ex- 
perienced watchmaker; answer in detail. 
Address “Y., 262,” care Jewelers’ Circular, 
uptown. 


WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 











HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and re- 
ceive money = return mail; national bank 

a 


references ; business strictly confiden- 
tial. Emil Noel, 29 E. Madison St., Chi- 
cago, Ill. 





ARE YOU IN NEED OF MONEY? We 
will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of Chicago; business 


strictly confidential; give us on 
old gold and silver; established 1900. 
Emanuel Maltz Co. 1005 Mallers 


Bldg., Chicago, Ill. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rati and references of the 
highest order. an — & Co., 653 
Broadway, New York, established 1889. 





MOSLER STEEL VAULT, absolutely burglar 
proof, their latest model, size 12 by seven 
feet wide, the lining is half inch drill 
proof steel and equipped with oak drawers, 
it has a Holmes electric protection walnut 
cabinet, paid $2,800 last year, will sacrifice 
for $600. M. Selig & Sons, 163-03 Jamaica 
Ave., Jamaica, N. Y. 








Business Opportunities. 
Se. a word; minimum charge, $1.25 


DO YOU INTEND TO RETIRE from 
business? Do you wish to raise cash 
quickly for other reasons? We buy all 
or part of your stock, no matter how 
large the quantity may be; we act 
quickly and pay liberal cash; all com- 
munications strictly confidential; bank 
and mercantile references of the high- 
est character. Brooklyn Purchasing 
Syndicate, Frank Walker, Proprietor, 
32 years at the same address, 610 
Broadway, Brooklyn, N. Y. 





MR. JEWELER, do you want cash for your 
stocks and fixtures? Write or wire, J. A. 
415 Swetland Building, Cleveland, 





HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 


PARTNER WANTED in a jewelry manu- 
facturing concern; must be either a good 
inside mechanic or must have outside sell- 
ing experience. 
Jewelers’ Circular, uptown. 


ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 


SALESMAN with line of watches and cos- 
tume jewelry, would like to make con- 
nections with salesman traveling out of 
New York by car with non-conflicting lines, 
Address “C., 2320,” care Jewelers’ Circular, 
uptown. 


“WE PAY MORE”; before selling your 
jewelry stock or fixtures, see us; small 
or large stock; we will see you person- 
ally at our own expense and give you 
bona fide cash offer; best references. 
Colmes Brothers, 11 Beacon  St., 
Boston, Mass. 














Address “N., 2518,” care. 








DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then seil 
out completely to us, get your cash and 
retire; it is the only logical way; you 
can profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all - 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, ex- 
press collect and realize the cash by re- 
turn mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
‘Satisfied, so no doubt you will be too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your cash. 
— Bros., 333 Washington St., Boston, 

ass. 








Wanted to Purchase. 
5c. a word; minimum charge, $1.25 





STREET CLOCK, prefer Seth Thomas, four 
dial, must be in A-1 condition; give lowest 
cash price and full description, photograph 
if possible. Address “G., 2422,” care 
Jewelers’ Circular, uptown. 





WANTED, new or used, one dozen dinner 
knives, one dozen dinner. forks, six salad 
forks, six bread and butter knives. of the 
old pattern of four Easter Lilies made by 
Whiting Co. Mrs. J. M. Crawford, 60 Fir 
Hill. Akron, O 


(Special Notices continued on page 146) 
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(Continued from page 145) 
eee 








mu 


Watch Work for the Trade. 


Se. a word; minimum charge, $1.25 














A BUSINESS BUILDING watch repairing; 
strictly genuine material used at the price 
of the imitations; importer of Swiss watch 
material for my own use. . Leo Hoffer, 507 
Glenn Bldg., Cincinnati, Ohio. 


WATCH REPAIRING AND CASING, 
highest quality workmanship; movements 
furnished at wholesale prices; specialty, 
movements for platinum jewelry; }rompt 
attention to mail orders; estimates given. 
Marc Viatte, 74 West 46th St., New. York. 





JEWELRY REPAIRING of all kinds for LARGE WINDOW SPACE, North light, for 
New York City and out of town; good setter, designer or watchmaker. Room 
work guaranteed. Steinberg Bros., 111 1701, 15 West 47th St., New York. 
— St., New York. Tel. Cortlandt 





OFFICE SPACE; manufacturing jeweler, 
catering to the fine private trade, has en- 
closed North light office to rent to watch 





Peas oe. oT « MATCHED ; dealer, watchmaker or jobber; Fifth 

& a_ speciality ; 24 our service ; Avenue frontage; other jewelers in build- 
accommodation service while you take care ing; 562 Fifth Ave., corner 46th St., R 

of other business; special rush service for 801, New York i —— 


mail jobs; send for price list. Address 
Rosemarie Pearl Co., 132 Nassau St., New 
York. Tel. Beekman 6881. 


To Let. 


5c. a word; minimum charge, $1.25 















we pay References. 
R. G. 
“IGHER 7 ae” 
PRICES Laan 
FOR YOUR a 



















PRIVATE OFFICE, also display space, to 











THE FACTORY P. TIECHE, watch repair 
department, 93-95 Nassau St., New York, 
N. Y., will take care of all your watch 
repairs; furnishing new parts, new dials, 
new works, new cases; work guaranteed; 
free estimate; mail orders special service. 





Special Order Work and 
Repairs for the Trade. 


5e. a word; minimum charge, $1.25 





rent. Room 302, Heyworth Bldg., Chi- 
cago, Ill. 

SurpLus Stock 
YOU TAKE NO RISK 
1. Consult our 

References. 

2. Ship Collect. 
3. Mark “Hold.” 















OFFICE FOR RENT suitable for diamond 
man or jewelry representative; excellent 
North light; service furnished. Room 
1103, 565 5th Ave., New York. 
























FIFTH AVENUE SPACE; highly desirable THEN— 
offices and show rooms at 331 5th Avenue. SUBTECN CHECK 
f 33rd St.; moderate rents; pos- 
corner 0 r oderate rents; pos pre } aki 








session October ist or _ sooner. Phone 
. Longacre 5285, New York. 





Established 1910 
J. L. ART & CO. 








GUN REPAIR WORK for the trade; expert 
shotgun, rifle, revolver and automatic 
pistol repair work; send for gun and am- 
munition —, A. F. Stoeger, Inc., 509 
5th Ave., New York. 






LIGHT PARTITIONED OFFICE with large 
window suitable for designer, engraver, 
etc., with established setter; also small 
desk room space, reasonable rent. Room 
1510, 62 West 47th St., New York. 


5 South Wabash Av. 
CHICAGO 















*10,000." in 10 DAYS pg" Wott'& co. AUCTIONEERS 


Jewelry sold by THE DEPENDABLE 








Mr. Jeweler: 
Do You Want $5,000 to $10,000 a Week Right Now? 


Our Method of conducting an auction sale is the only positive 
way to raise the cash you need. 


We Guard Your Reputation. Our Sales Are Refined, Novel, 
Interesting, Bringing New Customers to Your Store, and Your 
Future Business Is Assured. Mr. Wolff will give your sale his 
personal attention. Remember: we must get hundreds of dollars 
for you before we get pennies for ourselves. We will send full 
particulars on request, write or wire today. 





J. Gendros Jewelry Store 
of West Warwick, R. I. 


B. WOLFF & CO., 15 








All Correspondence Confidential 


6 E. 42nd St., New York City, N. Y. Tel. Ashland 5298 

















Do you want $200 or more profits each week ? 


If so, get in touch with the best selling expert in America 


One who sells only your own merchandise and does it in such a dignified manner 
that your store is always headquarters for the best people of your city. 


Nothing too fine to sell and get a price. 


People come to ‘see and hear, then buy. 


Write or wire today for dates, terms and references 


JAS. E. CURRAN, The Jewelers’ Auctioneer 
Care Palace Hotel CINCINNATI, O. 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 
New York 


Cable Address 
“Handsale” New York 


14 Maiden Lane 


Telephone 
Cortland 6496 


FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand 
Auction! A dignified sale, the advertising value of which, and the 
stimulation of yourself and your clerks to Better Salesmanship and 
more up-to-date Merchandising following the sale, will be worth Ten 
times its Cost! You can prove our Leadership by investigating our 
record! We must stand or fall on that record! The actual facts and 
figures are an illuminating record of unequalled success in the field 
of auctioneering. The customers we have served; the wholesale jewel- 
ers who know us personally; the Banks & Trust Cos. and United 
States and Canadian Courts who have placed in our hands Estates 
for liquidation; these can furnish the evidence upon which you must 
decide who is best fitted by character, by experience and by proved 
ability to conduct your sale. You are advised and helped in every 
way by one who, because of long experience in adjusting the financial 
ills of his thousands of clients, is able to give you the kind of help 
that will mean to you a Hopeful Prospect of Future Prosperity! 


Hand conducts all sales personally! No substitutes! Hand can 
sell only your own stock! No inferior merchandise sold under your 
reputation! Associated and conducting all sales with me is Mr. 
Chas. J. Wilbur, an auctioneer of great talent! 


JAMES L. HAND 





NOTABLE SALES RECENTLY CONDUCTED! 





Cc. R. Bennett Co., Inc., Palm Beach, Fla. The lead- 
ing store of this world famed resort. Reduction sale 
drew most exclusive patronage. The wealth and 


fashion of the U. S. attended each session. profit obtained, 


The Button-Oliphant Co., established 60 years in 
Bridgeport, Conn. 
exclusive stores. 


One of New England’s re 


Retiring from business. fine 








Meyer-Leach Jewelry Co., Chattanooga, Tenn. One t. 
of Tennessee’s great stores. Closing out with great 


success and results. 








H. Rowe & Co., Daytona Beach, 
famous throughout’ Florida for its exclusive patron- 
ag - Reduction of stock. 

r. Rowe says, “Results far beyond expectations.” 


Fla. A store 








The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients amounted to 


OVER FIVE MILLION DOLLARS! 
No Doubt the Largest Selling Record of Any Auctioneer in America! 


Square Deal Miller, Detroit, Mich. Henry Healy, Brooklyn, N. Y. 

Estate C. L. Haskins, Saratoga Springs, N. Y J. W. Nichols, Uniontown, Pa. 

Jos. Reininger Estate, Easton, Pa., for Easton R. 8. & J. D. Paterson, Pt. Huron, Mich. 
Trust Oo., Bxecutors. August Jacobs, Quincy, IIl. 

A. ©. Thomas Jewelry Co., Wheeling, West Va. Harvey Fritz, ‘Oil City, Pa. 

F. W. Hoffman Estate, Albany, New York. Chambers & Stewart, Mt. i: se Mich. 

David Goldman, Milwaukee, Wis. H. J. Bridger, Brookly n, N. Y. 

J. Chas. Ernst, Charleston, West Va. Estate of S. Goodman, New Haven, Conn. 


Kranich Bros., York, Pa as pag China Co., Columbus, O 

Davis & Freeman, Atlanta, Ga. H. J. Shupp, Wilkes-Barre, Pa. 

Hadley B. Dodge, Lynn, Mass. A. E. Seidel, Pittsburgh, East Liberty, Pa. 
Stelfox Co., Austin, Texas. Fr... & Kaekel, Prop., Werner Jewelry Store, 


C. E. Wheelock & Co., Peoria, Ill. Grand Rapids, Mich. 

The Fred: Brodegaard ‘Co., Omaha, Neb. Welte & Wieting, Peoria, Ill. 

J. M. & W. Westwater, Golumbus, oO. E. C. Wettengel’s Gem, Cincinnati, O. 
Duhme Jewelry Co., Cincinnati, O. Holts, Incorporated, 4 sales, Newark, Paterson, 
Freidberg’s, Detroit, Mich. New Brunswick and Plainfield, N. 5: 
A. Thoma & Sons, Piqua, Ohio. J. D. Wood & Co., Lancaster, Pa. 
Kingsbacher Bros., Pittsburgh, Pa. Desboullons, Savannah, Georgia. 
Edwards Jewelry Store, Pittsfield, Ohas. L. Bryant, Danbury, Conn. 

0. J. Fuchs, Chillicothe, O Cross Oo., Chester, Pa. 

Wells & Wikander, New Haven, Conn. Estate Chas. Hartdegen, Newark, N. J. 
Meyer-Leach Jewelry Oo., Chattanooga, Tenn. Oarl Mayer Co., Austin, Texas. 

©. R. Bennett Oo., Palm Beach, Fla. 


Narcisse Beaudry, Montreal, Canada. 

J. Sheer, Rochester, N. ae 
Green-Joyce Oo., Columbus, O 
Geo. Kapp, Toledo, oO. 
_ . turgeon Co., Detroit, Mich. 

* vileeke Pittsburgh, Pa. 

t y: Lohmiller, Escanaba, Mich. 
Wents & Price, ‘Sharon, Pa. 
R. J. 8. Roehm, Detroit, Mich. 
William Frasier, Durham, N. C. 
Geo. W. Feldman, Franklin, Pa. 
= Present, Rochester, N. Y. 
Emi) H. Leff ert, Council Bluffs, Iowa. 
oC. Hueg, Jersey City, N. J. 
Taylor Chapin, Oneida, N. Y 
Castelberg’s, Chester, Pa. 
yg Jewelry Co., Duluth, Minn. 

Gundlach & Co., Hartford, Conn. 
Suen Cotter Co., Tampa, Fla. 
Button-Oliphant Co., Bridgeport, Conn. 


: = H. Rowe & Co., Daytona Beach, Fila. 


G. Oorwin, Southampton, Long Island. 
Win, H. Enhaus & Son, New York City. 
E. H. Wetherhold & Son, Allentown, Pa. 


Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only 


your stock but your reputation as well. 
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SEND TO-DAY 
FOR THE 
“HANDBOOK ON AUCTIONS” 
IT’S YOURS FOR THE ASKING 











Be sure he is the kind of man you wish behind your counter, the type you can 
safely introduce to your friends and customers—one to whom you can trust 
your reputation and business welfare. 

It tells of the methods that have made “HAND SALES” so invariably success- 
ful. It gives facts and figures it is essential you should know before deciding 
who shall conduct your sale. Every statement in this interesting book is based 
upon facts and every statement can be proved by the written word of reputable 
jewelers. SEND FOR IT TODAY. 


To all Jewelers, no matter how large or small their stocks, the Hand seryices and methods are available! 





WRITE ME TODAY! DO IT NOW! 
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A part of more than 
300 References 


Zadek Jewelry Co., Mobile, 


DER. siuheeteseasausn nee $ 80,000.00 
Hess & ~~ 2 sales, Jack- 
Sa Se aa 75,000.00 


Duhme Bros., Cincinnati.... 78,000.00 
Chas. Cranshaw, Atlanta, Ga. 90,000.00 
H. Silver Co., Seattle, Wash. 85,000.00 
Chas. Ettinger, Cleveland, 

Mik csck au khobicanence 75,000.00 
Brown & Co., Chicago, Ill... 100,000.00 
L. Kamimiski, St. Louis and 


SSP re oe 78,000.00 
R. Sedel & Son, Pittsburgh, 
Pa. (Est. 75 years) .... 125,000.00 


Kickpetrick, Jeweler, St. 


osep “aS eae 140,000.00 
Newton, Allan & Casperson, 
Houston, Texas .......... 75,000.00 


A. M. Hill, New Orleans.. 200,000.00 
Shaul & May, Atlanta, Ga.. 112,000.00 
Pairpoint Co., Chicago, Ill.. 85,000.00 


Mérmod Jaccard and King, 
Se Biomed Bo. 2. 0.00505 100,000.00 


Scooler Co., New Orleans. . 90,000.00 
W: A. Gill, St. Louis, Mo... 80,000.00 
The Emerald Jewelry Co., 

Se “ae 70,000.00 


Stock & Biclde, Inc., Toronto, 
2S ETE 85,000.00 


a rr 60,000.00 

S..H. Ives and Co., Detroit. 75,000.00 
Heigat & Fairfield, Butte, 

See 60,000.00 
Haltom Freedly, Wichita 

SE, ae 85,000.00 
Brodegaard Bros. Co., Omaha, 

Nebr. 86,000.00 


eeeeeeresreeeresese 


Welte & Wieting, Peoria, Ill. 12,000.00 
A. — & Sons, St. 


Fac te ese aees'e 55,000.00 
Labkbebesoee > cneee 26,900.00 


—— eae «27,500.00 
R "& Pottin er, uis- . 
“lle, . 42,000.00 


eeeeeseeeeeeses 


Ky. 
Kel '< Heettich, Chicago, Ill. 47,000.00 


H. McBrid ’& Co., Akron, 
P Ohi hio . a Hh ae SG SEL ne 38,000.00 


Oscar Heintz, Quincy, IIl.. 18,000.00 
Palace Jewelry Co., Little 
Rock, Ark. ....scccscees 22,000.00 
h 


59,000.00 
47,000.00 


La. . 
Hunkins Jewelry Co., Bill- 


a Carbs, = oeees PT 
rt, ‘ontiac, 
Mich. es a Rs SEE 18,000.00 


Theo. Rugg, bes —— Ia. 43,000.00 
1 t. Louis, 

—_ iG eeu SPREE 40,000.00 

aa cc tae 21,000.00 


cialis ode 38,000.00 


eeeeeeeseses 
eeeeeeeer 
were eereeeree 


Uheieste soba tae = 30,000.00 


eee 27,000.00 
George Biggs, Pittsburgh, Pa. 50,000.00 
oe | L. Flaherty, Missoula, 26,000.00 


85,000.00 


= Diba © 02000 06 009002 0 


Mitchel Greer Co., Fort 


Worth, er in gbees st 105,000.00 
i os n- 
seh Calif 7 <A shebeeaseuee 227,000.00 


Moore, Receiver, 
les Angeles, Calif. .... 220,000.00 


& Co., Los Angel- 
og S | sale.. 800,000.00 


& Co., Los Ang el- 
les, Calif., “Third a... 385,000.00 
A. Renkel, Augusta, Ga... 28,000.00 


~ haan eon “fe — 25,000.00 


Lo is Shaul, Augusta, Ga. 12,000.00 
‘“y Field, Galveston, Texas 43,000.00 


Wood ard, Smith & Ran- 
dall,. epee ewer 25,000.00 


C.. B. Buhre, Topeka, Kan. 26,000.00 
Vankurnes, The Jeweler, 


_ en. > ae "je ‘ “i .. 35,000.00 
singer, e eweler, 
Wiesten. TORRES cc ccccse 45,000.00 


M. Younglove, Alpena, 






OA. Fcc wete'ow mies een 23,000.00 
i elry, ackson, 
Oe zon a men J cache 28,000.00 
e ae commis Reading, 
SE TRO TE Re ae 25,000.00 












15,000.00. 


Dominant Leadership 


10 cardinal reasons why we should be considered 
in your making a choice of Auctioneers. Docu- 
mentary evidence to prove every one of them. 


lst Made the largest number of jewelry auction 
sales ever made in the U. S 


2nd We have covered more important cities than any 
other auctioneers in America. 


3rd We conducted the greatest single sale ever made 
in the U. S. as to receipts. 


Ath We have repeated more successful sales for the 
same firms in the same cities than any other 
auctioneers— 


5th Our unequalled descriptions, our knowledge of 
precious stones, our talent to entertain, our 
rapid salesmanship. 


6th Our absolute guarantee not only to do the vol- 
ume of business desired but, what is of more 
vital importance, secure the net results. 


7th Never separate the opportunity from the Auc- 
‘tioneers talent—both are essential. 


Sth We are in a position to either buy or sell you 
out—come and see you without expense or 
obligation—we have several clients who wish 
to purchase jewelry stores. 


Oth We make all our sales personally, large or small 
—no substitutes. We are in a position to advance 
money and assist you in every possible manner. 


10th This has been our life’s work. Have over 500 
references of successful Jewelry auctions 
amounting to more than Ten Million Dollars. 


Solid Bank References — Correspondence Confidential 








Thomas J. Faussett Herman G. Briggs 


Los Angeles, Cal. 
aste s & Faussett, Alexandria Hotel. 
Time 

wa this time I wish to express my appreciation for your 
services at the Wright-Campbell & Girder Sale—not only 
for the: results obtained by you, but for the pleasant 
relations that existed throughout the auction. I consider 
it quite remarkable that there was never a single objection 
or criticism reaching me on account of this auction, but, 
on the contrary, there were many favorable reports 


received. 
Wm. Moore, Jr., Receiver—Federal Court. 


(Above sale amounted to $231,000) 


BRIGGS & FAUSSETT 


607 Congress Bank Bldg. 
506 S. Wabash Ave. 
Chicago, Iil. 

Phone Wabash 3366 


Write for Booklet—We have associated with us Mr. James I. Kelley, Howell, Michigan 


If figures talked what a noisy 


page would this be. 


For what other reason were we 
selected except by proven ability 


to make these sales— 
c ‘. Ermsling, Gallipolis, 


J. H. Havii, Estate, Hamil- 
ton, CMM. icabicdacese 
— “ Lathrop, Syracuse, 


Lalchiott & Co., Columbia, 
BA, SEONG . cut hwouwecdans 
P. Weinberg, Orlando, Fla. 
Ayers & Bro., Keokuk, Ia. .. 
Ryan Stock, Receivership, 
ee a are 
Goldsal Bros., Chicago, Cleve- 
land, Pittsburgh ........ 
Mrs. Sarah _ Niagara 
Ae. Ae Cees ee 
— & C., Cincinnati, 
Sumner Bros., Cleveland, O. 
— Stiff, Little Rock, 
D. yon Helena, Mont. 
Pike & Kramer, Dallas, Tex. 
a; © + menenete Petersburg, 
Lyon & Kyling, Danville, Ill. 
A. Schrimer, Saginaw, Mich. 
a Doscher Stock, Houston, 
B. F. Gates, Seattle, Wash. 
E. A. Vignes, Kingston, New 
ROKK, BS. WEI oss 500s 
Will Haymouth, Blooming- 
a || Ere ees 
Finklea, Amarillo, Texas.. 
Neiman Co., McKeesport, Pa. 
August Myers and Son, 
Grand Island, Nebr. ..... 
White & McNaught, Minn- 
CAPO, SEU. b50005060% 
Sigler Bros., Cleveland, O. 
Bert Ramsey, Cleveland, oO. 
ore Jewelry Co., Monroe, 
Suuagih Co., Schenectady, 
_™ i Jd bciecke cs a seme ae ate 
J. Marks, Kansas City.. 
Gearie P. Winder, Troy, 


Core eer eereeseesees 


J.P. "Stevens ‘ ‘Co., Atlanta, 


See eer essere eseseee 


B. Seas Akron, Ohio. 

W. . McKnight Sons 
Co., a Ms. waeeed 

Ff Hoyle, Zs: Atabula, 


eee eeeseeses a eeeee 


eee eres ee ee eeeeee 


Lippman Bros. ty Pa. 
Morgan Store, ‘Lane » Mich. 
Brown Bros., ro ‘ntonio, 
ee Par ree 
Allisons, Owosso, Mich.. 
Thomas Brown, Quincy, Ill. 
H. Sands, Cleveland, Ohio. 
Mitchel Greer Co., Fort 
Worth, Texas, First sale. 
Knickerbocker Jewelry Co., 
mew. Sere TGR °..656%00 
” Gx Melichump, Atlanta, 
S. Sumner, Akron, Ohio. 
Bignes Barrey Co., Memphis, 
R. po Pine Bluff, Ark. 
F. B. Lewis & Co., Cleveland, 


Ohio 
mo Jewelry Co., St. Louis, 


cin The Jeweler, 
Sprin re 
— a Co., ave Paso, 


kana, Ark. 
. “Gils "Hammond, dicAiosies, 
vA. Mason, Lshighion, Pa. 
Holshouser & Howan, is- 
DIY, Wes HA. psentecoaxts 


15,000.00 
35,000.00 
38,000.00 
25,090.00 
20,000.00 
20,000.00 
15,000.00 


40,000.00 


250,000.00 


32,000.00 


80,000.00 
80,000.00 


50,000.00 
28,000.00 
40,000.00 
40,000.00 
20,000.00 
40,000.00 


28,000.00 
40,000.00 


23,000.00 
38,000.00 
38,000.00 
27,000.00 
20,000.00 
40,000.00 
65,000.00 
45,000.00 
38,000.00 


55,000.00 
55,000.00 


30,000.00 
20,000.00 
27,500.00 


38,000.00 
33,000.00 


40,000.00 
12,000.00 
16,000.00 
20,000.00 
26,500.00 
30,000.00 
22,000.00 
18,000.00 
58,000.00 
60,000.00 
35,000.00 
58,000.00 


25,000.00 
18,000.00 


25,000.00 
31,000.00 


47,000.00 
42,000.00 
58,000.00 
48,000.00 
38,000.00 
35,000.00 
14,000.00 


26,000.00 
7,369.00 


6,000.00 





























3 Sterling (souv 
WALLACE y | reser Bi ver 








No. 600-7 
“YVONNE” 


Etched 


No. 600-4 
‘“*ONANNETTE” 


Engine Turned : 


No. 600-42 SI Ti Aw) ) No. 600-54 


“C°ACADELON” ‘ Se oy ** (ORINNE’ 


Engine Turned and I By Hand Hammered, Fayraved 


Hand Pograved ’ fF et 4 ind Engine Turned 


Length of Mirrors 


137% inches 


A quintet of new designs that introduce the 1928 Wallace Sterling Dresser Silver Catalogue of forty pages. Other new 
patterns also are shown, as well as the best sellers of past seasons. Be sure you have a copy of this new “ D-28" Catalogue. 


R. WALLACE & SONS MFG. CO. = Si/versmiths a WALLINGFORD, CONN. 


NEW YORK: 411 Fifth Ave. CHICAGO: 10 So.Wabash Ave. PHILADELPHIA: 1204 Chestnut St. SAN FRANCISCO: 140 Geary St. 

















exquisite hollowware to accompany the flatware of its newest triumph: the Patrician-Mcderne design. If 
possible, these lovely pieces are even more arresting and more typical of the new art movement than 
the spoons, forks and ‘jeweled’-handle knives in the same sensational pattern. The very simplicity 
of the sweeping planes which form their surfaces is an achievement in itself, and a joy to behold. 
Dashes of color where handle and body join, supply the perfect finishing 
touch. Most remarkable of all, these masterpieces 
benefit to the fullest extent by the © 
recently reduced Community 
Hollowware prices, 
averaging 
fully 


25% 











